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Preface

39 el A 2R 5 PR B 5

SR A B i P SR AR LG, o B BT M 2 O R A 2
ML . FEARZERIRPTIE, B F R AR R ME
IRWEAR K ) “Hr 418”7, MoRAER—I] “2E007 Bk,
HEMAA R EFE 20 428 10 48,0 — ik K, 1918 4F
Jb 5t R A% e 22 W 9T 2% 1 B SL 2 o [ 5T B 2 T T B O
Uit. FLELJUAEP, X TTXHT AR AT HROK 1 2 (R 3t )
SRS, FHAREHREBEN CHE2E) (1919). BPBIEM
(SZBRMAFTE Y (1923), RAIRK (PEIR¥EE)
(1927) LB ZIEER. S8 BAE S, EEB
FHEARMBEERBAA T HE, FETERER,?
ARREAE, 56 EH PR ARG T Z T
REZEZK, UBIMSRIFTEIT, AEANEEEE
i & J I st e @

#fEZ% (Schudson) HE3EMUE, FE 20 4 70 4R

O REN: CR P R A . AR S R BRAR ), BT BT RS AL, 2016

4, 516 T,

@ WEK: (BATHEFERSHIGE), JL50. PEEREAZ BT, 20164, 55226 7,
@ Zelizer, B. (2004). Taking journalism seriously: News and the academy (p.15). Thousand

Qaks, CA: Sage.



2 HAHR. 2RBEHHBEML

ZHI, EEMFEAROERA ZDMEAEE, YRR A AR
15 F 20 AR BUA a2 &4 SRR A R I RR . B 70 R A
BRI MR B IT SR B M BT UERY 70 AEAR A BT R B AR L
#58 (Tuchman)®, HHffi (Gans)® SFptL2e# AR FTHATHH H A
FERESY . R E B — T € E B AR P sl LBt 70 AR R
AR HIN), AREZMEZHLH4AERRTE . 50 38 R AT 5 R IR
FHMEE , BISSRAEFIRA BB ) 52 B & I i e 71 sk B 5 02 20 g 30
ERFA 0. Q B E R N, EEHEFREEAT
— B IR . 1924 5, (ETEI2AZETR]) (Jowrnalism Quarterly) {7
bR &R R Bk . I — W& FR T U R R K 2 A S
(Bleyer) MXE, B THRAH 5T EE KA. A 3 HE 2087 M o 5% 3% 7Y
FIRBEENYD, A5 BYFF 6 1 % O 5T 08T i 40 . A b X BT . BT
BERCERIEMSE T, WRFRMXTR.© 1927 4, XM H¥FMFTC
BB RR B R 2N T8 2Bt , M RFFUAHBPALBEEARA EBH
B, TREFER-TAEAHEI AR RS, HEAREEH
AL SR ES | ABT R A0 .© 20 g 30 B4R, MR AEC A 1
BUARL A A S 0 H B R TR R © L R — i,
MEFERHT (Park) ZEZINRF KRBT MK ICEWHR, 5
it [ SRS LT 5% 19 2 3 11 JF B 40 38 I L B A — NE AR R 4 4 A 9 4

O XPEEE. BFIER - AP CRXHTEM AR E BRI ——E 50K - SFEREAR VIR,
CGErEicE), 20154E85 24, SB4—12 T,

® Tuchman, G. (1978). Making news: A study in the construction of reality. New York:
The Free Press.

@ Gans, H. J. (2004/1979). Deciding what’s news: A study of CBS Evening News, NBC
Nightly News, Newsweek , and Time. Evanston, IL: Northwestern University Press.

@ BH. (EHEER: Bl = a5 ME), L. B HCRE AL, 2005 4, &
57,

® Wahl-Jorgensen, K., & Hanitzsch, T. (2008). Introduction: On why and how we should do
journalism studies. In Wahl-Jorgensen, K., & Hanitzsch, T. (Eds.), The handbook of journalism
studies (pp.3 —16). New York: Routledge.

® Zelizer, B. (2004). Taking journalism seriously: News and the academy (p.16). Thousand
Oaks, CA: Sage.

