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F—r MAEREEA IR S B e

HRHECRRTT 55 AN (2008, 2) MHAGREIET R MFEE, HREEM
Y. 5. BRIBAELE IR, REZ LR E B 2 ThRE, UHRED .
ERAE, ARIRIPGIGE PG SRS A LB AR, T FESh,
H, A&ERHA, 0, EFHANPRTTETRANE,

FEERRIE ., [FEALRHR, BEE b EE Al AR B SCHE H 25 A i) i 7
hnbR, BEEEAT L G E AT ATRA B R BB APk AP EAEE . Mo
EFEL, bR B T E, B2 Aescend i 5 mBRs s
RIBHEYURRE R AMER M ar. FRF, ik PRz 5An$
BT L BTV P R T e ) R PR

HFHRATHLHEAR, XESFERENES, RENMIME
FEAFFEAR S RHY “ SCedrdn” BRG. BESLEl b B SOl E 2 imk, kg
PEE, EHFOCEPEIEE, Wi EAE, ik ES R E bR
RETZ AR, Lk RE P E O S SO R A B TR,
FEREF2MHEPRERAOEEERR, ERMAKGESHFOMREIH,
AT 5 R SCAR IR 0 . s IR RS, SR EZ OO
1. Wik, “BER—FTR, EE - BiERTEERET AL,
ERELE SEEAL" . (15H#)

(—) EA#MEFE BT 4 5

W B ( pragmatic translation) , X FRSZHBHPE (practical translation
5{ applied translation) , J&—FpSC M SCAREIIE, NAEBREBIA. &85,
e, e, B, BBREEATTE, JUPERE T BRSCERIRZ NI TE
XA, Bk, NABER—-FUMERER AN EEAMN, RN OEERFEBME
TR R S R B

N B R AT T %, (HR, XS SUA I B )R A
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1. A%

AR R AR S M, &N T M iFESCIE#E  (target language
readers) fEAMMER . LHMGER, WRHEAR., BEER, &
B, BRWEIE H A5, I BHPR SE SR PR AR IR AR Sk
HE. EEMARBDAGEETRR, 50 M ER LR A,

2. Hut

;B EA B B .

(1) fdfF R (B, ¥i|. &%%), FEEBARNARE, &
JFEXSECHRER L, A TREEBENBERTEREFE XHIER.

(2) #RATsh (HhERL. TESE) , EERSCH AR GEE
B BRAR AR Z R ), BEMGREH LAK ., X173h. NASCARM H iR
ATLAH SCAR B S ThfEde s, tn] LAl BHiFZHE A (commissioner) HiE .
Bilhn, =& AR LME B IIRE N E R SCA, BIRZFEA AT DAZR RSO
SRS FINEE, DMERHE M.

N B B B EORIFEE IR R SC U RE, RSO SR D)
RETERR SO AR LASER; s s RS O ThRE, DAABIBFERICAME
Ko NFHBHFER H M E ZOR G SR RA BRI, BRI RS
PR, TRARYE SR H O MEBERZSR,, RATMGE . SiFSERET,

3. Tl

ol PR R O BN [A] SO R o DA & A SRR R
B, NMABFEN XL THIZRIE (English for Specific Purpose, El ESP) ,
ok EAAEEAR R, Bilan, . BHECURBIE. B, #FEAMUE
BB AR R SUAR RS 5 A SCIRRFAE, i L2 A i B A & M U AL

4. E&H :

IO FH SCAS 1) B 44 PR A X 26 SUA R R R DA, MEH B B i ib T+
B4 (anonymous) JRZ, 1EH M ARG TCMARBE, 765513 CH K
b, RZHEBFSCEA MM, FECERZRMEGER. [
B, FEEMEASRE PO 21 A A W ERBE M.

