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Design is a creative activity. People follow their heart to brew an art from pursue of beauty and meditation to life; from which, they
can feel the strong smack of life; with which, they can coat an icing on the cake of life.

Design needs to base on accumulative culture. The good work is always tinged with a trait of a people or a region. When the
culture and design combine, the work will be given its ability to reveal the value of art.

Cerulean and beautiful glories brought the pure marine atmosphere, from which people enjoyed the peace and pleasure; poetic
and artistic Chengdu Tongzilin Restaurant was imbued with Chinese appeal everywhere: sound and landscapes of nature, poetry
and music performances; Chateau L'Act Hotel drew its materials from Yunnan and invited a number of fine folk art craftsmen to
involve in the wood carving, stone carving works and accomplish a bewitching hotel brimming over with ethnic charms, natural
materials, which contributed a tranquil and delicate residence to Lijiang--

Each of these excellent works contains a profound culture. If you didn't understand the ocean culture, it would be impossible to
complete a work that soaked you into an experience of ocean as real; if you didn't understand the traditional Chinese culture, you
wouldn't be able to complete these excellent works like scroll paintings.

"For our public interior spaces, isn't there a requirement of one containing contemporary culture elements that display our time
spirits?" Dr. Xi Jin derived the inseparable association between the design and culture from the "Farewell My Concubine".

Culture is an immortal ideal. To achieve an altitude of design work, first of all is to adhere to culture as a core of one's own design,
and then weave some necessary elements into the work.

Here | would like to thank those persistently dedicated designers who endeavored to achieve such outstanding pieces of work,
which brought many visual feasts to public. In their works, the shadows of the culture could be captured by us.

Our magazine is growing. After fading out its adolescent green, it will finally thrive in the sun and rain. We are expecting to take the
culture in its long way of progress, devote our humble efforts to the development of design industry.
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Chinese restaurants are usually called as guildhalls, residences,
byetones or halls. The reasons why they are named as guildhalls
are that people get together here to improve themselves and
seek for their spiritual homes, to experience the rendezvous

and docking of neo—culture and traditional culture with
accommodation and communication, to feel their own mental
realms, enjoy the audio effect of modern high—tech art and
manifest traditional culture. Here high—tech sound, light and
electricity are made full use so as to demonstrate our wonderful
traditional culture. Then in general, guildhall is a platform, on
which to spread culture, to improve and perfect oneself is the
primary function.

Secondly, a Chinese guildhall not only possesses the functions
mentioned above but also is a symbol of local development and
customs, a place reflecting folkway and fashion, a stage for city
fellows to celebrate their harvest, a location for social elites to
share their views and talk about anecdotes and modern affairs,
and also a high—end lounge to entertain guests all the way
round.

The third function simmers down to a typical position providing
customers with good company, good food and drinks, and good
times, which results in the emphasis of multiple functions and
requires the capacity of cultivating and developing traditional
food and drinks. A good design should meet two demands, that
is, creation of regional culture and adoption of technology. Only
in this way can it reach a good effect. Therefore, there are bound
to be various designers in different regions, who own differentiate
culture origins and design concepts, that is so called "A side
water and soil raises a side people".

1.Three Prerequisites for a Successful Design

1.1 Emphasizing Functions

A design aims at serving functions. What matters most is the
function in space relationship, interior decoration, decoration
style and display system. The interior design contains
environment, decoration and furniture etc., which actually means
the most important thing—function.

1.2 Inheriting Traditional Culture

Many designers are not good at extending traditional memory
culture. We do not exclude it from a developmental direction
when a large number of designers pay attention to culture such
as neoclassicism and neo—orientalism, however, it should be
related to Chinese legacy since what our ancestors left us,
probably of a history of hundreds or thousands of years, reflect
their marvelous tradition, remind us of our childhoods and are
closely connected with us inseparably. Without them, part of our
lives, certain design concepts are a great lottery which can not
hold water. If we just borrow some foreign concepts and force
them into some designs or Chinese, it is just like an invasion,
which can not express the idea that design is at our service and
the view of respecting tradition. Traditional memory culture is
deeply marked in our minds. Some inborn memory codes indeed
have a civilizing influence on us among what we eat and see.
Chinese memory culture descends from traditional memory
culture. That's the reason why our nation possess this sense of
affinity. Some present works will be frivolous if they are evaluated
with the standard of accommodating traditional culture. The
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latest scientific theory proposed by Hocking has discovered the
tenth dimension of space. Three and four dimensional space—
time has been found out. And since people are more and more
concerned about doing research on unknown field, that is,
spiritual study, some mathematical models about the unknown
five to ten dimensional space—time have been established which
extend to match with ancient oriental culture such as I-Ching,

