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Siam Paragon is a world-class retail / entertainment complex that includes high-end retail shops, an upscale department store

nt to a lush tropical gart
ign in c

n and a propo:

i

modern gourmet supermarket, an auditorium, a cultural ¢

llenge of the project is to create a graceful yet functional d ombination with an exterior shell it

ements into.a cohesive who

i Ak diekly

ViixC C
BT&iJI[‘ iEps) %tﬁﬁ
The Mixe city
entertainment, culture and sports into a wh

1opping mall with about 300 different functional shops distributing in & floors lich combines re

st interior sh

Furtherm: pping mall in

ina and the most representalive in China, which is al in Shenzhen

South

LN e

fi 300 471

PR 3———————mmmmmm

neept of this project, as t

antial consuming rr

opping paradis

business. Designed

tainment, cater

consi

modern shopping cente

retail, the

center, ptimal ratio of 18% 2ring, 30° s its busir

world-class busi

layout to create an exclusiv tial shopping made in china.

ated in the center

has “one rin

lid comir stituted by middle ring o




rsenalit in becoming matu yecome the tream in the
AL R BIR Bk SR TE RN ER, T EESA AWML FN R Lt TR, HEANRRIES TS EEE S OB, B SR
SESFRIRIETLTEEARANROES A, ENMNE—HATS, AT 8 S MmEHLI T, INTRSI T SR BOGARA e, BB
SIS, EEAMIEIT RS S RLSUERRIB TR N ATRKES TS 21 tEE RS ER,

Elements Mall in Hong Kong
FEis BRI 080~091

As a retail centre that was predominantly on two levels, and a mall that was also very horizontal and linear as the retail spaces, central to
Benoy's intention for the project was, to create a “sense of place.” Designers explored different themes to give each of the different retail
quarters its own distinct character.
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Beijing Shin Kong Place
g RMp-—————————————————— T 092~103

This case is located in CBD, Beijing. As the department store owns largest single area, Shin Keng Place integrates the leading advantag-
es of retail trade of home and abroad, gathers the function of shopping, leisure and recreation, produces an international leisure shopping
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Dolce Vita Eé“\.’fpg}i[ L |
A Dolce Vita By ————————————————~—~"~~ "~~~ 104111

The city of Porto in Portugal is home to the FC Porto Dragons, one of Europe’s leading soccer teams. Dolce Vita Porto is dwarfed by the
size of the stadium and is separated by a boulevard creating an urban canyon between the two projects:As a commercial venture. this
s, as it must be highly visible to attract customers.
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Schénbiihl is the first shopping center in Switzerland. Alfred Roth built it in 1967 at the same time as Alvar Aalto's Schonbiihl building. In

order to meet the 40th anniversary celebration of Schénbiihl Shopping Center, Holzer Kobler Architekturen, undertook the redesign of the
shopping center, which focused especially on the visitor's flow as well as the redesign of the interior. The main architectural and design

hopping

changes occur at the main entrance and the atrium
HE R 1 Schonbihl, 1967 £t Alfred Rot
Holzer Kobler Architekturen 3t Figit
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FYIFEBIRET 5 120~-129
A large-scale complex building of experienced shopping center, ecological office building, and five-star theme hotel is located in the core
section of humanity community in OCT, Shenzhen. This project has excellent geographical location and convenient transportation forit is
built on the subway system
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This project is characterized as the urban commercial center, includes a large shopping mall, office building, hotel, cinema, catering and
entertainment facilities. It has 15 floors over ground and 4 floors underground, and it is the landmark project that leads a new generation
of commercial compound building.
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This project abandons the traditional layout, integrates a series of commercial, office and life facilities, adopts design approach that com-
bines with multi-storey and high-level, scattering large and small commercial space at random, creates a comfortable space with stream
of people and traffic that includes building, shopping street, lane, square, arcade and gree latform
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Cloud Nine Shopping Mall is the shopping mall with largest single building so far in shanghai and the only commercial center combined
the functions of traffic transit, shopping, leisure, entertainment, business and hotel in mainland
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Shekou Garden City in Shenzhen ( Phase i)

wEOFEE G (ZH) 170~183
Garden City (phase |l) is located in the joint part of Nanyou and Shekou and the junction of Dongbin road and Nanhai avenue, which are
the two main artery traffics in Nanshan district. Its commercial area reaches over 70 000 m? with five strength stores and nearly 100
brand specialty stores. After the opening up of Garden City, it has become the large-scale commercial complex for shopping. recreation
dinning and leisure use, which filles in the gap of high-end business in Nanshan district
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Shenzhen Coastal City
wER T 184~199

