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A Bl'idge Remarks by the editors

During the last two decades of the twentieth century, China
has seen a rapid development of commercial photography,
the speed of which can be described as “shocking”. Most
people are nowadays accustomed to facing varieties of
commercial photographs, digesting either intendedly or un-
consciously the messages carried. Consequently, the seed
of commercial photography, taking the advantages of the
favorable soils and weather, is growing quickly, which leads
to the birth of Chinese Commercial Photography
Yearbook.

Great efforts h?ve been taken to turn the Yearbook from
the primary conception into specific operation. What kind
of attitude we should hold toward it is always our major
concern during this process. Above all, it must be benefi-
cial to the further development of both Chinese commer-
cial photography and the individual photographers, which

is nothing but the original intention of this Chinese Com-

mercial Photography Yearbook. We do believe that
only for this purpose can the book exist and further develop.
It is also for this purpose that we take the stance for our
efforts: a bridge.

A bridge is of great importance to communicaion. Our an-
cestors once built bridges to reach the faraway places. It is
due to the bridges that we can enrich our experiences,
reach the green banks of our ideals and come to know a
new world. What éhinese commercial photography needs
now is nothing but such bridges for communication.
Chinese commercial photography needs communication
with the clients. To meet the demands of the markets is the
question of life and death to the commercial photography‘
Itis undoubtedly of great necessity to keep reciprocal un-
derstanding between photographers and clients. With such
consideration in mind, we have compiled in Chinese

Commercial Photography Yearbook (version of the



