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Nowadays, when a store appears on the retail horizon it is more than just a new address for purchasing
products. New stores are simultaneously new event areas, new performance stages, sometimes even new
landmarks of a city.

The role of stores has changed in the past few decades. The transformation is a continuing process
shaped by various trends, shopping habits and technological developments in retail. Stores have become
statements, celebrating the brand and its products. They tell stories and communicate the philosophy, values
and responsibilities of a company. At the same time, they are spots for happenings of various kinds bringing
like-minded people together.

Stores are “real” and “physical” places creating an engaging shopping experience. They bring a unique
atmosphere into being and evoke emotions. Their design creates a certain “world” and tells a story about
and from this particular “world”. In this way stores offer multiple chances to engage with the brand and its
values.

One of the greatest influences on the transformation in retail environments in recent years is the technological
process. The digital experience as well as the exponsion'c‘)ﬁonllne retail has changed the entire shopping
experience including the store design. A licison of the “virtual” and the “non-virtual” plays a vital role and is
becoming more prevailing in various store concepts, thus shaping the overall character and appearance of
shops. iPads, inferactive screens or mirors are just as important in store design as display tables and shelves.
Once these fransformations are captured in a book like this the story is being told, written and sealed... For
the here and now it is a wonderful source of inspiration, for the future a formative retrospect. By selecting a
variety of projects originating from all over the world and various sectors, this book tells different stories from a
certain period of time.

Enjoy your jouney info different worlds for each of them felling a particular and inspiring story!
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COORDINATION ASIA completed a new breed of telecom stores named
AER for AISIDI, one of China’s leading resellers for mobile and digital
products and services. AER is a retail brand that enhances the life of the
individual mobile user by offering customized mobile services in a playful,
cool and customer-focused environment. COORDINATION ASIA took on
branding as well as VI and store design for AER. The first AER store has now
opened in Shenzhen and new .stores are planned to open China-wide
within the coming year.

Inspired by the growing importance of mobile Internet use in daily life in
China, COORDINATION ASIA created an out-of-the-box brand that turns the
act of purchasing a mobile product into an active and fun experience.
AER is based on a great understanding of mobile lifestyle, in which mobile
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devices keep you connected, entertained and updated through a variety
of online and offline apps.

The store is designed as an interactive environment that caters to the needs
of different target-customers: Trendy, Lifestyle and Tech Savvy. Products are
thematically presented in combination with related accessories, apps and
carriers on custom-made presentation tables with “serving trays”. Following
a black runway from the entrance, customers find the App Bar where they
can try out mobile apps on a large interactive screen. Painted pegboards
are used to cover the walls of the store. This allows display shelves to be
hung freely within the whole space and location to be changed at all
fimes. The whole interior is flexible, so that changes in layout can be made
quick and easily.
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Decorative shield
Lollipop station

Packaged merchandise shelf

Packaged merchandise shelf

iPad station

Display tray

Packaged merchandise shelf
Movable display shelf

Mirror

3D text decoration
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Entrance

LIFESTYLE table

LIFE shaped display unit
TRENDY table

TECH SAVVY table
Service counter

Service counter
Storage

Office/Storage

10 Emergency Exit
3D In-Store Signage Total: 130 sqm

Running LED display

LooNOTULESE WN —

Interactive TV screen

Touchscreen/ Cashier

Movable display shelf

LIFE display unit

Deer texidermy decor

Patterned PVC runway

Display tray

Advertising Light Boxes
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