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1. In line 8, paragraph 1, “the desire of individuals to maximize their incomes” means . (51/1994
Passage 1)

2. The phrase “ring up sales” (Line 2, Paragraph 2) most probably means “  ”.  (57/1994 Passage 2)

3. The word “dormant” in the third paragraph most probably means .  (66/1994 Passage 4)

4. The phrase “march to a different drummer” (the last line of the passage) suggests that highly creative indivi-
duals are . (70/1994 Passage 5)

5. When the author says “a new way of being” (Line 3, Paragraph 3) he is referring to . (57/1995
Passage 2)

6. The word “it” (Line 3, Paragraph 2) most probably refers to . (59/1995 Passage 3)

7. What do the elders mean when they say “it’s not what you want in this world, but what you get”?  (51/1996
Passage 1)

8. The BBC’s “royal charter” (Line 4, Paragraph 4) stands for . (57/1996 Passage 2)

9. “Creationism” in the passage refersto . (67/1996 Passage 5)

10. The word “pervasive” (Line 1, Paragraph 2) might mean .  (60/1997 Passage 3)

11. “Substances abuse” ( Line 5, Paragraph 1) is preferable to “drug abuse” in that . (5971997
Passage 3)

12. The sentence “This is no flash in the pan” (Line 5, Paragraph 3) means that . (69/1997 Passage 5)

13. In paragraph 5, “the powerless” probably refers to . (52/1998 Passage 1)

14. The author raises the question “what about pain without gain?” because . (57/1998 Passage 2)

15. The word “schism” (Line 3, Paragraph 1) in the context probably means . (59/1998 Passage 3)

16. The word “demographers” (Line 1, Paragraph 7) most probably means .  (66/1998 Passage 4)

17. “Juggling one’s life” probably means living a life characterized by . (69/2001 Passage 5)

18. The word “gizmos” (Line 1, Paragraph 2) most probably means . (47/2002 Text 2)

19. Which of the following best defines the word “aggressive” (Line 4, Paragraph 7)?  (59/2002 Text 4)

20. The phrase “making the biggest splash” (Line 1, Paragraph 3) most probably means . (43,2003
Text 1)

21. The word “arbiters” (Line 7, Paragraph 4) most probably refers to those .  (54/2003 Text 3)

22. The expression “tip service” (Line 4, Paragraph 3) most probably means . (43/2004 Passage 1)

23. What does the author mean by “most people are literally having a ZZZ"” (Lines 2-3, Paragraph 5)7?  (49/
2004 Passage 2)

24. Why can many people see “silver linings” to the economic slowdown?  (54/2004 Passage 3)

25. By “Ellen Spero isn’t biting her nails just yet” (Line 1, Paragraph 1), the author means .  (51/2004
Passage 3)

26. When mentioning “the $ 4 million to $ 10 million range” (Lines 3-4, Paragraph 3) , the author is talking
about . (53/2004 Passage 3)

-3
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27. What does the author mean by paralysis by analysis”?  (28/2005 Passage 2)

28. The word“talking”means .  (37/2005 Passage 4)

29. “Paper plates”is to “china”means . (40/2005 Passage 4)

30. The word “homogenizing” (Line 2, Paragraph 1) most probably means (21/2006 Text 1)

31. The word “bummer” (Line 5. Paragraph 5) most probably means something . (37/2006 Text 4)
32. The word “mania” (Line 4, Paragraph 2) most probably means .  (22/2007 Text 1)

33. The statement; “It never rains but it pours” is used to introduce _ .  (36/2007 Text 4)

34. “ruts” (in Line 1, Paragraph 3) has closest meaning to

[Eorirss])

ASCEE B E T ) 4 R sl A, SRR A TR A HE T R — T AR R N s Ok A
IEH S R

[ EAIE)

JE3C (21—25/2009 Textl) Habits are a funny thing. We reach for them mindlessly, setting our brains on

auto-pilot and relaxing into the unconscious comfort of familiar routine. “Not choice, but habit rules the unreflecting

(2372009 Textl)

herd,” William Wordsworth said in the 19th century. In the ever-changing 21st century, even the word “habit” carries
a negative connotation.

