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PART 1 7#¥#71%2% Marketing Topics

. 27k g
MM”’ Marketing Surveys

TGRS R e ERA IR . MR, AT, 2
AATREMH A E SRR . Bk, WFAMH O ARG, B2
¥, —ER MG RE.

IR vocasuiars

Y

1. target n. Hb v. 8- M0 HbR
[ MBI ]

The company has met their export target.
ZARIELEIL T ENTHIH O BT,
We're targeting young buyers in their thirties.

A BPREHE R =T LZERA.

[ ikfepr |

target fEN %I, & “BHIs" BA5 “goal/purpose” Hif, Bl “achieve
one's target (KB HFR) 7 ;5 fEhDhE], £ 48 fERNBFRR” WS “aim
3t" m};ﬁo

2. carry out JiifT; SEHR
[ WiEHHY ]

Do you often carry out market research?
RNEHE TR iR
[ AT ]
“carry out” FETYESIEFRITT, 5 “make/do a research” #HEL, B
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BIER.

3. establish marketing channels &7 2 #%1H
[ sy ]

In order to help them to establish marketing channels, we have decided to stren—

gthen market research and collect more information from various resources.

AT B TR B HIRIE, RATRENRTIHATT, NSFhREEEE
ZfEEo

[ kb )
ﬁﬁ:}%j‘[ﬁ%ﬁﬁjﬁﬁﬂ' , AJ{#H] “establish/build up/set up marketing channe—

Is” #iA&, HH “marketing channels” A5 “sales networks/distribution cha—
nnels” #H, F]HHEERAE,

e 470 Scene Example

TEFF g M SRR, ZHEURZE LS SR IU R A e 5 7 (B A i
%o mFHl, EBRSAERAFANSEEMEEFREEE T, Tl
S AR SERINE

Fu Si: In order to find out whether there's a market for our product in
America, and to build up marketing channels there, I'd like to strengthen
market research.

B N TRRENRECER A TS, HEIHERE, RAEMRT
St

Jack: You're right. The single most important cause for failure in intern—
ational business is insufficient preparation and information.

ARTE: PR FEREPR SR B HhE— A I B R PR A T4 IO HE R AN B

Fu Si: Yes, regarding our plans, we must have a profound knowledge of
markets there. But I can't inspect it personally.
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TR A

N 2, BEREAI R, DAL T, (BEICHEE BT,

Jack: You can entrust the study of the situation there to us, we do very
detailed assessments. You can rest assured of our ability.

ARTC: PRAT A0 TAEZHEAA TRAT], TRl . ARAT ANERAT]
HIRESIUL

Fu Si: If so, please investigate into the sales possibility of our products
there, and we're looking forward to receiving your information.

AR R, AR AN RSB B AT AR . FADBIARE IR0
HE.

TimAEE A R E AR . BEATSEME. i iEant, &
SeBAER HbR, B —-NTIGHTEZE, 4/NEEEELUG, A HEetaiE
IER, BRI, #oRge/MEBIILRE “narrow down”

PART 1 #7895 Marketing Topics

e z\/“§ﬁ§%§
””” z Advertising Marketing

FEEFRR S, [ RIS S O R S O R e AR, — ISR
HRE B AT M A, EARMMREEE, BUSITER PR E o

IR, vocabuiary

1. reputation n. #fZ{E; FEEF
[ Az ]

This store has an excellent reputation for fair dealing.
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XK JE A2 B TR ef #4 o

[ FikfebT ]

“reputation” SRYFFEAAILEHHIUENR , BIAAXDEAT;  “honour”
BUMZRAGHIZRE;  “fame” BRARFSBINAEI , —BFH “(BR&0) K
2E" , AT A

2. advertising campaign ) sl
[ WiEpih ]

Each time the advertising operation is not as simple as a sale, but for branding the

process of life.
BRI el 4dF—EXB2MmE, TR s a2,

[ Jiikfisr ]
A[5 “publicity campaign ( E{&7Es)) " #H,

¥ 4

g4l Scene Example

XMFARATRGE, [ EE2E0EE B2B A NTIHRREST
b, HApe TR AR, )T SRR .

LR

I A — ) EARTE S LA SCHR IR A, S BAE P e L 5%
# PPC 5, X HAR RN AME (Feature ) |, B SEIR S
B (advantage ) LRS- B 4780 (Action) . IMLLFIHEEN w07 1%
A .

Try out best rug on carpet services 40 years experience.

HOEREH 5 40 R, NPRERBLRAF IR

Order handmade rugs here. Huge selection, fast home deliveries!

FIE, MEERE, XR L



