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Locatuon and Date
ﬂ!’.ﬁﬂlﬂﬂ g
b Dot
The location of a trade show should be chosen

carefully. There should be lots of free parking. People
have to pay admission. They don’t want to pay for
parking also. The area the show is held in must fit
the size of the show. A small trade show in a large
area will look like a poor show. A large trade show
in a small area will make people feel crowded and
uncomfortable. They will leave quickly. Those at the
booths will not feel the show was successful. The

- date needs to be chosen carefully as well. It shouldn’t

conflict with other major events in town or people
might not come to the trade show.

FOERIEEFEERAIE S, REMEFERENEREEN. *
SR BHIA DI *:?B’Jﬁﬁﬁ , BRASBBEIEER, 217
RRH Xt MEEB EC S RARIIR A/ FE— P ARB X I T/NEY
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S ARGHRFNATR, EAREBEREE. B ﬁﬁﬁ%ﬁ%
SREEMH . REOFERE, FRMMER M A SERDEN,

ARMITEFERSMRE o

Dialogue 1

A: We need to pick a date in March. This trade show
_ has always been in March.

That sounds good to me. What would be the best
weekend in March?
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B:  The last weekend in March is Easter. That’s not a
good choice.

Yes. Many people travel out of town to see family.
The first week is not good.

f:  That’s right. That’s the annual Spring Dance. The
entire town goes to that dance.

We should find out if there are aﬁy events durringr
the third weekend of March.

A BANEE=BH1TBH. XITSREEE=A%T.
RIEETE. ZAORENEREB?

A: ZANRE—TAREREET . EXXWAL
. REASHBERERA. F—TEMEANT.

A g, BBRFEEFER. ATRSBSEZSNER.
HZzEEE = ANS =T AREEE I TEHTEN.

Dialogue 2

A: Have you thought of a good location for this trade
show?

The Community Centre might be a good place. We
could use the skating rink area.

A:  That’s a very big space. It might be too big.

We should decide on a space and then we’ll know
how many booths we need to have.

A: Maybe we should see how many people want to
have booths then pick a space.

People want to know where it is before they
~ decide if they want to have a display.
|
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Dialogue 3

A

I think we should have it at the first weekend of
February.

I won’t be here. I'm taking my family skiing.

‘That’s not a good weekend.

No, it’s not. I need you here. How about the
second weekend of February?

That’s a bad time. All the kids are out of school
for February break.

I forgot about that. Not a good time for a trade
show. How about the next weekend?

Isn’t that your husband’s retirement party? We d
better not pick that weekend.

A FREEAINZE—BNE—MERET.
HENMEXE . RETRAXRS . P TERFEE.

A iREE, BARBERES. BB MEAREAR?
XESEAE . EANRTE R T BRI .

Al BEST . XBRARETRRIFRT. BBABT—
PRERIE?
@%%H‘Jiﬁbﬁfﬁ%ﬂ‘%&ﬁﬂ%ﬁﬁﬁﬂg? Heli IR ST BUEEHB
[y 15 )

Dialogue 4

A:

The exhibition centre has agreed to host our trade
show.

Good. That s a nice venue. It’s clean and easy to
find.

Yes. Everybody in town knows where it is.
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It’s also easy to see from the highway for people
coming in from out of town.

There will be lots of people coming in from the
small towns and farms nearby.

Especially since this is a farm trade show.

A: BEPOELERLRIERSETERET .
CREF. BRRAMRENSIAA. RTIRIUTR.
A R8s, AR RERRIEER .
MESNHEHAA REZNESELE LERIRESA.
A: SERSHILIMENRIZEAT RSN,
BRIRXE— T RIER.

Dialogue 5

A:

i

The good news is that the meeting facility we
want to use has a date open.

Great. Whgt’s the bad news?

The bad news is that the room is too big for the
size of show we usually put on.

That’s not bad news. That just means we need to
get more displays this year.

You’'re right. This is our chance to expand the
show.

It’ll be bigger and betterithran ever beforé. This is

S0 exciting.

Ar IFHER, BIMEEFERNSNISRETHITRER.
KEFT . BRIRERIE?
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B:  What is a good month for us to have the trade
show?

We are an assoc1anon of home builders. When do
our members bu11d homesr?

ﬂ : Building always starts up in the spring. It s very
busy through the summer.

It starts to quiet down in the fall and durmg
wmter there S almost no constructlon

ﬁ ‘We should have the trade show right before sprmg

Yes. Let’s have it at the end of February or at the
beginning of March.

iE

A: B BIDESLEERNETRRE?
BNEBEEEENS. BINKREBHARSEEF?

A BEEXRNT. —BIEXRERIC.
BITHERSFHRKT, MEX/LFREHET.

A: BAGZAEBERIGRIIZZE TSR
Ei. BRIIME—BRS=B#DE.

Dialogue 7

A:  We either need to have fewer displays or we need
~a bigger space.

Yes. For the first time ever, we have more
applications than we have booths.

f:  What’s easier? Cutting down the oumber of
dlsplays or changmg the venue"

It’s easier to turn some of the appllcants down

R: 7 Yes, but how will we decide who gets a booth this
year and who doesn’t?
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We have to look at the dates on the applications.
It has to be first come first served.

A: BAERDREN, ERE—MRANSIZZTE.
fg’fé XEBEAL—XIZEBIEETNT RABE S RIERE
A BR—FMEELCRER? EREAEE R ERUAM?
EfE—EHREERES .
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