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Section 2 ¥ Bl 4 #i

»r Passage On'

In the ocean wildness®, a tower of rock crowns a very private cove, a cove untouched by the
world, yet replete with world luxuries, with only the murmur of waves to break the solitude®.

Exotic blooms...quiet strolls...feasts of fresh-caught seafood*, create an experience of pure
magic.

Let Dakak in Dapitan city charm you...the way you will go on board Philippine Airlines.

k Key Words
ocean wildness — BRIk B REA
untouched by the world ALEFE
the murmur of waves iR o vhvh fa 5
break the solitude . ITH R b W H R
pure magic AR

_k Notes

1. XR—BRRENERNT S, eI SR EDREMEEINGE. BT IOERR#AMESE
5, BT DA PR SCREIZAE S SR BIRAE & oK .

2. X B wildness AR “Fi¥F” 2 &, MAER “—LELBOEHERL”, LUER
IR,

3. JESCAER TIAOABTFE, Sl S fE AR M TFE, murmur —ia AT BLERR “ MR 41
5", XHEEIEEESER.

4, JEXEREGE, FCNRHT EERR A, 77 UER I FEimiE, mnr LR« 7
EIFR” “IERB L “iFtRe" %, H— P4 RHBIE RS
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= Passage Two

“EHEERET ——RNE R RO

HH “HIKREE”, 58 “@RERE” *. CAMRE", MHEEW, EhEg: ‘@B ERE",
THETCHR, YoEi . “ S EE” RirPEESETEARRITH “EERE” RIEH
PRlAh 2 E AR . BB ERL, MR, RSN, SMATE. B, KERZ%: ®B
W, @ Em. * C@EER” —HHE, ERMARTH. C CRBER" RERESILE.
57 17 T8 ot R Z AR it F) B AR 6

@k Key Words
WA superb treasure for collection
BB K precious
S Ji AL, AR R L with excellent quality and exceptional style
2E R indicating auspiciousness
oMk an ideal present
k Notes

1 RSO R CERRT S, B “&M E8" b B AEgEREER. el
BERENR TSI eSS BTSRRI DE B RR PR G, SR SO X SR SR 3L
ACTIIA R 2 AN [T o SO 0 o SCHISCAGTIUN, B DA £t 75 o] DABEAT I (R b3, IXFEaL ]
LR 3 2% 30323 ) SO o RS H

2. XEAEH 7 XL, (BRI RSO TR RIS ATy CRIEREE”, FrLATERE IR
i, AT RASE A R [R) 7 1% a precious emerald #E 1T i FE .

3. REXMEA T MH, JOEERMEHES, BESFHCHTRK “FIRE” f1 “4&
WEEE”, MR ENARALE R ESE, BrbliFE o] Loy 2 5 the former fil the latter.
RIS, BESCRT LUK RS I F AU S A AL TS I AR S, B A 43 A fRAFe bt LA FA T

4. JFSCHH) @R “KERZ” “ & K A AHRZIR T E SO AR, ERNETSC
BT, SO A — g SRR AR, BrEAn] DL 2 e S, [ARE, “dh i sLlk, A% AL,
SNAFE” ] UERIfLARER, Pit)& PR “With excellent quality and exceptional style, it can
be both a present suggesting good luck and a treasure indicating auspiciousness.”.

5. AR EM T hEA-AET: “EXRERHE, EIEE ARG " XL B2
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KRRV, ERABT PRSI 225, BOGE R AT B, ArLMRIA T LAER AL EE : “ Gold
Pig & Crystal Emerald, distinctive and priceless, a perfect match of gold with emerald”. 3 f#
AR WnfidE e a1, RAEREMN T, faay) HiEnEr .

