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HONG KONG INTERIOR DESIGN
ASSOCIATION (HKIDA)
ERERRITDS

ABOUT HKIDA

NG EN

HONG KONG INTERIOR DESIGN ASSOCIATION [HKIDA) is a non-governmental and non-
profit organisation founded in 1991. Our members are all design professionals and work as

designers, contractors, suppliers and interior architects.

HKIDA is committed to serving the needs of practitioners, students, industry partners and the
general public. HKIDA's major undertaking is to foster professionalism and design excellence.
We develop codes of conduct, and advocate creativity, technical innovation and craftsmanship.
HKIDA actively engages in research and education, initiates regional competitions, and

carries out a variety of activities at community level.

Our success relies on support and recognition from the industry. We work closely with various
professional associations, academics, and representatives from both the commercial and

public sectors to further realise our goals.

AIMS OF HKIDA

ERAERNRITMERE

1. To bring together skilled people involved with creating interior environments
that benefit both businesses and consumers.

CREMNBERFEGHEX TENTWAR, SREEMTTUTEEER .

2. To promote and encourage improvement in design, construction, quality of

materials and the education and training of designers.

W ARPMELRBERGT. BETE MRS, URT WRITHREE RE.

3. Todevelop and improve professional standards of designers, contractors and
suppliers to include codes of conduct, standards of creativity, workmanship and

technical innovation.

ERRIBFRITIH. AEE. MEMEEFENT KT, SFTWSFN. BIFERF.
REZEREAREFHESE.

4. To promote awareness of public health and safety and the implementation of
new technical knowledge and materials in the design and construction of the

interior environment.

WRARNRERTSHNEIR, Bl REERRTRESIREREAHERNY
#to

5.  To develop standards of professionalism and set up a universal code of ethics
and business practices that can be used by the industry and clients alike.

BEEWEREN, EIERTFARATREFNERT LT,

<1BA

HONG KONG INTERIOR DESIGN ASSOCIATION
ERERAREBE

EBENZITMET 1991 £/, 2—MEEARELNNE, 2REATULERIZTR

AL,

SRR, ABE. MEHEEERERRRD.

HEFARWRAL. FE. WREEUEREEARES. BINBAOTREALFNZ LK
FMEFHALIESH, $HTE LN, HEE BREFRIZEA, BIOVFRREITHAR

BETE, EEMMEKESEZS, THRESTUNMEBEED, BERRTHE EAR.

MENRNE R RNZFIAE. RINSTFEELZIHAR BHER. AR LRAIENLR

REFEME, FRAEBT.

10.

Member of

IFI International Federation

Asia Pacific Space Designers Alliance

of Interior Architects/Designers

To set up a database network of information on members, exhibitions, seminars

and other supporting activities.

BIMEEMNE, RBESRNE. SEXBY. HERAMEAEDNRNRER.

To facilitate the exchange of ideas and information amongst designers, contractors,
suppliers and the public both in Hong Kong and internationally, paying attention to
their different needs.

R EBRERGITT. ARE. MEENBRARZ BNESRBERR, 18
FHAETE.

To engage in research and development projects relating to the use of

environmentally-friendly materials and to promote the use of these products.

BITHR. EBRMERFERMENEME, HMLUE R RIER.

To co-operate and seek affiliation with other international organisations that

correspond with our own.

(EHEBEREREENAZANEERARE.

To gain recognition from governing authorities and from the public as to the
importance of employing qualified professionals when working on interior design

projects.

SEEAT AT B ERGITIE N, HEAcE BESHELABTHTLEERR
HHENEE.

APIDA ' ‘ 001



ASIA-PACIFIC
INTERIOR DESIGN AWARDS (APIDA)
FTRAXEARIZITAR

ASIA-PACIFIC INTERIOR DESIGN AWARDS (APIDA)
TARZRIG AL

As the signature event of HKIDA, APIDA aims to recognise outstanding interior design
projects and designers, and promote professional standards and ethics among interior
design practices operating in the Asia Pacific region. Open to all design professionals in Asia
Pacific region of China [including Mainland China, Hong Kong, Macau and Taiwan), Japan,
Singapore, Malaysia, Thailand, Philippines, Indonesia, India, Korea, Australia and New
Zealand etc., APIDA is an excellent opportunity for interior designers in the region to gain

worldwide recognition and public acclaim.

TARERGITARZEBERRITHENEERS, ETRHIALVENRITIE ST
m, HESEAXERRITUNTIOKFNRTF, RERDTAX, SFFE (EAHEAERS
wWX) . BA. FE. SRAEL. RE. FRE. NERAT. HE. BNRHEZSF0XE
ZAgH RSN, TARKERNRITARRREESKER TR IENRETA.

