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Introduction to Cruise

General Introduction

The first chapter launches the specialized textbook. It introduces the history of
cruising and cruise ship, and also forecasts the future of cruising and cruise ship,
worldly and in China as well. The aim of this chapter is to let the reader know the
landscape of cruise.

Learning Objectives

By the end of the chapter, you will be able to catch a glimpse of:
@ the history of cruise ship industry;

® the birth and development of Hainan cruise industry;

® the charming experience of cruise;

@ the cruise industry as the fastest growing segments of the tourism industry.

Overview of the Chapter

A cruise ship provides easy access to some of the world’s most popular
destinations as 71% of the surface is covered by water. The definition of cruise is put
forward as  ‘to make a trip by sea in a liner for pleasure, usually calling at a number of
ports’ . The insight into the cruise ship industry can be gained by charting the history
of cruising in terms of identifying not only where and how the concept of cruising
arose, but also in trying to predict where it is going. Some ‘QOasis’ and ‘Eagle’
class cruise ships—the Queen Mary 2 ( QM2 ) and the Oasis of the Seas, etc.—
are taken as cases in point to introduce the pinnacle of the contemporary cruise ship
industry. How to measure the size of a ship and the five specific features of cruises
that appeal to travelers are outlined. The cruise experience embodies a series of
powerful motivators for many tourists. Moreover, cruising is presented as being both
cost effective and value high. For over 30 years, cruising is one of the fastest growing
segments of the tourism industry.
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+Unit1-

Rise of Contemporary Cruise Industry

i

' In this unit, you will catch a glimpse of:

e the rise of contemporary cruise ship industry;

: ® the size of cruise ships;
: ® the charming experience of cruise;

e the cruise industry as the fastest growing segments of the tourism industry.

\

Background

The current chapter is not intended to be inclusive but rather to flag up significant moments
over the last 200 years.

n Dialogues

Dialogue 1: The cruise ship and a typical day on it

Scene: Todd asked Shuan about his cruise ship trip.
Pre-listening questions:

1) What is the cruise ship like?

2) What’s a typical day on a cruise ship?

Todd: Oh, nice, but from the harbor you got on the cruise ship. What was the cruise ship
like?

Shuan: Oh, it was absolutely massive. It was about 8 stories high. And the first two stories

were just for cabins, I'm sorry the first three stories were for cabins and the next

story was all shops and then the story above that, it was night club, a casino, an art
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exhibit, an indoor pool. And on the top deck of course were the outdoor pool, bar
and another night club, and few more pools. And it was the biggest ship I think I’ve

€Vver seen.

Todd: That sounds awesome. So how do you spend your time on a cruise ship? Like,

what’s a typical day on a cruise ship?

Shuan: A typical day, when you wake up, you probably hang out at around noon and then

you head to the top deck to sunbathe for a few hours and as soon as you start to get
red you head in, have another few drinks, maybe swim in the pool for a bit, head
down to the arcade room ( ##L% ) , play a few games and head to the pizzeria,
have some lunch, late lunch, and then it would be back outside on the deck and

play some deck games.

Todd: So on the ship did you see any shows or anything?

Shuan: Yes, actually one of the biggest rooms on the ship is the theatre room. It’s about

two stories high. We saw magic shows. We saw even a play, oh and also stand up
comedy ( iiI175 ) which was pretty good.

Dialogue 2: The cabins on the cruise ship

w > W >

>

Scene: Two friends are talking about the cabins on the cruise ship.
Pre-listening questions:
1 ) What furniture is there in a second-class cabin?

2 ) On which floor is the home for the crew?

: I’ve just noticed that our cabin is on the third floor.

: Yes. We are far away from the ship engine.

: Look, the second class cabins are over there, located at the front of the ship.

: What a big cabin! There, only two beds in it and with an air conditioner, a fridge and a
bathroom.

: It’s really a modern compartment.