So it seems antithetical to talk about habits in the same context as creativity and innovation. But brain researchers
have discovered that when we consciously develop new habits, we create parallel synaptic paths, and even entirely new
brain cells, that can jump our trains of thought onto new, innovative tracks.

But don’t bother trying to kill off old habits; once those ruts of procedure are worn into the hippocampus, they’ re
there to stay. Instead, the new habits we deliberately ingrain into ourselves create parallel pathways that can bypass
those old roads.

“The first thing needed for innovation is a fascination with wonder,” says Dawna Markova, author of “The Open
Mind” and an executive change consultant for Professional Thinking Partners. “But we are taught instead to * decide,’
just as our president calls himself ‘the Decider. > ” She adds, however, that “to decide is to kill off all possibilities but
one. A good innovational thinker is always exploring the many other possibilities. ”

All of us work through problems in ways of which we’ re unaware, she says. Researchers in the late 1960 covered
that humans are born with the capacity to approach challenges in four primary ways: analytically, procedurally, relation-
ally (or collaboratively) and innovatively. At puberty, however, the brain shuts down half of that capacity, preserving
only those modes of thought that have seemed most valuable during the first decade or so of life.

The current emphasis on standardized testing highlights analysis and procedure, meaning that few of us inherently
use our innovative and collaborative modes of thought. “This breaks the major rule in the American belief system—that
" explains M. J. Ryan, author of the 2006 book “This Year I Will---” and Ms. Markova’s
business partner. “That’s a lie that we have perpetuated, and it fosters commonness. Knowing what you’ re good at and
doing even more of it creates excellence. ” This is where developing new habits comes in.

B 21. The view of Wordsworth habit is claimed by being .

(A) casual (B) familiar (C) mechanical (D) changeable

22. The researchers have discovered that the formation of habit can be

anyone can do anything,”

(A) predicted (B) regulated (C) traced (D) guided
23.“ ruts” (in line one, Paragraph 3) has closest meaning to
(A) tracks (B) series (C) characteristics (D) connections

24. Ms. Markova’s comments suggest that the practice of standard testing ?
(A) prevents new habits form being formed

(B) no longer emphasizes commonness
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(C) maintains the inherent American thinking model

(D) complies with the American belief system

25. Ryan most probably agree that .

(A) ideas are born of a relaxing mind

(B) innovativeness could be taught

(C) decisiveness derives from fantastic ideas

(D) curiosity activates creative minds

MM 21 R (C) o FEMNE, B Wordsworth A4 LA R NAEREIRAS . SCEER A rp R3]
We reach for them mindlessly, setting our brains on auto—pilot and relaxing into the unconscious comfort of familiar
routine. FATETLTIRAPRE T BLEEAT B, BEAANTHI K MK Ak T A 30 AL, BOAR # 2E A — Fh B B R B Y eh
XA~ ] LA 2 BTE it B 58 4 R — R B ROR S T LIRS 3

22. &%:(D) o FEUNE, BN BIEE RIS BRETE T LLg, 58 B —m rpig i Y AR &
PR B TR ) > B, FRATTE I H — T A SC A B , 5 282 450 £ Jod 40 D, 33X W] LA R AT] Ay REUARLE A — N2
FHBUE o i al IAFSE A SR 2T 15 B R FT LA S | R

23. BE:(A) o WASUBE, FH: s "R BGIE T : (A) K. ( B) RF. (C) #. (D)
Fo FOCRS] A EBEBAREIH I — BX A S BBEA KRN, T EER b BRI LT G2 ERe
ERSGERRE(A) I,

24. BR:(A) o FELYHE,

25. BR:(A) o FLHME,

JR3L (51/1994 Passage 1) The American economic system is organized around a basically private-enterprise
market-oriented economy in which consumers largely determine what shall be produced by spending their money in the
marketplace for those goods and services that they want most. Private businessmen, striving to make profits, produce
these goods and services other businessmen; and the profit motive, operating under competitive pressures, largely in
competition with determines how these goods and services are produced. Thus, in the American economic system it is
the demand of individual consumers, coupled with the desire of businessmen to maximize profits and the desire of indi-
viduals to maximize their incomes, that together determine what shall be produced and how resources are used to pro-
duce it.

