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Text A

China to Become the Second Largest Tourism Economy within the Decade

As China’s tourism industry flourishes, the country is poised to become the world’s second
largest travel and tourism economy after the United States by 2015, according to a new report
from the World Travel & Tourism Council(WTTC). Released in Beijing on April 24, the study,
China, China Hong Kong and China Macau SAR : The Impact of Travel & Tourism on Jobs and
the Economy , projected average annual growth in the nation’s industry of 8.7 percent from 2007
to 2016.

In 2006, total travel and tourism demand in China, including consumption, capital
investments, government spending, and exports, was expected to grow by 14 percent,to 2,770
billion RMB(US $354 billion). The Spending by international visitors in China was projected to
reach 588.2 billion RMB($75.1 billion) by the end of the year, accounting for 7.4 percent of all
Chinese exports.

Directly, the sector was expected to contribute 2.9 percent to China’s gross domestic
product (GDP) in 2006, reported WTTC. (If indirect contributions were included, the share
could be as high as 13.7 percent.) And industry employment this year is projected to reach 17.4
million(2.3 percent of total employment) , or as much as 77.6 million( 10 percent of the total) if
indirect employment generated from the spillover effects of investments and government
spending is included.

Tourism has become the new growth area for China’s economy in recent years. According
to 2005 WTTC research, the country’s travel and tourism demand now accounted for 4.3 percent
of the global market share. The so— called “holiday economy” —a term referring to China’s

unprecedented economic growth and rise in disposable incomes—has contributed to a
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significant increase in domestic tourism. Over the last five years, more than 200 million Chinese
traveled during the country’s three annual weeklong holidays—National Day, International
Labor Day, and Spring Festival—collectively spending more than 70 billion RMB (US $8.7
billion).

But the rapid rise in tourism demand is causing some concern. Domestic experts have
suggested canceling these three “golden week” holidays, saying the nationwide breaks have
brought chaos to the tourism industry. Staff at the most popular atiractions now consider the
huge, seasonal influxes of tourists “emergency situations, ~ laking weeks to recover from the
onslaught. Meanwhile, there is concern that mass visitation jeopardizes the natural environment
and decreases service quality at key sites. WTTC has recommended that China gives workers an
additional two weeks of paid vacation to help spread out the domestic tourism season and
provide for a more stable and sustainable year-long industry.

On a global scale, the growth in international tourism arrivals now significantly outpaces GDP
growth , making tourism one of the world’s fastest growing industries. According to estimates from
the World Tourism Organization and the International Monetary Fund, tourism grew at an
average annual rate of 4.6 percent between 1975 and 2000, while GDP growth averaged only

3.5 percent.

Words and Expressions

flourish  vi. E 5 disposable income 1] 3Z fig YL A
poise adj. A fE4E Y chaos n.iR L

project v.¥iit, F 8 influx n. LA

consumption n.Jf 7% onslaught n. Jfi I

capital investment  ¥¥ A< ¥E mass visitation AR % i I
account for BLHA(JE[H ), FEL jeopardize vt.fE &

spillover  n. % i} outpace vt. B -ee oo E

unprecedented  adj. {if T & A 1

Notes

l.Released in Beijing on April 24, the study, China, China Hong Kong and China Macau
SAR: The Impact of Travel & Tourism on Jobs and the Economy, projected average annual
growth in the nation’s industry of 8.7 percent from 2007 to 2016.( tH # ik iif LT H # 2&) T 4
H 24 B AEAE R AR B9 Crp v 1 3 o e R A AT BB X« R AT AR 95 X K b 0 28 5
P45 00 ) 4 B 2 4R 5 T L 2007—2016 4F 4 [ Tl P 4E K 30 8.7%
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2.World Travel & Tourism Council (WTTC) tH 5 i€ i M jife 17 38 3 25 2 4 3K i e b A9 7S
b 4 3t 2 2, B 4G 4 BROR Bl v 0T T 6 3 4 Al i R R HE SR T BT
B o M AR P AR A SR W Al ) ME — BLF , WTTC X 4 2R I il A 2 30 4 1)
Sl 3 0L 1%

3."golden week” holiday fi§ % 19 FI [ P15 X W19 H EZE7 H BRI . AR T H A2
PRABCH 8 4 Jal S PR g 4 B, 38 B e LAY H 48 B, 2 00 Ok B R (BRI AR

