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COLOR DESIGNS LIFE

ARz, AHA—IZE, RFRILDHRKEHEIR, 75%
ENAENERE, ZEASETREE. EEREREIFRT DA
UZBEXREER, BEFTRRIHhEERIAOFMBLEDHES.

FERIME, CEST LA VIE 3AiFH: X@MELEE. HIMERE L
ERRIHH, TR, EREXFEFHSENEES.

EEZAFIHF, BREANEKRHTFRERAS, MEEAEE
EEGERNREFE. BEAMMKEZEIME, FFARBEHNER
ZA, REEEESENIMMEEEIRTEE, RMEEEEEENS
B M RUMEBS, EEFAENEFSE, LEEEEETE
RIME DT BE MR R R E T FER AR

flageARAE. BEBRMRE ESRTRFENNZOZE;
RERRL, FHEEHE, SSEEERASERE, MEEmSH
FIZRERI, EEIKRTENXERE, FEAMBEENE T
MERER.

BEMNZHYE, FEARHTESEEETILS. ¥R FEE
MZELUARENRAELEER, EERARITHRASAXEZECENES, B
s A e R ENE, SIEHMIESHNEFERE. B, i)
BOZNREIZR IR HEREFERAREN, RENTHNTRE
fil EE AEHIRAI R ZAR M MELRE, XEMGHERT 2R
M BERLE, EMUEMNEBERSESE. 2%, THRER,
AR RITHIHA RBREERRZEMEXK, HEXNZBERITITE
EEARIZIHRER



Researches show that, when people enter into a space, the impression they have in the first few seconds is the feeling
about colors which counters for 75% and then the understanding of forms. Color is a nonnegligible key factor in interior
decorative design and is the most expressive and infectious factor in interior design.

CEST LA VIE means this is life in French. As professional interior designers, we not only do designs, but also create
better life scenes.

In interior design, the essence of color application is not the color itself but the expression method to create life scene.
Effectively improving the space environment and applying colors in different shades to meet residents’ needs of
personalities and living habits, convey their identities, personalities, tastes and interests and create different life scenes to
make them imagine and expect better future lives through outlines of interior environment.

For example, orange is the expression of passion and warmth and is suitable in a vigorous family with many members.
Gray is cold, fashionable and tranquil and can promote texture of the space when collocated with metal; in addition
with gorgeous and elegant home furnishings, it can creates a modern living atmosphere which is more suitable for urban
fashionable young clients to live in.

The diversity of color makes interior design interesting and changeable. Colors endow the same space with different
styles and gradations. Making full use of features of color in interior design and rationally using perceptual tendencies of
color can create harmonious and diversified live scenes. At the same time, we should realize that color in interior design
is the method rather than the goal and is to use designers’ unique artistries to express on the basis of understanding
target clients so that this kind of design work is not only the designer’s self-performance but the understanding and
interpretation of owners. In general, what changes is color while what doesn’t change is designers” exploration and
pursuit of quality life. I think this might be the design concept which designers want to convey most.

FOE/ FREZARIGZIT (KiFE) BIRAR
Shaoqging Wang/CLV-DESIGN



Hox

CONTENTS

[

Y ELL O W

008 MR AT
EBULLIENT THAI STYLE MANSION
018 P25 il ] 4 o
MODERN ROCOCO, GOLD PALACE
026 i b5 R 55 2 S
GENTLE AND EXQUISITE BEAUTY
046  HiEink
FLOWING AND SHINING GOLD
COLOR
064 FBL L Ak
REPRODUCING FRENCH TIME
072 52 H LA MBE I B
JUNGLE WORLD IN SUMMER
082 RVEHITT M S AR
CHARMING AS ALWAYS, ELEGANT
AND FUNNY AS USUAL
A
B L U E
210 bR Rz
INCLUSIVE CHINESE STYLE, HAPPY
HOME
220 SR ETSCe S TE i S
AN EXPLORATION ABOUT CULTURE
AND FAITH
230 —ACIH] 5 HAE s 97
ELEGANT RESIDENCE WITH JOYS
OF THREE GENERATIONS
238  dlEiE AR