a masterpiece on ancient Chinese divination and cosmological
beliefs, and the concept, Uninimity of Heaven and Men, begin
to be accepted by researchers. The designs pay attention

to spiritual world and unknown fields rather than just cater to
material comforts since only in this way can designers enable all
the people to understand them better. Recently | have designed
a Taotang Guildhall which is featured as a restaurant but also a
guildhall to exhibit antiques with the concept that architectural
space is the carrier of art, culture and characters available. So
does my other design—The Tang Dynasty, Xi'an.

1.3 Purifying Rather Than Beautifying the Design

Nowadays many Chinese restaurant designs, lack of the
awareness that purification is more important than beautification,
only focus on beautification which leads it to a kind of pollution.
Simple but elegant design, provoked by westerners is the trend
instead of beautifying environment, life even products, which
holds the aesthetic conception of emphasizing purification.
Take upstarts as an example. They tend to adopt complex and
redundant designs to boast of his wealth which, as a matter of
fact, turns out to be an atrocity. Modern designs should keep
"The simple, the best" in mind owing to the priority of purification
which is to transcend oneself, representing a higher level. Only
those who are rich in consciousness can manage it; otherwise,
he will be a junior designer only capable of one style.

There are still many Chinese designers concentrating on
environmental beautification, actually inappropriate, which
brings about serious pollution to our nation, housing and
environment. Good products should be special but suitable as
human beings never cease seeking houses and environment

of character. Designers, growing up in different places, will
generate various works, but we must meet the needs of nature
since a top—end design originates from returning to, respecting
and worshiping nature. Any design works require communication
and negotiation. Proprietors, demanding for higher quality of

life or decoration of commercial hotels, usually ask designers to
help them realize the requirements. During the design process,
a good designer is not only a planner but also an executor to
solve the problems, in terms of jargon, a firefighter who can put
out fire and cope with emergency. At first, there is a must for a
designer to communicate with proprietors to ensure its feasibility.
Preliminary investigation is a communicating process concerning
local consuming capacity, the population, potential competitors,
relative business, the positioning of the region and the
requirements of the proprietor. Communication and negotiation
are necessary for a designer to promote mutual understanding
between him and the proprietor.

2. Inheriting Culture and Focusing on Humanity—the Thread of
Mainstream Designs of Chinese Restaurant
The design mainstream assigns a top priority to environmental
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friendly concept. Healthy and ecological design philosophy is
not cliche or stereotype any more but tangible as the duty of
every designer, which is also closely related to the construction
of our homeland, sustainable development of our lives and the
harmony of human and nature. It is a moral code for designers
to evaluate our minds, especially about the traditional virtues in
Chinese culture and oriental culture.

The design mainstream is connected with many aspects such
as social progress and economic development. We live in an
era of ever—deepening crisis, a transitional period mixed with
ignorance and conscience. According to the development of our
country, economy goes farther and faster than spirit construction,
that's why | propose to place stress on spiritual construction
since only in this way can we catch up with developed countries.
We must remold traditional virtues and humanistic ideals.
Actually the problem is that we can not bridge the gap between
us and developed countries with money; on the contrary we may
have a longer distance to go. From the perspective of design,
designers are supposed to pay attention to humanity and culture,
to take ecology and environment into consideration, and to be
concerned about their own practice and moral cultivation so as to
limit and manage themselves under these principles. Designers
should learn from architects about their sound regulation system
which possesses compulsory standards such as energy—-saving
criteria and fire—proofing standard since architecture industry
develops earlier than environmental profession and interior
design profession.

There are also standards including interior design criteria,

but some designers vary a lot in their understandings and

many design works even are available without these criteria.

For instance, inflammable material or many mirrors and glass
sometimes are used to decorate ceilings. A fussy design for
aesthetic perception, aiming to feature the cultural factors, is
actually a symbol of cultural absence.

3. Three Levels of Chinese Designs

3. 1 Good Designers Being of Good Taste

Itis primary for designers to be good in taste and capable of
create fine arts. Only when they are satisfied with their own
works, others are likely to be affirmative.