4.the International Monetary Fund [ Fr6g T 2@ 4, i r T 19454E 12 H 27 H IR 5
T M BT T AR AN 25 [ BT 5 1 00, e (RL B AR R @ S8, i AR 2 R Bl BE B FEIE % .
TR B AE 36 [ AR RETRE X

5.spillover effect FIT 18 ¥ th 800 , A& 48 — 4~ 20 2300 FEAT BE 50036 sh i), AN 25 7= A= 1 3l B
U R AR T HL2 X U2 S N st 2 7= A B (T 2 R UG B A AN
W i, ity ELJ2: 396 B0 59 TR A B RO o i RONE 43 S R T HH SO B AR i RN 2R
RS VA

6.According to estimates from the World Tourism Organization and the International
Monetary Fund, tourism grew at an average annual rate of 4.6 percent between 1975 and 2000,
while GDP growth averaged only 3.5 percent. R 4I 5 ifg Ui% 2H 23 F0 [ B 5% T 3% 4 20 21 Al
i el AE 1975 4F 25 2000 47 3] 8] LAAFE 35 4.6 9% f 3 BE 4 1< i B P9 28 7 S 340 R
H3.5%.

Text B

Travel as an Industry

During the 1960s, analysts began to view travel as an industry, rather than as a
miscellaneous collection of transportation companies. An industry is a group of businesses or
corporations that produce a product or service for profits. With the billions of dollars in income
it generates, travel can certainly be categorized as an industry.

The travel industry comprises thousands of companies that produce products and services
for travelers. These companies range in size from small businesses to multinational
corporations. The roadside hamburger stand is just as much a part of the industry as a major
airline. (And to a hungry traveler, the hamburger stand may be even more important.) The
combined efforts of all these travel and tourism companies enable people to travel from one
location to another. The companies can be organized into seven groups, or components,
according to their function. Three components provide the most basic service—transportation.
These are the components that get people where they’re going and get them from place to place

once they arrive:
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® Air transportation and services

® Maritime transportation and services

® Ground transportation and services

Two components care for and entertain travelers:

® The hospitality industry

® The tourism industry

Two components provide the means for distributing the products and services of the other
components to travelers:

® Wholesale companies

® The travel mart

Since the companies are grouped by function, but not by size, both an international airline
with a fleet of 200 airplanes and a one—airplane taxi company would be in the first component.
Each provides air transportation for travelers. Likewise, since the high - rise hotel and the
roadside motel both provide traveler accommodations, they are in the hospitality component—
despite the differences in size and scope of operations.

Air Transportation and Services. Airplanes are very important to the travel industry.
The air transportation component includes scheduled air carriers, supplemental air carriers, air
taxi operators,and aerial sightseeing and excursion companies.

Scheduled air carriers are airline companies, such as United Airlines and Northwest
Airlines that provide service on a regular basis. The business traveler who needs to get from
Dallas to Phoenix is likely to book a flight on an airline that makes regularly scheduled flights.
With approximately 250 companies, scheduled air carriers comprise the largest segment of the
air transportation component. Some airlines fly long—distance international and domestic routes,
while others confine their services to a particular region. In 1988, United States scheduled
airlines transported more than 450 million passengers.

Supplemental air carriers, or charter companies, provide air travel for groups at net rates
that can be lower than regular fares on scheduled airlines. (The rates depend on the number of
passengers, length of trip, and destination.) An organization like the Sons of Norway might
charter, or hire, an airplane to take its members on a vacation trip to Oslo. The planes used by
supplemental air carriers are often the same size as those used by scheduled air carriers.

Air taxi companies also provide transportation on a charter or contract basis. As the name
implies, they function in much the same way as taxicabs do. Using smaller airplanes, air taxi
companies fly passengers or supplies to destinations that may not be accessible to scheduled air
carriers. For example, business travelers may use an air taxi company to fly to two or three
different corporate locations within the same day.

Maritime Transportation and Services. Sailing is one of the oldest forms of
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transportation. Maritime, or oceangoing, transportation includes passenger ship lines, cruise
lines, and passenger freighters. This component also includes companies that ferry passengers
and cars across lakes, rivers, or channels, as well as companies that provide harbor sightseeing
cruises and riverboat excursions.

