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€ 1997-1998 IMI Consumer Behaviors & Life Patterns Yearbook )
Readership Survey

Thank you for using this edition of IMI yearbook. To help us improve the editing level, please
complete the questionnaire with your opinions on this book. Any of your suggestions will be
appreciated. Thank you for your cooperation

Evaluation of the whole book 5 - 3 2 1
Part 1 The General Market Conditions of
the Four Cities and Sample 5 4 3 ) 1
Compositions
Part 2 Consumer Analysis 5 4 3 2 1
Part 3 Consumers Everyday Life 5 R 3 2 1
Part 4 Media Exposure 5 4 3 2 1
Part 5 Food, Nutrition and Health Products 5 - 3 2 1
Part 6 Beverage and Alcohol Products 5 4 3 2 1
Part 7 Household Necessities 5 4 3 2 1
Part 8 Home Electronic Products 5 4 3 2 1
Part 9 Zg:rs]?jliigaot?:)izter and Tele- 5 4 3 ) |
Part 10 Restaurant and Shopping Places 5 -+ 3 2 1
Part 11 Housing, Automobile, and Travel 5 4 3 2 |

A. Product categories you hope
to be added in IMI yearbook :

B. Cities you hope to be added in
IMI yearbook :

C. Other suggestions:
(Please specify)

Please Send Us the Address of Yours or Your Company. We Will Provide the Related Materials When
Available.

Name : Title : Name of your company :
Tel : Fax : Address :
E-mail Address : ( Postal code : )

Please Mail or Fax Your Reply to The Editorial Department of IMI Yearbook:

Address :  Training Center 201. Beijing Broadcasting Institute Postal Code: 100024
Tel : 8610-6577-9823 Fax : 8610-6576-8137 E-mail Address : imibj @ public. bta. net. cn

IMI Beijing Dec.1997
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FEgiREl / Carbonated Beverage

1

Bk #l / Carbonated Beverage

1-1 BiE=4HE Tk ABLLH / Proportion of the Sample Consuming Carbonated Beverage in the Last
Three Months

1-2 EEHSMH%Z / Ranking of the Most Frequently Consumed Brands

ATAR R

@ "M ( Guangzhou )

Coca-cola

@ 1t= ( Beijing )

1 CIeGES Coca-cola

2 dbikiFE Beibingyang 71 15.4
3 E@= Sprite 59 12.8
4 EHFIE Mirinda 21 4.5
5 Bh= Jianlibao 18 3.9
6 BEAR Pepsi 11 2.4
7 PIgY Fanta 10 2.2

n=462

1

2 BEAK Pepsi 67 13.8

3 DI Asia 60 12.3

4 Em Sprite 31 6.4

5 Bh=E Jianlibao 18 3.7

6 EFIK Mirinda 8 1.6

6 HaEt Sunkist 8 1.6

n=486

® L& ( Shanghai)

® EX ( Chongging )

1 £ Sprite

2 A Af%&  Coca-cola 147 28.7
3 BHERH  Pepsi 75 14.6
4 EFIE Mirinda 17 3.3
5 += Tup 14 2.7
5 IE#0 Acquarius 14 2.7
7 PiSvY Fanta 10 2.0

n=512

1 BHEASR  Pepsi

2 EFIE Mirinda 70 16.2
3 BT Baining 68 15.7
4 += Tup 42 9.7
5 B O7A 5k Coca-cola 29 6.7
6 XFFA[5%k  Tianfu 26 6.0
7 | FE Qingniao 14 3.2

n=432
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1-3 B4 FAHEZ / Ranking of the Ideal Brands

® 1t ( Beijing ) ® L5 ( Shanghai )

A O7 R Coca-cola 239 39.8 1 =z Sprite 207 34.5
2 JeikiE Beibingyang 109 18.2 2 AIAOR % Coca-cola 177 29.5
3 FE= Sprite 39 6.5 3 BEASR Pepsi 83 13,8
4 ’Ah=E Jianlibao 20 3.3 4 IEr#0 Acquarius 29 4.8
5 EKFIX Mirinda 18 3.0 5 +t= Tup 16 2.7
6 | BEAIR  Pepsi 14 23 6 405K Mirinda 12 2.0
7 += Tup 6 1.0 7 ¥ Lemon | 8 1.3
7 ik Fanta 6 1.0 8 PISYN Fanta 6 1.0

n=600 n=600
® "M ( Guangzhou ) ® E/X ( Chongqing )

