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Introduction

Culture Smart! Netherlands is written for those
travelers who want to get to the heart of the country.
It describes the main features of Dutch society and
culture and offers insights and practical advice on what
to expect and how to behave in different circumstances.

In painting this picture it has been necessary
to use a broad brush. Generalizations, of course,
have their limitations. For every description of
a “typical Dutch person in a typical situation”
there will be somebody who behaves quite
differently. However, over the centuries certain
national characteristics have evolved. The Dutch
are renowned for their organizational skills and
their commercial acamen. They are known for
being hospitable, friendly, pragmatic’, tolerant,
fairminded”, and just. They are famous for their

- struggle to control the sea that constantly threatens
i to flood their land, and their hydraulic® engineers
 are highly regarded throughout the world. At the

" height of its power in the seventeenth century, this
- small seafaring nation led Europe and the world
in cultural and scientific endeavor, and laid the
 foundations for the modern age.

The book covers different aspects of Dutch