3. 2 Satisfying Proprietors

How to satisfy proprietors? The answer lies in communication and
negotiation. Under the condition that reaching a consensus with
proprietors can the designer convey their thoughts in his design
and make them understand his design. Full communications are



bound to satisfy proprietors, called as invincible design concept.
In this case there will be no problem at all. In other words, the
supreme realm of design is that designers' design concepts
coincide with proprietors' thoughts. Open designs, meaning

to solve problems, take the place of closed designs. Even if

the scheme has been passed and put into practice, problems
may also come up because of fund shortage and actual
environmental matters, which requires for a changeable scheme.
3. 3 Meeting the Demands of Customers

Public hotel is a typical example of it. A good design must be
back to nature, be capable of going through close scrutinizes,
and be able to stand the test of time, all of which are elementary
and essential for a good work. What's more, a good designer
must act as an elevator who can advance their projects and
customers' life quality, and he should not only be good at works
designs such as packing the projects, extracting them, and
beautifying them, but also make decoration materials, products
and culture coherent and harmonious. This requires designers to
digest all things because promotion comes from the digest only.
As a designer, it is vital for him to cultivate his mind. He should
be an interdisciplinary talent mastering both arts and science.

A top designer is supposed to own uniquely rich cultural
foundation, good aesthetic views, a good command of high
technology and a remarkably mastery of relevant comprehensive
structural knowledge.

4. Never Repeating Your Own Works or Copying From Others

A design must be of qualitative blank space and good
arrangement like a painting. As the saying in Chinese calligraphy
goes, when it is necessary to be meaningfully vacant, leave
enough space; when it is suitable to be densely written, make

it dense enough. That is to say, we must let space speak for
itself so as to develop certain quality, temperament and strong
artistic charm. A work of design should be there, distinctive and
unigue, just as ten—dimensional model nowadays can impress
upon us in an unknown way, which average designers are not
capable of manage. Public opinion will decide which is good
and which is bad. Design is a kind of creative industry; therefore,
works of design are always unique and exclusive without copy
or repetition. A recipe for a good design is to produce works that
can represent an era, bring about a sense of fashion, have wide
space to develop and enable customers to imagine their ideal
lives.

To begin with, a designer is supposed to master painting

and understand composition. Then he must know a lot about
traditional culture such as poems. Thirdly, he should be good

at making comprehensive use of design techniques, crafts and
functions. Last but not the least, keep the overall in mind and
coordinate different professions. For instance, we ought to be
familiar with Building Automation System about safety protection,
fire prevention, VOD system, automatic petrol system, intelligent
control system, functions of kitchen, sewage treatment, premises
distribution system, arrangement of sound, light and electricity
and interior technical processes etc.

| hope design industry develops in a whole. In terms of our
major—environment art, we usually do not know much about
environment technology, even building structure, which,
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in return, causes much damage. Every designer should

be an interdisciplinary talent. Now there are internet and
interdisciplinary majors around us, thus it is necessary for us

to invite teachers who are well versed in science and interior
technigues to educate us about the suitable temperature of
water, heat, electricity and air—conditioner, times of ventilation
per hour, how to warm and purify air, relationships between many
creatures in ecological environment, what are contradictory or
related to a tree, how to treat pollution, water recycle and ways of
harnessing solar energy etc.

Conclusion:

The development of Creative Industry is indispensable to hard
work of all designers. Designers should make comprehensive
use of it according their own ability and knowledge. Creative
design is both spiritual wealth and material wealth. With the
progress of technology and culture, people realize that social
development is based on creative culture with increased
awareness, which has been proved by many things. It is a must
for us to develop ourselves and our economy fast in the future.
That's why modern experienced ambitious entrepreneurs and
more design intellectuals pay much attention to investment in
creative design and the understanding of creative culture. Only a
learned designer can instruct the development of design major in
the world nowadays, lead us to become wealthy, and inspire us
to seek after higher spiritual lives. After examining such points,
we can easily realize how important the impact brought about
by design culture is, how it needs our concern and recognition,
how it invites us to learn and understand, and also recognize our
shortcomings, advance our knowledge and thoughts and at the
same time improve our lives.

Only when combining design culture and business and treating
them in the same way, chances are that enterprises and
designers blend into modern world so as to be adapted to the
development of harmonious society.
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