B: Yes, I think so, too. No wonder a second-class seat costs $585 while ours (third-lass seat)

is only $185.

: The top floor is for the crew. They are very much like home, aren’t they?
: Yes, the crew needs a home on the ship because they spend most of their time on board.

: You’re right. Let’s go downstairs to the second floor.
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P e = Words and Expressions

i massive [ 'masiv | adj. very large in size, quantity, or extent E K #5; J& X #
typical [ 'tipiki | adj. having the usual qualities or features of a particular type of
person, thing or group 8 ¢4 ; AR KL
compartment [ kom'pa:tmant | 7. one of the separate sections which a coach/car

on a train is divided into [% /8]

Exercises

Exercise 1: Item Matching Task

Task 1: Match the English expressions with their corresponding Chinese names.

1. Cabins A. Wit

2. Casino B. HHL=E

& Art Exhibit C. &M

4, Arcade Room D. ZAREIH

Task 2: Match the expressions on the left column with the best meaning on the right.

A. a shop where pizzas are made and sold

—fhangou B. to spend time in a casual way
2. bath
AR C. expose one’s body to the sun
3 izzeria : . 2 i
—przzen D. a comic style in which a comedian performs
4, stand up comedy

in front of a live audience

Exercise 2: Words and Expressions Task

Complete the following sentences with words or expressions in the dialogues.

1. People in the nude on the rocks above the creek.
2. Before long, he a full , complete with doves and a teenage assistant.
3. On the way home, we shared our first class with a group of businessmen.

Exercise 3: Listening and Speaking Task

Listen to the dialogue. Fill in the blanks according to what you hear and then read it.

Ship Wreck of Titanic
A: T heard that the shipwreck of Titanic was due to its collision with an iceberg?

B: Yes. Each year about icebergs survive the long journey from Greenland
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and Baffin Bay and float into the warm waters off the coast of Newfound land. In
the steamship struck one of these icebergs. It sank with a great loss of
life. Shortly after, the Ice Patrol was founded to patrol the shipping lane near Newfound land
during the iceberg season.
A: But the patrol must be dangerous there since there were so many floating icebergs. How
was this task ?
B: The patrol is carried out by one or two U.S. Coast Guard ( J&[E 7% TUEA ) boats.
They locate and chart every iceberg in the waters and the information is radioed to nearby ships.
nations pay the costs of the patrol service.

A: Oh, I see. But when is the safest time for ships to cruise there?

B: Icebergs begin to threaten shipping in .Itis in that the patrol
boats are busiest. During that month, an average of icebergs must be located and
charted. By the danger is over.

H Passage Reading

Text A: A History of Cruising

Pre-reading question:

What are the characteristics of cruise?

It could be argued that our planet Earth is, in one significant sense, misnamed. This is
because 71% of the surface is covered by water. Air travel has been cited as a major influence
in supporting changing leisure activities, yet even a novice can recognize the opportunities for
considering sea- and water-based vacations using ships as floating resorts. A cruise ship provides
easy access to some of the world’s most popular destinations and this simple statement holds the
key to the current success that the cruise industry enjoys.




A cruise is defined as ‘to make a trip by sea in a liner for pleasure, usually calling at a
number of ports’ ( Collins English Dictionary ) . It is characterized by the ship being similar
to a mobile resort, which transports passengers ( guests ) from place to place. Today ships are
not viewed as a means of transport but as floating hotels. Increasingly they are being viewed as
floating resorts, mimicking their land-based counterparts with restaurants, bars, sports facilities,
shopping centers, entertainment venues, communication centers, etc. Cabins are becoming

larger and more luxurious. The trend is for more cabins to have windows and/or balconies.

Considerable insight can be gained when charting the history of cruising in terms of
identifying not only where and how the concept of cruising arose, but also in trying to predict
where it is going. Some cruise ships of historical importance are listed below, not intended to be
inclusive but rather to flag up significant moments over the last 200 years:

In 1843, Isambard Kingdom Brunel’s ship the Great Britain, 3270 GRT, was launched.
This ship is the first iron-hulled ( k5% ) , propeller-driven ( #2iE33X5f ) customer vessel.