An important factor in a market-oriented economy is the mechanism by which consumer demands can be expressed
and responded to by producers. In the American economy, this mechanism is provided by a price system, a process in
which prices rise and fall in response to relative demands of consumers and supplies offered by seller-producers. If the
products is in short supply relative to the demand, the price will be bid up and some consumers will be eliminated from
the market. If, on the other hand, producing more of a commodity results in reducing its cost, this will tend to increase
the supply offered by seller-producers, which in turn will lower the price and permit more consumers to buy the product.
Thus, price is the regulating mechanism in the American economic system.

The important factor in a private-enterprise economy is that individuals are allowed to own productive resources
(private property) , and they are permitted to hire labor gain control over natural resources, and produce goods and
services for sale at a profit. In the American economy, the concept of private property embraces not only the ownership
of productive resources but also certain rights, including the right to determine the price of a product or to make a free
contract with another private individual.

B 51. In Line 8, Paragraph 1, “the desire of individuals to maximize their incomes” means

(A) Americans are never satisfied with their incomes

(B) Americans tend to overstate their incomes

(C) Americans want to have their incomes increased

(D) Americans want to increase the purchasing power of their incomes

Rt 51 BR (D). HEFEIE N KEAERIMHBRAMNEL S, CES | B — AR E=H
5T B 7 ) SRR BEORBLAY , T EL B — At i SEBRR T SO BRI A, (A), (C) IR ¢
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SHAHEKR. (B) H overstate A “H R EIK”, XM EEHETNIE L5 CEHNAERET . MK — 5
Bf K maximize — i) ) RUEVE A SRR LR A L

JR3L  (57/1994 Passage 2) One hundred and thirteen million Americans have at least one bank-issued credit
card. They give their owners automatic credit in stores, restaurants, and hotels, at home, across the country, and even
abroad, and they make many banking services available as well. More and more of these credit cards can he read auto-
matically, making it possible to withdraw or deposit money in scattered locations, whether or not the local branch bank
is open. For many of us, the “cashless society” is not on the horizon—it’s already here.

While computers offer these conveniences to consumers, they have many advantages for sellers too. Electronic cash
registers can do much more than simply ring up sales. They can keep a wide range of records, including who sold what ,
when, and to whom. This information allows businessmen to keep track of their list of goods by showing which items are
being sold and how fast they are moving. Decisions to reorder or return goods to suppliers can then be made. At the
same time these computers record which hours are busiest and which employees are the most efficient, allowing person-
nel and staffing assignments to be made accordingly. And they also identify preferred customers for promotional cam-
paigns. Computers are relied on by manufacturers for similar reasons. Computer-analyzed marketing reports can help to
decide which products to emphasize now, which to develop for the future, and which to drop. Computers keep track of
goods in stock, of raw materials on hand, and even of the production process itself.

Numerous other commercial enterprises, from theaters to magazine publishers, from gas and electric utilities to
milk processors, bring better and more efficient services to consumers through the use of computers.

[/ 57. The phrase “ring up sales” (Line 2, Paragraph 2) most probably means “

(A) make an order of goods (B) record sales on a cash register

(C) call the sales manager (D) keep track of the goods in stock

BRAT 57 EH:(B), register(ICHURS,iC%48) o JEVAJH ring up BN 4o ILRAETCEAR A, sales (448
) o [Fl—BUS g (PR TIC R BN, T RAFE R A E 0 6 3 , T2 576 69 B 202 o T ke b
BEARYIRE. (A),(C)EARER. (D) BHh . BEID TR

JE3L  (66/1994 Passage 4) “I have great confidence that by the end of the decade we’ll know in vast detail how
cancer cells arise,” says microbiologist Robert Weinberg, an expert on cancer. “But,” he cautions, “some people
have the idea that once one understands the causes, the cure will rapidly follow. Consider Pasteur. He discovered the
causes of many kinds of infections, but it was fifty or sixty years before cures were available. ”

This year, 50 percent of the 910 000 people who suffer from cancer will survive at least five years. In the year
2000, the National Cancer Institute estimates, that figure will be 75 percent. For some skin cancers, the five-year sur-
vival rate is as high as 90 percent. But other survival statistics are still discouraging—13 percent for lung cancer, and 2
percent for cancer of the pancreas.

