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Written on the occasion of the 40th
anniversary of Pierre Cardin’s
entrance into the Chinese market

2018 embraces the 40th anniversary of both China's reform and opening-
up policy and the entrance of the world famous brand—Pierre Cardin into the
Chinese market. 40 years age, Mr. Pierre Cardin arrived in Beijing to initiate his
promotion journey in China equipped with the most profound clothing culture.
| was lucky enough to witness that historical moment and have been following

Pierre Cardin's business operations in Chinese market ever since.,

In 1978, China’s reform and opening-up astonished the world like a spring
thunder. China's Ministry of Light Industry at that time took the lead to issue an
official invitation for Mr. Pierre Cardin to visit China, countersigned by Ministry
of Finance, Ministry of Education, and Publicity Department of the CPC Central
Committee. Mr. Pierre Cardin, observing the rising of China with remarkable
foresight, gladly agreed upon the visit. In total Mr, Pierre Cardin and his team

pulled off seven magnificent shows in Beijing and Shanghai successively.

Shortly afterward, Mr. Pierre Cardin paid another visit to China, introducing
an ltalian company for men's suit—GFT and set up a joint venture—Tianjin Jin Tak
Company. The first batch of products was far from enough to meet the demand

and it soon occupied quite a share in the field of high-end suit,

Seeing the successful operation of Tianjin Jin Tak Company, Pierre Cardin
gradually introduced into China its advanced system of production, supply, and
marketing for fashion, being the first to adopt the model of international brand

setting up an authorized licensee in China. Rapid market expansion followed



swiftly with increasingly more customers recognizing and endorsing the brand

value and quality, Pierre Cardin pioneered a route to success.

In early 1993, Beijing held the first China International Clothing & Accessories
Fair. Three fashion gurus—Pierre Cardin, Valentino, and Ferré attended the
opening ceremony at the Hall of Prayer for Good Harvests in the Temple of
Heaven. The following day they were received by Jiang Zemin in Zhongnanhai

which was unprecedented.

After going back, they compiled all that they've experienced and witnessed
in China into a set of CDs and to be played repeatedly at CNN in the U.S., for the
purpose of passing one message to the world—"China has really opened up!”

This program received sensational ratings and feedback once aired.

In a word, Mr. Pierre Cardin well deserves the title of ambassador for bringing
together Chinese and Western clothing cultures, inheriting great legacies and
executing best practices. As a role model in the apparel industry for contemporary
China and the whole world, Mr. Pierre Cardin’s glorious achievement will certainly

go down in history.

g
Zhu Bingchen
Dean of Traditional Chinese Clothing Research Institute

May 3, 2018
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Thank You, Mr. Pierre Cardin

In 1983, a fashion show by Mr. Pierre Cardin at the Cultural Palace of
Nationalities in Beijing enlightened me on the idea of fashion models and inspired
me to build a career out of setting up a model team. It has been 35 consecutive
years since | embarked on it, and 29 years of curating fashion shows for Mr. Pierre

Cardin, that has made him my most senior client.

Pierre Cardin is a name representing greatness. As early as in the 20th
century, it has become a symbol for the combination of master designer, artist,

and entreprenedur.

As a designer, Mr. Pierre Cardin created the fashion trend with geometric
elements, which still stands as the classic representative of haute couture today
adored by fashion women; his technigue of opposite shoulder in men's suft, as
well as stand-up collar and raglan sleeves for shirts has become the paragon in

the world history of clothing craftsmanship and classic cases for teaching.

As an artist, Mr. Pierre Cardin produced many fine interdisciplinary art
pleces in fields of musical, ballet, architecture, collection of artworks and castle

furnishings, and design of theatres and hotels.

As an entrepreneur, Mr. Pierre Cardin was the first to create the business
model of franchising by an authorized licensee globally, involving various industries
such as fashion, toys, construction materials, stationery, food, and restaurants.
By creating the glorious feat of "Pierre Cardin Kingdom”, it also enabled ordinary

citizens to enjoy the top-notch guality of world famous brand.

The artworks and the business model by Pisrre Cardin are invaluable assets



in the history of humankind. 40 years ago, at the dawn of China's kick-off of the
reform and opening-up, Mr. Pierre Cardin visited China with his “fashion” as the
first western designer; in the early 1990s, Mr. Pierre Cardin made an exception
in sending Chinese model Chen Juanhong to the World Super Model Contest
held in the U.S., whose stunning performance laid a perfect foundation for today's

Chinese models to enter world rankings such as Du Juan, Liu Wen, and He Sui.