@ Singer, J. B. (2008). Journalism research in the United States of America. In Loffelholz,
M., & Weaver, D. (Eds.), Global journalism research: Theories, methods, findings, future
(pp.145 - 157). Blackwell.



RATF LA LR

. © P (Schramm) #8 19371956 45 [ () 3 [ B BB ST AR 45 S = F
HATHI RS . —J& LA S0 M sk 4l 15 s f s 2 i dg . R AT AR iC AT
s R FELIBY %H‘Jﬂ&l"%ﬂﬁ%ﬁﬁ/\*%?ﬁﬂﬁﬁ%ﬁ%, =
JEiE OB M MAREN TS, BHROAE A BRI i #

KBS . bR 1 BB IR 7E R AR ) — e iy ttﬁn%%@?ﬁ%?%fﬂ\ 1
HREITIE R X I FR NG i A LA B Xt 5 B P R Rl AR
%%B’H&E @ X BARAY, e A0S T B P 5 I AL AE R AT ML B AT A} 2 B

v MASCRLERR ST 4L SR 2EDF R S AR i R R
20 42 50 4EAX, BRI RMEME P ERER D> SHFR . —

JEEE (White) X 36 [ — 173/ U 4R ) Fi, 41 S 88 35 P el SRR 1) 19 100 34T
FFEO, B— A B (Breed) X137 E N SEHIRERFR,
PN AR FE B AR IR D48 1) 3 Pl 2 9, (TR B 24 B 2 3 0 A PRS- BF
FEAERRAN , IR BGR KM TFRALGE.© (BT R G R M A
A7 GEEHIE A% O BUB R R AR PR R T, FERIES 5K
. WEFRENEMEA, AR EHSFHEL.© FRBEAR
B SR R A AE 20 4R 70 4EAR, —HEAL S22 BUREE RN R E
WEAFHT 2= A FS, X I A o AR AT B A, B R T BV 5T I
FRKE (Newsroom Ethnography) #Y# 4R CEE R —BIRE, K
M T R EB RS C B8 (Fishman) #E#EE, 5085 M
TR A O B 1 B (Selectivity of News), i 357 I A F= 6 VE 1Y

@ Zelizer, B. (2004). Taking journalism seriously: News and the academy (p.16). Thousand
Oaks, CA: Sage.

@ Schramm, W. (1957). Twenty years of journalism research. Public Opinion Quarterly, 21
(1), 91=107.

@ White, D. M. (1950). The gate keeper: A case study in the selection of news. Journalism
Quarterly, 27 (4), 383 - 396.

@ Breed, W. (1955). Social control in the newsroom: A functional analysis. Social Forces, 33
(4), 326 —335.

® ZL¥. (HEFRN “TFHO7. CEFRED S5 EAE SR, (hEER
HAEDY, 2013 4E% 4 1, % 4—16, 61 7,

® Reese, S. D., & Ballinger, J. (2001). The roots of a sociology of news: Remembering Mr.
Gates and social control in the newsroom. Journalism & Mass Communication Quarterly, 78 (4),
641 - 658.

@ XPEE., FITR - EFERR: (FRXHT R RSB AW —E TR - SFERERVIRD,
CREEIC#E ), 2015 4E58 208, %/ 4—12 T,



4 HAFRL: ZRBAL WL EM

)25 B AN . (Creation of News) ., X S6HF 57 3 LUSP 3 3 19 B4 K
WHFeHT B TAEH R TR, ¥ T IR A B A SE AR RSB 9T i
RIIEE S @

X — [ S AR B A 36 E B T R A SR E TR ST B, A FR N
FEERBRTENA . A\Y. BEMFANSR A, TR e SRR
51T, RSB R R AERE R L L T . B ESH, B
PEBIFST L 25 1 0 15 9 2 R R R BB iy — A SUBR: K —, B i 2%)
(Journalism) , <<%‘?|EE}%)> (Journalism Studies) . (HiHSEE) (Jowrnalism
Practice) H (BUFE2) (Digital Journalism) FHZEENT], DL R REREIC
RT— KRBV INEFEARNAE. K-, BRfE#Ers (ICA 5H
FRIENFUEB R ¥4 (JAMCR) FH ARSI 17 H %040 E
K, CHrES) M CGorEBIR) EARJERN RN R B R, B
HESC RN ERERESOEN RGO Rit, AL EE
FREIH HPRET BT R T2 — D0 SCFRH B R R R,
REHRE, “—H FEY¥ BRT - MLER, FETESW R T
V5] 2 T VR B VR 2 BRI S R B T R, B 3 R B A S /N AU 5T
AR B LA BT B 2430 ) b & i 2R, T 240 T Hofth=e BHE LA LA 7. ©
R =R AR X IEE T, M 3 A O MR R EARA A LE
FERT B 73X AR . ©