With as many as 120 varieties in existence, discovering how cancer works is not easy. The researchers made great
progress in the early 1970s, when they discovered that oncogenes, which are cancer-causing genes, are inactive in nor-
mal cells. Anything from cosmic rays to radiation to diet may activate a dormant oncogene, but how remains unknown.
If several oncogenes are driven into action, the cell, unable to turn them off, becomes cancerous.

The exact mechanisms involved are still mysterious , but the likelihood that many cancers are initiated at the level of

" genes suggests that we will never prevent all cancers. “Changes are a normal part of the evolutionary process,” says on-
cologist William Hayward. Environmental factors can never be totally eliminated; as Hayward points out, “We can’t
prepare a medicine against cosmic rays. ”

The prospects for cure, though still distant, are brighter.

“First, we need to understand how the normal cell controls itself. Second, we have to determine whether there are
a limited number of genes in cells which are always responsible for at least part of the trouble. If we can understand how

cancer works, we can counteract its action. ”
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i@ 66. The word “dormant” in the third paragraph most probably means .

(A) dead (B) ever-present

(C) inactive (D) potential

fRHT 66. &% (C), dormant(FRAY) , 55 3 B /) inactive —IA R X, (A) dead [ & B AR,
(B) ever-present (LRt JEALATE ) HAXE . (D) potential (HEZER ) , 5 [ — /] o activate( make. . . active ) [ LA
AL

JR3C  (70/1994 Passage 5) Discoveries in science and technology are thought by “untaught minds” to come in
blinding flashes or as the result of dramatic accidents. Sir Alexander Fleming did not, as legend would have it, look at
the mold on a piece of cheese and get the idea for penicillin there and then. He experimented with antibacterial sub-
stances for nine years before he made his discovery. Inventions and innovations almost always come out of laborious trial
and error. Innovation is like soccer; even the best players miss the goal and have their shots blocked much more fre-
quently than they score.

The point is that the players who score most are the ones who take the most shots at the goal—and so it goes with
innovation in any field of activity. The prime difference between innovators and others is one of approach. Everybody
gets ideas, but innovators work consciously on theirs, and they follow them through until they prove practicable or other-
wise. What ordinary people see as fanciful abstractions, professional innovators see as solid possibilities.

“Creative thinking may mean simply the realization that there’s no particular virtue in doing things the way they
have always been done,” wrote Rudolph Flesch, a language authority. This accounts for our reaction to seemingly sim-
ple innovations like plastic garbage bags and suitcases on wheels that make life more convenient: “How come nobody
thought of that before?”

The creative approach begins with the proposition that nothing is as it appears. Innovators will not accept that there
is only one way to do anything. Faced with getting from A to B, the average person will automatically set out on the
best-known and apparently simplest route. The innovator will search for alternate courses , which may prove easier in the
long run and are bound to be more interesting and challenging even if they lead to dead ends.

Highly creative individuals really do march to a different drummer.

[E]&@ 70. The phrase “march to a different drummer” ( the last line of the passage) suggests that highly creative
individuals are

(A) diligent in pursuing their goals (B) reluctant to follow common ways of doing things

(C) devoted to the progress of science (D) concerned about the advance of society

f@tr 70. &% . (B), X march to different drammer B—AN i, drummer B R “EF7 to 3R pE
A" R EAL RN B — R R BB 095 24T, BN BEBE R I, 5 A 038 6 5 BT 45
AR, XRXMXEEBM—MEREL . (A) BFANERS, TARFTEN . (C),(D) WIHNERIT
ALy, MANR T 7 T o

JE3C  (57/1995 Passage 2) There are two basic ways to see growth: one as‘a product, the other as a process.
People have generally viewed personal growth as an external result or product that can easily be identified and measured.
The worker who gets a promotion, the student whose grades improve, the foreigner who learns a new language—all these
are examples of people who have measurable results to show for their efforts.