Ground Transportation and Services. Ground transportation ( or surface transportation )
is so basic that it is almost taken for granted. The various forms of ground transportation are ,
however, the underpinnings of the entire travel industry. Bus companies, car rental companies,
passenger railroad companies, and taxicab and limousine companies are included in this
component. While buses and trains used in mass transit systems primarily transport workers to
their jobs, they also transport visitors to museums, zoos, theaters, and sporting events in
metropolitan areas.

The Hospitality Industry. Travelers who don’t stay with friends and relatives usually
depend on the hospitality industry. The various branches of this component shelter, feed and
entertain travelers. The component includes accommodations (overnight lodging) , resorts and
casinos, restaurants and clubs,and convention centers and other meeting places.

The Tourism Industry. Niagara Falls, the Pyramids of Egypt, and the World Series, in
spite of their obvious differences, are alike in that they are all major tourist attractions. The
tourism component of the travel industry is concerned with attractions and events that draw
travelers to an area.

Attractions may be natural or constructed. Every year, thousands of tourists enjoy the
beauty of Yellowstone National Park, the Rocky Mountains, and other natural or scenic
attractions. Constructed tourist attractions include historic building, museums, theme parks,
shopping malls, and recreational facilities ( golf courses, tennis courts, marinas).Events such as
professional games, parades, fairs, plays, and festivals attract tourists who like to get caught up
in the action. Such events range in size and scope from the Olympics, Mardi Gras, and the
Super Bowl to small-town fairs and rodeos. The main difference between attractions and events
is that attractions are usually permanent while events are usually temporary , with planned time
duration.

Wholesale Companies. Wholesale companies buy the products of the first five
components. Because they buy in large quantities, they receive discounts. Wholesalers make a
profit by marking up the price of the products and then selling them through retail travel
agencies.

There are three main types of wholesale operations in the travel industry. Charter operators
buy airplane seats, hotel rooms, car rentals, or other travel products and sell them to tour
operators or to the public. Tour operators assemble transportation, lodging, and sightseeing

packages for various groups of travelers;they usually provide the group with an escort or guide.
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Inbound operators are specialized types of tour operators providing travel packages for foreign
visitors to the United States.

The Travel Mart. The word mart, short for marketplace , refers to the many outlets through
which people can obtain travel information, make reservations, and pay for trips. This
component includes retail travel agencies, business travel departments, scheduled airline ticket

offices, and travel clubs.

Words and Expressions

analyst n. 7087 %, o0 fit & fare n. P, IKE , BEY
miscellaneous adj. 1R 2% 19 , 45 (L& FE charter v. 0 (#y 4 55)

generate v. /o4, B 1 supply n. M43, L4, RN A
categorize v. JTEAZE S, 7328 accessible adj. &y &L #Y , A] 51
component n. {75 location n. 7 # 37 Fr , 4 22 X 5
range v. {51, IHHET cruise n. M3, AT

multinational  adj. 5 [® 2% & /4, 2 E (9 freighter n. % i}

organize v. 4141, 41k riverboat  n. PN ] i

transportation  n. iz fi , 15 1% underpinning n. JEAl, A, 2
maritime  adj. 1 I (1), i 09, 2 0 rental adj. 1 H ¥

entertain  v. 15 40 FF limousine n. £ fEHF 4

ferry v. iz, 53k mass adj. RKALELA, B p iy, BEARHY
wholesale n. fit/% , 25 transit  n. iz, s fi R B A8

group v. BE, A primarily adv. 56, EEH,RA L
likewise adv. [A]FEHD , FEFE HD metropolitan  adj. B #PAY, E AT, K
high-rise adj. (30 )M & 2 1Y, = 2% 1Y BT Y

motel  n. K4 TH lodging n. & fE 4k, & 18
accommodation n. fEAb , &5 resort  n. JE B b

scheduled adj. %8I/, 72 1) casino n. 15 5k ({3 8 | W 1 ) 7 )
supplemental — adj. #M A2 (9, 18 149 convention n. K£

