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Preface
Let’s promote women’s healthy consumption
and build a prosperous market (Excerpts)

Gu Xiulian”

We should develop a healthy consumption market and advocate women’s healthy
consumption. This is to implement the 17th Chinese Communist Party Congress’

agenda and pay attention to people’s livelihood.

1. The importance of advocating women’s

healthy consumption

Healthy consumption is what people spend on preventing illness and promoting
health. It includes commodities that help people’s health and healthy consumption
habits. A scientific and civilized lifestyle plays an important role in people’s healthy
mind-body development. Healthy consumption is the realization of this lifestyle. China
has 650 million women and 370 million families. Women are executors of family
spending and chief influencer of family consumption structure and spending pattern. The
advocacy of healthy consumption is to encourage women to consume and improve
family members’ health standard and their quality of life.

The advocacy of healthy consumption also has significance in implementing scientific

%« Gu Xiulian, Vice Chairwoman, 10 National People’s Congress Standing Committee, Former

Chairwoman, All-China Women's Federation.
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development outlook and building an environment-friendly, resources-saving society.
First, it comes from the inner need of people-oriented scientific development outlook.
Second, it is a must from a resources-saving, environment-friendly society. Third, it
can be an important force in expanding consumption, increasing domestic demand and
upgrading industrial structure. Fourth, it is an important part of improving our people’s

quality and building a harmonious society.

2. Key issues concerning women’s healthy consumption

should command our special attention

First, we advocate industry and thrift, and waste not. China is a country with a huge
population but limited resources per person. Fight against waste is Chinese people’s
traditional virtue. We should not forget our tradition, although our life has become
richer than before.

Second, we should increase jobs in healthy consumption field. Job opportunities are
people’s livelihood, and the prerequisite of consumption. We should actively promote
city and rural women working in healthy consumption business and increase their
income so as to make them fully independent. Healthy consumption has huge potential
to grow and great space for jobs. This business and profession is suitable for women and
they can show their talent and wisdom in producing, selling and servicing of healthy
commodities.

Third, special attention should be paid to key groups. Now people’s life has
improved, but many have poor health, some owing to genetic reasons, others because
of bad habit and irrational food structure and unscientific consumption mode. It is our
important task to lead and help them correct bad habits and lifestyle, and practice
scientific and healthy consumption.

Fourth, new consumption mode will affect people’s health. Computers and World
Wide Web have not only changed our working style but also our life style including
consumption style. New commodities and consumption mode will also affect consumers’

health. We should help clean online environment and continue to supply good and
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Preface Let's promote women’s healthy consumption and build a prosperous market { Excempts) . !

healthy online items and products so as to meet the cultural and spiritual demand of

women and youngsters.

3. Nurturing and expanding China’s healthy

consumption market

With China’s growing GDP and per capita increase, healthy consumption has become
people’s next choice after their basic living demands have been met, and this has become
an important life quality index. With China’s large population and fast growing
economy, the healthy consumption market will grow and the potential is great.

First, we should advocate and promote healthy consumption and make more people
understand and actively practice it.

Consumers are the main body of the market economy and healthy consumption must
have millions of mature, rational and quality consumers. Media should help create a
good environment and make healthy consumption known to as many families as
possible.

Second, we should speed up health industry and expand efficient supply of healthy
commodities.

Healthy consumption includes food, clothes, living utensils and other commodities
and services that people need in their daily life. They may involve health care,
bodybuilding, information and consulting business. It is a combination of healthy
commodities’ production, sale, transport and service.

China’s health industry includes green food that meets consumers’ demand for safety
and health, environment-friendly products that meet consumers’ demand for a safe
environment, women's items that meet women’s demand for beauty and health
concerns, nutritious goods that meet consumers’ demand for a balanced nourishment,
energy-saving and environment-friendly living houses and cars, and health-related
services. With the growing demand for healthy consumption, there will be more new
products and services in the ever-expanding market so as to meet the market muldi-

demands and this will grow into a brand new potential industry.
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Third, strengthening material basis for rural healthy consumption to benefit broad
farmers immediately.

Agriculture is China’s biggest commodity producing base and the rural area is the
nation’s biggest consumption market. We should advocate and push healthy
consumption in the rural area and develop healthy consumption market there. There are
four keys for the job to be done. First, farmers’ income should increase and their
consumption capacity should be improved. Second, environmental protection should be
strengthened to produce green agricultural products and supply the market with good
and healthy farm produce. Third, rural market should be developed to expand the space
for rural healthy consumption. Fourth, rural infrastructure should be improved to make
a better living condition for farmers.

Fourth, building a good consumption environment to guarantee an orderly growth of
a healthy consumption market.

China’s healthy consumption market is beginning to grow fast and needs a good
environment for orderly and healthy development. First, both heath industry and
healthy consumption need legal protection, and a legal system should be worked out.
Second, strong policy support should be provided. Third, there should be a scientific
tech standard. Fourth, strict market supervision should be in place. A harmonious
consumption market will guarantee its speed, healthy and orderly growth.

The healthy consumption mode we advocate today will gradually become the main
‘consumption mode for Chinese people. It will help contribute to China’s balanced,
harmonious and sustainable social, economic and environmental development as well as

to the improvement of Chinese people’s life quality and health standard.
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