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Introduction

iLWhat is Market Leader and who is it for?

Market Leader is an elementary level business English course for businesspeople and students of business
English. It has been developed in association with the Financial Times, one of the leading sources of business
information in the world. It consists of 12 units based on topics of great interest to everyone involved in
international business.

If you are in business, the course will greatly improve your ability to communicate in English in a wide range of
business situations. If you are a student of business, the course will develop the communication skills you need to
succeed in business and will enlarge your knowledge of the business world. Everybody studying this course will
become more fluent and confident in using the language of business and should increase their career prospects.

What is in the units?

Sta rting up You are offered a variety of interesting activities in which you discuss the topic
of the unit and exchange ideas about it.

Voca'bu[afy You will learn imponftant new words and phrases which you can use when you
carry out the tasks in the unit.

You will build up your confidence in using English and will improve your
fluency through interesting discussion activities.

; Readi y You will read adapted articles on a variety of topics from the Financial Times
eadaing : : : ;
and other newspapers. You will develop your reading skills and learn essential
business vocabulary. You will also be able to discuss the ideas and issues in
the articles.

RO  You will hear interviews with businesspeople. You will develop listening skills
such as listening for information and note-taking.

I.anguage review This section focusses on common problem areas at elementary level. You will
become more accurate in your use of language. Each unit contains two
Language review boxes which provide a review of key grammar items.

You will develop essential business communication skills such as making
presentations, taking part in meetings, negotiating, telephoning and using
English in social situations. Each Skills section contains a Useful language box
which provides you with the language you need to carry out the realistic
business tasks in the book.

Case study The Case stud_ie_s are l?nked to the businegs topics of each unit. They are

based on realistic business problems or situations and allow you to use the
language and communication skills you have developed while working
through the unit. They give you opportunities to practise your speaking skills
in realistic business situations. Each Case study ends with a writing task. A full
writing syllabus is provided in the Market Leader Practice File.

Revision units Market Leader Elementary also contains four revision units, based on material
covered in the preceding three Course Book units. Each revision unit is
designed so that it can be done in one go or on a unit-by-unit basis.



gZamai

iscussion

Language work

Skills

Case study

page 6

Unit 2
Work and
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page 14

Jobs and
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Reading: Profile of a CEO
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to be
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Introductions

OVERVIEW

I:] Vocabulary 1
Job titles

L_I Vocabulary 2
Nationalities
Reading
Describing people
Language focus 1
to be
Language focus 2
a /an with jobs, wh-
questions with to be
Listening
Talking about yourself
Skills
Introducing yourself
and others

D Case study
Aloha in Hawaii

.
? Bond. James Bond. ﬁ
Sean Connery Scottish actor in Dr No

l O 1.1 Listen to four businesspeople. Match the speakers to their
business cards.

A
BALTPROF Consulting Group
Nikolai Ivanov SRR, .
P ore S Product Manager Steintwiete 47

20459 Hamburg
Germany
Tel: +49 (0) 40-56 91 65 56

PO Box 103, Tel: (812) 275-5626 Fax: +49 (0) 40-56 91 €5 66

St. Petersburg, Tel/fax: (812) 101-4046 Moble: +43 (0)177-7 46 94 3¢

193015 RUSSIA E-mail:ni@accounts.ru E-mail: eschulz@habermos.de



Baires Seguros
sl A -

Cervino 4924

(B1765ETL) Isidro Casanova

Buenos Aires, Argentina

Job titles |

E-rmail:rosado@baires.com.ar

_ 1 Introductions

Bo Cheng

Eva Rosado

dani
o 88 Xue Yuan Road, Hangzhou,

Zhejiang Province, P.R. China 310012

Tel: (0086-571) 2152433
E-mail: boc@mail.zjzs.edu.cn

©

= +(5411) 4625

O 1.1 Listen again and complete the introductions. Use the words from
the box.
name's I'm

from My

1 Good morning. My ... Ndmes. ...
from Germany. I'm in marketing.

Erika Schulz. I'm a product manager

2 Hello. 'm Nikolai Ivanov. I'm from Russia. .................. an accountant.
3 Hi.'mBoCheng.................. China. I'm a university student.
4 Hi. I’'m from Argentina. I'm a senior manager. .................. name’s
Eva Rosado.
Talk about yourself.

Hello. I'm from ...

Write the words from the box under the correct heading.

accountant  finance  marketing manager technician
engineer  cashier  production director  doctor
telephone operator  human resources  receptionist
lawyer  sales assistant  personal assistant (PA)

Job Department

accountant finance

Work in pairs. Talk about your job or studies.
I'm a technician. / I'm a student. / I'm in finance.

Vocabulary file page 150

z__



1 Introductions

l Complete the chart of countries and nationalities. Use the words from the
Nationalities ] box. Add other countries and nationalities.

Brazilian  Polish Germany- Kuwaiti French  Oman
Italian  Spain  Russia Turkey Japanese Swedish
China  Greece British  American

Country Nationality Country Nationality
-an -ish
Brazil Brazilian. .. Boland: . T8 ... sibedi it
T e T T Spanish
Haly: 0 e SWweden: e
............... Russian s saessesns | TUTKISH
-ese others
{7157 1 [ Franée aseeissasss
............... Chinese 1 P .-
-i e Gseecsiee
Buwait . . A%kl g theUS ...,
............... Omani

Vocabulary file page 148

Work in pairs. Student A: turn to page 136. Student B: turn to page 143.
Ask and answer questions about the nationality of the companies.

