127

B

%m»e

e
v
Y

e
ik




FASHION DESIGN
-+ S S T SR

SNEAKERS
& # #

KEE PR R FREF

TR RO AR



EBERSE (C1P) HiE

ﬁﬁwﬁ&ﬁ.ﬁﬂﬁ/%%ﬁ,@ﬁ%;ﬁw
B — B T RMF ORI E, 2016. 4

ISBN 978-7-5381-9563-7

. @Fi- 1. Ok @%- @%F - 1. Ois
S — il V. @ TS94

b [ A P 1 0 CIP Bk k% 7 (2016) 3 014401 %5

AR AT: TR AR R4
CHuhb: PEPHTTRCER 268 29 %5 WR%: 110003)
BRI & LT EEE AT R w)
2R F. RHUEETE
A R 50mm X 2 15mm
Ef k. 12.5
e ¥ 10 T4
depEIR ] 2016 4F 4 FIER 1 AR
(. 2016 4F 4 F1E5 1 (REDR
S TgmiE: KART
Bt W
Myl Tk
AR A XK
ik e S —
45 %, ISBN 978-7-5381-9563-7
e #r: 158.00 JC

BEZ I, 024-23284360
MR EE . 024-23284502
E-mail: lnkjc@126. com
http://www. Inkj. com. cn



CONTENTS g%

Chapter 1
SNEAKER HISTORY
EENERE

Chapter 2
SNEAKER BRANDS
BN mAE

Chapter 3
SNEAKER IDOLS
TR EBR

Chapter 4

SNEAKER SUBCULTURES
IEEhEE

Chapter 5

CUSTOM-MADE SNEAKERS
T BRI EH

Chapter 6

LIMITED-EDITION SNEAKERS
PR = hitiz Bh#E

Chapter 7

SNEAKER GURUS
TEEIREAY



FASHION DESIGN
-+ S S T SR

SNEAKERS
& # #

KEE PR R FREF

TR RO AR



EBERSE (C1P) HiE

ﬁﬁwﬁ&ﬁ.ﬁﬂﬁ/%%ﬁ,@ﬁ%;ﬁw
B — B T RMF ORI E, 2016. 4

ISBN 978-7-5381-9563-7

. @Fi- 1. Ok @%- @%F - 1. Ois
S — il V. @ TS94

b [ A P 1 0 CIP Bk k% 7 (2016) 3 014401 %5

AR AT: TR AR R4
CHuhb: PEPHTTRCER 268 29 %5 WR%: 110003)
BRI & LT EEE AT R w)
2R F. RHUEETE
A R 50mm X 2 15mm
Ef k. 12.5
e ¥ 10 T4
depEIR ] 2016 4F 4 FIER 1 AR
(. 2016 4F 4 F1E5 1 (REDR
S TgmiE: KART
Bt W
Myl Tk
AR A XK
ik e S —
45 %, ISBN 978-7-5381-9563-7
e #r: 158.00 JC

BEZ I, 024-23284360
MR EE . 024-23284502
E-mail: lnkjc@126. com
http://www. Inkj. com. cn



CONTENTS g%

Chapter 1
SNEAKER HISTORY
EENERE

Chapter 2
SNEAKER BRANDS
BN mAE

Chapter 3
SNEAKER IDOLS
TR EBR

Chapter 4

SNEAKER SUBCULTURES
IEEhEE

Chapter 5

CUSTOM-MADE SNEAKERS
T BRI EH

Chapter 6

LIMITED-EDITION SNEAKERS
PR = hitiz Bh#E

Chapter 7

SNEAKER GURUS
TEEIREAY









Adi Dassler, founder of adidas
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The sneaker was so-called for its noiseless quality when
it was first made with elastic rubber soles. Considering
that it is a relatively modern invention with roots in the
Industrial Revolution, the sneakers of today are products of
revolutionary industrial, economical and cultural changes that
have taken place over the past two centuries.
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The Industrial Revolution developed the craft of shoe-making
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From being the typical gym shoes known as "plimsolls", to
their rise of stardom amongst world athletic champions, their
glamourisation when James Dean wore them in a famous
photo shoot and their becoming the fashion staple of today's
urban generation, sneakers have been very much part of the
fabric of popular culture. The following timeline illustrates the
technological and cultural milestones of the sneakers.
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1800s
The first rubber-soled shoes, called plimsolls, are
manufactured as beach wear.

1892

Goodyear, a rubber shoe company and division of the US
Rubber Company, through a newly-invented process called
vulcanisation, begins to manufacture rubber and canvas
shoes, and settled on "Keds" as the best name.

1908

Marquis M. Converse establishes Converse — the shoe
company that revolutionises the game of basketball for
more than half a century and makes Converse sneakers an
American icon.

1917
Converse releases the world's first performance basketball
shoe, the Converse All Star.

1920

Adi Dassler, founder of the German sportswear company later
known as adidas, begins producing handmade training shoes
in his mother's washroom without electricity.

1923

The All Star gives way to the Chuck Taylor All Star when the
basketball player adopts them as his preferred shoe. He helps
to re-style it and promotes it to colleges and high schools in
America, until it becomes a must-have for basketball players,
teenagers and cultural rebels for more than 50 years. Also
known as Chucks, Cons and Connies, this shoe is said to be
the most famous athletic shoe in history, having sold more
than 744 million in 144 countries to date.
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