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Introduction to Cross-border E-commerce

Text A What Is E-commerce

1. Discussion

1) What do you know about e-commerce and cross-border
e-commerce?

(2) What are the advantages of cross-border e-commerce compared
to traditional trade?

@ If you are a retailer seeking to expand your business online to the
global market, what challenges will you have?

2. Vocabulary
Use the pictures and sentences to talk with a partner about each word.

(1) multi-channel retailer

n. ZRBEZTER Multi-channel retailing is the use of a variety of channels
in customers’ shopping experience.
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e.g. Argos is one of the most popular multi-channel retailers in

Britain.
Argos RREERSRINZRESERZ —.

(2) acquiring service
n. WEBRRSS An acquiring bank (also known as an acquirer) is a bank
or financial institution that processes credit or debit card payments on
behalf of a merchant.

Authorization, Clearing, Settiement

e.g. The bank provides acquiring service and accepts the payment
on behalf of the merchant.

ZRTIR G R IR S, AFREWENZER .
[ . FRIEST Issuing bank/issuer: An issuing bank is a bank that
offers card association branded payment cards dlrgactly to consumers. ]

(3) stakeholder
n. ¥ zZHEX#E Someone who has lnvested money into something,
or who has some important connections with it, and therefore is affected
by its success or failure.

Business

Stakeholders g




I i0ydey

e.g. Citizens should be stakeholders in the society they live in. i
LR ZESHLTSARREXN—DF. +
[ X%: shareholder ] -

(4) payment service provider

n. ¥R IR A payment service provider (PSP) offers shops
online services for accepting electronic payments by a variety of
payment methods including credit card, bank-based payments such
as direct debit, bank transfer, and real-time bank transfer based
on online bankingj j

e.g. Paypal is one of the global leading online payment service

providers. el
Paypal Eﬁﬁ@ﬁﬁ‘ﬁﬂgiﬁﬂﬁ%ﬁﬁﬁz_—a

(5) i‘nVen’tory manager;tent S
n. EEFETE Inventory management is the ongoing process of moving
parts and products into and out of a company’s location(s).
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Flanning

1 inventory
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e.g. Effective inventory management can reduce the overall cost of
the whole supply chain.
B EFEEREERIESNE.

(6) customize
n. (HEEETERREIMNE) H, EM &, EAF,HK
change something to make according to requirements, or to make it look
special or different form things of a similar type

[« rrevoussier || wexrsee »

TUWRONT oPEN, | BAER - ISWOE

e.g. Our telephone plan Iets you customize your service with only
the features that you require.

TWERMNNBIFER, BULIEREREHRFENLS, TEERTEN
R3S .

(7) logistics
n. ¥ % The process of planning, implementing, and controlling
the efficient, cost effective flow and storage of raw materials, in-
process inventory, finished goods and related information from point
of origin to point of consumption for the purpose of meeting customer
requirements.



e.g. Our logistics management personnel worked around the clock
to ensure that the goods are delivered to our customers on time.

BAOWRESIEIAE 24 NS TIE, LUREIRATH0 4D BE0E R A MBI
BFEd,-

(8) settlement

n. 5% The process in which a buyer makes payment and receives the
agreed-upon good or service.

1 193deys




e.g. The trade contract stipulates the settlement of balances in
RMB.
BEERENERTUARDES .
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(9) chargeback
n. 1B the return of funds by a seller to a buyer’ debit or credit card
account

MERCHANT"

TWO SIDES TO A CHARGEBACK

' CUSTOMER., ==

il
A WHAT IS A CHARGEBACK?

(=]

e.g. This is probably much easier than calling your credit card
company to file a chargeback complaint.
XeREtheE AR AT TBIER B ENREE REZ.

(10) one size fits all

‘=787 , —#iEHR, B £ 2% adescription for a product that
would fit in all instances. The term has been extended to mean one style
or procedure would fit in all related applications.




e.g. Clean cooking solutions have been created but with the idea
that one size fits all, without considering the different fuel sources, food

choices, cooking styles, or the size of the family.
 BETIERRWIRET HR, EXEN—NINBEALER, HEEERERT

ERE. BRERE. TIERUSLARKERREE .