N kI WIErS

B — T SEBRER R 2R, R, RS A CHEREABE, &
DR BT AR BIR LK. Hi, 2] FH e AREEs T, AL

£



2= A RS%Eieeiv

Bep o) BREGE, WHEZ2SH S EERARBIELCE, EdEE,
BUREMNERXFER T EAR. BAPRE: HRMIRES, HRiEX
FREXERL, AT JETE . MERAIRE A RE B SRR, AB T AN
HEM, MIEETICNE, RBGXLEXER; RIFHREX, 7EEFE .
SCENM . R EER SRS meR)E &, HLILE R A CHBIFEE
Bo [FIRY, FEBWEBBAACTEE AL, FEIHFENSES
.

(—) ARG TR

BRlEE R RE S e TR E BB ML RO TR, IEMfLE
(E1-

1 1
R

“You're always going to have the basics, such as banners, bags, badge
holders, receptions and the like,” says Nancy Largay, former vice president of
media sales for Penton Media of Cleveland, the orgamizer of shows such as
Internet World. But new options are emerging, as well. A company now can

sponsor a new product showcase or a live Internet broadcast from a show.

X B basics F8 R A7 KRFAEWHE? have B AE? [F{Lif the
organizer JE A E? showcase [EFEFRfFR?

S

(1) % — /)35 i 248 & 7F such as banners, bags, badge holders,
receptions and the like, T TR2FBI T, IR HHBIKEIE . B FEH
FEZHED) . ik, basics 7EiX BB R IEAM BB 3, A, have the
basics i MAEA (1958 B 77 X ASGES

(2) the organizer /& Penton Media of Cleveland [ [R]{\i 15, B i#F—4F Ui
B Penton Media of Cleveland J&2—ZF At AFERIA B/ MM, TN B AT AL A Hb
{37, T Internet World ( RIEFRItHA) B — 5B %, Penton Media of
Cleveland 32X A an R W £ T7, XBRRATFTEMRIEE,

(3) showcase [ ir] #L B X J& case for displaying articles in a shop,
museum, etc B, any means of showing sth. favourably, R 4 J5 [fi a live

Internet broadcast from a show (— B G ML HIE) KA, i,

3



it et st

product showcase &5 7= i JE /R BLE 7= i B /R 2,

X

“RERTOARERAGH A, B, THE, BHEHN4HFR
HAgHen M X,” %A K 2T Penton 4%k 8] B4k & 44 3 37 &) &
Nancy Largay ., Penton A& 4£2 3] 42 B4 M- RX LR W £ A4, R
W, MR FXEERY, SLTAHB—AHERRET, AEHH—
N2 I P 2 A I,

B2
[H3C:

“Theyre really an important consumer segment for companies like
Mercedes and American Express.” He points to the high household income,
technological sophistication and early-adopter attitudes of typical attendees at
events such as Comdex.

points to, sophistication /& 4%

S

(1) —a)H [ They 248 typical attendees at events ( H i &< iy it
FIWAR) , Mhfi1/2 an important consumer segment for companies like Mercedes
and American Express ( FF3bH12E EHEZ X B ARINEEE ) .

(2) sophistication fit) i) #L B X & quality of being sophisticated ( tH#K .
BME) , early-adopter attitudes [ ER S THZHEY . B4, fHak
WA THZHF 4 WE? high household income, technological sophistication
(FWA . BEARARE) .

(3) [, He points to AJ R “fhfgH”

L

“UeMAFRAE B EXENGGELE PR A E, Sk
BRAFEFH THLHFHLELL Comdex ik £ A& 0y A A 1E,

B3
R3X:

Most show producers are reluctant to talk about how they calculate the price
of sponsorship opportunities. David Korse, CEO of Imark Communications,
shows proprietary formula that includes material costs, attendees’ buying power

and the “ quantity of visibility” , which may include exposure on the show’s

4



Ao B 5

Web site, through direct mail, and at the show itself.

“Then you put it all in a cuisine,” Korse says, “and let the market come
up with a price that makes sense.” He explains that once Imark has
determined a tentative price for a sponsorship, the company compares it to what
competitive events charge for similar opportunities. The price is raised or
lowered accordingly.

& # % “Then you put it all in a cuisine” , that makes sense,
competitive events?