aerial adj. L2 0, AETEEZE P scenic  adj. 5t L3 HY R Y
sightseeing n. WG recreational  adj. PRFE ), 4R 5 1Y
excursion n. U2, F U8 AR i AT parade n. J#fT , B8 5% , K [
approximately adv. ¥Rl , K2 small-town  adj. i, - B 1+ <K
segment n. Bz, 17, M7 rodeo  n. (38 )4 4T TE B K
domestic  adj. [E A 1 duration n. $FZERT [H], A 1]

confine v. PRl , 2% P discount n. 40
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assemble v. G B KE inbound  adj. N HLAY , U5 Y

escort n.FEFEI(AG) 9710 reservation n. (R 1H 55 [8] %) 3T, #il 4y
outlet n. (5B )&, () Hik schedule v. il 37 (3H&]) , i %€ B[]
Notes

1.During the 1960s, analysts began to view travel as an industry, rather than as a
miscellaneous collection of transportation companies. 738t Z14E 20 {22 60 4 {C 5 HF 4G 42 iR
F1 LR — 47, 1 A 2% bz i 2 w2 L Pz .

2.The roadside hamburger stand is just as much a part of the industry as a major airline. fi
1 32T B8 /N (] — R R 25 20 W] — B AR R X ATl 9 — a1

3.These are the components that get people where they’re going and get them from place to
place once they arrive. X %8 (R IF 17 Ml FE A< ) 20 B0 A8 o3 2 45 2 U 7% 3z 15 Bk U B p9 4, LA &
U e TR U H B 2 00 I U B 3k By 52 0 IR 55

4.hospitality industry & i€ Ml : B ¢ EA5“ 815 ", AAE 45 b (lodging industry) 5 2 R0l
(food service industry) ;] X _F AR ARNEFE W00 2B 8 BEBIRIE 4 &
PR URCE B AR B R OR A A R PR IR 55 WO 5 i R 4% L 32 A el AR R A
S

5.Two components provide the means for distributing the products and services of the other
components to travelers. (iX ) P 4™ 41 B 43 (e i 28 18 2 W) AN 9l Ak 55 o o0 ) W0 Bl e T Al
At £ RS 7 S i 7 4 A i U o B2 IR 55

6.United Airlines 3¢ I & M 25 23 7 < BOZ T 1926 47, 206 (149 5 £y 52 A5 O I AL =8 24
CIEK=RLITATINE 2 301 & i S E AT BT eng S P 4 1t b /A 1 Pt = R Bt AT B N
PEALZS i A B H A s s w R DR AL E A R . R A A B BRAE R UAL B 28
Al EE T AHE .,

7.Northwest Airlines 32 B P4 AL AT %5 23 vl « L T 1926 4F |, 2 55— Z 7 35 [ o it 2k 1y 56
el 2 28 ) 70 58 I g S R SR, R AR R BRI R S AR 22—

8.air taxi F Ml PR B RE /N KAL LR RHL R 7E WA BEHLI AT LR biz ik o & | 4T ) ip
Ry /N EIE L,

9.Using smaller airplanes, air taxi companies fly passengers or supplies to destinations that
may not be accessible to scheduled air carriers. &AL H Fl 2 & /N © AL 3fe 25 5 43 9 15 1%
BT 2 20 w) To LR IR By LT .

10.0slo B8 5 il « 2400 Ja 15 A0 A I 3 TlT o 1952 4 4 = BRI 3 iz Bl 2 1 L2817 o

11.Ground transportation is so basic that it is almost taken for granted. fifi }% iz fi 1 it 3%
L LLET A2 T BRI,

12.The various branches of this component shelter, feed and entertain travelers. iX /> 41 i
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13.Niagara Falls, the Pyramids of Egypt, and the World Series, in spite of their obvious
differences, are alike in that they are all major tourist attractions. JE Y 1§ K@ A (3R X & F
BE RO BB KT B AT 8] B2 AR (B A AR L A X i B R R R 5]

14.The tourism component of the travel industry is concerned with attractions and events
that draw travelers to an area. i€ i Ml H /Y UL 6ok 95 B2 9 TN 25 02 W 5| I 7% A9 5t A F0 Ty
3l

15.Yellowstone National Park ¥ f1 [& 2¢ 22 [l « 3 F 3¢ [ 7Y &F A 3% Ak 1L 0 op 38 2 1L 2Z [a]
MkE A E IR B R ER ERER B e E R AR, BAT AT h, mekE
B R R DA R B RAE REF LTI AAM. AN I8T2EEAAEA LK, EFH
BULT 7 ARG

16.Rocky Mountains 3 % L1t ik - 137 F 1k 3€ 9 PG 3 , M 2 KR b 56 [ 76 35, 2 3% 2B
RN, 45 5E 5 4 800 Tk .

