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AD  EAifi5® Ant Director
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CG WiE@® Computer Graphic
AG RIZQT) Agency

cL B'BF Client

{EGRSRERFETSR Statistics on Requests for Works

sl SBUY | SEMEB | BEREE
Categories Entries Selected Percentage
ZERIIE Advertisement Design 1011 425 42%
5%t Commercial Design 1472 545 37%
H2RE%ET Corporate Identity 2358 991 42%
B1885% 51 Package Design 905 326 36%
g &t Total 5746 2287 40%
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F 188 Su-Chao Wang B8 Tzung-Kuei Yang
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~ Preliminary Study of the Ecology Changing and Its' Influences in Taiwanese Graphic Design from 1991 to 2001.

Oh, where is the first prize from the ancient imperial exami-
nation, not even mentioning the secondary one! It was often a sit-
uation that many scholars spent more than ten years hard study
without being noticed, but soon after past the imperial examina-
tion. The fame is waiting in the front! So many ancient Chinese
scholars would put their life time hope in this chance to glory their
family name, to earn an official position, it seemed all hardness
disappeared when the hall of fame shows.

Ten years is long enough to experience stages of growing-up,
mature, achievement, and enjoying the fruits. How to utilize this
ten-year? How to create golden life? Ten-year is more than enough!
The ten-year in Taiwanese graphic design is good to be claimed as
golden, too? Does it elaborate the power of influences? While we
try to review these, are we dared to be proud or shame about our-
selves? The writer here would like to outline some phenomenon,

1. There are many schools add up graduate studies in design-
ing professional education, no matter in master or doctor degrees.
This provides opportunities to many professionals in the practical
work has a life time learning channel to go back to schools upgrad-
ing themselves, and for younger generation to have a new aspect of
learning environment, too. So long as individuals are interested in
self-fulfillment, there is a way. This really enhances integration for
designing in academic and practical fields. Education is always
important in raising young talents and upgrading professionals.
The only thing is to grasp the chance.

2. In the designing operation, a hundred percent automation
is quite successful. The average personnel quality in profession has
been improved, too. However, the total effects are not good
enough. It seems to earn easy money has become so popular. New
joint venture, merge, reorganization, and so on have all caused per-
sonnel expenses higher than the cost for equipment, but with the
business going down. Vicious competition has hurt the industry's

growth. The result becomes difficult to form companies with scale.
and there are everywhere some little unqualified studios in the
market. It seemed the ambitious was ever owned yesterdav. but it
seems has gone today! The only encourage to each other is to rest a
new strategy, work together to create a brand new tomorrow:

3. For domestic or international designing exchange activities.
no matter the competitions, exhibitions, meetings, conferences. or
visiting, representatives of the industry from Taiwan have trans-
formed from respective individuals to groups strategy. Many have
joined international designing organizations, international compe-
titions, exhibitions, or attended international conferences. visited
international famous designing masters. Some have formed new
design related groups, host domestic competitions and interna-
tional poster competition, etc.; there are some winning prizes, too.
These have been gradually recognized internationally. However.
there is still a long way to go, more efforts are still needed.

4. There are more varieties of designing publications, not only
in the book volume, but also the increasing of the individuals and
companies joined. Some designing groups also took initials to pub-
lish individual work or in group edition by categories or artists. The
fact is though the publishing increased, but the sales decreased.
The worst thing is the tertible sale of the designing magazine.
Why? Is it too many variety, too poor content, too much homo-
geneity in content, too expensive, too many import books, or too
less readers? All these whys need answers. It is not a single reason.
The only concern would be companies publishing good books have
to keep on struggling, too.

5. Thoughts of designing under the social structure, as the
democracy movement progress, liberties, opening of economv,
individualism, multi changing have all released past imprison-
ment. Individuals from the same family, company, group, has their
own idea, positive and negative, black and white, enemy and
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