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Abstract

Known as Green Book of China’s Tourism No. 8, 2009: China’s Tourism Development
Analysis & Forecast is the annual report of tourism in the country prepared by the
Tourism Research Centre, Chinese Academy of Social Sciences, and a key member in
the series of authoritative reports published by Social Sciences Academic Press ( China).
This Green Book of China’s Tourism consists of main reports and special reports.

The main report remarks on the general situation of China’s tourism in 2008,
analyzes the comprehensive factors which impact tourism development during the same
period, presents a forecast of the future trends of and suggestions on tourism
development in the years to come. Besides the analysis on the up-and-down of tourism
development in 2008 as well as diversified factors behind, more importantly, based on
the scientific concept of development, the main report discusses the international
position, function and policy of China’s tourism industry, development strategy of three
markets, tourism master planning, public holiday adjustment, tourist flow between
Taiwan Strait and other issues.

The special reports are classified into different sections including the three tourism
markets, focal points, industry studies, practical innovations, exploration and
discussion, and tourism in HK, Macau & Taiwan. In addition to the regular sections for
the comprehensive analysis of three tourism markets (inbound, outbound and domestic
markets) and three regions’ ( Hong Kong, Macau and Taiwan) tourism development,
special reports touch upon issues concerning Olympics — related heritage and its use of
tourism, China’s mainlanders’ travel to Taiwan, public holiday readjustment,
ecotourism development, travel agency business, hotel industry, tourism attractions,
tourist information center, urban tourism, outbound tourism and etc.

Editors of this year’s Green Book of Tourism have well considered the feature of
tourism industry in the content design: regular sections for the continuity of
comprehensive analyses on one hand, and multiple specific reports for greater coverage
on the other. In this way, annual comprehensive analyses can be comparable, and

specific reports may reach more aspects of the sector.
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