17.Mardi Gras: the day before Ash Wednesday, celebrated as a holiday in many places

with carnivals, masquerade balls, and parades of costumed merrymakers. P4 i) 7 A /Y fic f5 —
K AEVFZ 1007 ANATE T FEAR T A3 B 2 F Ak e e 4T B9 07 SOR IR X A1 H o

18.Super Bowl # 2% #F : 36 [F [5 28 3 L J& 2K 5K % ( National Football League , NFL) %) 4 &
RS, —BEAEFHE 1A RS -1 BRI XE0E 2 A GRS — 1T BIXET.

19.Wholesalers make a profit by marking up the price of the products and then selling
them through retail travel agencies. it ¥4tk & 7 3 i 5 &5 5 5 00 4% L 2R 5 G ad iR U 5 46 7 19
5 A W RO 3

20.tour operator/tour wholesaler i iFdtt & 7 : W ik i &2 B/, FE N F AL L
Wil %5 o A5 RS B3 iz e ] i Ui S B B e i BT 9 R Y At ) A 4T By
UL, 79 5 W 3K X 46 iR 95 100 H |, 4R J5 AR 408 ik 8 2 A9 S 8] 75 SR R 3K OF B A B AR
B R U7 7 i, 308 A R U B TR R U T A A

Practical Writing: Notice (1)

Notices are mostly written to make known something about to happen or, sometimes,
something that has happened. It may be an announcement of a meeting, a party, a tour, a movie
or a video show,a match,ete. A notice includes at least three parts:

1.Time—when;

2.Place—where;

3.Activity—what.

For lectures or talks, the notices should also include:

I.Background information about the speaker;
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2.0ther details.

e Sample

Lecture on Chinese Folklore
Speaker:Dr. Wang Hong
Professor of Sociology, Beijing University
Time: 2:00 p.m.,15 October, 2016
Place: Room 206,Audio—Visual Center
All Welcome!

Exercises

I.Comprehension Questions: Answer the following questions.

(TextA)

1.What is World Travel & Tourism Council( WTTC)?

2.Does tourism have any impacts on a country’s economy? Support your statement with
examples.

3.According to WTTC , how big was the impact of tourism of China on its economy in
20067

4.What is “holiday economy”?

5.What is the concern caused by the rapid rise in tourism demand?

6.What harm do the three “golden week” holidays bring to the tourism industry?

7.Did WTTC give China any suggestions? What is it?

8.Why is tourism considered to be one of the world’s fastest growing industries?

(Text B)

1.What is an industry? Why can travel be categorized as an industry?

2.How many groups can travel and tourism companies organized into?

3.Why would an international airline and a one-airplane taxi company be arranged in the
same component?

4. How many components does the air transportation consist of?

5.Explain why scheduled air carriers comprise the largest segment of the air transportation
component?

6.What are the respective advantages of supplemental air carriers and the air taxi

companies?
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7.What role does ground transportation serve in the entire travel industry?
8.What components is the hospitality industry composed of?
9.What is the major difference between attractions and events?

10.What are the three main types of wholesale operations?

II.Word Formation
A.Turn the following nouns into adjectives:

emergency

currency

jealousy

democracy

urgency

privacy
difficulty

dishonesty

delicacy

decency

B.Turn the following nouns into verbs:

discovery

delivery

robbery

recovery

injury

inquiry

bankruptey

variety

coherency

II1.Vocabulary Work

A.Many pairs of words are confusing because they are somewhat similar.
Choose the correct word to fit the sense of each sentence.

1.Are you( quite, quiet)sure that what you say is true?

2.The youth had broken the window in a(childlike, childish)fit of temper.

3.The rescuer would not(accept, except)a reward of money.

4.Pudding for( desert, dessert)again?

5.The plane arrived ten minutes(latter, later)than usual.



