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Abstract

In the report of the 19th CPC National Congress, General Secretary Xi Jinping
said that Socialism with Chinese characteristics has entered a new era. The
principal contradiction facing Chinese society has evolved into one “ between
unbalanced and inadequate development and the people’s ever-growing needs for a
better life”. Such outstanding problems also exist in the field of cultural industry,
including the imbalance between cultural consumption and cultural production,
between industries of different categories, between cultural inputs and outputs, and
between cultural trade structures. However, these problems are also regarded as
great opportunities for improving the benefits and scale of China’s cultural industry,
which is expected to make a greater contribution to promote new consumption. The
emphasis lies in insisting on innovation driven, and releasing new motivation on
cultural industry; promoting the integration of culture and science and technology,
and creating a new form of cultural consumption; catering to various needs of
different social groups, and developing new cultural consumption products.

Titled as“New Consumption, New Motivation” , the General Report conducts a
deep study on the development of cultural industry in Shanghai and nationwide. It
points out that the value added of national cultural industry in 2016 has reached up
to RMB 3 025. 4 billion yuan, accounting for 4. 07% of GDP, which has been the
peak in the last 10 years. However, a series of problems also exist in the field of
cultural industry, such as the imbalance between cultural consumption and cultural
production, between industries of different categories, between cultural inputs and

outputs, and between cultural trade structures. It is demanded for a new leap
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forward in the aspects of ' investment, structure, scale, efficiency in cultural
industry. The new consumption that the Chinese government has vigorously
promoted includes three major features:

The first one lies in the focus of Chinese people s consumption, which are
transforming from the pursuit of quantity satisfaction to quality improvement, from
the pursuit of tangible products consumption to more service conéumption , and from
the pursuit of food and clothing to an overall better-off life.

The second one lies in China’s consumer market. New consumption is being
formed which is characterized by the transformation and upgrading of traditional
consumption, and the leading function of emerging consumption. Digital contents,
intelligent devices, and information services are infiltrating into the fields of
industrial equipment, science and technology innovation, infrastructures and public
services, providing new space with great development potential for cultural industry.

The third one lies in China’s consumption energy, including -cultural
consumption demands which have increasingly stronger impact on global consumer
market. The realization of new consumption depends on the outstanding contribution
of Shanghai’s and national cultural industry, and will attract more investment and
resources. According to the latest publication of the World Investment Report
(2017 ) by the United Nations Conference on Trade and Development, digital
economy has become the new motivation for global economic development. Under
the background of constructing a science and technology innovation center with
global influence, Shanghai is rapidly developing new technology and new mode of
cultural industry in the process of establishing the financial, economic, trade and
shipping centers and building the International Cultural Metropolis. The
construction of digital publishing, digital games, video services, internet
broadcasting, new audio-visual and other emerging formats in Shanghai are in the
forefront of the whole nation and have released great motivation in the networked,

diversified and digitized cultural industry field.

002



Abstract

With the topic of “ Stimulating New Motivation; Promoting the Integration of
Culture and Science and Technology” , Section I makes an in-depth analysis on the
ability of innovation and integration of culture and science and technology in
Shanghai. It points out that scientific and technological innovation ability of cultural
industry has three core elements, including the main body of creative behavior,
internal core elements, and external ecological environment elements. The
collaborative innovation of the three elements promotes technology innovation,
format innovation, content innovation, production innovation and mode innovation
in cultural industry with the characteristics of entirety, openness, coordination and
dynamics. Shanghai(0.81), compared with Beijing(1.20)and Shenzhen(0.92) ,
ranks lower in the comprehensive index of scientific and technological innovation
ability of cultural industry. Shanghai has also been strongly challenged by provinces
and cities such as Beijing and Guangdong in the aspect of the combination between
new technologies such as VR/AR and artificial intelligence and cultural industry.
In light of this, under the great opportunity of the “ Internet +” era and the
background of constructing a science and technology innovation center with global
influence, Shanghai should increase the R & D investment of cultural industry,
perfecting the policy of scientific and technological innovation in cultural industry.
Shanghai also needs to follow up the trend of frontier science and technology, and
actively develop new industrial bases, such as cultural, scientific and technological
equipment. Moreover, Shanghai have to make great efforts to develop industrial
innovation power, and cultivate leading scientific and technological culture
enterprises.

Section II is titled as“ Cultivating New Elements; Releasing the Vitality of
Cultural Industry” , providing a multi-angle exploration for new elements cultivated
by Shanghai’s cultural industry. It states that Shanghai’s cultural industry needs a
new leap in quality, efficiency and scale, developing new elements and optimizing

the industrial ecology. For example, Shanghai International Art Festival actively
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promotes the project to support young artists, attracting the outstanding ones from
home and abroad to gather in Shanghai, which has become new endless resources
for Shanghai’s cultural industry. Increasingly-developed sharing economic model,
such as crowd-sourcing and crowd-funding, supplies an online carrier to the open
innovation of cultural enterprises. Shanghai is utilizing this form of“ public driven
innovation” to fully inspire the wisdom and creativity of the public and guide more
users to participate in the value creation of cultural industry chain. As an
international cultural metropolis, Shanghai cultural industry ecology not only needs
government-industry-university-research  cooperation, but also needs the
contribution from non-governmental organizations. A group of social think tanks,
industry associations and service platforms in cultural industry field, are presenting
their own unique functions in the cultural industry ecology.

Section Il is titled as “ Encouraging New Consumption: Improving the
efficiency of investment and development”. Combined with the new situation that
current domestic social consumption structure is experiencing the upgrading stage,
it studies a series of new cultural industry consumption projects in Shanghai which
are being nurtured and encouraged. For example, China International Cartoon&
Game EXPO( CCG EXPO), which started in 2005, conforms to the international
trend in which the cartoon and game industry is developing to the direction of
extensive interconnection and inter communication. Its focus has been steadily
shifted from children to a “ Big Industry” which involves a wider range of
consumption. The EXPO insists the strategy of marketization, internationalization,
specialization and branding and sets up the development goal of “the best in Asia
and the first-class in the world”. Shanghai promotes the construction of Shanghai
Disneyland and Shanghai International Tourist Resort with the open mind of cultural
cooperation. Benefitted from the “ Disney Bonus”, the up grading of industrial
structure and the transformation of development mode will be accelerated, hundreds

of industries will be improved, and a number of new service economies will rise.
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Abstract

Themed as “ Cultivating New Format: Promoting Industrial Upgrading”,
Section IV analyzes the new format of cultural industry in Shanghai. For example,
Shanghai MICE industry aims to hold high-end conferences and manifest the
strength as a metropolitan of convention and conference. Meanwhile, it cultivates
advanced MICE enterprises, and solidifies the foundation of such a metropolitan. It
also proposes and implements a series of new MICE formats. On the current list of
the MICE strength of world cities, according to the quantity of exhibition area,
exhibition projects and exhibitors’ turnover, Shanghai ranked the third, second only
to Paris and Frankfurt. In the “Internet+” Era, digital publishing, internet radio
and video live broadcast are becoming the new highlights of Shanghai’s cultural
industry. The “Internet + Music Industry” in Shanghai no longer pursues the
operation merely relying on physical markets, but takes full advantage of the
internet information technology with the characteristics of low cost, strong
interaction and high spread efficiency. It carries out the dissemination and
marketing of music content on the internet information platform, and promotes new

transformation of Shanghai Music Industry in this new era.
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