(11) mobile commerce
n. BEhE5 the delivery of electronic commerce capabilities directly

into the consumer’s hand, anywhere, via wireless technology

1
:

o
‘I. ' 44

m-commerce

e.g. While some think that mobile commerce is still in its infancy, the

market is actually growing at impressive rates.
BAASBABE DAL FEBMER, BXiRE, HiHNIZERS AR

MLE,

(12) electronic funds transfer
n. B+ &£ ¥ ik when money is moved from one bank account,

business, etc, to another using only computer systems

& '; 193deys
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Electronic Funds Transfer

e.g. These electronic funds transfer devices save us a lot of

paperwork and time.
XL FEEMKIREE 7 BT S EfIZLT/E.

(13) supply chain management
n. R §EEE the act or process of ensuring that one’s business
has the proper supplies in order to continue operations
‘.;Uli';fil 15 'J

[ PROCUREMENT |

e.g. An example of supply chain management is being in charge of
food, drink and decor vendors to make sure they provide the right things
at the right time to a particular restaurant.

FE—MANEEERNGIF, LLHERRR. EHZRRIHRSEELER
RORTE], RBIEBNERERSZEEENET.

(14 ) interchange rate
n. &= a term used in the payment card industry to describe a fee paid
between banks for the acceptance of card based transactions. Usually for



sales/services transactions, it is a fee that a merchant’s bank (the “acquiring
bank” ) pays a customer’s bank (the “issuing bank” ).
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Transaction Settlement Merchant Service Charge (MSC) Traneaction Settlament

Payment by the

s merchant

we purchase made

Fimancial Flow - Transaction Settlement §
e n“‘ oz
—— Phy )

s s = = il S

Transaction Fees
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e.g. In 1991, MasterCard had four fees, the highest of which had an
interchange rate of 2.08 percent.

1991 F, DEEAFTHNRZERT 41, HPESHRN 2.08%.

3. Reading

What Is E-commerce?

E-commerce (electronic commerce) is a transaction of
buying or selling online. It draws on technologies such as mobile
commerce, electronic funds transfer, supply chain management, Internet
marketing, online transaction processing, electronic data
interchange (EDI), inventory management systems, and automated data
collection systems.

E-commerce has become an important tool for small and large
businesses worldwide, not only to sell to customers, but also to
engage them. In 2012, e-commerce sales topped $1 trillion for the
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first time in history. In the same year, transactions between China and
other countries increased 32% to 2.3 trillion yuan ($375.8 billion) and
accounted for 9.6% of China’s total international trade, presenting muiti-
channel retailers with limitless business opportunities for international
expansion.

There are two parameters of classifying e-commerce businesses
that make the most sense: type of goods sold and nature of participants.
Based on the former, there are businesses selling physical goods
(e.qg., books, furniture, appliances), digital goods (e.g., software,
e-books, music), and services (e.g., tickets,_i_nsurance), while the latter
categorizes the industry into B2B (business to business), B2C (business
to consumer), C2B (consumer to business) and C2C (consumer to
consumer) e-commerce.

What Is Cross-border E-commerce?

International e-commerce is called cross-border e-commerce,
when consumers buy online from merchants, located in other countries
and jurisdictions. Online trades between consumers and merchants
which share one common language and border or which make use
of the same currency are not always perceived as cross-border by
consumers. EU neighbors which speak a common language, united by
SEPA, are just one example.

What Are the Benefits?

The internet enables consumers to shop globally. Driven by a
common language, a common border, special offers, or simply because
the product or service isn’t available in the consumer’s own region,
they are keen on purchasing products and services across their
border. The increasing popularity of tablets and smartphones, allows
consumers worldwide to compare prices, connect with other consumers
via social media, to discuss products and services, to select a web shop



