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Abstract

With the rapid development of service industry, cross — border service
is increasingly common. Chinese companies export large amounts of serv-
ices, but also face a similar impression that the problem encountered by
the country of origin “Made in China” . In this context, this book focuses
on the impact of the country of ;)I‘igi]l on service evaluation, and the mod-
erating effects of service characteristics and consumer characteristics on
this relationship.

This book is divided into three parts; introduction, theoretical devel-
opment and experimental studies. Introduction is Chapter 1 which discus-
ses the article purpose, meaning, method. The theoretical developments
include 2, 3, 4 chapters, which expand the literature of theoretical basis
and using qualitative research to explore and clear research framework.
The experimental studies include Chapters 5 and 6 which, through five ex-
periments , validate the proposed theoretical framework and discuss the sig-
nificance of the research results and related contributions and limitations.

Chapter 1, through describing the phenomenon of the service econo-
my, combined with the country of origin of the theory, is given the re-
search questions. Whether the country of origin will affect the evaluation of
consumer services and whether the moderating effects of service character-
istics and consumer characteristics on the relationship between the two ex-
ist were discussed. And paper structure, research methods are discussed.

Chapter 2 is literature review dividing into three aspects. As the basic
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theories, first is the literature the impact of the country of origin on prod-
ucts evaluation. Second point is service literature discussing the differences
of definitions, characteristics, quality between services and products.
Three is the literature of country of services origin, which is very closely
combination with the theme of this study, including marketing, culture and
other related research.

Chapter 3 is qualitative research, mainly through interviews, to col-
lect first — hand information, clear and specific research variables, laying
the foundation for empirical research.

Chapter 4 is the research model and the assumptions proposed by the
first two chapters’ literature searching, and qualitative research. The re-
search model and research hypotheses are clearly and specifically interpre-
tive.

Chapter 5 is experimental research. Research topic for the country of
origin on consumer perception, have chosen to verify the research hypothe-
ses by experiment. Consists of five experiments, testing and selection of
the experimental scenario in which the pre — experiment; experiment veri-
fy that the main effect of country of origin on consumer evaluation, as well
as intangible services on the moderating role of the main effects; Experi-
ment 2 validation service interaction on the regulatory role of the main
effects, as well as the interaction of the two kinds of characteristics of the
service; Experiment 3 verify consumer knowledge on the moderating role
of the main effects; Experiment 4 verify the cultural distance on the mod-
erating role of the main effects. From the experimental results, the data
support the hypothesis. There is a significant main effect, and the service
characteristics and consumer characteristics moderated the main effect.

Chapter 6 is conclusions and discussion which analyze the findings,
discuss research limitations point out that the contributions to the theory

and practice contribution and identify future research directions.



Abstract ‘ 3

The book, based on related literature of product country of origin and
service, confirmed the effect of country of origin on service evaluation and
service characteristics and consumer characteristics moderating the main
effects. This book expands the study of the country of origin to the service
areas, and reveals the mechanism of the impact of country of origin on the
service; explore the understanding of consumer perception changes in the
cross — border services. The main effect will make enterprises conducting
cross — border services, should be noted that the impact of country of ori-
gin, and the moderating effects contribute to the enterprise of some service

sectors to better select the destination country, and market segments.
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