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Preface

The globalization in line with the 21th century is changing the work into one large community. As the globalization society and economy of the world is develops and
it is getting more information-oriented, the professions, lifestyles, cultural desires, etc are being diversified and subdivided to the extent each individual can't catch up
with. In order to meet desires and expectations of customers in accordance with changing social trends, architects engaged in interiors are required to have more

advanced expertise and knowledge.

Also, the interior architecture industry is striving to categorize spaces and develop them to more professional fields based on strengthened competitiveness. In
addition to that, the field 'Interior Architecture' corresponding to requirements of the 21th century is newly defined and lots of professionals related are seeking to
expand to overseas market with the help of know-hows and technical powers accumulated so far. Like this, the interior is rising as the key part of our lives and the
continuous concern and consideration equivalent to the rising demand are becoming inevitable. Under the upbeat environment, Shenzhenshi Nanhai Art Design
Co.Ltd. is playing a major role, contributing to the development of domestic architecture, interior industry and recently published this book, it covering high quality
of formative spaces selected in Korea, China and Hongkong, judged from professionalism, art and functions. This book covers the desperate-needed contents by
relative professionals and industry in depth. In this respect, the collection is definitely differentiated from other issues and will be able to be established as a
representative for domestic and overseas interior industry. This book covers not only Chinese works but also qualified works of each country.This can be a foundation
stone to understand overseas and local interior trends and an official data of rich contents. We hope all of you can get satisfying information and keen insight into the

contemporary interior trends and industry through this book.
For the last comments, we would like to give profound appreciation to interior architects and the owner of relative buildings who are willingly supportive of taking

photographs and getting information. Especially, we will be committed to meeting expectation of all readers who show keen interest in our magazine with rich

contents and edition continuously. Your continuous encouragement and interest would be highly appreciated.
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1. BAJT Brazil Hall
2. EENEFT Monaco Hall
3.1B4 Bar

E®EAE Floor plan
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As the plan of the restaurant is a triangle, the space with
multiple angles is not utilized efficiently. And a corridor
of about 2m wide lies outside of lift exit, which doesn’t
facilitate the creation of space atmosphere. Therefore, to
rebuild the space, the corridor is widened backwards.
Together with the newly designed multifunctional hall,

an open and gracious lift lobby is realized.

Besides the issue of space, another important issue is to
create the character of the restaurant, which directly
affects the success of the restaurant business. We a five-
star restaurant, but we don’t want extravagantly flaring
decorations, The client said this clearly before
commencement of the design. Upon sufficient survey
and analysis of Shenzhen restaurants, we proposed to

design it into an oasis in the city.

The atmosphere of a restaurant decides whether people
make money or spend money. The key to success is
individualism and variety. Every booth is named after a
country or city in the world, such as Macao hall, Brazil
hall, Cuba hall, French hall, Vienna hall, South Africa
hall, and Japan hall. The taste of luxury and grace is
created by the concise molding, fashionable color, fine
furniture and delicate ornament. By the design, we wish
to bring freshness and green to the tumultuous

metropolis.
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