OBJECTIVE

=
RFERE

- Enhance public awareness of interior design as an important aspect of everyday life;
- Acknowledge and give industry recognition to quality projects and designers;

- Encourage and promote professional standards and ethics among interior design practices
operating in the region.

-IRBARNEZERNIGITIIAN, FERAAEEENEEHD;
- REBRIGTHIBEIGIHN, SFURNEESING;
- BT RAER IR R E WK FHEENE.

APIDA CRITERIA

RN

1. Originality and Innovation
2. Functionality
3. Space Planning

4. Aesthetics

002 APIDA



ARIDA

CATEGORIES &3Z&47

Food Space M#HE=d]
Cafes, Bars, Lounges, Restaurants, Canteens, etc.

MOMEESE. SEME. (RNIE. BT, BEH

Installation & Exhibition Space i&iifk@EN =8

Exhibitions within the gallery / museum, Promotional Displays, Set Design, Trade
Exhibitions, Sales Offices provided by realty developers, Marquees, Installations,
Merchandising, etc.

TERE. EMEARTHRERE. EFRET. B5EN. FEABSTNEHA. HHEM
=

Leisure & Entertainment Space RHN&ERSE

Spas, Swimming Pools, Clubs, Cinemas, Health Clubs, Gyms, Fitness
Centres, etc.

Ki7 B SFT. BER. RERESRE. AFE. R5P0F

|

Public Space Af=(s

Museum / Gallery [not included sole exhibition within the museum space), Concert
Halls, Theatres, Religious Places of Worship (Churches, Mosques, Buddhist
Temples, etc.), Educational Institutions, Health Centres, Medical Institutions,
Libraries, Community Centres, Consulates, Law Courts, Parliamentary Buildings,
Atriums, Forum Spaces, Airports, Railway Stations, etc.

BYIE / ZAE (FEBIERMBRONFIRYE ). BRF. BkR. S8BT (RE.
BHEF. BHFHE) . AENML. RERO. EFNG. BBHE. DXPD. HEE.
. WEKE. RE. 22, NiH. AFL%E

Shopping Space %=

Shops, Retail Outlets, Showrooms, Department Stores, Food Markets, Shopping
Centres, Hairdressers, etc.

BiE. BEE. BT, BR®HE. Xhih. W, BEES

Hotel Space J&E/5=(d)
Commercial Hotels, Budget Hotels, City Hotels, Resort Hotels, etc.

*Projects of hotel lobby area are only considered as Public Space.

BISBIE. 2FEE. BHEE. EREES

[ERENERIBEANDTET 6T

T
=t

* B

10.

1.

T2

13.

Sample Space 1#iR%TE

Show flat provided by realty developers to create an environment on actual building
site or offsite prototype to promote the sales of the property.

HABERHEOATETESVNBREXTEM RS OERE, SURYBRFHET
ENTFE

Living Space EX=EE
Apartments, Private Houses, Housing Developments, etc.

nE. WAFEE. FEXE

Small Living Space /[E{FE=g
Apartments, Private Houses, Housing Developments etc. [below 1,500 sq ft.)

DF 1,500 FAHER (139.35 FK) AR, RAGE. FEXE

Work Space T{F=d]
Reception Areas, Offices, Studios, Warehouses, Factories, etc.

BHEKE. hAE. IRE. 6F. IS

Small Work Space /\ANAZEZ(E
Reception Areas, Offices, Studios, Warehouses, Factories etc. [below 3,000 sq.ft.)

AF 3,000 FHER (278.71 F753K) BESKE. DRE. TEE. €F. I %

Green Space ZIf(FZg

Any type, measures taken into air ventilation, heat recovery, materials efficiency,
energy saving, ecology, technology, economic contexts, etc.

ERIZERIER / AR, MEME. TEE. £8. B, £FFESHEN=Rme

Student F41ER

Design project assigned by the university or design school.

