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1984 AR “SRERMER E" #4530, XTGBT TR b A
KU HFFR . ERGERE “JEEME” BUEET, BHeR R 58RO
&, WMAEES (Internal Marketing) \ A F]EIZR ( Corporate Image) , %
7% (Corporate Reputation) %F, FEEHE AT EHFARMEA, "
BB TIATHE, AMIEHZANRNYT R, #HEHAREMURR
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X R T | R Ry, RN KR RN (Berry, 1983)D, 44K,
RABEHMRE—Fh AL R AR E R B Ar e, 1 HJE—FR R
HIEBBF KR RE W EZM R (Kotler & Armstrong, 1996)®, K RH
BHEIMEE AN R, EAREE AT RN 2532 5 16 K50 i
B RA SR (Ambler, 1995)®, 4 Al fi fi R A £ b i) 6 B HE R
W, N BEIRFNG S S A ER BT TS 2B A B B 5
AE B ) HARRE T SEBL Al H AR T RE, R B AT LAGE A HE e 5 2 s &
—HEIRSy, HEZENERBENXR, REHE “HE” AL LRGN

@ Berry L. Relationship Marketing in Emerging Perspectives on Services Marketing [ R ] . Chicago
American Marketing Association, 1983. 25 -28.

@ Kotler P, Armstrong Y G. Principles of Marketing [ M] . New Jersey: Prentice Hall International,
1996.

@ Ambler Tim. Brand Equity as a Relational Concept [J] . The Journal of Brand Management, Volume
2, Number 6.
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LA B3 T/REI0E AN 32 BI00a , DA T S 3 06 2 A AT PR 2% #) i ARV, 7
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