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Abstract

In China, the governments at all levels put increasingly attention to de-
velop rural tourism. At the same time, the urban residents show great de-
mand to rural tourism. As a result, rural tourism occupies a pivotal position
in the whole tourism industry with a rapid development. However, after fur-
ther investigation we have founded that the countryside as a rural tourism
destination is still lack of economic vitality, although the development of ru-
ral tourism has made gratifying achievements. The countryside as a rural
tourism destination is facing so many problems that have exited in other rural
areas, especially such as the problem of rural hollowing. Essentially, devel-
oping rural tourism is just a way by which the agricultural industry realizes
the transformation of development in the process of modernization, and a
choice with which the countryside realizes comprehensive development.
Therefore, the development of the rural tourism industry should keep coordi-
nation with the development of the countryside as a rural tourism destina-
tion. Compared with the rural tourism in developed countries, China’s rural
tourism is still in the primary exploring stage, and its quality improvement is
far behind the increase in the number. With the flourishing development of
rural tourism in our country, the problems gradually exposed. In many prob-
lems existed in development of the rural tourism, the sustainable develop-
ment of rural tourism has been concerned and valued by all parties. At pres-
ent, China’s rural tourism is in sustainable development paradox: on the
one hand, rural tourism destination is so backward that it’ s eager to obtain

new development opportunities through the way of tourism development to
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improve the quality of life narrowing the gap between urban and rural areas;
on the other hand, tourists from the metropolis are suffering urban illness,
so they need to find a place different from their living environment to relax
themselves, and want to keep the differences between urban and rural are-
as. Because of the different pursuit and goal from the two parties, rural
tourism is facing a dilemma. From the respect of place properties, the coun-
tryside as a rural tourism destination is not only the living space of the resi-
dents, but also the leisure space of the tourists. So the rural tourism destina-
tion should satisfy both the tourists and the residents. That is to say, the de-
velopment of rural tourism not only needs to maintain the difference between
urban and rural areas, but also to reduce the gap in development opportuni-
ties and rights between urban and rural areas. Based on this understanding,
this article attempts to study host — guest’ s sense of place to solve the rural
tourism sustainable development paradox. Through the effect mechanism of
the sense of place, we explore the value orientation of the development of
rural tourism, providing some tentative solutions for sustainable development
of rural tourism and rural community.

The article introduces the relevant research results at home and abroad ,
and takes the sustainable development theory, social exchange theory, the
tourism experience theory as a base for the following research. At present,
China’ s rural tourism is under the background of modernization construc-
tion. By analyzing the problems of rural tourism and the inherent requirement
of sustainable development, this paper expounds the relationships between
host — guest sense of place and the sustainable development, thinking that
host — guest sense of place is a effective perspective to promote the sustain-
able development of rural tourism destination. To demonstrate how host —
guest sense of place to promote the sustainable development of rural tourism,
the paper researches the effect of host — guest sense of place. In order to im-
prove the pertinence, firstly, this article explores the composition and effect

of host — guest sense of place by means of the in — depth interviews and field
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observation. After deeply analyzing the interview data, initially refining re-
search variables and clarifying the basic relationship between the variables.
Then, on the basis of logical deduction, the paper constructs the theoretical
model. From the point of view of residents and tourists, this paper construc-
ted sense of place effects models. The residents’ sense of place is constituted
by place dependence and place identity, influencing the willing of rooting
the place. The tourists’ sense of place is constituted by perception of natural
environment, social culture, tourist service and emotional experience, in-
fluencing the responsible behavior to countryside. Finally, according to the
behavior characteristics of tourists and residents, the data were collected by
means of questionnaire survey, and the data were analyzed by AMOS 17.0
and SPSS 17. 0, and the theoretical model was tested. Based on the theoreti-
cal analysis and empirical test, this paper draws the following conclusions;
(1) Host — guest sense of place is a feasible choice to solve the para-
dox of sustainable development of rural tourism. The conflicts between resi-
dents and tourists in rural tourism become the bottleneck of sustainable de-
velopment. From the place properties of rural tourism destination, Resi-
dents’ willing to take root in countryside and tourists’ to take responsibility
for the destination would promote the sustainable development of rural
tourism. The former is the fundamental resources and internal source for the
development of rural tourism. The latter is the fundamental mission and inter-
nal security for the development of rural tourism. Residents’ willing to take
root in countryside lies on whether they live and work in peace, which is in-
separable to residents’ sense of place. Tourists” willing to take responsibility
for the destination depends on whether tourists experience the destination’ s
uniqueness. Moreover, there is an implicit interaction relationship between
the willing to take root and to take responsibility. Therefore, this paper con-
siders that the study of host — guest sense of place is necessary and feasible.
(2) Residents’ sense of place can effectively promote the willing to

