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Introduction

Sitting at the northernmost bulge of North Africa and
thrusting toward Europe, Tunisia is Africa at its most
Mediterranean and Arabia at its most cosmopolitan.

These comparisons are appropriate, because from its

 earliest days Tunisia has been open to influences from

- abroad. All the great empires of the Mediterranean

basin have ruled Tunisia, leaving fascinating vestiges' of
their rule. Africa — the Roman name for Tunisia —
eventually came to describe the immense continent
beyond its borders. Then Islam’s’ conquering armies
drew the country within the Arab sphere of influence,
where it remains.

Tunisia has more than eight hundred miles of
coastline, cork oak forests and rolling mountains, and in
the south, the salt lakes and seemingly alien architecture
of the desert that were transformed into the planet
Tatooine” in the Star Wars films.

Tunis is a bustling Mediterranean metropolis of
nearly two million people. The narrow streets of its
medieval medina’ are crammed with vendors of antiques,
jewelry, pottery, carpets, books, perfumes, dried fruit,
and spices. A mere ten miles away lie the remains of the
Phoenician” and Roman city of Carthage” — a treasure
trove’ for the history buff.

Unlike its neighbors, Tunisia is not oil-rich, so it
must rely on the skills and entrepreneurial® spirit of all
of its people to make its way in the world. Women play
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Tunisian life — a North African country that looks to
France and Italy as its reference points, but remains
determinedly Arab and Muslim®. Tunisians are warm
and hospitable, but for the uninitiated” there can be
pitfalls galore” in social interaction. Candor and honesty
are not valued as highly as respect, dignity, and avoiding
stigma.

The Tunisia that visitors tend to see is modern,
progressive, and prosperous; but many traditionally
minded people still believe in the power of blessings and
curses, explain difficult times as maktoub (fate), and view
illness as the result of maliciously” intended magic.

Culture Smart! Tunisia aims to start you on the path
to understanding this complex, rich, and fascinating
culture by opening a window into the private lives
of Tunisians, to show how they behave at home and
how they react to foreign visitors. The brief historical
overview provides an insight into the way the past
has helped to shape the Tunisian present. There are
chapters on customs and traditions, with advice on how

to make friends and avoid [aux pas®. For the business

traveler, there is practical guidance on how to get things
done, and how to make the most of the opportunities
that present themselves.

Culture Smart! Tunisia seeks to make your trip as rich

as possible, to take you beyond the clichés” to the real

people. Welcome to Tunisia. Marhaba!



