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The Culture Smart! guides begin where most
other travel books end. They emphasize people,
not places.Written for the inquisitive' traveler who
wants more than research into hotels, sightseeing,
and transportation, they offer an insight into the
human dimension of a country based on the
.‘ values and attitudes of its people.
Sweden is an unspoiled” paradise of vast,
towering forests, beautiful mountains, and
endless waterfront” vistas* dotted with thousands
of islands. Its younger generation has readily
% embraced new ideas, but older Swedes retain a
deep respect for their own cultural legacy.
I If you are visiting Sweden for more than a
| few days, you will get much more out of your
trip if you have a good background in the beliefs

that make up the foundation of the Swedish

way of life. Culture Smart! Sweden can help you get
- beyond the polite phase, so that you have a greater

understanding of what is important to the Swedes

and why they act the way they do. It considers

' the influence of Sweden’s geography and history
in shaping the national character. In addition to

= } detailed information on deep-rooted Swedish

“values and attitudes, it gives a comprehensive