EmB AP IR I FIRIERX

APIDA 003
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Katherine

Faulkner
A - SR

NADAAA €5 Ek 5

EUSIH - B R,
AP) NS, 1 T+ BEBISHALI L E NADAM BIBIARR, 2011 LUR,
HE

EZERRAMNE (AIA) AR, EERFESHRIRITBIMEER (LEED
B2 1R 5K NADAAA 5% R Bl R E KT B o MERE “BARET" FTEHNER
A E+FRIZITABHE S, NADAAA 1RLR(I5] =R,

MEBFEFRELE, BREATRE T ﬁ%ﬁt?‘*’-*H?K}%%’\Hﬁﬁﬁﬁf—i‘?fﬁﬂliﬁi%ﬁ
RFMBA, MAFHEETEBI _+ESLXTEMNRELY. BREPEHNRZLEZKRFER/ER
FRAMESRIUTARNBERERR, XE—TARBEIFREFN—TABIREERATE,
o ERERZEMNEF R ZN— L RERATEMNEIRE, BRRANERRE T HRRE
BINET, B35 2014 FEERAE (Holdm) X, ZREBHFEHFK (Green Good Design
Award) , TRE TR (Progressive Architeture Award) LINAKSEEFRRAIMNE (AIA)
ETmERmine (BSA) FNEAhERR 5

Jaspar Jansen &

Jeroen Dellensen

DD%EE *%***u/n\?lu\ 11;;\1‘9;';
129 EREN AT BRI A

29 ENEBERATHMEIA-BFHF (EF1970F) AT R-ELH (EF 1972 F) el
BABIBILRI2 EMT ABRFRNA. fé'D@%ﬁ«EE, B, 2EE, BE &EMUE
Fial, HPRZIME EERERMEHEEEHESEE

29 LR—MBHEMNIZIT S E. EBRERASIHESRIARERRNEM, EFRERAT,;
A FIBERERRRIRIES, KAER AR G U IE IR 1T R #BY A M AR &

S ERNEE S AR, UWEASIEFIRHERRS. wietilz@Eta
BIEE, TEM=ENERE. 29 R8RRT — %f’umifﬁxﬁﬁ:ﬁ:imlyiﬁﬁﬁé BRI

Ted Givens

HHs
BT A A

EY%%?‘S%&QHE’%&HSMA ARZIEZENIFRAFANE, HIBE 20 ZEHITIF
£10, BEBEMINERIE, PRERQE HER/NEAL IS —E1 SR M AR
i?é%%ﬁﬂ&fﬁ@f%ﬁfﬁmiﬁﬁﬁlﬂﬁ FRITE.

HYBESEEREFEI -+ 2HERES, I RRRNEERENBRGHEE AIA
REZMENEEABRUEAFRMERSNEERAMFAZIMER

>m

5. &AM ER AR IR EEHN =R %ﬁfﬁﬁi fthiE 2B BRI RIS
AT E. MRFAREREEEECTSNRAINEG, FERXDRENRRMNGTINEE
£/ AFEERAIFELR,

BHYHEEZMNATIHEE MM “BEImAEE B, b0 L8 Archi-Fest, £
1T 100%, BEIFKE, HAEESFENERRFIE Sanchi # (Sanchi Lake)

&
o]

FRERNEE.
“BEEBEE WIS RRRRH Y NARENE R EEEs
B2, LUSHARGK. ROEMOSIE, RESERETERE 20 KBSRAN, FA
RIS B4 BRI,

B HH 5
=)

SEREFSEDREXBHNRARKGITHXRIfEZ— EXRSEBAFREN LKL
FHES— A THFE, H#E20102 FSAEFRERHEENATLE, WEZF, AXHARE
BRIASIESR, LUFHEEGIHTE,

H SRR RIS THER RS RIAR PR RIWZ /N FRE IR EERTWUFEKIR. ABC
#iE. fm#fHT. FRAME. MARK. eVolo. Wallpaper. Fast Company &2 FmiFH, UKk
MIERIRME A TEE 2RSS
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Eugenio Lanzetta
REIRR - RIS
eI ABEEKA

1973 FEAMBHET B AR, 1999 FRE|UEFAFEF T, EEXREERSEE
AL R AEEF BT HHEEMEET L TABRABRAFERARQEOEHE

/i

o4 ity

=

Y

it

57 Amalart (www.amalart.it) 8988 AR SIEME, BANBEMERMETEESTH
EHAENAE, HHTEIMEZARINEH IRNMBMFMZEARITE, PEXHWETRF
DR EARFIFEMAES K.

BB R —URAFAKZNMIERARNZAER. WERT —1TEFZRER 02T

ARANTE, FETHUARNMEUARSZARBPIXR, FMEZLEHTEIE Amalart XA
#i7. BAMEBERT 7B, ZAEHRENTE, URENESZENEEXRR,

fE i FEAF, NE, SEMEMMXNATHIMABRARRENEM. TREHD
MRRTAER, BN T LNERFATEZBNXKITNE. Ailtts £E, JE5, BN
HRAEALE R, NEKRENEBERFIN, EHAREFEERE, NiE, ZRERMERIR
WA EEREEE T .