A ls Sony Japanese? B Yes, it is.
B Is Giivenchy Swedish? A No, it isnt. It’s French.

Sony Givenchy Volvo Zara Gucci Aeroflot  Michelin
Siemens  McDonald’s  Olympic Airways

Think of three companies you know. Give their nationalities.



Describing
people

1 Introduct

Read the article. Then complete the chart.

Meet Phil Knight

Phil Knight is the founder and CEO of
Nike, a famous sports and fitness company.
He is from Oregon, USA. He is 65 and is a very
rich man. He is married, and his wife's name

5 is Penny. They have two sons and one

daughter. Knight loves sport, including
tennis, running and golf. He also likes fast
cars. He says, ‘I love the fact that Nike is
about sports.’ He has a tattoo of the Nike logo

10 on his left leg.

Knight’s ad agency is Wieden & Kennedy.
At his first meeting with Wieden, Knight
said, ‘Hi, I'm Phil Knight. And I hate
advertising.” But they are still partners after
15 21 years. At meetings with Wieden, Knight is
relaxed and tells jokes. He wears blue jeans, a
T-shirt and suit jacket, and a pair of Nike

shoes.

Knight is interested in Asia, especially
20 Japan. His office is full of objects from Asia.
It is in Nike’s World Headquarters in

Beaverton, Oregon.

el I gt

o

Phil Knight

Age

5

Nationality

Family

Job

Type of company

Interests

Tick the correct sentences. Correct the mistakes in the other sentences.

He isn’t rich.

ON OOV W N R

Phil Knight is the head of Nike. v

He is very rich.

Knight is married with two children.

His wife’s name is Penny,

Knight’s tattoo is on his right leg.

Wieden is in advertising.

Knight’s office is full of objects from Austria.
Knight’s office is in California.

Ask and answer questions about Phil Knight and his office.
A Is Phil Knight American? B Yes, he is.
B Is his wife’s name Sandra? A No, it isn't.

Vocabulary file page 149

ions



1 Introductions

* We often use the verb fo be to describe people.

Phil Knight is head of Nike. He is American. He is married.

I am (I'm)

You (You're)

We are (We're)

They (They're) Spanish.

He (He’s)

She is (She’s)

It (It’s)

I am not | (I'm not)

You (You aren’t)

We are not | (We aren’t)

They (They aren’t) |Italian.

He (He isnt)

She is not (She isn’t) g
It (It isn’t) | page 118

o Complete the information about Ingrid with short forms of the verb to be.

My name. R Ingrid. I..... 2 a graphic designer. I..... 3 German, and |..... 4
from Munich.

A 5 married with two children. They.....¢ both in high school. Their
school..... 7 near my office.

My husband..... 8an engineer. We..... 9 interested in travel and the cinema.
My sister..... ® an accountant.

B O 1.2 Listen and check your answers.

) Complete the chart about yourself. Then introduce yourself to a partner.

1 Name  ..... 4 Nationality ...

2 Job I'matn)-.. . 5 Interests .....

3 City I'm from... . 6 Favourite sports  .....
1} Complete the sentences with negative forms of to be.

1 I'm Russian, but /) from Moscow.

2 They're Japanese,but...........ccvuueee from Tokyo.

3 He’s German, but ..ssiviseidsiiies from Munich.

4. I'minsales; butic... ool the manager.

5 You're in Polandsbit o, i aisaffioais in Warsaw.

6 Her name is Sophia,but................... Italian.



1 Introductions |

G Match the questions and answers about Sergio.

1 Are you Spanish? a) No, I'm a financial analyst.

2 Are you a sales mar:gx b) No, she’s Polish.

3 Are you married? ¢) No, I'm Italian.

4 Is your wife a manager? d) No, she’s a lawyer.

5 Is she Italian? e) Yes, | am. That’s a picture of my wife.

() Workin pairs. Ask and answer questions from Exercise A about Ingrid.

A ls Ingrid French? B No, she isn't. She’s German.
Language focus 2
> * We use a before words beginning with a consonant sound such as b, ¢, d:
a/ an with ]Obss a receptionist.
wh- qUEStiOﬂS * We use an before words beginning with a vowel sound such as a, e, i, o:

an astronaut.
* We do not use a or an with plural nouns: They are architects.
* We use question words such as what, who and where to ask for
information.
What's your job? I'm a lawyer. (NOT Fui-tawyer;)
Who's your boss?
Where are you from? / Where's he from? I
What's your job? I'm an engineer. “ page 118

() Write the jobs from the box under the correct heading.

trainee  accountant executive optician lawyer
analyst  director architect manager consultant
' engineer doctor pilot

a I an

trainee |

() Work in pairs. Talk about your job and the jobs of your family and friends.
I'm a sales manager. My husband / wife / partner is a doctor:
My brother is an engineer: My sister is a housewife. My friend is
an drchitect.

. Vocabulary file page 150

s

Listening (1.3 Three people talk about their jobs. Listen and complete the chart.

Talkll‘lyg‘;:?soelﬁ Pierre Olga Anna
1 What is his or her job? an architect | anengineer
2 Where is he or she from? Switzerland
3 Where is his or her office? | Zurich Poznan
4 Whois his or her boss? Eugenia