take root in countryside, which can be moderated by perception of unfair-
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ness between urban and rural areas. For the residents, the countryside as a
rural tourism destination is the main place to carry out the production and liv-
ing activities. So their perception of rural tourism is mainly based on whether
the countryside community provides what they need in their real life. At the
same time, the residents who live in the community for a long time have a
special affection for the community. Therefore, place dependence and place
identity constitute the residents’ sense of place. Place dependence indicates
the functional connection with the community where they live. Place identity
refers to an emotional connection with the special space. The conclusion keep
consistence with the previous study. The empirical test shows that the resi-
dents’ place dependence and place identity have positive effects on the will-
ingness to take root in countryside. Based on the consideration of survival ra-
tionality, when the residents perceive more dependence on the communi-
ties, they will tend to continue to live in the countryside. Due to living in the
community for a long time, the residents have special feelings. The more
likely the residents connect themselves to the community and have stronger
place identity, the more stronger their willingness to take root in country-
side. At the same time, we found that perception of urban - rural inequality
would weaken the positive effect between place dependence and the willing-
ness to take root in countryside, but wouldn’ t effect the relationship be-
tween place identity and the willingness to take root in countryside. Based on
the influence of social comparison, the residents think urban life represents
a better way of life. In this way, although the residents have a strong func-
tional dependence on countryside, under the perception of urban — rural ine-
quality, it is impossible for them to take root in countryside. Although the
residents are aware of the urban — rural inequality, due to a high degree of
place identity , they still show strong willingness to take root in the country-
side.

(3) Tourists’ sense of place affects their rural responsible behavior

through place involvement. At present, China’ s rural tourism is character-
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ized by sightseeing and relaxing, and the decision on rural tourism consump-
tion is instantaneous, so the tourists’ sense of rural tourism destination is u-
sually irrational. Tourists wouldn’ t spend too much on experiencing the rural
place. Their sense of rural tourism destination is constituted by their percep-
tion of natural environment, social culture, tourism service and emotional
experience. The previous studies have demonstrated place involvement has
positive impact on tourists’ sense of place. Based on the two — way interactive
relationship between cognition and emotion, this study attempts to explore
the influence of sense of place on place involvement. Empirical study shows
that tourists’ perception of natural environment in the rural tourism has an
significant positive effect on rural responsible behavior, and the effect is to-
tally mediated by place involvement. Tourists’ emotional experience has an
significant positive effect on rural responsible behavior, and the effect is par-
tially mediated by place involvement. In this study, the influence of the tour-
ists” perception of the social culture and tourism service on the rural respon-
sible behavior has not been verified. This may be associated with the specific
situation of Shiliuhong Village. On the one hand, in the village, the devel-
opment of social culture resources is lagging, the majority of visitors aren’ t
aware of the cultural practices unique to Shiliuhong Village. on the other
hand, the village tourism development is still in the primary stage, the de-
velopment is dominated by the local farmers and tourism service awareness is
weak. Many visitors think there is no tourism service in the village. Nonethe-
less, the visitors express understanding for the imperfect situation of rural
tourism, thinking there is a quality of simplicity matching with the rurali-
ty. So visitors” perception of social culture and tourism service has no signif-
icant impact on rural responsible behavior.

According to the conclusion of the empirical research, this paper gives
the suggestions to promote the sustainable development of rural tourism. First
of all, in the development process of rural tourism, host — guest sense of

place should be improved on the basis of their dimensions. For the residents ,
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place dependence and place identity should be emphasized. We should not
only pay attention to establish a functional connection between the residents
and their community where they live, such as providing employment and en-
trepreneurial opportunities, improving living environment to enhance the
residents’  dependence on their community. And we should put a high pre-
mium on residents’ place identity, cultivating confidence and pride in the
community through mining, display and dissemination of local culture, pro-
moting the residents and their community to grow up together in the process
of tourism development. For the tourists, the rural tourism destination should
create a unique natural environment, construct beautiful country, enhance
tourist” s emotional experience to satisfy tourists’ attachment to the rural
tourism destination. Secondly, on the basis of mechanism of effect of host —
guest place attachment, the research emphasizes the importance of resi-
dents’ perception to urban — rural gap and tourists’ place involvement.

Lastly, in view of the limitations of the study, the future further research
should perfect the theory model, strengthen horizontal contrast study and

longitudinal diachronic study.
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