Gold Pig & Crystal Emerald

—Superb treasure for collection in an age of harmony prosperity

In ancient China, our forefathers already crafted “He Shi Bi”, a precious emerald, and today,
we are proud to present Gold Pig & Crystal Emerald. The former was invaluable and second to
none, while the latter is superb treasure for collection. Gold Pig & Crystal Emerald, issued by
China Banknote Printing and Minting Corporation, is its first of Gold-Emerald-Match series.
With excellent quality and exceptional style, it can be both a present suggesting good luck and a
treasure indicating auspiciousness. Gold Pig-& Crystal Emerald, distinctive and priceless, a
perfect match of gold with emerald, is an ideal present for lovers and families as well as ideal

treasure for collection.

Section 3 iﬂ& =

—. FHEEY

(—) @FHENECER

1. BEA. BE. Zid
R 5] B IR AT FIRZIEN SR, | SO AR & R HUEAR . 5 T S R
ARk, SR EE RS EE, 2R D& EE., @R, W AR A
RS, 2 B EE USRI 5] s S, RATRED MR e . A B CHiaiE, R &A™
iR IR
(D JA3L: Mosquito Bye Bye Bye.
PO WA RR.
f@Hr: Bye f&db% MIEALAIAILE, KEBRMIEM, MK EXFEE =75 F L,
BRSO e, ik S i BATE, ol DUR SRR ) & B R0R
@) JE3: Minolta, finest to put you finest.
P30 BIRMERRE, B IRAR.
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et A finest B T RAFCRMEY ), REMHEHEHE LORRIFNH
VRS S EEE T ROK R ] .
2. HEstlE
H& X FERGOUHME, EXFEAIMEARTE, FEVMA KK 5iE R EH%E
“iC T BIRRR. TEHIBEE HARAANE, —BMAEAT, EEEENERENEE, LEE
TeL&EH . B, HRE, FmbrmwiEH. .
@ J3C: Give a Timex to all, and to all a good time.
B WA PORERR, WGBSR k.
fEdT: XRRERFHEIRE. Timex H Time+Excellent #J5%, & F# 7 Timex
fEFgiA LRl DLk e AR B “mffe]” A1 “ORF5 7, FEa iR T bR T AR AR 2.
@ JE3C: We know eggsactly how to sell eggs.
B RAVEA ML E.
ffEdr: XR—NHEEFEN S, FEXH eggsactly K H exactly. B T4 58K
AR, BTPAMGEN exactly HFE A ege (H) M eggsactly, LA egg 45 N FHIEN S
3. SERZUAYEE AT
AS EEENSRE L HiRE BRI R Z T %" ek, B 6
FEARE A, AR P MR OB, BIBCR, T k. Bilin:
© B KBUsEZ, SR k.
¥ Tide’s in, dirt’s out.
AT )T EAME AR BB AR e OB, RER B R . Bt
PRAETE S RE ok, FHattEsa.
@ JE3: Not all cars are created equal. )
PEIC 1: FARRTA R ER —FER . CRERO
BX2: HETERY, 4F=%%F. C(hEB
filett: =FREAR MEETIHHER P M, B T %5 4RE “Not all cars are created
equal.”. BBEEPBMA— XN %, ZESER (CEEMIES) 4 “All men are
created equal.”. EI A< B4 5 4) 0 (9 men B5CA cars KM & BAR, B ERAIH & AR
REEAN, EH T EFAREEGE. M1 =38 A %A b E e T S hRE S
FTEL, 5F=%%" Lz AXEXMPEAEZNBETE, #hEME ATk
BESR VIR AR . F— S EMAFERE, A0 7T & &35 F AR HA R %
25 FRY AR 5 PR B % 1