S

(1) proprietary fJia]BLEE LI of or relating to an owner or ownership ( FA
AR TARE), AR REAFRAER.

(2) quantity of visibility B AV5R & i/ %, X BEHEHE B M
BOLE,

(3) “Then you put it all in a cuisine”, it $§FFA XEHERE (H B,
WEARIGSE Ty | B RIEROLR) , MR —RXPRITAEEM, TR —-TER
LR LR

(4) that makes sense B A “AE X", FEHAEN “SHE .,

(5) competitive events T8 “A A LR . RIZEH7

B :

SHEREE (RELEDFH) #FREFERN AT IR LG8
#H (B H K %), Imark Communications & 4 i #47 B David Korse
ATET mAE T ER R GAX, FEMAE . AW E ) F A 8h B BRA
£, QCEELERANITRZE. NA4EEZARKLHE GG EE,

“RE, RIEMARXERHZE—HXE, kTHRE-ANSEGH
#.” Korse #., —2 Imark #| T —A R B 9 Fh4&, oWt s
BEY SRNES gk &g S ¢ -5 )-R:08" E-38

i 4
BX:

Actually one of the disadvantages of the Global Strategy is that integrated
competitive moves can lead to the sacrificing of revenues, profits, or
competitive positions in individual countries — especially when the
subsidiary in one country is told to attack a global competitor in order to convey

a signal or divert that competitor’s resources from another nation. ( ¥ % & & %

5



ABGEES LR

#MFELIR, 2013)

S

(1) integrated competitive moves 245 5 [E /A 5] 7] DLBEER 534 M/AF)
HEMITHMER FARMER, BREEHTES T1; moves B1T3).
24,

(2) lead to the sacrificing of revenues, profits, or competitive positions in
individual countries B : 5 ERKAEWCA . FI3E 158 4 b 7 7 1 52
i, HETHE—AEE the subsidiary, PILAIEFEN “WESMF A FERA
I 0 T8 S A 7 T SZ2 L

B

SRk, 2RAERG N EYaL, BRLLERGESFHARL
B e EAE L FHOBEINTF A AMAN, FlAFEERATELHR, LAEAS
A THEEMETRF O NLREESFHBLES —ANBRY
KR, BRMATETERG TS KRIANFZEETF o, HAEZR o,

(=) EMEZ AT

B SE R AR UG AP ROBOR , AR SRS T T b, R4
HEFER, XFERUAE R R, FDGEN B AR, HYEHERN 2M/E A
Ui, TIAZE TR 2 SR, S s

1. AXEHRESR

USSR B “ IR, DURSH” MR, EIEFEE
B DU A . BAR, R IR X S A I S T RA S B
B SRBTTHPZEFANRA L, FEAXER A + ZONBEEH T
X, REMNEXFR; mpGEa R WEER S, 7RI LIS E,
Hils URUMCEE BT SCHITHRSER AL . PRt , - a0 SRR U8 —— o oz 13
eify, HaRbralpRECRATRER 2, BOCHELIMERZBIR TR R

15

JR3 .

ZHKMEGLZRELIR “BMRLEZ®R HFA, 224456 BN
2, MBZTF, KeRBEYEFIFRARS, A NEFIAXEE
A HEENERTFRFAE, XABGERRA A LT,

ok KA R RBERAE T RAERLAIE, KM ZEREZTIRT
Eit e A, —RAESKEN KRR BEA,

6
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o s e T e

Ri¥:

Chairman Mao had a dream to build a great dam at Three Gorges of Yangtze
River. The water power station damage environment horribly compared with the
nuclear power station. Three Gorges Dam project symbolizes prosperity of
China. Due to the logic of politics, the political significance of Three Gorges
Dam project is more important than its economic significance.

Three Gorges Dam project has destructed the environment while it gives
chance to rebuild the area drastically. The tremendous dam needs splendid
urban design. Ecological reconstruction begins at same time.

