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Foreword

As an important year of China’s implementing its 13" five — year plan,
the year of 2017 has witnessed a further reform of supply — side. The 19th
Congress of the Communist Party of China (CPC) has successfully estab-
lished the historical status of the Xi Jinping’s Thought on Socialism with Chi-
nese Characteristics for a New era, while blowing the bugle of finishing the
process of a moderately prosperous society in all respects and striving for the
great victory of the socialism with Chinese characteristics in the new era by
developing the frameworks and guidelines conforming to the requirements of
the times and wish of Chinese people. As it noted. the principal contradic-
tion facing Chinese society in the new era is that between unbalanced and in-
adequate development and the people’s ever — growing needs for a better
life. This is a significant and epoch — making judgement for the various un-
dertakings of the part and country.

Speaking of the cultural territory, XiJinping, the General Secretary of
CPC, noted that without full confidence in our culture, without a rich and
prosperous culture, the Chinese nation will not be able to rejuvenate itself.
We must develop a socialist culture with Chinese characteristics, inspire the
cultural creativity of our whole nation, and develop a great socialist culture
in China. The socialist culture with Chinese characteristics is derived from
China’s fine traditional culture, which was born of the Chinese civilization
and nurtured over more than 5,000 years; it has grown out of the revolution-
ary and advanced socialist culture that developed over the course of the Chi-
nese people’s revolution, construction, and reform under the Party’s leader-
ship; and it is rooted in the great practice of socialism with Chinese charac-
teristics. To develop socialist culture, we should follow the principle of let-
ting a hundred flowers bloom and a hundred schools of thought contend, and
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encourage creative transformation and development, so as to add new luster
to Chinese culture.

The traditional culture’s creative transformation and idea development
will generate innovative products and services. supporting the creative
industry’s growth. Cultural and Creative Industry can provide rich “soul
food” that meets the people’s demand for a better life. It flourishes literary
and artistic creation in a market — oriented way, promotes the reform of cul-
tural system. keeps innovating the ways of producing the cultural products
and services, breeds new format of cultural industry and enhances China's
soft power of culture. We can see the traditional culture’s promotion and
creative industry’s development by a fact that China has 12 cities chosen into
the UNESCO’s “Creative Cities Network” in 2017.ranking high by the num-
ber. These cities are Beijing, Shanghai, Shenzhen. Suzhou. Hangzhou. Wu-
han, Changsha, Chengdu, Qingdao, Macau, Jingdezhen and Shunde. Best
known for City of Design, Gastronomy, Crafts & Folk Art, Media Arts,
Film, except City of Literature and Music, they are bridgeheads for show-
casing of the Chinese culture and achievements of creative industry, proving
that the appeal and confidence of Chinese culture are increasingly gaining
world — wide recognition and respect.

Based on the above — mentioned facts, The Chinese Creative Industries
Report 2018 focuses on the latest achievement on industrializing the tradi-
tional culture and building the creative cities. This report first used the cover-
age of these 12 cities and gave consideration to the stories of creative indus-
try development from other potential cities, such as Sipsong Panna. Xining
and Guiyang. especially focusing on industrialization of traditional culture.
Reports from these cities tried to describe and analyze the development of
local creative industry in 2017, and a few of them mainly on qualitative anal-
ysis of their historical development due to their limited statistics and times of
be selected in to the blue paper. But most reports have provided the develop-
ment mode of traditional culture in the local creative industry. involving hot

news of the year, case description and in — depth analysis. Some cities have
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also introduced their experience of building creative city. We will read re-
views on development and future trend from these cities.

The Chinese Creative Industries Report 2018 used a typical *deduction
and summary” structure, emphasizing on a combination of individual cases
and general scenario and that of description and analysis. Its opening part
focuses on the trend and characteristics of Chinese creative industry in 2017
from a strategic view point, following and analyzing some emerging business
like webcasting and short video. especially discussing some big events and
trends that have played a role in creative industry development such as The
Film Industry Stimulation Law of P. R.C and the integration of culture and
tourism. The main part of report covers the latest development of creative
industry in 16 cities, including Beijing, Hangzhou, Qingdao, Wuhan,
Shenzhen, Chengdu and Xi'an. By analysis, its last part makes a judgement
that the development of traditional culture has offered a push for creative in-
dustries and creative cities.