By contrast, the process of personal growth is much more difficult to determine, since by definition it is a journey
and not the specific signposts or landmarks along the way. The process is not the road itself, but rather the attitudes and
feelings people have, their caution or courage, as they encounter new experiences and unexpected obstacles. In this
process, the journey never really ends; there are always new ways to experience the world, new ideas to try, new chal-
lenges to accept.

In order to grow, to travel new roads, people need to have a willingness to take risks, to confront the unknown ,
and to accept the possibility that they may “fail” at first. How we see ourselves as we try a new way of being is essential
to our ability to grow. Do we perceive ourselves as quick and curious? If so, then we tend to take more chances and to

be more open to unfamiliar experiences. Do we think we’re shy and indecisive? Then our sense of timidity can cause us
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to hesitate, to move slowly, and not to take a step until we know the ground is safe. Do we think we’re slow to adapt to
change or that we’re not smart enough to cope with a new challenge? Then we are likely to take a more passive role or
not try at all.

These feelings of insecurity and self-doubt are both unavoidable and necessary if we are to change and grow. If we
do not confront and overcome these internal fears and doubts, if we protect ourselves too much, then we cease to grow.
We become trapped inside a shell of our own making.

8] 57. When the author says “a new way of being” (Line 3, Paragraph 3) he is referring to .

(A) a new approach to experiencing the world (B) a new way of taking risks

(C) a new method of perceiving ourselves (D) a new system of adaptation to change

MRt 57. KR (A), TR, being FEM TN 477, 7776, 55 3 B3 ) rh g i, M3 7 Rk
(SRR ) BT, AT A C B RN TRIVERTREREREEMN ., FICRT JLABIF K MR X — W
WRIFATA N A CATIHEEEE , B OIR R, 76 SEBR 94 T3 L, BeAT Tt £ F | B3 (take more chances) , B il
(be more open to) FHAK: . AIRIEATH NN KAEEMIFNT IR, RITMSBERBAN TR, LA
B SRR A 2 WEh— 4 ANRIRAT AR B AE ARG SR GERE B, TR ST R kAR , IR 4 , FATAR 7T
REMCE BB s T A T L, AT S EEDE THRAAETE R (A) BR ARB R (ES) F R
(8J5%) o (B) BN A0 B B (take risk) ik, XALA T, (C) A NRARMB k. XEESE)
7, ARG LB AT AT o (D) BR8N AE AL 3 1785 (system) o

JR3L  (59/1995 Passage 3) In such a changing, complex society formerly simple solutions to informational
needs become complicated. Many of life’s problems which were solved by asking family members, friends or colleagues
are beyond the capability of the extended family to resolve. Where to turn for expert information and how to determine
which expert advice to accept are questions facing many people today.

In addition to this, there is the growing mobility of people since World War II. As families move away from their
stable community, their friends of many years, their extended family relationships, the informal flow of information is
cut off, and with it the confidence that information will be available when needed and will be trustworthy and reliable.
The almost unconscious flow of information about the simplest aspects of living can be cut off. Thus, things once learned
subconsciously through the casual communications of the extended family must be consciously learned.

Adding to social changes today is an enormous stockpile of information. The individual now has more information
available than any generation, and the task of finding that one piece of information relevant to his or her specific problem
is complicated, time-consuming and sometimes even overwhelming.

Coupled with the growing quantity of information is the development of technologies which enable the storage and
delivery of more information with greater speed to more locations than has ever been possible before. Computer techno-
logy makes it possible to store vast amounts of data in machine-readable files, and to program computers to locate specif-
ic information. Telecommunications developments enable the sending of messages via television, radio, and very short-
ly, electronic mail to bombard people with multitudes of messages. Satellites have extended the power of communica-
tions to report events at the instant of occurrence. Expertise can be shared world wide through teleconferencing, and
problems in dispute can the settled without the participants leaving their homes and/or jobs to travel to a distant confer-
ence site. Technology has facilitated the sharing of information and the storage and delivery of information, thus making
more information available to more people.

In this world of change and complexity, the need for information is of greatest importance . Those people who have
accurate, reliable up-to-date information to solve the day-to-day problems, the critical problems of their business, social
and family life, will survive and succeed, “Knowledge is power” may well be the truest saying and access to information
may be the most critical requirement of all people.