D

JESCZ Wi FA T VRN = R I R PR SERR A HE A, AR IR
HRICHIAT O R —— R R R E S, Bl “ 8L MEXKIERIE R
BEARRE, BEXHXANRER .

HFADHTIRSC, BRGNS AP Z RIFEE ER . Hirmm
XHRFR . Bk, REFEEREFEES, Y AN SR, 2R
mEEREREETE, ERCGER . BB T, @Ak
R XWIEZR, FERE—HB TR,

BU¥E :

Chairman Mao once dreamed of building a great dam at the Three Gorges of
Yangtze River. However, compared with nuclear power, the water power station
has severely damaged the environment. Obviously, the political significance of
the Three Gorges Dam exceeds its economic benefits, based on the political
consideration of showing off the national power.

While destroying the environment, the Three Gorges Dam has created an
opportunity to rebuild the ecosystem of the area. The huge project has initiated a

large-scale urban design and reconstruction of the ecosystem at the same time.

2. EERBER

DOBATSCUFI TR AL . SCRAEm, B S 2 &4MiE, me, A
WHARZFELEERER, HEBHFERSLRREXAKR, 5IEEBRIR KR
2, Biltn, “WIEKEE” (smash) . “EmEIL” (travel a lot) | “FIRTE
#" (featureless/ ordinary) . “EEANENE" (perfect) %5, XLLFKERA
BRRIXEZRE, FRIGENEETESEH B TR EGHE
T3, 52T RS L, SEAT OSSR, EE R

4



ARBHE S (FZH)

RS, EREW, Bk, ReEIEMRREK. Wi, E$
ARLERN Ay S o AN AT A ) R B A SR N R RAE ST Hh o B R
ZR, AaEE, AaEH,

16

JR3 .

BERAR—AFMER., GMEFARGBPRER, ZELLHER, oK
RIBEE, DRSS HRRALZFOEDRLFT SR, RHER, A%
7, #AKATHA, RERR, EHFERREI, FRARRER, LhARFA

S

B AR R rp OO SR s, BEBRAREE, fIRE R, BRI, X
DUREHE R, X WFR—RRSh A E g, R E R SUR 215
ok, i ME, MG 3 AARER X RN AL FMANA, FiHE
A REERTE Y, ARSI EE R . IR S 0 B4R ST 18 A
ISEPRACR , e BRI AT 5 25 B0 16 Wi i o 55 1 Ak 2 B

B3

This is an era of severe competition where every organization has to be
enterprising at its best in order to provide services satisfactory to Chinese
companies seeking successful access to the global market. (3] B (% 43k
#i%) )

KA AT

Shandong Oriental Corporation specializes in .../ operates in the field

(business; trade) of...

3. XKHER

PPl B 2SR, SEUBAEJRAMERE T BRI EAR, L2
SCHL 245 A PR AR V)6 D R s 3 BRI SOR , AMELHE LUK B B S AR ik
R EE, RS EABERRME. i, EARH B %S
HiEF . B, FESNRELNEFTAERBAERRY “REER", #A)
JLFBREEARGEEH#TE “—HBRK", — D TROKEN BW
WR R PCRRARRARESSE R M kKT, B
ERERSNOR B “KZGRT TR, i, HE R E R A
W, EEH—AHE, MEREEAEZHNERKFEAREE, WEEER

8



% R R@HEApRS AR

FHREY: “HTAAKFAER, BhZREEAD, HIFEEMIFHEE."
WARMEL X, ATHFECERSMNEEE ATRER R BERIRRIE A #
w®, MMtABCAYUEMUEHAR? FHAERRFEBROEAS, A
AT X REH AL, EXADT PRI EE” o MisLPr b
RATRER—A L@ KBS (BT, 2004) .

&7
JR3L:

If you want to develop your perceptual and creative skills to their utmost,
you will want to follow the strategies outlined in Visual Notes for Architects and
Designers. It is a valuable guide for architects, landscape architects,
designers, and anyone interested in recording experience in sketch form.