At the beginning of the 21st century, as the only international fashion
designer, Mr. Pierre Cardin chose to hold the first shows of his fashion release at
places with unigue Chinese elements—Dunhuang, 798 Art Zone, Beljing Ming
City Wall, Yellow River Stone Forest... Through the integration of his work and the
venue, he unveiled the profound and magnificent Chinese culture and resources

to the whole world,

Today, Mr. Pierre Cardin, together with Shanghai Ballet, produced a modern
ballet drama called Marco FPolo—the Last Mission. As the repertoire at Shanghal
Ballet, once again it is a revelation of Mr. Pierre Cardin's endorsement on China’s

national strategy through stage art.

It is without doubt that Mr. Pierre Cardin has witnessed and accompanied the
journey of China's reform and opening-up with his glamorous achievements, being

a fashion and art tycoon deserving our most heart-felt respect.

Jerry Zhang
Fashion Director

MFA Supervisor at Beijing Institute of Fashion Technology



HINRAT R34

20 4 80 £, N TUARENNRE=FENF R SQADMELHITL, T&
ES A RMANIEE, XE—HEFNEIL, BEEREREME T RR - fXD
mahE

IR - RARFEIEFBLKE—THATENASRID@E . ESHRMNEAN
HBELHREFRARMER - fAAE, X “B/R - <REE" AFAT7#R, RE=
ARPAAEEE, Z7NSEMTH—STRE “SAXE" AEENIE.

EiZE, RR - RAEERES, EUYRERETAEER. 2K, FfSLE
RIS MY A ERTIREL . FE. SEFFALERHASIXEERBEEENIA
B, WEERRITIT. ZAK, XEREANNEA. NBRE. BiEfH. FHREI.
EXEZ THESZHEMMNAEREIER, FRONERIEANEINEATHFREL.
RIEERE. RN KR - REE—1TERIT. BE. &K KE. FFT—5

4 e,

H A

BI/R - RAGESEBREEHE

Pierre Cardin and Didier Lian in

Dunhuang



Pierre Cardin Through My Eyes

In the 1980s, | was working as a photographer at China Fiim Advertising
Company located on the 3rd floor of Chongwenmen Hotel in Beijing. It was
considered quite chic to go enjoying a cup of coffee downstairs at the Maxim'’s,

where | first got to know the brand Pierre Cardin.

Mr. Pierre Cardin was the first western Fashion designer to enter China after
the reform and opening-up, but Chinese customers, especially the younger group
had limited knowledge about the whole “Pierre Cardin Kingdom” except for its
suits. | was lucky enough to provide photography service for this company and

thus more informed of its past and present glory.

In France, Pierre Cardin is defined as haute couture and targets mainly at
higher class customers such as politicians and officials. Globally, Mr. Pierre Cardin
successfully promoted his brand in non-Western countries such as former Soviet
Union, China, and Cuba, receiving positive feedback from its customers. His
identity includes designer, artist, and extremely successful businessman. From
presidential palace, luxury brands avenue, theatre on Avenue des Champs-
Elysées, and workshops at Saint-Ouen to the Chateau de Lacoste in Provence-
Chateau de Marguis de Sade, Marina at Théoule town in Cannes, villas and
Palais Bulles, Mr. Pierre Cardin is a brilliant entrepreneur delving in fields of design,

fashion, perfume, furnishing, and real estate.

Didier Lian
Fashion Photographer
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Written on the occasion of the 40th
anniversary of Pierre Cardin’s
entrance into the Chinese market

2018 embraces the 40th anniversary of both China's reform and opening-
up policy and the entrance of the world famous brand—~Pierre Cardin into the
Chinese market. 40 years ago, Mr. Pierre Cardin arrived in Beijing to initiate his
promotion journey in China equipped with the most profound clothing culture,
| was lucky enough to witness that historical moment and have been following

Pierre Cardin’s business operations in Chinese market ever since,

In 1978, China's reform and opening-up astonished the world like a spring
thunder. China's Ministry of Light Industry at that time took the lead to issue an
official invitation for Mr. Pierre Cardin to visit China, countersigned by Ministry
of Finance, Ministry of Education, and Publicity Department of the CPC Central
Committee. Mr. Pierre Cardin, observing the rising of China with remarkable
foresight, gladly agreed upon the visit. In total Mr. Pierre Cardin and his team

pulled off seven magnificent shows in Beljing and Shanghai successively.

Shortly afterward, Mr. Pierre Cardin paid another visit to China, introducing
an ltalian company for men's suit—GFT and set up a joint venture—Tianjin Jin Tak
Company. The first batch of products was far from enough to meet the demand

and It soon occupled guite a share in the field of high-end suit,

Seeing the successful operation of Tianjin Jin Tak Company, Pierre Cardin
gradually introduced into China its advanced system of production, supply, and
marketing for fashion, being the first to adopt the model of international brand

setting up an authorized licensee in China. Rapid market expansion followed