B 59. The word “it” (Line 3, Paragraph 2) most probably refers to =

(A) the lack of stable communities '

(B) the breakdown of informal information channels

(C) the increased mobility of families
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(D) the growing number of people moving from place to place

REAT 59. R (B). 52 BHEH B W RAMLUT , A AR BN (mobility) 25 K, — AN REEBIF T
A EJFOR I EAE X, B T BARMIMIA , A FEAE RS EE B (extended family #5 . = fHak VU i ] B B FREE ) |, XA
XXAREERYE, H# 9 (informal ) 15 B3 HBEA T (is cut off) o BEE H % 15 8,28 0 16 1 10 3 5k (the break-
down of informal information channels) , AfITH0{5 0ot A T« A5 2 7 BEMHARAS 24 R 75 31 LIEENGIE 30T
(A BHARRZIE, (C) BN FEMM T RS, (D) BN RABRE AR E, "I, (A),(C),
(D) KN, Bk, FAS . H, IR AT P ET— N IEH, IR, BESCAIH the confidence BMENE
SETT T ERAR , DN VB P AT A 5 03X B AR 5 RS 2 BRIKH AT RAT B .

JR3X  (51/1996 Passage 1)  Tight-lipped elders used to say, “It’s not what you want in this world, but what
you get. ”

Psychology teaches that you do get what you want if you know what you want and want the right things.

You can make a mental blueprint of a desire as you would make a blueprint of a house, and each of us is continual-
ly making these blueprints in the general routine of everyday living. If we intend to have friends to dinner, we plan the
menu, make a shopping list, decide which food to cook first, and such planning is an essential for any type of meal to
be served.

Likewise, if you want to find a job, take a sheet of paper, and write a brief account of yourself. In making a blue-
print for a job, begin with yourself, for when you know exactly what you have to offer, you can intelligently plan where
to sell your services.

This account of yourself is actually a sketch of your working life and should include education, experience and re
ferences. Such an account is valuable. It can be referred to in filling out standard application blanks and is extremely
helpful in personal interviews. While talking to you, your could-be employer is deciding whether your education, your
experience, and other qualifications will pay him to employ you and your “wares” and abilities must be displayed in an
orderly and reasonably connected manner.

When you have carefully prepared a blueprint of your abilities and desires, you have something tangible to sell.
Then you are ready to hunt for a job. Get all the possible information about your could-be job. Make inquiries as to the
details regarding the job and the firm. Keep your eyes and ears open, and use your own judgement. Spend a certain
amount of time each day seeking the employment you wish for, and keep in mind: Securing a job is your job now.

)& 51. What do the elders mean when they say, “It's not what you want in this world, but what you

get" ?
(A) You'll certainly get what you want. (B) It’s no use dreaming.
(C) You should be dissatisfied with what you have. (D) It’s essential to set a goal for yourself.

fRHT 51, &%.(B), x4 5 N FA# A - I's not what you want in this world that matters, but what you get
(that matters) . FEALIUE R : B M ARARIER MR - BEH4, (FEM) T RREE 2 o XEH2 Bt —
UL T X AR B SCCRIN 3t 2 4 S0 6 7 10600 10 ) + B e i HOemEMRt4,HHR
REREGH FREEIE, T, AEBRERBN, RAHKAED W BTG , PR A Bl i LAk F 3 o) 2 2k 8
E A RERARANIE, (A) B A ERESH A CEENRR. (C) BN AR REFACEAHM
AR, (D)YBR: HHACH T —HIFRR LB, BT HAREREE, BR, iR AR E Bk H R A
PR, BARAU RS MEmE

JR3X  (57/1996 Passage 2)  With the start of BBC World Service Television, millions of viewers in Asia and
America can now watch the Corporation’s news coverage, as well as listen to it.

And of course in Britain listeners and viewers can tune in to two BBC television channels, five BBC national radio
services and dozens of local radio station. They are brought sport, comedy, drama, music, news and current affairs ,
education, religion, parliamentary coverage, children’s programmes and films for an annual licence fee of £ 83 per
household.

