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Tian Ju Reception Center, Taiwan
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The stately luxury of a reception center leads to frequent
fatigue to vision as well as distance between visitor and
space. And this project, quite different from the usual
marking mode, involves concise and bright design tone to
shape a mood aesthetics that's beyond literal description
but generative to produce cultural wealth.

Located in Xingzhu, a city with feature of breeze which
together with bamboo, orchid and rain makes up a slang
popular in Taiwan, it's natural for designers to apply breeze
onto the skin of the building. So, the facade looks like silk
dancing in breeze, like flowing water and flying cloud,
soft, beautiful and dynamic when fused into its greenery



AES|S - EREIRILT IX
GRAVITY / SALES CENTER DE




AL R i O 1 3 /
MODERN STYLE -




| BESIH - &
GRAVITY /