Nic Banks

[E5e - Bise R

KIEETEE (Pacific Atelier) BliARYA

i MHRMEATEETHEE (Pacific Atelier) 8RN, XBR—REZWENIGITTEE,
EHHKEEETENERFAERAL. thEATERESIERBAZREREGLANEHITE
2; WEEFEDFRET AEEEERN T T F . thBEERHB Lees Associates and
Trickett Associates, K= Studio Citterio Dwan #1 Studio De Lucchi LI} & # Sir Norman
Foster & Partners E#H MM BE AR ITT . TEEH Sir Norman Foster & Partners T{EERis],
B HA— A S A BEEFNGAEE NS

hBCHFFGITINENER, MBEFTEEMNZHNFNAFETIARY, FEPFKREN
EBEBEIRE, URFNAZHELITRE. NEREZRBTIELR, MONEREEE, 4
AMBAFSFTEM (Lago Maggiore) B, FWARZHE LR IIRE.

Antony Chan
ERE

BIAFZE R BT CREAM Bl AR BIE B4

FRES0 2 CREAM BB ARBIE BN, REREEEMERIM, 1998 FMEEEEIED
ABRARERISHESFH — CREAM. NEFPBRIAREEEREHE, Foim-ALBENER
SRREFTE A%, MBEREEMR EBRAR, bW iF g, SENRIHE, TXKERIRITK
FH “ERIZITZEE”  (Interior Design Magazine) FEREENIRITLE,

FERFTRESWN "FETENGNEE” . WFR, “RITAEEMm, MUEEE
FEEREEERELRE, TR RHISHONA, FAESTERANENESR, RREE
ERR, ANHEESLRIENBERERZE. AHXZMEERRNETENFE. 7

FARESEERRITMEE K, BFERTERNEDINALEBNAMIERIRIHTIL.

Lam Wai Ming

A £ERA
BB ARIR B

BZ+SERABISTEELR, MERRSRELEESENRNIAE LERE. ERE
AT, AT, SORMMRABRARRETEIF R BRTERIRITZI, MEHEEE
ARFFRIET, RAMESRIT. AES5NFTEXDNEESERREBIRT. MHHET
EHEILEZIRESBREIAFMEREAZRE R, MHOXENERLETENE TSR
4RO k5
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Tino Kwan

KK
FEAIE AT A

fESIET t RS AT I8 IA kA 2 SFE R ERIFAIT ISR Z — MF
BISNARREENESE, B ERAMEFIMIS AKE NI Fam. TUWRIMIET]
AT EBEFMIIEITEM. 2007 FMHERHEFBHANRLIRITIM, M 2008 F2]2015 F,
fth i 42\ E KB AR LEREIGIT KL, fhiIF7E 2006 £ 2008 F2 EELRIFFERRAEFS
(CIES) B9%ZIA, LIKz 2008 FEHAHEEAREF = (IEIJ) #2009 FiLEMBAF = (IESNA)
B9 I,

EEBEENEKKR, XINELVFEBBIAFEEARALTIWIRITE W, LEEZE Dale Keller
& Associates (DKA) BIEI/R-#l%h (Dale Keller) Bt R HEEEZEZITRITEENIRSG,
FABGRREIRITEAN 2B, 1979 FEEBUAKENLE, thF 1980 FERIFEH, XKKN
RIS B EISE—EAIRITHE, HRENASERHZNITIEITEEM. mEMAY
ITHIHBETHEEMINAR ZIREESA, SESERSHBEMMAIZENE, EffEfsp
DZH, EBERSE, MAEREES, LN EESERENESE, ARF¥BBESEHR]ME
i ES

MEEhEFEHIAE, FZ2ARMMTEANEE I R AN ESHE I, tE
SEUEPREFZHHE R, EREERFIERERRN T IEFH— T IR T REEE X kY
¥, EEMORE, 88, A TMehES, N EMEREIGITHENEWLIIR, XKNIE
mREePE,

John M. Sellery
L85 M. RS

BEIgitER (M Moser Associates) EHBEIE

N8 - BRAEBRAMERGTHTL—LXELFBI=+FNRSFELH. FHBRTEL
MEZLSEIE, AM 1989 FASEBARE, Rt AR B 5B 7 mFl % 9kl S5 R R,

EIMAF AR RERBAFLG, BRAMBISSACERATIEFGET thEVER
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