(Z) &5 SNTERR

1. AIXE R
P PFPE S I S E e TR S R RA T, WY E R RIE T E A
P, BTUAE ST SR, W), Argafiggs), X&a)FRsl T, BRHe
I ANERE. Flu:
@ JREZ: For next generation.
B ARREREE. (B
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@ JE3X: A work of art.
B EAKR. FEEEES)
2. ZAER
TR E AR T SR A EH R, BG5S, i, FURE RE KEBATEIHME
H. #ltn:
@ JEC: Justdoit.
B AR (i 5e)
@ JR3L: Begin your own tradition.
B AL, irHFes. (EIESEE
3. ZAEkEA
SRR S S RFENIEE, WnEEAE, maEiER, BREE, WEER
1. Lk, #%T St H AR ). filn.
(@ JEL: Have you ever drunk mineral water?
B PRl sRoKg 2 CRFKLRD
@) JE3: Are you going gray too early? |
B BHSRRRARAFANTRE? (KAL)
4. ZREMES
FANESERRE P WM BUESE, FrLASE SEZEH EES, BB
HEE, Mg d. Bilh.
@ J&3Z: What we do, we do well.
B RARA S
@ JE3L: Look again, and you will never look back.
B BE—E, IREAEBIZE .
5. % AR
B A RS, ST E R T G IRIEEER RS, £ AR B T
Bt o b
@ JR3X: Golden Monkey takes me everywhere.
P FRMEE, ESNKE. (BREE)
@ JE3C: It happens at the Hilton!
VRN A /RWE S SRR (A RS )

(=) &% sEsETE

1. LEkg
b — R WSS, SR ARG . B E R B, geAE T R A BT
E— B TH, BR4Ez, @HEEN AT CUE AN RIEEE OER S, B g EE S k.
it
(D JR3C: Light as a breeze, soft as a cloud.
B B, FEZ=. (gD
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@) JE3C: Ebel, the architects of time.

B EEFR, BIEBEH. (R

2. LA

MAFERIEHELPEMARKRL, BRTFHARMGRANST. T EHEPERUANTES
AT EANME S EAESIER, EEAEWK, (EHREFAERD)IR, MITHCRHE o 00 SLEK
H. Flhn.

(D JEX: Strong tractor, strong farmer.

B BARMMERAL, BAERBFE K. GEERLEBUVREE AN, DRRAGFH T
T AT e #)
@ JE3: Flowers by Interflora speak from the heart.
P : Interflora 851, F/LRIE. (speak —id 2% T #E{EH R B))

3. WX

R S A A RO B R T, )T E BN A TR, SRR RO, XORER
& F V& DR AE k. .

@© FX: BAREM. GERREHTE)

PE3L: All clothes are always well pressed.

@ JEX: ARGk (W RAKTE)

#3C: Drinking is believing.

XA EIESAER T “BREM” FEE IO “ORREAR” #IE X, BEABL
= SRR R, R T, B RO,

4. K&

RNTREWFE, BREMF AERS FRERFEMERRE. T HEPERRE,
EESHR LA LS FRER, B8 ERERSA, Bl Femetsim, M in
PR T EAR P @ BT R T

(O JR3: Everything is extraordinary; everything tempts.

B MR LR, PEREETSIE AN . (R

@ JF3: wmEmE, RuARE. (nEERERD

PE: All as you wish.

5. #8

PR MR EHBTE, S SR ERTPTMEREENER, [EHREN HIE
FIREEMESZ, EMEEE, MR SRR, M RkE. BRI N HH
. Bltn.

(D JEX: Don’t just dream it. Drive it.

FW: LEIAMITEN. (Gki#): dream Fil drive)
@ JR3L: A Mars a day keeps you work, rest and play.

¥ BH-BRERIGR S, LEHS, FEEE. (AAHE: day M play)
@) JE3L: Go well, use Shell.

I AT R, M. (#: well A1 Shell)
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6. ik
HEPEA SR TIERN T AR R AT INRE 5 &R, SHRE
URZIFIEN R, BMRHFEENERS, Bl —MZEREL. fin.
JR3L: We have hidden a garden full of vegetables where you’d never expect. In a pie.
B EEEEAR MM T, RAOTBH T R E S —— SR E s .

(00) 55T SHVENFERIS

1. Hif%

HEEERIBEAEHE FENEE S G LA G AR RS0 CHER T, B30 R R S
Fa T N — R T v, X R R R . X Tk T A R A B — B R ST
EREMH, B SNBE R, RIS RREIRRAN KA THIREZEMEEER
1) Ei. Fln:

;i3 : Winning the hearts of the world.

