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PREFACE

Y

This is an age which values beauty and appearance so much, businesses could be much more successfull with a pretty “face” . As small as clothes,
jewelry, cosmetics, red wines, coffees, breads and electric products, or even as large as vehicles, shopping malls, furnishing stores, hospitals, all
these are in need of fagades— fantastic faces and their designers. We are now in a big-bang days, with a life show us beauty in every place in any
time.

The fact tells us that some times a simple pattern with fuzzy words can be the universal language. Could you guess what good these stores offer, by
looking at the strange logos and signs on the fagade? Lights, colors, accessories, showcase and shop planning, all these elements are made full use
to create splendid fagade. Fagade is not only a space division, but also a direction of human manner, as well as with philosophical meaning and life
accumulation.

Face of shop: commercial fagade design Il keeps the main core of the former two books, to exam the fagade design with a wider view. Besides
the commercial character, fagade also reflects the aesthetics and ideology in a certain age. The statue of fagade records the spiritual and material life
changes in a country or a state. So we can say, fagade is a culture carrier. Especially in nowadays when various cultures meet each others, cultural
exchanges become an unavoidable common phenomenon. In such a circumstance, thoughts gather and crush, inspiring a series of exciting design
works. No matter the designs designed by foreign designers, or those native designers go abroad; no matter the native styles or the other styles
chosen by designers,they can not be the objects been criticized, because all these facts are some kinds of cultural collision forms. What is more,
this kind of designs would be more and more popular thanks to the internationalization; thus turns into a new internationalism style.

There are many native projects in this book, as well as overseas works, even top designers with high reputation like Kengo Kuma contributes his
masterpieces. Among which, there are many designs with combination of regious and styles, presenting a multi-cultural product to the readers and let
them feel the “impossible” and “unbelievable” clearly.

Surrounded by various cultures, China should create a design brand of its own in order to be outstanding, by developing design into creative cultural
industry and making cultures to be the soul of design flowing on each project. This book interpreted design from the level of cultural collision, lighten
Chinese design industry with the soul of design.
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