FERMIEREH B REZEN LN “NEL” B, BT A
FURTEIAME, BT LN 2 A A R SR 2 E I R R — A X &,

@® Fishman, M. (1980). Manu facturing the news (p.13). Austin: University of Texas Press.

® Reese, S. D., & Ballinger, J. (2001). The roots of a sociology of news: Remembering Mr.
Gates and social control in the newsroom. Journalism & Mass Communication Quarterly, 78 (4),
641 - 658.

® Wahl-Jorgensen, K., & Hanitzsch, T. (2008). Introduction: On why and how we should
do journalism studies. In Wahl-Jorgensen, K., & Hanitzsch, T. (Eds.), The handbook of
journalism studies (pp.3—16). New York: Routledge.

@ Carlson, M., Robinson, S., Lewis, S. C., & Berkowitz, D. A. (2018). Journalism studies
and its core commitments: the making of a communication field. Journal of Communication,
68 (1), 6-25.

® WYL, {24Z: GEIER « SPHERR: BEEAR ¥R, GREA), 2018 4E5 14, &
12—17 m|,

® Schudson, M. (2017). Commentary: The journalism studies tree. In Boczkowski, P. J., &
Anderson, C. W. (Eds.), Remaking the news : Essays on the future of journalism scholarship in the
digital age (pp.267 — 272). Cambridge, MA: MIT Press.
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PR Ay 397 1 ) 2 7 R S AL S R S A SRR T B E RO B
b WHT BRI R BERE , BRAR - DEMERMBER AR
&R, K/R-TFMFF (Wahl-Jorgensen) FI1My @& (Hanitzsch) 8 %t ¥
P Z 04 1 SE At AT B A B, MR T DORPER (] . BB B 19 TS
20 2l E 7 X AR AT M IE Y (Normative) Y, A THRILM
thofata; SRR 20 4 B R EIF IR SEUE (Empirical) BR[a] fIBFSE
5 AR FERTIRARSZ AN FBUR BT, SR SO0 3 P SEBR AT 9T 6 FORZ2 20 it
20 70, 80 AFARAIAE 22 (Sociological) #1n], & F13 i Mk A HR ML 5 #E
BIRASC; a2 20 4 90 SR LR #ATH 23R — LB (Global-
Comparative) 2 £/KFE (Carlson) 25 AMIKNFE 7B FAPEL R, BI4aTH4ES
FAR (Sociotechnical) #%10], FEALESHARMEASL 37 72 H B HT
TERCF IR LA, ©

VB — ST R SR, BB AT E 2 B FIE R T+ & M ELE A
YRR, REPREZ RS, BEMRETESE LR, HESH
— AT LR AER A, B T AR SR R — R I B M TAE.©
RHRAEYS T, AMUFEL B B4 TFTRIZINZEZS ZH, BRANENG. £
o A ST E SN R MAE L T E AW AT E . FE TR
I By PRI HE AN B AR B AR B K, (Bt 2 AT B 7™ HE B ) SRR PR BRI P, 20
8 70 AR AT E A= 7 0 2 BB X 48 TR AR LE AL T R B AL Y B et
R, 1 H BT~ EEREAE AR, Tl AN IR FER AL T
KXW R RCR R PR L. A A S K EEN R ERE,
KWEBARHZRIHAGE . TR, 2 SUSSEEI 4 L Rz
B, H, XERFSORE A —MRIARE MR DL AR ERY, B E

O HIL. AL GHER « G FEEAR—FRD, GHEA), 2018 4EE 1, &
12—17 71,

@ Wahl-Jorgensen, K., & Hanitzsch, T. (2008). Introduction: On why and how we should
do journalism studies. In Wahl-Jorgensen, K., & Hanitzsch, T. (Eds.), The handbook of
journalism studies (pp.3—16). New York: Routledge.

