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Foreword

Luo Lisheng

When the editor of When in China: A Guide to Chinese
Business Culture asked me to write a foreword for this book, I felt
honoured because it meant that I was granted an opportunity to give an
objective introduction of the book from the perspective of readers and
users, yet on the other hand, I was worried that I could not give a full
account of the hard work of the authors and describe all of the features
of the book. After reading the book, I was attracted by each chapter
and perceived the lofty intentions of the authors. It is no exaggeration
to say that this book has gathered the experience accumulated by the
authors from teaching business Chinese over the past ten-odd years
and that it is a crystallization of their hard work over those years.

Similar books can rarely be found on the current international
book market. Therefore, the publication of this book has, to a certain
extent, filled the gap in this market. At the same time, it will meet the
ever-growing demand for business Chinese teaching on a worldwide
scale and also mark the forward momentum of the vigorous

development in this field.
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Foreword

It took three years to write the book, which has received
extensive attention and warm welcome when used in British
classrooms teaching Business Chinese on a trial basis. This book was
written by about ten teachers engaged in business Chinese teaching in
Britain, including Fang Jing and Lu Hong, who have rich experience
in this field and enjoy a high reputation in the industry. In addition,
this book was published by Sinolingua London, so it can be said that
it is another good example of success in the cooperation between two
strong parties.

This book, When in China: A Guide to Chinese Business
Culture, has the following distinctive features:

(1) The book is well targeted. It was written according to the
actual demands and the language level of learners of business Chinese,
with its teaching target readers including the students who will engage
in the fields of business and finance or company employees and
managers engaged in these fields. Focusing on these learners, the
authors have carefully designed and arranged highly practical business
culture courses and training content regarding business Chinese.

(2) This book contains imagined and real examples of situations
occurring in Chinese business. Written in two languages (English
and Chinese), it is easy to understand, simple, natural and authentic.
Overall, the book has comprehensively and objectively displayed
the real situation of business Chinese activities and the connotations
of business culture and will help the learners to find their feet in the

business world of China as soon as possible.

Vil



FEFEZH—ERSHhEAMER
When in China: A Guide to Chinese Business Culture

(3) Giving full consideration to the different backgrounds and
language levels of the learners, the book was written in both Chinese
and English so that they can better understand Chinese business
culture and language. At the same time, Pinyin was provided for those
readers who can speak but cannot read Chinese. In addition, the book
is structured around different subjects and combines the study of
language, business and culture together, which will help the learners
practise the Chinese language, understand Chinese culture and gain a
wider understanding of Chinese business culture.

(4) This book has questions and discussion topics following
each topic to help the learners grasp the text content and to encourage
them to speak Chinese, which will help them better attain a knowledge
of Chinese business culture and language.

I believe that the publication of this book will promote the
development of business Chinese teaching and help the learners
improve their language skills and better understand Chinese culture.
This book will be a nice flower in the garden of textbooks teaching
Chinese as a foreign language and will become a good teacher and

friend for learners of business Chinese.

Vil
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Foreword

Luo Lisheng

Mr. Luo Lisheng graduated from Tsinghua University before
studying at Victoria University, New Zealand for two years where he
received a diploma in teaching English as a second language. As his
academic background is in applied linguistics, he has been teaching
English at Tsinghua University since then, published more than thirty
academic papers in core journals in China and has received five
awards at the national and municipal levels. In 1999 he served as the
vice dean of the School of Humanities and Social Sciences and the
dean of the Foreign Languages Department for ten years. In 2008 he
was appointed the director of the International Office of Tsinghua
University. Currently he is the Chinese director of Confucius Institute

for Business, London.
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