It is a remarkable record, stretching back over 70 years—yet the BBC’s future is now in doubt. The Corporation

will survive as a publicly-funded broadcasting organisation, at least for the time being, but its role, its size and its pro-
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grammes are now the subject of a nation-wide debate in Britain.

The debate was launched by the Government, which invited anyone with an opinion of the BBC—including ordinary
listeners and viewers—to say what was good or bad about the Corporation, and even whether they thought it was worth
keeping. The reason for its inquiry is that the BBC’s royal charter runs out in 1996 and it must decide whether to keep
the organisation as it is, or to make changes.

Defenders of the Corporation—of whom there are many—are fond of quoting the American slogan. “If it ain’t
broke, don’t fix it. ” The BBC “ain’t broke” , they say, by which they mean it is not broken (as distinct from the word
“broke” , meaning having no money) , so why bother to change it?

Yet the BBC will have to change, because the broadcasting world around it is changing. The commercial TV chan-
nels—ITV and Channel 4—were required by the Thatcher Government’s Broadcasting Act to become more commercial ,
competing with each other for advertisers, and cutting costs and jobs. But it is the arrival of new satellite channels—
funded partly by advertising and partly by viewers’ subscriptions—which will bring about the biggest changes in the long
term. '

& 57. The BBC’s “royal charter” (Line 4, Paragraph 4) stands for o

(A) the financial support from the royal family (B) the privileges granted by the Queen

(C) a contract with the Queen (D) a unique relationship with the royal family

BT 57. BR:(C) THER: SLEEMNRA, AFAM, XELEE X TERE, BEREEE, K
I, 5 & EEAME T UL AFRERIMYT #% /2 7 (a publicly-funded broadcasting station ) , Tfij /S & FA 5 1)
Charter( 322y, RFVFIE) o J§U) AT 28 « S 30 64 JE PR A2 1 996 2 ] ) SR R 3R E 1996 AR B30, BRI b ke s )™
HAFIRAF R RERE, (A) BN BRIV B, 2 E TR, SEFRMBE. (B) &N
LERETH—RIFER, (D) BN 52K LR,

JR3L (67/1996 Passage 5) Rumor has it that more than 20 books on creationism/evolution are in the
publisher’s pipelines. A few have already appeared. The goal of all will be to try to explain to a confused and often un-
enlightened citizenry that there are not two equally valid scientific theories for the origin and evolution of universe and
life. Cosmology, geology, and biology have provided a consistent, unified, and constantly improving account of what
happened. “Scientific” creationism, which is being pushed by some for * equal time” in the classrooms whenever the
scientific accounts of evolution are given, is based on religion, not science, Virtually all scientists and the majority of
non-fundamentalist religious leaders have come to regard “scientific” creationism as bad science and bad religion.

The first four chapters of Kitcher’s book give a very brief introduction to evolution. At appropriate places, he intro-
duces the criticisms of the creationists and provides answers. In the last three chapters, he takes off his gloves and gives
the creationists a good beating. He describes their programmes and tactics, and, for those unfamiliar with the ways of
creationists, the extent of their deception and distortion may come as an unpleasant surprise. When their basic motiva-
tion is religious, one might have expected more Christian behavior.

Kitcher is philosopher, and this may account, in part, for the clarity and effectiveness of his arguments. The non-
specialist will be able to obtain at least a notion of the sorts of data and argument that support evolutionary theory. The
final chapter on the creationists will be extremely clear to all. On the dust jacket of this fine book, Stephen Jay Gould
says: “this book stands for reason itself. ” And so it does—and all would be well were reason the only judge in the crea-
tionism/evolution debate.

i@ 67. “Creationism” in the passage refers to L

(A) evolution in its true sense as to the origin of the universe

(B) a notion of the creation of religion

(C) the scientific explanation of the earth formation

(D) the deceptive theory about the origin of the universe

BRHT 67, R (D)o BN XTFHREMBEIIG, 764 b, EE6EY £ LI (St 3 L m
) SRR SLT I, 4 AT 09 SR R ST RAL 2 T HL, LT A B R A A R S 3 v 52
TR A T B 4 SR MR R AT R R R IF 9528, . Kitcher (9 0 19 3 X



