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is organized by the Interior Design Association
of Hong Kong—a member of the International

Federation of Interior Architects and Designers.

to promote public awareness of interior design
as an important aspect of everyday life;

to acknowledge / give industry recognition to
deserving projects and designers;

to encourage and promote professional stan-
dards and ethics among interior design prac-

tices operating in the region.

INTRODUCTION

B

The awards are open to design practices &
individuals who have completed projects in
the Asia Pacific Region. This includes China,
Singapore, Japan, Malaysia, Thailand, Philip-
pines, Indonesia, Korea, Australia , New
Zealand, and India, but excludes projects

completed in North & South America.

1. COMMERCIAL: all kinds of commercial
space, from boutiques to retail shops,
beauty salons and fitness centres, theatres

and movie houses.

. CORPORATE: all work-related space, from

large corporate headquarters, to banking

facilities, and small offices.

. HOTEL: all hotel-related facilities, including

main lobby, F&B outlet and one single guest

room or suite, etc.

. CLUB: all hospitality-related facilities, in-

cluding resorts, golf and country clubs,

yacht clubs, etc.

. RESIDENTIAL: everything from villas and

large houses, to penthouses and smaller

apartments used as living space.

. RESTAURANT/BAR: all types of food and
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beverage outlets, including bar lounges,
nightclubs, discos, karaoke boxes, and
other food and entertainment venues, in-
cluding airport lounges.

. EXHIBITION/ SHOWFLAT: an environment
used to showcase or promote a product
or service other than in a retail outlet. This
can include exhibition stands, temporary
exhibits in museums, galleries and public
spaces, developers show flats. They are
generally temporary structures and focus
on attracting public attention towards the
exhibited product.
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. INSTITUTION: this category includes schools,

churches, public spaces, etc. where the
interior environment is built for a specific
purpose of function rather than just for

general use.

. STUDENT: student work based on an as-

signed project and nominated by either
the teacher or headmaster of the institution

in which the student is enrolled.

APIDA's Criteria is 8-fold:

*Qriginality and Innovation
*Cost Effectlveness
*Fidelity to Cllents Brief
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*Functionality

*Creativity

*Space Planning

*Aesthetics

*Environmental Concern
Adjudication
A shortlist of finalists will be selected in each
category by a highly qualified local judging
panel from a number of business, professional
and academic fields. The work of shortlisted
candidates in each category will then be sent
to a network of internationally renowned

designers to select the overall winners.
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It is with much pleasure that | pen the following message for another
successful Asia Pacific Interior Design Award (APIDA) 2003.

To begin with, | should like to express my deepest gratitude and
congratulations to the APIDA 2003 organizing committee for their hard
work over the past year. In fact this year our committee has received 359
entries and the high standard of these entries has exercised the decisiveness
and judging skills of all our adjudicators.

Congratulations to all winners and thank you for all your continued

support to the Hong Kong Interior Design Association.
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This year, we received 359 entries in total and we invited a panel of
distinguished Architects, Designers and Design Industry leaders from Hong
Kong and the inland China to short-list the semi-finalists in each of the
9 categories. Each finalist received a score and rating from the Local
round of judging and the final results have then been tallied on a 50/50
weighting between the Local Adjudicators and the five invited International
Adjudicators. The Adjudicators' contribution in selecting the winners in
each of the 9 categories of the Awards will have tremendous impact on
all of these winners.

The Asian-Pacific region where we live is now in the midst of the major
changes that are affecting the global economy. | consider that those who
have been practicing their professions in the field of design and the related
business world, will have been facing enormous questions as to what
interior design now stands for and what kind of living and working
environments could be provided through their professional efforts in the
future. They will surely not view these questions from the same standpoints
which dominated in the past.

One important point to contemplate is whether the designs we produce
and apply in our region are indeed relevant to this region or whether our
designers are simply swallowing the current global design and style trends
which have come drifting over our borders. We intend that the annual
IDA(HK) APIDA competition should provide an ideal opportunity for the
interior design of Asia to find a platform for display and to promote itself

to the world at large.
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ADJUDICATORS
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Mr. Olle Anderson - President of IFl (International Federation of Interior Mr. P. Y. Li - Director of Building & Services
Architects and Interior Designers), Sweden Managing Director HSBC Property (Asia) Limited

Mr. Yong-Baek Min - Min & Associates, Korea President Elect of IFl Dr. Judith Hollows - Assistant Professor of School of Design, The Hong
(International Federation of Interior Architects and Interior Designers) Kong Polytechnic University

Mr. Andrew Isaacson - Geyer Pty. Ltd., Australia Mr. Mathew Leung - Hong Kong Trade Development Council

Mr. Kazumasa Sakamoto - Japan Mr. Paul Leese - Leese Robertson Freeman Designers Ltd.