1 AIORT%R  Coca-cola 282  47.0 BEAR epsi
2 i3 Asia 63 10.5 2 BT Baining 68 11.3
3 BEA%R  Pepsi 61 10.2 3 EEX Mirinda 59 9.8
4 = Sprite 33 5:5 4 Al AR R Coca-cola 56 9.3
5 Bh= Jianlibao 18 3.0 5 += Tup 47 7.8
6 ha+ Sunkist 16 2.7 6 KRRk Tianfu 17 2.8
7 xiE Meijin 7 1.2 7 = Qingniao 13 2.2
n=600 8 == Sprite 12 2.0

n=600
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BXER X%l / Carbonated Beverage

1-4 HEREK. BUESFERE. XM ESEHRBEEE R / The Ideal Brands by the Whole Sample, Age and

Gender Groups

ot

I~ N 600 AAOR%  39.8 dbikiE  18.2 E4 ) 6.5
o 298 AOR[5R  38.6 k¥ 18.1 4 5.7
16-19 % 26 AIORf%k 30.8 BEASER 154 dbkiE  11.8
20-24 % 36 AIAORGR  66.7 deikE 19.4 F2 5.6
25-20 % 41 AIOR % 41.5 dbik;E 29.3 E5E 4.9
30-34 % 47 AIAOR[5R 38.3 E 8.5 E v 6.4  dbikiE 6.4
BH=E 64
35-39 % 43 AIORSR 39.5 dbiki¥ 16.3 e 11.6
40-44 % 42 ATAAISR 28.6 JekiE  19.0
45-49 % 24 ATORISR 29.2 ki 20.8 £z 6.3 fEh=E83
50 Z ULk 39 ORIk 30.8 dbikiE 23.1 ESE 8.3
b 302 AAORTEK  41.1 deakiE  18.2 4} 7.3
16-19 % 23 AIORISR 47.8 Jeioki¥ 13.0 BHEAR 87
20-24 % 35 AIAR%R 51.4 deikE 8.6 E8 5.7
25-29 % 36 AIORTSR 66.7 JbikiE 5.6 =i 54
30-34 % 49 AIORTSR 38.8 deikE 18.4 e 12.2
35-39 % 45 AAOfSR 356 dbkiE 20.0 e 13.3
40-44 5 40 dbikiE 35.0 AIOR %k 30.0 EXFIX 7.5
45-49 % 26 AARSK 346 deoki¥  30.8 Bh= 7.7
50 5L+ 48 AIOR[%k 31.3 JbakiFE 14.6 =E 4,2

16-19 &
20-24 %
25-29 %
30-34 %
35-39 %
40-44 %
45-49 %
50 %Lk

16-19 %
20-24 %
25-29 &
30-34 %
35-39 &
40-44 %
45-49 ‘5
50 % LIk

600

307

22
34
42
56
51
31
26
45

293

24
32
37
50
44
35
23
48

= E8
|49

AIERR
AIOAR

== ES
=257
= El
Ek=)
= Ea
=259
= Ea
=29
Al AR R

= E8
=29

=B

AIEAR
AIAA R
AT AR R

= ER
E k=3

AT AR
AT AR R

== E8
=245

Al AR

34.5

35.5
50.0

29.4 BR

40.5
35.7
43.1
25.8
30.8
44.4

33.4

50.0
34.4
324 R
42.0
38.6
37.1
34.8
33.3

29.4

= 308

32.4

= 33.3

AIOR%R 29.5

ATOR R 26.4

BEAR 227
BHEAR 11.8
AIAOAR  28.6
AIOA %k 30.4
AIAORIR 21.6
BHEAR
BEAR
AIAORR

ATOAE 32.8

15.4
15.6

g2 16.7
Efs 31.3
HEAER 21.6
AIORI%K 18.0
g8 36.4
Ef 31.4
AIARAIR 126.1
BHEAER 125

16.1 ATOAI 5K 16.1

HEAR
BHEAFR

= 8
=

]

BEAK
BEAR
BEAIR

BEAK
BEAR

BEAK
BEAIR

BEAR
BEAK
BEAIR
BEAR

13.8

14.3
18.2

1.9
17.9
9.8

13.3
13.3

8.3
18.8

10.0
6.8
14.3

7.4
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1997-1998 IMI i BT AL FERSEL

