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OVERVIEW

INTRODUCTION

Inthe
South Pacific

CONTENTS

1

The Cloud of
the 21t Century

Cultural Phenomena
and Natural Ecologi-
cal Balance

[Classic Designs]

The dream of the Eden Project.
An outstanding example of
environmental regeneration
in the post-industrial era.
Dandelion Declaration.

The fragrance of Apple.
Apple says

40 years after the

invention of the cell phone.
“the smart phone is

now enslaving us”.

Angry Birds.

Google Glass.

A printed world.
Competition furthers the
perfection of experience.

“ haven’t even left,

and I'm already there!”
LifeStraw—A design to

save lives.

[ Noteworthy Extras]

Crisis and reflection.

Crossing boundaries

has become popular.

Strategic design.

Discovering cloud design.

The Third Industrial Revolution.

2

The Light of Yesterday

The Technology
Revolution and Socio-
economic Reforms

[ Classic Designs]|

Henry Ford’s Model T.

The arrival of the automobile.
The best of PH-lamps.

Three chairs with organic form.
Aromantic pledge with
nature—Fallingwater.

Six principles for organic building.
The charm of Notre Dame du
Haut.

Lessis more.

Injecting vitality into the city
—The Guggenheim effect.
Faulty design.
A“kindergarten” freely
created by the masters—Alessi.
Form follows emotion.
Absolut Vodka

Clamor and confusion in the
large-scale development of
Dubai.

Sustainable design. Hannover
Principles. Cradle to cradle.
Natural step.



[ Greart Designers |

From lipstick and cola to space
stations—Raymond Loewy.
Apollo 11

Fashion goddess of humble
origins: Coco Chanel

N°5.

The “Three Musketeers”

of the creative era.

“Love” and “sin”.

[Noteworthy Extras|
Awakening the mind

—The arts & crafts movement.
Response to a serious problem
—Solutions from Bauhaus to
Ulm.

The source of today’s fashion.
Comet of post-modernism
—The Memphis Group

Design for the Real World.
Consumer culture

and brand marketing
Ecological revolution

and ecological design.

3
The Approaching Shout

Rediscovery and a
Burst of Energy

[ Classic Designs |

A memory that

has never faded

—The Palace of Versailles.
The royal carpenter.

The amazing Humble
Administrator’s Garden.
Controversy of controversies
—The Eiffel Tower.

The Crystal Palace for

the inaugural world exposition.
The treasure boat goes west.
The Age of Exploration.
Microscopes and telescopes.
The roar of firearms that
determined whether the
British or French would win.

II

[Great Designers]
Architect of the Imperial Palace,
gardens, and landscape of
amaghnificent golden age—
Master Builder Yang Shi-lei.
Treatise on Architectural
Methods.

Exploitation of

the Works of Nature.

The ideals of Jacques
Vaucanson.

Three master artists

who were also designers.

[ Noteworthy Extras]
Evolution of tradition.
Baroque and Rococo expression.
Integrated urban development.
On the Revolutions of

the Heavenly Spheres.
Encyclopedia.

Edvard Munch’s The Scream.
Industrial design

about to emerge.



4
The River of Knowledge

Following or Leading

[Classic Designs]

Immortal Greek poetry
—The Parthenon.

Three types of

ancient Greek pillars.
Mysterious Mayan
civilization—A look at Tikal.
Human Settlements.

A Bedouin woolen tent.
Awaterwheelin the fields.
What the wheel changed.
The invention of the stirrup.
Heavy attack equipment
invented by the ancient Roman
military.

Europe’s heavy plow.
Whirling saris.

Sensing God

—Three great Gothic churches.
The mystery of Angkor Wat.
Scandinavian cottages.
From the Story of

the House Builder.

2

[Great Designers |
Phidias

[Notcwor[hy Extras]

Greek design aesthetic.
The Republic

The lowly and the lofty.
Craft comes from design.
Thought comes

from design legacy.
Imitation of nature.

Ten Books on Architecture.



CONCLUSION
Final Awakening for Design

The Future Must
Begin with Design
5
The Origin of Culture
g . ) General vehicles for human
Design for Survival beings to present their dreams
To show the creativity at the core
Time to re-define life
[ Classic Designs] and design ata deeper level
Neanderthal life. How will design influence
Asong of nature and humanity in the future?
life—painted pottery. The final awakening bringing
Asmall boat. amilestone to promote our
The legend of Cang Jie. coordinated development

The Mohenjo-Daro settlement.
Time and space limits on the
Egyptian pyramids.

The Valley of the Kings

and the city of Thebes.

An obelisk.

Atlantis.

[Notcworrhy Extras)

Why people are people.
Nature, humankind,

and God—Primitive Design.
Design choices, intentionally
or otherwise.

Mask of a primitive people.

I3
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*

“All paths lead to the same goal: to convey to others what we are.
And we must pass through solitude and difficulty, isolation and
silence in order to reach forth to the enchanted place where we can
dance our clumsy dance and sing our sorrowful song - but in this
dance or in this song there are fulfilled the most ancient rites of our
conscience in the awareness of being human and of believingina
common destiny.”

from Nobel Prize acceptance speech by Pablo Neruda (Chile).

*

“Like science, design is a tool for action and understanding.”
from The Sciences of the Artificial
The Sciences of the Artificial Herbert A. Simon (US),
business administration scholar and Nobel Prize winner.

*

“Man is, indeed, a project which possesses a subjective life, instead
of being a kind of moss, or a fungus or a cauliflower. Before that
projection of the self nothing exists....”

Jean-Paul Sartre, Philosopher (France)
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