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Introduction to Business

Your work is going to fill a large part of your life, and the only way to be truly
satisfied is to do what you believe is great work. And the only way to do great work is to
love what you do.

—Steve Jobs, Apple Inc. co-founder, chairperson and CEO
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Better Prepare for a Career in Business

1. Think of as many good reasons as possible for studying business.
2. What types of business would or wouldn’t you like to work in? And why?

3. What are your career goals? How do you plan to achieve these goals?

While a college degree is important, a small slip of paper won’t completely prepare you
for a career in business. In addition to taking key courses and degree programs, it’s critical that
you prepare for life after school by taking advantage of the opportunities around you.

According to a 2014 study commissioned by Bentley University'"!, 58 percent of
business decision makers and job recruiters gave recent college graduates an overall grade
of “C” or worse on their level of preparedness for their first full-time jobs. A hefty 64 percent
of corporate survey respondents claimed that the lack of preparation actually harms the day-
to-day business operations of businesses. These serious proclamations point to much bigger
issues. It’s not that college institutions aren’t preparing their graduates with the appropriate
curriculums and courses. In most cases, the responsibility is falling on the shoulders of the
students themselves. A lot of them either aren’t pursuing learning opportunities outside the
classroom or are sliding through the cracks by doing the bare minimum to graduate.

Six Ways to Enhance Your Level of Preparedness

As a current or prospective college student, are you doing everything you can to
maximize learning opportunities and prepare for a brighter future? The Bentley University
study reports that 60 percent of recent college graduates blame themselves—as opposed
to their colleges or professors—for not being prepared. If you want to make yourself more
job-ready after graduation, there are a number of things you should be doing outside of the

classroom. Here are a few ways you can get started:
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No. 1 Career planning from the outset. Early exposure to career planning is important.
As soon as you step on campus, you should make a point to locate the career services office
and drop in. Making yourself known by the people who work here can be helpful in the years
to come. Not only can they help you find opportunities, but they’ll also be able to expose you
to different career options you might have never considered otherwise. These career planning
services are valuable and you should use them while you can. After you graduate, similar
services come at an expensive price tag.

No. 2 Gaining work experience. While your college summers may seem like a time for
rest and relaxation, they’re actually ideal for taking on an internship or job related to your
career interests. When looking to hire recent graduates, relevant job experience is actually
one of the top things a manager looks for. The benefits and advantages of internships are
numerous, including gaining practical experience, possibly earning course credits, and
adding new skills.

No. 3 Using online tools and resources. Depending on what area of business you’re
studying, you may be able to utilize some online tools and resources to familiarize yourself
with industry terminology, programs, and more. For example, finance majors may find Boiler
Room Trader™, a stock trading simulation game, useful for improving financial literacy and
getting a better grasp on how the market moves. Marketing majors may want to spend time
studying various lead generation™ and marketing automation tools. Any type of tool or
software you can get your hands on will help you add to your existing skillset and become
better prepared.

No. 4 Networking with peers and faculty. It would benefit you to study up on your
professors and learn about their backgrounds. In most cases, your business professors have
years of on-the-job experience and can provide additional insights outside the classroom.
Make a habit of networking with professors and other members of the faculty. The
connections you make here can lead to possible career opportunities after graduation.

No. 5 Taking skills assessment tests. The problem for many graduates is that they don’t
know what they’re good at. Most people have a pretty decent idea of their weaknesses, but
honing in on strengths can be more challenging. A skills assessment test can be a fantastic
way to uncover hidden opportunities and direct you towards a particular career path. There
are hundreds of these tests on the Internet and your school may have a suggestion for the best

ones to take.

>
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9 No. 6 Using school-business partnerships. Most moderate to large business schools do

a good job of facilitating partnerships and relationships with local businesses. These often
result in job opportunities, chances to job shadow, or any number of other benefits. Ask your
career services office about potential partnerships the school has and whether there is any way
you can get plugged in.

Your Future Starts Today

Only you can prepare yourself for a successful career. While a college education is
certainly a step in the right direction, the slip of paper with a fancy crest and signature isn’t
the end-all-be-all. In addition to pursuing your degree, you should use your formative college
years to grow outside the classroom. From early career planning to helpful internships, your
focus should be on becoming a well-rounded college graduate with an eye on the future. (820

words)

New Words and Expressions 3

1. commission /ka'mifon/ v. If you commission something or commission someone to

do something, you formally arrange for someone to do a piece of work for you. Z4E
(TEM-4; CET-4)
—The Department of Agriculture commissioned a study into organic farming.

2. recruiter /ri'kru:ta(r)/ n. someone who supplies members or employees #H§4 A 1 (TEM-4;
CET-4)

—It’s the recruiter’s job to identify strong candidates and guide them through the
hiring process.

3. hefty /'hefti/ adj. large in size, weight, or amount JE K ; JTHE K (TEM-8)
—Nevertheless, some investors still believe the hefty fees they continue to pay should
give them higher gains all of the time.