In 1858, customers paid to join the Ceylon, a P&O ( ZkITH M AR H] ) vessel, for
what is considered the first cruise.

In 1867, Mark Twain featured a P&O voyage from London to the Black Sea in his novel
The Innocents Abroad.

In 1911, Victoria Louise became the first vessel to be built exclusively for cruising.

On 12 April 1912, the Titanic sank after colliding with an iceberg.

In 1929, P&Q’s Viceroy of India was introduced. It was the most impressive ship of
its time, featuring the first use of turbo-electric ( i#EHL JJ[Y ) power and the first onboard
swimming pool. It was a dual-purpose liner ( UK to India) and luxury cruise.

In 1934, the luxury cruise liner RMS Queen Mary was launched. With 1,174 officers and
crew and 2,000 customers, the ratio was less than 2 : 1.

In 1958, first transatlantic commercial jet aircraft crossing lead to the demise ( LT ) of
the liner market and the downturn of business for many cruise companies.

In 1966, cruise industry recovered—mainly centered on the UK.
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In the 1970s, new cruise companies established—1% of holidaymakers took cruise holidays.
Cruise companies worked closely with airlines to develop combined products—fly-cruise.

In the 1990s, consolidation ( B4 ) and globalization lead to mergers ( 57 ) and
acquisitions.

In the 2000s, segmentation ( 44} ) and lifestyle cruising sustained growth for the North
American market ( 8% annually ) from 1980 to 200.

In 2003, Cunard’s Queen Mary 2 launched ( 150,000GRT ) .

In 2006, NCL launched freestyle concept.

In 2010, the total worldwide cruise market estimated to be almost $30 billion, with
Carnival Corporation in control of a 51.6% share of worldwide revenue and Royal Caribbean
25.6%.

Much is said about the size of conterﬁporary super-cruisers. The example mentioned above,
with the introduction of ‘QOasis’ and ‘Eagle’ class cruise ships, leading up to the launch
of the Queen Mary 2 ( QM2 ) and then the Oasis of the Seas are cases in point. The ship as
a destination with sophisticated onboard facilities and a much enhanced product is linked to
economies of scale achieved through the construction of larger vessels. This aspect of cruising
has captured the public’s attention and the implications are, of course, important in terms of the
political, economic, social, technological, legal and environmental issues. However, in basic
terms, the sizes of cruise ships provide interesting comparison. Currently, the largest vessels can
carry around 6,000 customers and the smallest fewer than 100 customers. Cunard-Lines’ Queen
Mary 2, is 150,000 GRT. Princess Cruises’ Grand Princess, weighs in at 108,806 GRT, while
Hebridean Island Cruises’ the Hebridean Princess is 2,112 GRT. Royal Caribbean’s Allure of
the Sea (220,000 GRT ) is marginally the largest cruise ship at sea; the ship is 5 centimetres

longer than sister ship Oasis of the Seas.

¥ Words and Expressions

mimic [ 'mimik | v« imitate (a person, a manner, etc. ) , especially for satirical
effect #47

counterpart [ 'kauntarpart ] 7. a person or thing having the same function or
characteristics as another #8%% & 69 A2 4

luxurious [ 1ag'3uarioas | adj. displaying luxury and furnishing gratification of the
senses ¥ 09; F1549

insight [ 'mgsart | n. M&; ®RATM; K2 LHF

a case in point #]4E

implication [ impli'kefon | n. THE] X #9/8 R
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Exercise 4A: Reading Comprehension Task
Choose the best answer according to Text A.
1. Why, in a sense, is Earth misnamed?
A. Because air travel has changed leisure activities.
B. Because the opportunities are recognized for considering sea- and water-based vacations.
C. Because water covers the majority of the surface of the planet.
D. Because easy access to some of the world’s most popular destinations is provided by
cruise ships.
2. In “mimicking their land-based counterparts” (Line 5, Para.l1) , what does
“counterparts” refer to?
A. coaches B. trains
C. hotels D. restaurants

