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Abstract

Annual Research Report on Cross-Strait Creative Economy (2018) consists
of five parts: General Report, Digital Creativity, Creative Countryside, Film and
Television Entertainment, and Hot Topic. Digital Creativity presents an in-depth
analysis on the development status of China’s network homemade drama, network
literature, network videos, network comics, Internet advertising, VR/AR
industry, digital publishing, new media industry, and among others in 2017. It
also focuses on the key issues of the digital creative field such as the platform mode
of the Internet cultural industry and the industrial chain of artificial intelligence.
Creative Countryside puts emphasis on such hot topics as the practice of creative
agriculture in China, the path of integration between culture and tourism under the
goals of rural vitalization, and the cultural space and community building in
constructing characteristic towns. Both the Development Report of Rural Tourism
in China and the Development Report of Leisure Agriculture in Taiwan contain
comprehensive discussions on the development of rural tourism in China and of
leisure agriculture in Taiwan, respectively, in 2017. The research on Film and TV
Entertainment is of high academic value and practical guiding significance to the
operational models of Cross-Strait film and TV industrial parks. The Development
Report of Music and Performing Arts Industry in China, the Development Report
of Pop Music Industry in Taiwan and the Development Report of Film Industry in
China provide an in-depth analysis on the development status of Cross-Strait film
and music industry in 2017. Hot Topic focuses on China’s portrait photography
industry, Taiwan’s conference and exhibition industry, the application of
perceptual design thinking to industrial design, media evolution and new ecology
of popular culture creativity, and the intellectual property protection of network
audio-visual program platform, and other hot issues.

The Report points out that the key industries and new businesses of China’s
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creative industries continued to give priority to development in 2017. Data shows
that the scale of China’s digital economy reached 27. 2 trillion yuan in 2017, an
increase of 20. 3% over the same period the year before, accounting for 32. 9% of
GDP share. At the same time, cultural tourism industry showed rapid development
in the transformation and upgrading with a total tourism revenue of 5.4 trillion
yuan, an increase of 15. 1% over 2016. This figure represents a comprehensive
contribution of 9. 13 trillion yuan, accounting for 11. 04% of the country’s total
GDP. Performing arts, film and television industry, art trade, exhibition
advertising, games and E-sports were also performing well. Pay-for-knowledge,
digital reading, music social-networking, sharing economy, human-machine
cooperation, and among other hot spots appeared frequently in the field of creative
economy. In 2017, the added value of cultural and related industries in China was
3546. 2 billion yuan, accounting for 4.29% of GDP, an increase of 0. 15% as
compared to 4. 14% in 2016, and continuing to emerge as the pillar industry of
the national economy.

According to the Report, people’s needs and yearning for a better life in the
new era will bring constant stmulation to the cultural consumption and will
promote the cultural and creative industries to become a new driver for stable
economic growth in China. In the upcoming years, the new positioning and
direction of China’s cultural economy development will encourage full integration
between the cultural and creative industries and tourism. Al, which is on the nise,
will exert a substantial effect on the cultural and creative industries. “Al + the
cultural and creative industries” is going to become a new trend.

Annual Research Report on Cross-Strait Creative Economy (2018) is jointly
compiled by Xiamen University of Technology, Culture Industry Research Center
of Fujian Provincial Social Sciences Research Base, The Academy of Cross-Strait
Cultural Creauvity of Fujian Colleges and Universities New Characteristic Think
Tank, and Cross-Strait Creative Economy Research Center of Fujian Education

Department Research Base of Humanities and Social Sciences.
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