ENCOUNTERING FRENCH STYLE



R

O R AN G E

090

110

122

130

136

142

JRA ) BN
ENJOY LIFE WITH ORIENTAL AND
WESTERN CHARMS

BEAR ARG i g
BRITISH STYLE, CLASSIC TASTE

FEXEIFIN [ fEZ%
MODERN FASHION, COMFORTABLE
HOME

T Uy 7 %
HERMES FASHION HOME

AR ERJE LLRTTRR

DARK GREEN PLAYS LIGHTLY, RED
ORANGE SINGS GENTLY

Rk ) £RZHK

CHARMING ORANGE, BEAUTIFUL
HOME

246

256

262

268

L 72 57 i
ROMANTIC AEGEAN SEA

a7 ]
GENTLE BLUE SPACE

fETEAR =09 B 15/ ML
MISS FAIRY IN MILAN

HEVE AR b K iRA 1
TRAVEL ON THE OCEAN

21

R E D
152 AT A 425 sk
MODERN FRENCH STYLE,
ORIENTAL COLLECTION
164 RS e
SPLENDIDNESS
176  Leiuy Ve Beag
BLOOMING BRITISH ROSE
188 BRI Ll it R
MARSALA RED WITH NOBLE AURA
202 [ 0
ENJOYING LIFE
MK
G R A Y
276 &R N S AE
INHERITING HUMANISTIC NEW
STYLE
286 FE RV 4k Bk
SPRING BREEZE SMILES AND
MOISTENS GREEN BEADS
298 TR
TRANQUIL HARBOR
304 F
PLAIN MIND AND ZEN HEART
312 "I inE A

AFTERNOON EARL GRAY TEA



5 %?m

Shenzhen Design Vision Cultural Dissemination Co., Ltd
REREM IO AT &

ORIGINAL MINDS ANG VIVID

COLORS

NEW IMAGES OF

HOME COLOR

COLLOCATION

W [E] 1k s & gL 42



s
PREFACE

[E¥ A5as gd S

COLOR DESIGNS LIFE
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Researches show that, when people enter into a space, the impression they have in the first few seconds is the feeling
about colors which counters for 75% and then the understanding of forms. Color is a nonnegligible key factor in interior
decorative design and is the most expressive and infectious factor in interior design.

CEST LA VIE means this is life in French. As professional interior designers, we not only do designs, but also create
better life scenes.

In interior design, the essence of color application is not the color itself but the expression method to create life scene.
Effectively improving the space environment and applying colors in different shades to meet residents’ needs of
personalities and living habits, convey their identities, personalities, tastes and interests and create different life scenes to
make them imagine and expect better future lives through outlines of interior environment.

For example, orange is the expression of passion and warmth and is suitable in a vigorous family with many members.
Gray is cold, fashionable and tranquil and can promote texture of the space when collocated with metal; in addition
with gorgeous and elegant home furnishings, it can creates a modern living atmosphere which is more suitable for urban
fashionable young clients to live in.

The diversity of color makes interior design interesting and changeable. Colors endow the same space with different
styles and gradations. Making full use of features of color in interior design and rationally using perceptual tendencies of
color can create harmonious and diversified live scenes. At the same time, we should realize that color in interior design
is the method rather than the goal and is to use designers’ unique artistries to express on the basis of understanding
target clients so that this kind of design work is not only the designer’s self-performance but the understanding and
interpretation of owners. In general, what changes is color while what doesn’t change is designers’ exploration and
pursuit of quality life. I think this might be the design concept which designers want to convey most.

FAOE / FRNHEZARIFERT (KiE) BIRAA
Shaoqging Wang/CLV-DESIGN
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>>> %14 | DESIGN CONCEPT

If Chinese culture defines Zen and self-examination, then Southeast Asian culture defines leisure and
passion. At the beginning of the design, ZESTART selectively deconstructs and reorganizes Thai
style, strives to present a space atmosphere for residents to enjoy life and weakens the decorations,
luxuries and vulgarness, The choices of many eye-catching colors and downplays collocation present
the tropical feelings which are exactly the passion, happiness and cheers brought by tropical flavors
to people. Being here, you will relieve tense emotions unconsciously, sit casually, put aside the
bothering earthliness and forget multifarious things around you.
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