® Carlson, M., Robinson, S., Lewis, S. C., & Berkowitz, D. A. (2018). Journalism studies
and its core commitments: the making of a communication field. Journal of Communication, 68
€1, 6=25. 3

@ Wahl-Jorgensen, K., & Hanitzsch, T. (2008). Introduction: On why and how we should
do journalism studies. In Wahl-Jorgensen, K., & Hanitzsch, T. (Eds.), The handbook of
journalism studies (pp.3—16). New York: Routledge.



6 HMHR: BREA LG

AL E D TS B HANA, TFRENTRAN RS EE. m
BAE, FEMEBAT —MRIZUN B AR S BT, 6. ARE
WM. BWTHFELATREER “Sh5”7. R SRS HE L4 0 E
RFBRCLEEEANFEY, SRESHBRER.Q 47 R 55 R
AT ML AR & T T BT ST B S R, TE R AR M R 2k b BB AT B
“fatl” B, KT ERIAR S AR BTSRRI
S — O I, — 7T, — o2 g A L IR R T o A T AR
WRAHAA S (BA—J7TE, B T R8s R B 55 2 20250 1F AL AN
ZRM a8, —EE B ST BT PR HT A (New Geography) @,
REEMEAH AT RXFERE (Paradigm Shift) @ $E 3 2 8 #8085 | )
(Beyond Journalism)® 33475 HHF5T .

Toie R EL B B, R AR P R, P E SR E
KZIBIERFEE B E B 225, EL RRT 0 Ml 1) B 5 & J T % 8 i) 2 Bk 2 o 1)
BB ER N BA M LWt PR EESS L ERERE RS, Xt
BEARMAETFHRINEER, HWEA—T3E. iR, HBAE., FFE, AHEA
[FAEAR AR FE—AR B ARZS . [ B3 P A ST B i A ey #6538 . BLRE . At
FRWMAE? BUA WA . BEA B:08 BEIE L IX 4 % 5 2% 135 1l 90
SEng e N AR #EAT R E A AR LR A B ST Z A “ 2R
(Gap)? R Uit L MF MU R FERE 87, 84 BAEE L &Mt
IR MR, MTHTERFEXR OISR L, RS EIS
BRI R T EWEY K. AR E NI S, HEIHE T
RhA . A, B HEF. AU HBEAE S A LR (Keywords),
HAEA G, HEHL R XN S RS, CERS. Q. HHER

@ Anderson, C. W. (2017). Newsroom ethnography and historical context. In Boczkowski, P.
J., & Anderson, C. W. (Eds.), Remaking the news: Essays on the future of jowrnalism scholarship
in the digital age (pp.61 —80). Cambridge, MA: MIT Press.

@ Ryfe, D. (2012). Can jowrnalism survive? An inside look in American newsrooms
(Preface). Malden; Polity Press.

@ Reese, S, D. (2016). The new geography of journalism research. Digital Journalism, 4
(7), 816 — 826.

@ Singer, J. B. (2008). Journalism research in the United States of America. In Loffelholz,
M., & Weaver, D, (Eds.), Global journalism research: Theories, methods, findings, future
(pp.145 - 157). Blackwell.

® Deuze, M., & Witschge, T. (2018). Beyond journalism; theorizing the transformation of
journalism. Jowrnalism, 19 (2), 165 - 181.
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b, IR A A X e BRI R 5 T BEAT 7 A BIF 5 4 7T g
BAE. R, ZIRTOANRE, XLn]REm BSOS R R T EH A
N B TR L AT 6RR , INBEXT G ER I BE E A B g R E BRA B R K
A TTER T .
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— L A SRS SO