R ERSTFHE Mr. Robert Lam - Robert Lam Color

Ms. Grace Lo - Gold Peak Industries Holdings Ltd.

Professor David Luk - Dept. of Architecture, University of H.K.
Mr. Peter Basmajian - RBL Ltd.

Mr. Chandu Chhada - Chhada, Siembieda & Associates Ltd.
Mr. Allan J. Mckenzie - AJM Design Group Ltd.

Ms. Lynne Polemann - Polemann Chan Group Ltd
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Barrie Ho - Hong Kong Interior Design Association (Chairman)
Barrie Ho Architect & interiors Ltd.
Ivan Dai - Hong Kong Interior Design Association (Direcctor)
Leese Robertson Freeman Designers Ltd.
Patrick Leung - Hong Kong Interior Design Association (Vice Chairman)
PAL Design Ltd.
Peter Wong - Hong Kong Interior Design Association (Direcctor)
Euro Decor (Holdings) Ltd.
Kinney Chan - Hong Kong Interior Design Association (Director)

Kinney Chan & Associates Ltd.
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General Office

The general office, including trading floors, workstations, enclosed
offices and enclosed meeting and office areas are now acknowledged
as the most systemised and flexible office environment in the JPMC
global portfolio.

Permanent structures have all but disappeared: the core wall, encased
by a permanent “skin" of flexible storage, together with a flexible
central staff-lounge /meeting hub on each floor is all that remains
of the "traditional build" (or "hard") office that has been the norm
for decades. The entirety of the twin open-floor-plates are occupied
by movable componentry ordered upon a geometrical structural
grid linking lighting, ceilings, air-conditioning, desks, floor-tiles and
cabling. Workstations are either "single" or double. Without exception,
however, every component has been subjected to detailed design-
development and testing. Configurations change, offices are installed,
removed, or altered with hand tools only. Fire-systems, lightings

remain un-altered. This flexibility has been achieved, however,

without loss of personal or group identity.
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Client Reception

Artwork and colour are key components
of the design, but of equal importance
are strong architectural forms, and more
diverse use of materials. As in the General
Office the JPMC corporate colour of dark
blue is taken as the field colour, and is
present in the blue / grey slate walls and
floors, the leather panelling and in the
field carpet, strongly contrasting and with
cream / white sandstone and the use of
controlled areas of deep red polished
plaster / stucco in two simple primary

objects within space of a 'drum' and a

'red box.. Each of these spaces containing
major client presentation spaces.

Two sweeping curved forms have been
introduced into the design; the first lead-
ing into the facility from the lift lobby,
the second as an element forming the
drum or multi-function room that can
be opened out into a large space with
the use of movable partitions and sliding

doors.
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M Moser Associates

Chris Palumbo

E-mail:chrisp@mmoser.com

Address:14/F N Somerset House, Taikoo Place, HK

Telephone:28061373 Fax:28061403

4

APIDA

The key project theme is ‘unique identity’.
A player in China since 1917, Deloitte Touche
Tohmatsu (DTT) sought to reflect this heri-
tage in their new offices, and project an
image that blends its established brand with
a fresh vision for the future.

In order to focus energy and evoke a dynamic
sense of cohesion, the design team devel-
oped transitional spaces and conceptual
interstices that relate the various office
functions. Investing proportionally substan-
tial resources in the design of ‘hotspots’,
high-impact areas that have the most influ-
ence on the activities of the most people,

also became a mean to optimize the budget.

A complementary way-finding system con-
necting localities within the office is devel-
oped in tandem to reinforce orientation and
create a special sense of place.

A perforated metal drop ceiling and white
terrazzo floor originate in the reception and
trace parallel paths throughout the office.
In combination, the metal and terrazzo
surfaces form a durable envelope that is
easily maintained.

The office contains five meeting rooms, each
of which reflects a core corporate value.
Intrinsic to the organization, these values
serve as ready-made design themes. Func-

tionally, these rooms are the loci of important

et

Tohmatsu | cucceossen
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interactions and decision-making; concep-
tually, layered internal and external views
merge DTT's energetic identity with Shang-
hai’s vibrant skyline.

The real magic is in the ‘flow’ space, a
winding super-graphics laden corridor chron-
icling DTT’s distinguished involvement in
20" century Shanghai. As this linear element
weaves throughout the office, it not only
binds the functional spaces by naturalizing
transitions between activities, it integrates
staff in the DTT-Shanghai story.
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