4. proclamation /iprokla'merf(a)n/ n. a public announcement about something important,
often about something of national importance 7 B (TEM-4; CET-4)

—The proclamation of independence was broadcast over the radio.
5. pursue /pa's(j)u:/ v. If you pursue a particular aim or result, you make efforts to

achieve it, often over a long period of time. 385K ; %% J15C81 (TEM-4; CET-4)

—He will pursue a trade policy that protects American workers.
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6. prospective /pra'spektiv/ adj. to describe something that is likely to happen soon ﬁfﬁ‘é\
R R (TEM-8; CET-6)
—The terms of the prospective deal are most clearly spelled out in Business Week.

7. exposure /1k'spauzd/ n. being in a situation where it might affect you # &% (TEM-4;
CET-6)
—Exposure to lead is known to damage the brains of young children.

8. option /'ppfon/ n. something that you can choose to do in preference to one or more
alternatives it £ 4 P4 (TEM-4; CET-6)
—He’s argued from the start that the US and its allies are putting too much emphasis
on the military option.

9. internship /'mt3:nfip/ n. the position held by an intern, or the period of time when

someone is an intern 52 ] 4= iR ; S22 (TEM-8)
—I needed to travel or volunteer or take an unpaid internship.

10. familiarize /fo'milioraiz/ v. If you familiarize yourself with something, or if someone
familiarizes you with it, you learn about it and start to understand it. {§i#\& (TEM-4)
—The goal of the experiment was to familiarize the people with the new laws.

11. terminology /it3:mr'nolodzi/ n. the set of special words and expressions used in
connection with it Rif (TEM-4)

—What you can consciously do is to mirror their language or use the same terminology.

12. networking /metws:kimy/ n. the process of trying to meet new people who might be
useful to you in your job, often through social activities #37 5 Z ® (TEM-4; CET-4)
—If executives fail to exploit the opportunities of networking, they risk being left
behind.

13. faculty /'fekolti/ n. all the teaching staff of a university or college, or of one
department A% 51 (TEM-4; CET-4)

—How can faculty improve their teaching so as to encourage creativity?

14. assessment /o'sesmont/ n. a consideration of someone or something and a judgment
about them i (TEM-4)

—There is little assessment of the damage to the natural environment.

15. facilitate /fo'silitert/ v. To facilitate an action or process, especially one that you would like

to happen, means to make it easier or more likely to happen. {E£i/f (TEM-4; CET-4)

—The new airport will facilitate the development of tourism.
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[1] Bentley University (Z45F] A% ): It is a private co-educational university in Waltham,
Massachusetts, 9 miles (14 km) west of Boston, focused on business. It ranked 10th
in “Best Undergraduate Business School 2016™ according to Bloomberg Businessweek.

[2] Boiler Room Trader (“$84F 5" 1EZ#3 %) ): It is a kind of stock market game, which
will help you improve your stock trading skills as you will get fake cash to invest
in real companies. Once you register, you will get 100,000 free money to invest
which you can use to learn and practice stocks. It is rated as one of the best business
management games. Its website is http://boilerroomtrader.com/.

[3] lead generation ( BTERZE T 47i#E ) : Lead generation refers to the process of collecting
names and contact information about qualified prospects who will be contacted by
the salespeople for generating orders. It usually involves direct response advertising
and telemarketing.

[4] marketing automation | E$5E#1L ). Marketing automation refers to software platforms
designed for marketing departments and organizations to automate repetitive tasks.
Marketing departments, consultants and part-time marketing employees benefit by
specifying criteria and outcomes for tasks and processes which are then interpreted,

stored and executed by software, which increases efficiency and reduces human error.

: YHADD DB HDDN D
Joyful Moment

That’s a Fair Point

A guy walks into the Human Resource Department of a large company and hands the
executive his application. The executive begins to scan the sheet, and notices that the applicant
has been fired from every job he has ever held.

“I must say,” says the executive, “your work history is terrible. You’ve been fired from
every job.”

“Yes,” says the man.

“Well,” continues the executive, “there’s not much positive in that.”

“Hey!” says the guy as he pokes the application, “At least I’'m not a quitter.”
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1. Questions on Text A.

(1) Sequence six recommendations in Text A from the most important one to the least
important one, and give reasons for your choice.

(2) Discuss with your partner or group members the question: What differences does a college
degree make to your career and earning potentials?

(3) What do you think of the results of the study commissioned by Bentley University?

(4) Who do you think should be responsible for graduates’ career preparedness, college
institutes or graduates themselves?

(5) How will you enhance your level of preparedness from the six aspects mentioned in Text A?

2. Paraphrase: Replace the expressions of the bold.

(1) In most cases, the responsibility is falling on the shoulders of the students themselves.

(2) ...60 percent of recent college graduates blame themselves—as opposed to their colleges
or professors—for not being prepared.

(3) As soon as you step on campus, you should make a point to locate the career services
office and drop in.

(4) Most people have a pretty decent idea of their weaknesses, but honing in on strengths can
be more challenging.

(5) While a college education is certainly a step in the right direction, the slip of paper with a

fancy crest and signature isn’t the end-all-be-all.

3. Vocabulary: Complete the job introduction with expressions in the box, and you can

make your own job introduction on the basis of words and expressions in the box.

a. work on b. work for c. work under
d. work with €. manage f. deal with
g. run h. responsible for i. in charge of
“T(1) a large European car maker. I (2) car design. In fact, I (3)
the design department and I (4) a team of designers: 20 people (5) me. It’s

very interesting. One of my main responsibilities is to make sure that new model designs are

7



