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REALLY GOOD NEWS
YOU WANT TO EXPAND YOUR MARKET
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I need a rock bottom price’ for 500 pairs
of X x samples so I can use them for a direct
mail advertisement. I will mail only the R or
the L with a coupon to order the other one
and more.? If it works, I will continue the
campaign across the US and order more of
these samples.

They do not need any package - lose in
one box is fine. They will need the new glue
strips and the logo. I don’t care about the color
of X X you use, as long as the only change in
X X used is the color.

Can you partner with us on this promotion
and give us a sample price of § X X per pair
and we will pay the shipping for the single
box.?

So in the future if we order samples, we

can order a case of 500 each time at X X

1. “rock” # &k @ &
R AR AR oy, 154
“ bottom price”, A
KA TR .

2. XRBERHE, —K
HAF—R, MEKX
ATRERFAEES

=R

3. “ partner with us”,
RATARZ R A & A8
KT . BARBMN
64 B 1% %% K AT AR
“8ED,



each and you can pick the X X color. This
promotion will ask the lady to take the X X
challenge. Try it in one shoe...then we will
give them a coupon to buy one at regular price
and get the other sample L or R one free.

If it works we can pick up many clients
and reorder more regular packages with you,
but I need a partner' to help me lower the
price for promotion. In US a mail promotion is
usually 2% return, so we would take a chance
to lose money on the first one.

If this is agreeable, I’'m ready to pay the

invoice.

SRJE FE WA B [

Hello, x X

It is a really good news you want to
expand your market. As you know we always
support with your team.”

But for this time base on two points we
cannot do this way:

I . MOQ issue, even no color limited, but
every color we have MOQ when we purchase

. 3 " .
raw materials.” We have no raw materials in

F1E8 it ® 5

1. & P X 5 HA WK
&, fFed e “part-
ner”, #LIibR % 9%
i#% o — P AR — AL de
MK

2.4L%5%. @ ANAR,
XA AP XK
X! ARFfELHZX
HEIFERT, REAL
EREEE P R%
%, AREHR?

3.3 X — &) T &R A
MOQ issue: When we
purchased raw mate-
rial we have MOQ
limitation by color,
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stock.

Il . Price issue, upon 500 pairs USD X x
it is hard for us keep profit balance.’

But we have solution, we still have your
color materials in our factory, we can produce
500 pairs use your materials.

Price we can make an discount for X X %
without package.

If you have any comment pls let me

know.

ST .

Hi x x,

Look like you have an innovative marketing
campaign, I am interested in knowing how you
came up with this idea?” As your supplier we
certainly would work out a solid plan.’

Looking into the details I am afraid* there
are 2 points that we might need to come over.

I. MOQ: When we purchase from the
factory they request an order with MOQ by
color. Put it simple, one coloi‘, one MOQ.

II. Target price: That is gonna be a very

1 ZIHBLTR, &
TAZTAEAND TH
G AT AR
SREPMHXART, X
R—EARF,

2. 5 AFRERMAS
2, XRACHEA
Fo B, RRMA
& SR AR i T ALY i X
W#, IR T L
o 7 % oA AR KA
B,

3. “solid plan” %
A — ARt X,
4. & “afraid” R
AWM, TREL
—AEaE ey Ak, iF
% M RiEA