AIAOR SR 47.0 10.5 BHEATR 10.2
i 282 AIOR[ 5k 45.7 M 10.3 HEAER 9.9
16-19 % 30 ATAOR% 33.3 BERER 200 I 100 £ 100
20-24 % 36 AIARSR 41.7 BEAER 111 M1 |E= 8.3
25-29 % 35 AIAOF4R  54.3 HEASR 143 #h= 8.6
30-34 % 34 AIOR R 441 AF 5 14.7 BHEAER 11.8
35-39 & 40 ATAOR %K 625 F 3 10.0 HEAER 50 T® 50
40-44 % 41 AIOR SR 43.9 IS 17.1 Eof 49 #|FL 4.9
45-49 % 26 AIORIR 38.5 BHEASR 154 s 7.7
50 %LUk 40 AIAORGR 425 3 10.0 Bh= 7.5
IiE 318 AIORTSR 48.1 E i 10.7 HERSK 104
16-19 % 50 AIORR 48.0 BEAR 200 i 40 =/ 40
20-24 % 46 AIAOAR  56.5 F 3 10.9 HEALR 8.7
25-29 % 63 AIORISR  44.4 BEAR 127 TMi12.7 |== 9.5
30-34 % 46 AIORTSR 456.7 F 3 10.9 BEAER 65
35-39 % 41 AIOASR 46.3 I 12,2 == 9.8
40-44 % 30 AIARK  60.0 Bh= 6.7 M 3.3
45-49 % 13 AOF%R 61.5
50 % LA E 29 AIORTSR  31.0 3 17.2 BHEASR 13.8

® X ( Chongging )

HE

B
16-19 %

20-24 5
25-29 %
30-34 %
35-39 &
40-44 %
45-49 5
50 $ Ll E

Tt

16-19 %
20-24 %
25-29 %
30-34 %
35-39 &
40-44 %
45-49 %
50 %L E

308
43

53
43
38
39
30
25
27

292

43
53
32
33
35
32
27
37

HETR26.7

BHEWER27.3
HEASR 37.2

BEAK 358
BHEAER 326
BT 21.1
AIORISR 15.4
BEAR 267
BEASK 32.0
AEAR 21.6

BHEW/R26.0

BEAR 326
BEAK 37.7
HERK 18.8
HEAEK 21.2
BHERSK 200
BEAFK 28.1
BEAFR 29.6
BEAFK 13,5

B¥ 154

H1718.8

R

11.3

AIORK11.7

XFiA

AIORAR
tE
BEAR
BEAR
EFik
ATARIR
ORI R

B

e
XFix
EFIX
XFiE
BT
BT
+tE

BiT

14.0

15.1
11.6
18.4
10.3
13.3
12.0
16.2

EFi1£120

11.6

11.6
13.2
15.4
18.2
14.3
18.8
14.8
10.8

XFE 9.8
EEiy 11.0
t= 9.3
AIOA R 9.3
EEE 9.4
"ir 7.0

AIOAR 13.2

L 8.0
BT 10.8
XFE 11.0
BT 9.3
BT 7.5

AIORISR 12.5
BT 15.2
EFE 114
+E 9.4
ATARTSR 111
AIOR R 8.1

B 9.3

55 8.0
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BB TX¥} / Carbonated Beverage

1-5 HARME. BHEERE. AHEFRERE=NAEELWEM S / Purchasing in the Last Three
Months by the Whole Sample, Age and Gender Groups

Bt 298 70.8 29.2
16-19 % 26 84.6 16.4
20-24 % 36 83.3 16.7
25-29 % 4] 73.2 26.8
30-34 % 47 68.1 31.9
35-39 % 43 67.4 32.6
40-44 % 42 61.9 38.1
45-49 % 24 79.2 20.8
50 &Lk 39 59.0 41.0
Eegi 301 74.4 25.6
16-19 % 23 95.7 4.3
20-24 % 34 82.4 17.6
25-29 % 36 80.6 19.4
30-34 % 49 71.4 28.6
35-39 % 45 73.3 26.7
40-44 % 40 725 27.5
45-49 % 26 65.4 34.6
50 % LAk 48 64.6 35.4

Tt

16-19 %
20-24 %
25-29 %
30-34 %
35-39 %
40-44 %
45-49 %

50 Z Lk

16-19 %
20-24 %
25-29 %
30-34 %
35-39 %
40-44 %
45-49 %
50 % Ak

307

22
34
42
56
51
31
26
45

292

24
32
37
50
44
35
22
48

83.4

95.5
91.2
66.7
82.1
86.3
71.0
96.2
86.7

82.5

91.7
84.4
75.7
88.0
77.3
82.9
90.9
77.1

16.6

4.5
8.8
33.3
1.7:9
13.7
29.0
3.8
13.3

17.5

8.3
15.6
24.3
12.0
22.7
17.1

9.1
22.9
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