WLAARLA C 2B R I b & R A Tk [ sk 4 [ &, 35 ma 247k N A
T, FENIERREY “RE30E” (Convergence Culture) jXAH—A4
RSB A X AL U T A M S A P= . © B A PR R
Al R B RS O RRE . PR X — R R, — DR R EPR AR E
Z 1 1) R A2 < AT AR A P R 7@ BT RER S AR O, —Fh R
ARESHEEZ B MRS, B—FfEfHEREDXFE. B, 0. &
SRR RIIE ARG . AT RGBT A2 7= B3 18 32 B R 30 e =
A TEANEAY BT AR R HIME. AP RRER, B —-FHEER
HVERHCERR S T S AL, RAR. 4. MEEARRBBEARKTFRK, B
RETS, 2ORMENMARFEEHTEK, ZHOMAE MR, EMEEE
ZHPEE, HFRAREG . At fELE, RAIRBMRMEE 20t 2 A [F
ESMEA—ERMEAE N, UETEEETY 6 0EE 4= —f
HARE, HETWEERUER AR X 2K, Hik, ER—-BREXHE
A BON EE NI X — R 5 — DS, R E EXE
i@

O  FH - BHEW (BA SO BT  H AR whoe st ), JbaC: BISTERE, 2012 4F.

@ Erdal, L J. (2007). Researching media convergence and crossmedia news production:
Mapping the field. Nordicom Review, 28 (2), 51-61.

@ Erdal, I J. (2009). Cross-media (re) production cultures, Convergence, 15 (2), 215 -
2315



2 HAHMR: aRBESWSEMA

MILSEAEBLRE , H T RRLE BT A - AR R BN S at. Bl
BBRRA, BREU, EERMARMAEIE TR OETFE. W
B, ST REAHT AL B3 T 0 20 B R B 8 LK R R T . U I A
AENE, SMEAESELRMERM EMREESEBEL™FEa. &
PR EFERBEAERESFES T EH. WX — A X RS RIT
MRERETEBE, C5HEAME. 2GBTS 1 =F
AL B A AT AR 7 R f B R T S R A 48R I ORI
Aefl, PREUAE H #SCER. FEME . B S SE  mAE1L, ATERRh
“HiEZEE4” (Newsroom Convergence), REFRMEC EKE#E, HA
FEE. ARBERNEREEHA—B. NCAHEWTEE, FRENRS
EEHBE—PMARHERARN SR, F#k (Duhe) SFABFFRM 10 KK EHBEM
i E P 9 FKIETESCEREMBRE RS, KB UIH AWM HE
A E A LI R M N . YU 0 B 0] e A R, BT
124 ST R T AT TR AE BT L SUEAE M I . AR, A8
HZEIEHAREN TR R EEMHER. REt kN,
R VLT [ B B L A RS A R, R . B R mRAaK.© —Tixt
PEHE T PO AR A LU T R BE T PO ) = Rl B . —IRfL A Fn s
BikRR ., FMESAAFRNET RS, ARFEZEHA, CEAREE
¥ Z B REFIAR ] (9 R Ml SR @ SKkttAK (Zhang Shixin) XFaEEK) (JLat#
R FFIE M) Nordjyske W Z BRI HT I = RESBIBIHEAT TOF9E, BIE
SREU R —F AR B AR, FIR TREMKSMEM B, &
YN PSRN ZE s T JE 3 R A — b 2 A O S ) Rl S, R 5E
BAERAR . J#E . MAHMIEEAF T & Z TR E . AEEHE
AHHEAY . BT, (AEEEFER) FZH FEORERARRZE BR

@ Kolodzy, J. (2009). Convergence explained. In Grant, A. E., & Wilkinson, J. S. (Eds.),
Understanding media convergence (pp.31-51). Oxford: Oxford University Press. #5| B F#AR .

XIBee: ¢ “BEMMA”: PEABNFERMGIIERT), CGFESEEIT), 20134828, B
99—112 7.

@ Duhe, S. F., Mortimer, M. M., & Chow, S. S. (2004). Convergence in north american
TV newsrooms: A nationwide look. Convergence, 10 (2), 81— 104.

® Aviles, J. A. G., & Carvajal, M. (2008). Integrated and cross-media newsroom
convergence; Two models of multimedia news production- the cases of Novotécnica and La Verdad
Multimedia in Spain. Convergence, 14 (2), 221 - 239.