B

W REBRXRERRS 8 THERPEES, SFSLR (AP
Fo i P M EIL) RBOGRG, TRAHRBAEAIF, TIELIF,
EHFARTAESRABBRILEFGZREBHOALZ EHE (Visual Notes for
Architects and Designers, 2012)

(=) EEAEFTIL

FATICA (parallel text) AR LEAAIZZ PR 5 b ™ A i BHA M RUR
BRAREFRXA, Wil 5EXHNEMXHIFAESERR, #ER
ERWEMK LR SOAES, EARMRNSES5HE, @3 PTARR
eGSR IR, REIRSCA TR, [EIFSCHR BB OR 5 R SCHE
AN

FEDTIE BN, ZAOMEINE ANTERX R & B R AIGE, BHER
IAA R HE B ST, XA R i PR SO AR A 4 A

18
R:

And while some popular Buzz Feed posts — like the recent “Is this the

most embarrassing interview Fox News has ever done?” — might do their best to
elicit shares through anger, both BuzzFeed and Upworthy recognize that their
main success lies in creating positive viral material. ($#% & HF&8EEFK,
2014)



o Sl Lo A

E:

& K BuzzFeed Lt — e T 0 F— R R A A o “iX 2 48 L A7
M ERE RS FERARE T REAMREEFRELR
4k, BuzzFeed #o Upworthy #RAR | WA RS £ B2 TR R AR EF
KAE#H 6 E@AZ 8,

B9
R

In a recent study from the Massachusetts Institute of Technology,

researchers found that “up votes,” showing that a visitor liked a comment or
story, begat more up votes on comments on the site, but “down votes” did not
do the same. In fact, a single up vote increased the likelihood that someone else
would like a comment by 32% , whereas a down vote had no effect. (¥ %% F
F8IFTR, 2014)

X

RAEBIFRREG—DARRERNA, RTRAERE—FRRK
FEORG R E, ANAREEIRMALE “TRY, mEZ R BRLAFARK
e g, FELE, —AE “TR” ek B i iRt e Bk
¥ 302%, mE R BRI,

S

Mg e R B A MM RIE TR, HEEH,
%1 10

JR3X:

Although not a “first tier” economic global city, such as New York,

London, or Tokyo, Chicago is a world city from the perspective of immigration,
culture, control of capital, and command over a vast region of agricultural and
industrial production. Its universities participate in the global economy through
the work produced on their campuses. As Arjun Appadurai noted, the academic

world participates in its own forms of “knowledge transfer” throughout a global

network of scholars. These flows of information may not have a significant

physical presence, but the institutions that house these scholars and their

work do.

10



2—% ARABAERALRSHER

B

RARE mFRGAL | WA R RS T2 oA —ZA T,
REEBR. AR AREF @A ERLRT, BHT AL IRL
EFR, EmFOAFEARRAEBOERERALLREHK, EdFR
ik AR B O ARE, FAREELRFLMS, ALloitith s
KAB b, EEfE 8RS RRT G, 2RMAFHRLRRSF AN
My A8

B 11

R

MAFNERRT AR, BERAELG S HiRA, L ERS
AT LHERT—F, RRABHE, EREAKR, ERXEMEE
A, H9ITEEANMELHTFIE SR,

EX:

In addition to the basic functions, the innovation in the designing and
manufacturing of new mobile phones is increasingly oriented towards versatility

and functionality, merging the top-notch industrial technologies. In terms of

both styling design and utility effects, the top mobile phone manufacturers are
vying with each other, striving to bring out new mobile phones with more

conspicuous personality. (3] & (B EHF))

=, PR EERIFFREK

(—) #EHE

XTI PR E F E0 0B ai Rz RS, REEBRMIKIERE
RS X B IR GS RE R EWEH, RiIHEROQFEEEEIR (sense of
grammar) . 5 ¥ B iR (sense of idiomaticness) #1i% B & X (sense of
coherence) , HiBRIXRES R BAR . il . & FEEREHRIBEHITE
KRR, BAEEMNIEICRER, AR mNEk, EEXE KBS Y

B
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