3. In “to flag up significant moments over the last 200 years” ( Line 4, Para.2,) ,

“ ”
flag..up” means

A. wave a banner B. raise the flag

C. be proud of D. draw attention to sth.
4. The Innocents Abroad is written by

A. Mark Twain B. Earnest Hemingway

C. Bob Dylon D. Charles Dickens
5. In the 1970s, the combined products—fly-cruise are

A. Flying-saucer B. Water-air transportation

C. Cruise with booster D. Trip by air and cruise

Text B: The Fastest Growing Segments of the Tourism Industry
Pre-reading question:

Why do cruise lines and cruise trade associations claim that cruising is one of the fastest
growing segments of the tourism industry?
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For over 30 years, cruise lines and cruise trade associations have been repeating the same
message over and over again: that cruising is one of the fastest growing segments of the tourism
industry. Indeed, passenger numbers, cruise line revenues, the number of cruise ships and their
berth capacities have been increasing enormously since the late 1970s. New ships keep arriving
on the market at an impressive rate, and judging by the published occupancy rates of major

cruise lines, it seems that, by and large, demand is keeping up with supply.

The industry employs approximately half a million officers and crew, as well as an
estimated 75,000 employees ashore, operating 281 ships worldwide, achieving in excess of 90%
occupancy and generating $26.6 billion a year. Indirectly, the industry provides employment for
other third-party businesses, including food suppliers, engineering services, manufacturers, port
agents and authorities, transport companies, tourist companies, hotels, destination companies,
and car-hire and employment agencies. In relation to the growth of the industry in marketing
terms, the total bed-days sold in 2010 were almost 137 million compared to 64 million bed-days
sold in 2002 and 35 million bed-days sold in 1997.
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The cruise industry has evolved markedly since the early days of the first passenger ships.
This evolution has included excursion voyages, transatlantic travel, the demise of passenger
ships, and the advent of modern cruising. The industry is now growing rapidly and is one of
the major areas of tourism growth at the start of the new millennium. According to the Cruise
Lines International Association ( CLIA ) (2016 ) , during 2015 there were 39 cruise lines
in Europe, operating 123 cruise ships with a capacity of around 149,000 lower berths ( |
FH ) . An estimated 6.59 million European residents booked cruises, a 3.1% increase over 2014.
The revival of cruising has taken place in the last four decades, and today it forms a small but
growing part in the global tourism industry. The growth of cruise tourism is phenomenal.

The cruise industry has grown and continues to grow enormously in scale. It is frequently
regarded as being a small but significant sector of the tourism industry, but this description fails
to recognize the inherent qualities and attributes that support the claim that this is an industry in
its own right. It is believed that the time is right for those involved in the cruise industry — and
particularly the professionals in the hotel department onboard — to be more vocal in identifying
their status within what is a unique industry. This is stated to be appropriate because, while it is
reasonable to categorize the cruise business as being related to tourism, leisure, hospitality and/
or maritime industries, the maritime context modifies the way that tourism and hospitality are
practiced. The ships are travelling internationally, people live onboard for lengthy contracts,
maritime culture pervades with resultant strengths and challenges because of the notion of a
community at sea, and safety at sea is critical. The business of operating what is virtually often a
large-scale mobile tourist destination at sea is unique and the complexities support the claim that

this world is best referred to as the international cruise industry.

The cruise industry in the twenty-first century is characterized by remarkable resilience
( #4 ) and double-digit growth. The cruise industry attracted 20 million passengers in 2009,
and 14.3 million people took a cruise in 2010.The cruise industry has enjoyed dynamic growth

over decades, driven initially by demand from North America and more recently by growing

demand from Europe and the rest of the world, especially Australia and China.