Coastal City adjoins to the Houhai Binlu and Chuangye Lu in the southeast and the Binhai Dadao and Houhai Dadao in the northwest. It
constitutes the Nanshan business culture center combined with Kempinski Hotel, Poly Cultural Square and Tianli Central Plaza. It has be-
e urban complex with the large area, complete function, extensive consumer group and intense fashion feeling
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Q19 Shopping Center in Austria
BHF Q19 M

The architect Peter Lorenz has successfully designed the Q19, a high quality shopping centre, in Vienna Dgbling. It is an extraordinary
urban and formal work and an example of a new architecture of international fascination. The exterior
trendy details; the interior is an exemplary, constructed, generous and functional space This shopping centre can be considered as a re-
markable contribution to Viennese contemporary architecture
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Max-mall in Shanghai
3 Max—mall-——————————————————————— -~ ———-212~225

Max-mall is located in fringe area of Shanghai, which is a large integrated project in Minxing district. This project not only is filled with
modern atmosphere in appearance and building a unique open space, but also divided into the different complementary service area 1o
satisfy the need for modern urbanization.
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Shenzhen COCO Park
S| COCO Park———————m—mmmmm———mmmm = -226~235
This project is located in the center of CBD, Shenzhen, as the first shopping mall with interior streets, it has 12 devious Interior corridors
and 8 atriums. The bold and original technique in COCO Park is that 85% of the commercial spaces are designed as garden and water
features. 85% greenery in vision gives a sense of leisure and enjoyment, it aims to produce a populariz d shopping paradise
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Clark Quay in ¢

FIn SR SE RS Sk 238~243
This is the first large project in Asia designed by Alsop. After the transformation of Clark Quay, which is a historical site along the Singa-
pore River, it has become a unique waterfront entertainment place that gained architectural development and design awards many times

in Singapore.
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This project is located in the CBD of high and new technology industrial development zones in Xi'an. It owns excellent commercial envi-
ronment, large-scale ecological environment and convenient traffic. This case includes 1 underground floor with 273 parking spaces and
3 floors over the ground. The building area over the ground is 19 825 m, and the underground area is 11 288 m
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This project is located in an old district near the West Lake with several streets will be constructed to a mixed-use area integrating with
office buildings, leisure center, entertainment and shopping area, which will serve as a new landmark of urban activities for local people
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Drawing inspiration from the diverse waterscape of the West Lake, the design of this project blends the miodern architecture with natural
with the modern district
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landscape elements and as a result the history and the environment of this famous city harmoniously ming|
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LB S AEAR M~~~ m o= 266~277

This project is the only Pedestrian Shopping Street in Wangjing district, Beijing. Its design concept features with non-limitation dinning, re
tail without borders, zero-day entertainment and special access club, Itis a comprehensive urban life plaza that provides business and life
facilities and services, integrating the functions of dinning, entertainment shopping and recreation.
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278~279
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Shanghai Jisheng Wellborn International Furniture Village
iR IBE R AN 280 ~295

Furniture Village is featured by global furniture flagship store group, which is totally overturning the traditional model of furniture mall. It
will be another experienced shopping center with suburbanization and ultra-large type after the built of Shanghai Outlets. It forms furniture
brand echelon led by world-class brands and introduces the new home life style into Shanghai and even Yangtze River Delta
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Shanghai Red Star Macalline Global Residential Mall
LB REYRERKEEE D 296 ~ 309

This project is located in the junction of Wenshui road and Hutai road. and belongs to Wenshui business circle. This project has 7 floors

integrating furniture, building materials, ornaments, home decoration, home appliances, the marriage celebration and house properties

display. It also combined the function of recreation, dinning, exhibition, entertainment and service, which has become the biggest residen-
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This type of shopping mall usually located

often the landmark building of urban business and the
fashion trend. It incorporates a

advantages, which not only the one-stop shopping

the center of culture cisure, recreation and socia

Because of the limit of 1o«
}  “shopping happily” into the architectural design, put more emph:
on the interior landscape and adopt the techniques of artificia
and air-condition tech to break out the impact of nal
condition. This type of shopping mall transfers to d
area because of the saturation of population and business buildin

the center of
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Kamppi Commercial
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