Chinese Creative Industries Report 2018 is the 13rd blue book of tracking
Chinese creative industry. Sea changes happened frequently during these 13
years. Sticking to the idea of academic freedom and our goal on the study.
we endured many hardships but forged ahead. We want to genuinely thank
our readers and cooperators for their long — term support. However the in-
dustry will go and whatever difficulty will stay ahead of our team. we hope
we will keep our study in this field and work with them. We also hope the
relevant department of the government. universities, research institutions
and experts will join us to help write the Blue Book of Creative Cities. which
will be published as a part book about city of this report, so that we can

work along for boosting this industries.
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Chapter I General Report: Chinese creative industries forged ahead with cul-
tural confidence in the year of 2017 «-ocoreoereeriemaiieien. (1)
Chinese creative industries saw a further growth in terms of quality and
benefits in 2017. The facts that new breakthrough was made in development
of traditional culture and more creative cites were integrated into the global
network have helped the Chinese culture go global; the new Internet — based
entertainment industry grew rapidly and its market became more standard-
ized by policy guide and supervision; the convergence of culture and tradi-
tional industries has provided a new momentum for economic growth: the
convergence of culture and technology has created a new form of creative in-
dustries dominated by high tech.

Chapter II Beijing: Promoting the traditional culture through innovative de-
velopment of cultural creative industries, -----c-ocoeeeeeeeees (25)

Based on its rich resource of traditional culture, Beijing supported its
building of the national culture center and scientific and technological inno-
vation center by fully utilizing the city’s unique economic. cultural and social
value, boosting the deep integration and development of the excellent tradi-
tional culture and cultural creative industries, thus further strengthening the

pillar status of this industry.

Chapter 111 Tianjin; The Traditional Culture Association bears the burden of
building the city’s CUIUTE soveroosmomsvrmay o sinanpons somaies saineia (55)

In 2017. Tianjin managed to expand its cultural consumption, while
strengthening remarkably its cultural creative industries, making its industri-
al system stronger and keep optimizing its policy environment. Comprehen-
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sively summing up the development of Tianjin’s cultural creative industrics.
The Special Action of Smart Cultural creative industries of Tianjin City put
forward 10 key tasks of Tianjin’s cultural creative industries during 2018 —
2025, highlighting Tianjin’s local characteristics by industrializing some cul-
tural fields, like furniture and vegetarian diet.

Chapter IV  Shijiazhuang: Promoting the excellent traditional culture by im-
proving industrial converge of creative city, «--roooererienns (75)
The city firmly focused on the goal of building modern provincial capital
with great economic power; kept improving quality and benefits of economic
development; made great effort on bettering its ability ofpublic cultural
service; striving to build its cultural brands, such as ancient Zhongshan
State, ancient city of Zhengding and stringed instruments, thus shaping a
unique historical and cultural logo. It is on the way to develop a new pattern
of cultural and creative industries by converging culture, creativity, technol-
ogy, finance and any other relevant factor.

Chapter V  Harbin: Stressing on the cultural inheritance and promoting
building of the creative City, ««weree- e, (97)
Since being recognized as “Music City” in 2010 by the United Nations,
Harbin fully took advantage of the role that cultural creative industries
played in its economy and society. focusing on the traditional cultural
inheritance and distinctive presentation of the city’s culture, solidifying its
development orientation of winter resort, music and fashion to enhance it’s
cultural power, attractiveness and competitiveness.

Chapter VI Changzhou: Cultural IP sparks the ambition of building a crea-
Ve City, reeerreerersreriii (117

Depending on its cultural IP’s power on content, transformation and
market, Changzhou was trying to build a integrated and multidimensional
creative city IP and promoting its popularity and reputation in 2017 by
improving its top design, deepening its transformation to build a creative
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city, seeking innovative development of its traditional culture and enriching
the cultural connotation and social influence of a creative city. The city was
extensively using the experience from member of China’s “Creative Cities

Network”, which helped develop itself as a creative city.

Chapter V11 Yangzhou: A synergy of old civilization and modern culture
........................................................................ ( 135)
This is a city with rich legacy of culture, blocking printing. lacquerware.
paper — cut, Guqin, gardening. knives, embroidery. cutting tools and
embroidery. . .all of these cultural creative products are the city’s attractive
brands. For Yangzhou. the cultural industry is not only its local touch of
economic growth, but also a potential for enhancing its comprehensive
power. With its cultural industry giving its old civilization a new glory,
Yangzhou is building a famous historical city where the ancient and modern
culture are shining each other.

Chapter VIII Hangzhou: Taking inheritance and innovation as two “engines”
for speeding up building of a international cultural creative

T 1115 R TR (15D

Focusing on the strategy of “development along the river” with innova-
tion, clustering. opening and convergence as a consistent thread. Hangzhou
made an effort to cultivate a new form of industry and growth point by fur-
ther improving the industry and market of modern culture and dramatically
enhancing the size, guiding force. platform clustering capability, driving
force, innovation ability and overseas influence of its cultural creative indus-
tries in order to provide supports to accelerate building of a international cre-

ative center and a unique world — famous city.

Chapter IX Qingdao; The cultural creative industries helped switch to a new
growth momentum; A “City of Film ” is rising «-c:oe e (17D
Focusing on the reform of supply — side and growth momentum switch,

taking its competitive industry and the convergence of “culture + X” as two
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