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Chapter One Modern Tourism

Gh—2 B R ik %)

Lesson 1  What is Tourism?
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I . Comprehension Questions
1. It is difficult to come up with a deflmtlon that will be universal-
ly accepted, because:
A. the term invariably means different things to different people
B. the majority of studies have not encompassed a systems ap-
proach
C. it is difficult to gather statistical information on distance,
time and purpose
D.all of the above
2. The United Kingdom Tourism Survey measure the trips by:
A.distance B. time C. purpose \D.residence
3. The development of field depends on the factors, except:
A. description ’ B. control
C. various definitions D. prediction
4. The International Passenger Survey distinguish the different
types of visits as follows:
A. holiday independent, holiday inclusive, business visit to
friends and relatives, and miscellaneous
B. business, pleasure, personal affairs, adventures, others
_C. international, internal , domestic, national
D. visit to friends or relatives, sightseeing, holidays, taking
part in conferences, culture, sports or religion

5. In the definition of tourist given by Australian Bureau of Indus—

-6



try Economics, it didn’t include:
A. the distance from one’s common residence
B. the duration of staying time
C. the purpose for travelling
D .Aand B
6. The definition of internal tourism given by WTO is:
A.visit to a country by nonresidents
B. visit by residents of a bountry to another country
C. visit by residents of a country to their own country
D. none of the above
7. According to China National Tourism Administration, tourists
are excluding: _
A. foreigners being invited by friends or relatives
B. members of foreign embassies in China
C. foreign experts coming to do sightseeing
D. foreign reporters taking part on a conference
8. The four different perspectives in tourism are:
A. tourist, travel agent , government, host community
B. tourist, busmessman, politicians , local people
C. tourist, business suppliers, government, host
D. tourist, business suppliers, host governments, host commu-
nities
- 9. The Australian Bureau of Statistics notes that WTQ’s definition
of tourism is:
A. contradictory B.vague C. excellent D. complete
10. A Chinese who goes abroad for sightseeing belongs to:
" A.outbound tourist ~ B.internal tourist
C. national tourist D.inbound tourist

I . Fill in the blanks with the proper form of each phrase
participate in be a composite of depend on
- 7 .



distinguish. . .from  for the purpose of intend to

aim at _
1. This course improving the students’ oral English.
2.1t is hard to his voice his twin brother’s .
3. The whole family his work for a living.
4. Hotels usually warn their guests to deposif their valuables
‘ safety .
5.The old couple enjoyed _ the tourist activities.
6.What do you do today?
7. This grand palace _the intelligence and diligence of an-

cient Chinese people.

. Cloze _
1. Fill in each blank with one word only. Do not refer to the text
* until you have finished the work

Modern tourism is a 1 that has only recently attracted
the 2  of scholars from many fields. The majority of studies
have been conducted for special 3 and have used narrow oper-
ational definitions to 4 _ particular needs of researchers or gov-
ernment officials; these 5 have not encompassed a systems
approach. Consequently, many _ 6  of “tourism” and “the tour-
ist” are 7 on distance traveled, the __ 8 of time spent, and
the purpose of the trip. This makes it difficult to gather 9
information that scholars can use to develop a 10 ., describe
the tourism phenomenon, and do analyses.
2.Fill in each blank with a suitable word

Although difficult, the standardization of definitions is impor-
tant 1  research purposes and necessary for measuring tourism
2 an economic activity. If one wishesto 3 the findings
of two research studies then the standards used 4 _ be compa-
rable if the findings are to be valid. Similarly, much confusion can

. 8 .



