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This book is a high-quality teaching material for the 13th five-year plan of tourism
management major in higher education institutions, and it is a supplementary teaching material for
the comprehensive reform pilot project of the tourism management major of the ministry of
education.

The book is divided into two parts: theory and practice. The theoretical part is developed
according to the compilation style of the tourism planning scheme. The theoretical part is divided
into nine chapters; Chapter 1 refers to basic concepts of tourism planning,chapter 2 presents basic
principles of tourism planning; chapter 3 covers conditions and environment analysis of tourism
planning, chapter 4 covers market survey of tourism planning, chapter 5 presents positioning
analysis of tourism planning, chapter 6 refers to tourism product planning, chapter 7 elaborates
tourism marketing planning,chapter 8 covers investment estimation of tourism projects, chapter 9
refers to tourism project management. In order to facilitate readers to learn and understand the
basic theories and principles of tourism planning, this book is interspersed with knowledge leaflet

and knowledge association in each chapter of the theoretical parts, some chapters containing
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relevant parts of the planning scheme hosted by the author is regarded as the expansion content.
The practical parts briefly introduce some planning cases that the author has presided in recent
years. and echo the planning theory with detailed and excellent front-line planning results,
Besides, there are questions and thoughts, practices and exercises behind each practice case, so
that the readers can master the compilation methods and practical skills of tourism planning more
proficiently. At the same time., each planning case is also equipped with the same type of
international cases to guide readers to view the theory and method of tourism planning from an
international perspective.

This book can be used for undergraduate and graduate study of tourism management, urban
and rural planning. geography and other related majors in institutions of higher learning. It can
also be used as a reference book for practitioners in tourism planning, urban and rural planning and
other related industries, as well as for staff of tourism administration departments and teachers in

relevant majors.
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