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about

Beijing Yuemutang Design & Photography Ltd. was founded in 1996. YMT design is a
leading and widely recognized corporate branding and design consultancy in China. YMT design provides
integrated corporate brand consulting, creative design services and design management services to help
our clients create, renew and strengthen their power. We have successfully provided creative design

services and design management services for many major institutions.

cover a wide range of areas including banking, insurance, securities, finance, petroleum &
petrochemicals, electric power, telecommunications, manufacturing, construction & real estate, IT, tourism,

auction, trade, legal service, education, charities, arts, culture and sports, etc.

Corporate Identity - visual identifiers, logotype, and naming, Brand Identity (branding) and Retail Identity.

Corporate Communications, Corporate Literature and Promotion design - including annual reports, brochures,
product catalogues, packaging design, posters, creative visual design for advertising, signage design for

public spaces, calendars, business and greeting cards, etc.

Integrated design management services for graphic and non-graphic projects as well as the production

management for the projects.

Perennial research and consultancy services for corporate visual identity projects.
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zhang jing

Presenting to you here is part of the works created by YMT design during the years 1999/2000. What
differentiates this book from the 1997/1998 edition is that we hope, while showing you our design
strength, to draw your attention to the comprehensive abilities that a design consultancy should possess.
The capabilities include whether we know our audiences; how to work from their stand point of views;
whether we have delivered the results; whether the relationship is mutually beneficial; how we perceive
the future and what we have prepared for it. To put it in perspective, we hope you will see a maturing YMT

design.

We have always been able to maintain a friendly relationship of cooperation with our audiences. It is
encouraging that our audiences are willing to affirm our work. We are enormously proud of such deepening
trust and support. From the bottom of our hearts, we would like to thank our kind and upright audiences

for providing us so many opportunities.

We would also like to thank those colleagues and friends who have worked and shared their wisdom with

us. We feel glad to have materialized their brilliant ideas.

We were once questioning ourselves if the works we want to present to you are good enough. That is why
we didn't publish the book in 2000. As aforesaid, we will print this book eventually in order to give you an
insight to the real working process between us and our audiences. We intend to make sure that the value
of YMT design lies in that it reflects the tip of an iceberg of contemporary graphic design in China. From
this viewpoint, we are standing at a ground higher than a mere professional design consultancy to review

what we have done. This is of vital importance to our future.

Thank you for reading The YMT design Biennial 99/00.

zhang jing, designer, photographer, writer



What is classic about this poster is the use of the elements from an emergency aid textbook published in the 1950s. As a promotional graphic
during the international gathering at the turn of the centuries, this poster signifies the reminiscence of an extraordinary century to the
Chinese people and their strong longings for the new century.
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client: 1999 china international art and design expo organization committee

SBT3 CHINA INTERNATIONAL ART+DESIGN EXPO, 544 ... SHANGHAI EXHIBITION CENTRE
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fangfang hu

How many people can give a reasonable definition of graphic design? It's not a profession that has a clear
identity in the mind of the general public. Design is a word that carries many meanings and can cover a
broad range of areas and things. Often when people refer to designers they may have a generalized
notion of fashion design or architectural design. People usually associate graphic design with that familiar

word "advertising." Advertising is all-pervasive in our society, but it's not design.

Graphic design is a popular art and a practical art, an applied art and an ancient art. Simply put, it is the
art of visualizing ideas.

Graphic design is the most ubiquitous of all the arts. It responds to needs at once personal and public,
embraces concerns both economic and ergonomic, and is informed by many disciplines including art and
architecture, philosophy and ethics, literature and language, science and politics, photography and

performing arts like movie and drama.

The graphic design holds a unique position in our expanding world of communications. While the design
industry has grown and matured substantially in China, there is sill little public recognition of its impact on
our everyday existence. Simply put, everything we wear, touch, read, ride in, and live in has been created
by designers. Our newspapers, magazines, and books; the graphic images, logotypes, and signs in banks,
department stores, museums and office buildings as well as their leaflets; the shapes of cosmetic bottles,
and their packaging; the gift wrap and cards for presents; the incalculable numbers of cover of CD/DVD/
VCD, brochures, annual reports, and corporate literature - all have been developed or designed by graphic

designers. The list is endless.

Graphic design is complex but wonderful combinations of words and pictures, numbers and charts,
photographs and illustrations that, in order to succeed, demands the clear thinking of a particularly
thoughtful individual who can compose these elements like a symphony so they all add up to something

widely popular, or distinctive, or playful, or humerous, or surprising, or passionate. They should be

fangfang hu, senior consultant, account director, master in arts management from the city university of london