%, —BES, SATRESE 5 Nordjyske MR M. D 57—zt
B PEPEF FEE = ANE K 6 B R R =R A B BTN T
— AR A R R A AR, EEAENAEAR: THRIVEE (Project
Scope) . FHEEEH (Newsroom Management), ¥f[ESZE (Journalistic
Practices) FITAEZHZ (Work Organization), $EIFAEL, BFREME T
“HEEEmMAMER. TeME. BEREMAFETEEHAIEC B
(Dailey) 2 AR E T “Bl4s F% (Convergence Continuum) ” K,
B A BRI = AR R E B S A EAT N . ARNTRE R = R N T
AT B, BPHAEMES (Cross Promotion). #f#& (Cloning) . F1E &4
(Coopetition) . W&AILZE (Content Sharing) Flfii& (Convergence), /5
HRRMATEREARTRR, UBRERENRMENEY, BN ANRZER
HHHMEERFEY.© £ % (Domingo) 25 A0 8 Rb-& 4@ hy 1Y 4
. —RAEFREES, ZESEARRIEME, SRR EHTEe, N
RZEAREHSE,©

G4 DCRLBIE S BT ] E RS B, AR B LR I LA ZE BE AR B A O
SCHR, RN MYETRL AR A T AR R . B —, BT E RS XA R
FORRAE, FEMPRLR . BFIE] . TR VR AT B Y 2 S A X
= TR RMSGE. B, HEZRE 8 E LR . #aH
BAE PSR TR A=A WAL, WTE i APk a2 8 T E
Bl b, =, FHEZMEXNS 55T, BEH e ERT
WS S A RS 5 Z MK 8k R S, WS 508 EE S ABRA 8
BT B A A T AN TR R R AR P AR AR

@ Zhang, S. (2009). Newsroom convergence models of China's Beijing Youth Daily and
Denmark’s Nordjyske. Chinese Journal of Communication, 2 (3), 330 — 347.

@ Avilés, J. A. G., Meier, K., Kaltenbrunner, A., Carvajal, M., & Kraus, D. (2009).
Newsroom integration in Austria, Spain and Germany. Journalism Practice, 3 (3), 285— 303.

@ Dailey, L., Demo, L., & Spillman, M. (2005). The convergence continuum: A model for
studying collaboration between media newsrooms, Atlantic Journal of Communication, 13 (3),
150 - 168.

@ Domingo, D., Salaverria, R., Aguado, J. M., Cabrera, M. A., Edo, C., & Masip, P., et
al. (2007). Four dimensions of journalistic convergence: A preliminary approach to current media
trends at Spain. The 8th International Symposium on Online Journalism, http: //www.recolecta.
net/buscador/single _ page.jsp?id=oai: dspace.unav.es;10171/5114.



4 #HEHR. ZRABALNSEA

= A SRR

AR AL R — D E RS, KA (Shoemaker)
FEdT (Reese) FYRE S, Hi M # ML H I L AE 2 Ok 5€ B L AE 9 — R 51
AR EAR . BEENSERAER.C MR, R MR E LT
Ve& FRAEE SR TS BB, G IFREB . B HERIRE,
HWRLER . RV SRS, YU E&TUE R US4 .© XL
DeE A R L SR S D A B B MU, Bl IR AR A O
Xt 37 TAE R TP ATV . 57 W LT B AN S S i i 2 FEfERE
HHAS NI AR BCETIEEE . MDA BERYL, ER— MR #REH
B ASTERIA L, EMEFFMERTE, “HEERNETLRER
BICAE B BB R MR AL b, AR B AR ) LU B TAE T sKh, Al LA
o B R B R IRA T4 R Ml BUR B A T EAR i SR ©

FEMERRRICE AT, EMR B LA S 2 5 3 1 4
HN—RIIWTAERER. TR, BrEBER A DA, d—Fhs
FEdh . XFHAERIEFREE RV . BIE. SESE4AT RELMELH
HMALNBRERLXGRKIE. MY TER. A6, L) FHHF
B, FEANANHEBERLEA -~ EEMRBIAERE, mES
WA —FTTE AU . XA TETE 9 AU LAHT 8 W AL T2 =X
FRAE, SR RAER A H R fFrh oA A, R A
B A Ay R — A B DB % A B P LS A IR 58 B (E UL @
P2 T AT 2 BR) SAy 0 e A KT s A Bk ey AR BB M 0, O T R A
A BRIX L5 K BN, BT LA A X S8 R X 75 2 DA
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