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MMk (Clothes)

1. 25 (Category) 1

iliCE il | B

brassiere 3 Jig Normal Roman clothing does not include
briefs( ¥ F 84 F 1) N ¥ drawers. %38 19 % D R 1 A 6045 4§ .
camisole(F.L ) LN A I prefer lingerie of pure cotton to that of
drawers #f ## polyester fabrics. & 45 1w #HY N AL IR
lingerie 4 A A O R AR A

petticoat 5 # A petticoat and a pair of briefs lay on the
ancient Chinese costume 7 [# 1 48 AR i ground. Hi A — ST — XN,
autumn wear k% The development and change of the ancient
children’'s wear #i 4% Chinese costume were deeply influenced by

Chinese costume of the Tang dynasty = Confucianism. especially in the upper

1 % “ class. w7 £ IR i 19 4 B A2 fk 2 il XK
Chinese garments 7 [E iz 1ffi B RIER. EE SR,

classical costume 22 L i 5 CIt's August now, and autumn wear are
men's wear 5 %% hitting shelves. P 7E 2 8 H .BkZE1E 48,
national costume [&ji% IR & Redchild is a well-known brand for
skating suit 7 7K IR | children’s wear. ZL4Z% JLE — 1A 24 W HE 3
ski suit ¥ 5 I} e

summer wear &g 3 Chinese costumes of the Tang dynasty once
traditional costume {& 4t JIlg 25 were very popular. JHZE g X EE — [ .
winter wear &% With the development of China, Chinese

garmentsare more and more popular around
- the world. Ffi & E ) & k& . A = AR i £E 4>
SR Ok B2 U
I customized the ski suit at a tailor’s shop.

XA R e AR A — Z RN RE MY
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1. 235 (Category) 2

i iC BE 1l ) BE

anklets %3 #£

corset (JUHE 1H B 10 4 SRAE ) B 5 W A
girdle(&Z F i) R B #&

hose-tops JG 4l &8 () 1 15 #%

bath robe & #

business wear [ 55 %%

casual socks K [H]

casual wear f§ filg

dressing gown fR# GE K5 & T M A 5F
EENFR RS2 08 E AR
evening jacket M 2 fik

half-stockings H 4t 2 #k

mesh stockings [% iR #
mountaineering suit 2 [1] iR

office wear JH [l %

pantaloons £ kT B #E , & #E
panty-hose #§#£

sports clothes jz 2 i %%

spring wear 5%

toe socks T ik #K

town wear #p R

trousers/pants # 1
waistcoat/vest (P iR 19) & .0

women's wear 43

It’s convenient to wear the dressing gown at

home. TERFFKIERIR 7 {E.

Can you tell me how to match the evening

If you have a velvet. brocade, or satin
slip that over a simple
daytime ensemble. #1149 R A K& 45 . 4153
G S N R o e (A T SO B
w7 R i A T AT

The mountaineering suit
climbing high mountains. 284 & (LB, B
L ke e AN 1] 21

I can't tell the difference between spring
wear and autumn wear. %A fE U6 7 25
Bk 2 19 X 3]

Don't you think toe socks are a headache?
PR AS B AT Bk B AR R A5 e 7

Your town wear is perfect. Where did you
get it? fRAY I ARAR I . 7E WP B 3K 19 2
The vest is forbidden in our classroom.
you know that? % HLAS |F 5595 .0 fR A1 A
7

evening jacket.

is essential in

Where is the women’s wear area in this

market? 33X > 7 37 B 2o X A Hp 5L 7
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2. 7n# (Cloth) 1

BlaE

beaver 14 [z

challis E[J {£ & ¥}

chiffon J# 24

corduroy 4T 4%

crepe 242

deerskin i 7

fiber £ 4

gabardine 135 Wg

suede {Jj B 7

taffeta & K4

voile (2 H 2p . 2p

weave 414

camel hair overcoating 3¢ & KA W
cowhide garment 4= Ji7 IR 3%
fox fur PN K7

fur wear 3 7 it %%

lambskin garment 2F 2 j7 Ik 3
leather wear 7 #: Jl¢ %%

marten fur 5§ K&

mohair fleece T K AR
pigskin garment 5§ H7 IR %%
sheepskin wear *f j7 iz %
stand plush overcoating 37 4% K ACWE
woolen fleece £ T KK W
woolen goods Wg 4§

worsted fabric %527 & 414
worsted flannel $§ %51 % 44
vak hair $£ 4= 4§

—t

Do vyou like these corduroy pants? {43 %
X BE AT YA A e 2

These wedding dresses with sleeves are
usually made of luxury materials like
velvet, silk, and taffeta. X% H # F1Y
S U AL IR G H AR E Y — S AR 0 Aok,
29y P RO

Cotton is woven into voile and then voile
becomes material of clothes. #f {E 45 41 K
2b R I R A K.

This sheet is a fine weave., X 5K P& 4
EAY)

She was wearing a silver fox fur across her

shoulders. W T — {4 H K #5 )5 .

She refuses fur wear., It's a matter of
principle with her. fth 45 28 iz 5. X Wb i 5
3K J2 5 ][]

The average price of marten fur coats in
this shopping mall is 60,000 euros. X /~7
5 B3 B R ACHY - 234 #5260 000 BKIT .
We have some new woolen goods on hand.

AT Tk BUA — L1357 49 MR i