P UK Tl

2. BiFE .

B —MENT “EHIR” S, IMEETRERE LBOvEH. RiE, EARE
SRR, ERTEE SRR I TE S RE . TR TBRFENT 15, AN GE
FERANIEPEIEZFRE, REFEEE, XINERBEERE. .

JR3C: FedEx: We live to deliver.

PROC: BCHRRE, WE AR

3. tiFE

O RIEALEM R, AHEARBREECRARENEE. FXREERERN LS
b Az, AR SR SR AL Rk R AR E s R,
Blan.

J&i % : Bridging the distance.

B MIEIR .

4. HEINE

R0 R LE JF SO AR BT IE S, ATTEVE B ) S BOR . — Rk, S
BASRHAMAMNOFE, FRAGER EiETIEK—L, Wi LEZEEZ A 1 aERL.
% :

J 3L : Good to the last drop!

B0 WA, BAMAR (EHEURemneE)

5. (Aid%

iRk REHEAEAE R ERPEANE S 250%, BEEMNTN, BRI
s, EIESCRE . Bl

J&3: Where there is a South, there is a way.

B HEA, FEK.

fifdT: JRCER “Where there is a will, there is a way.” A3, #FSCRAMEZ, EH
hE AR “HEE, FERT, OB AR, B, AR A RS
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FORERSH
L IR R AR

(—) K EEMF

(D A diamond lasts forever.

BiffE A, —RUkififs. (B - HORED

) Things go better with Coca-Cola.

Weraa %k, BEWE. (ATEAAR)

(3 M&M'’s melt in your mouth, not in your hand.

RN, NEETF. (M&M's 55211

(@) No business too small, no problem too big.

BRI DR, BABRA TR . (IBM)

& Intelligence everywhere.

MEEE, LAAE. (BEERTHFHD

(© To me, the past black and white, but the future is always colorful.
MNEME, SEFRLEE: MAK, HRARLES . TR
(@ Time is what you make of it.

REHA . HRRBFR)

Start ahead.

RINZ 8k, MkITeE. (FR)

@ Where there is a way, there is a Toyota.

AHHAFHE. (FERRE

Apple thinks different.

R, AR 7. CERERRD

(Z) Leadirdnz

Siemens i
Facebook G
Starbucks EEw
Unilever BeE P4
Carrefour KA
Longines RS
IKEA HEK
Hazeline A
Revlon IR
Citibank TEEERTT
Dabao RNE

Lego K
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Konka RR A
Kelon Bl
Septwolves LR
Lenovo 535
Peak VL5
Canon 1ERE
Colgate 5 %
Flyco KE

Sectian 4 JRIE 2N |

— BRSO .

1. Intel inside. (Intel Pentium)

2. Every time a good time. (McDonald’s)

3. You are at 35,000 feet. Your head is in New York. Your heart is in Paris. Your Rolex can be
in both places at once. (Rolex)

4. She’s the nimblest girl around. Nimble is the way she goes. Nimble is the bread she eats.
Light, delicious, nimble. (Nimble)

5. The relentless pursuit of perfection. (Lexus)

6. A journey is not a trip. It’s not a vacation. It’s a process, a discovery; it is a process of
self-discovery. A journey brings us face to face with ourselves. A journey shows us not only the
world, but how we fit in it. Does the person create the journey, or does the journey create the
person? The journey is life itself. Where will life take you? Louis Vuitton. (Louis Vuitton)

7. Introducing the new Toshiba 2230 Turbo, the first turbocharged copier in history. Beneath
its sleek exterior is a copying system. So remarkable it’s actually patented. With it, you can produce
22 copier a minute, or hit the turbo button and turn out 30 copier a minute. So now you have the
power to work 40% more efficiently, while using 33% less toner. And what’s even more
revolutionary, we've managed to do it without turbo charging the price. To arrange for a free
demonstration, just call 1-800-Go-TOSHIBA. (Toshiba)
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