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Preface

The Trademark Law has been put into practice for twenty years by March 2003. The consciousness
of brand name of the enterprises in China has been enhanced together with the reform and opening
up of China. From the fastener trademark carried on the package of the products twenty years ago.
to the contests about the trademarks, which are becoming more and more frequent. and even to the
very publishing of Grand Collection of Chinese Product Trademarks. the consciousness of brand name
of the Chinese people have step into a new era.

With the development and improvement of the socialist market economy system, we have left
the era behind when we were short of all kinds of commoditics. Nowadays. the market is so abundant
and booming that we have too many things to sce. The aim of socialist development is to meet the
increasing substantial and spiritual requirements of the people. People ask for more in their lite after
the problem of dressing warmly and ear their fills have been settled. They not only consume the
commodities but also pay attention to the culture which the commodities represent. Trademarks can
fully serve the mission in the era rightly. Firstly, a trademark represents the source. quality of techniques,
and reputation of the products or services. Secondly. it includes the spiritual aspects such as culture.,
ideal, value and personal taste that the enterprise seeks for, Trademark is the integrated reflection of
the capability of competency of the enterprise and can satisfy and please people in both substance
and spirit sides.

In the past. the Chinese enterprises paid little attention to their brand image, package and sales
promotion of the brands, which is the common malpractice under the planning economy and made
them suffer loses. We have many products which the quality and the technology aspects are fairly
good; however, we attached no importance to the erecting of our brands. With China's accession to
the WTO, what the enterprises in China face is a marketplace in which the global competition is
undergoing. Every entrepreneur, whoever wants to stand firmly and play successfully under the market
competition. should seriously consider how to grasp the opportunities and stand up to the challenges.
Fortunately, more and more enterprises have realized the important roles of the brands in the market
competition and have deemed the brand establishment as their persisting pursuit. It marks the areat
progress made by the Chinese companies.

The general editor request me to write a preface for the Grand Collection of Chinese Product
Trademarks, and 1 think it is of significance to edit and publishing this book. I believe that it can
quictly well contribute to the summarizing and exhibiting the splendor of the Chinese enterprises
and further strengthening of the whole society's trademark awareness, and boosting of the protection

of the exclusive use rights of the trademarks of the enterprises.

Liu Minxue

December 26, 2002
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Preamble

I the past 20 vears ever since China's retorm and opening up. the Chinese enterprises have made significant development
and progress. and the gaps between China and the developed country in the world have been shortened, The "Three Represents”
theory, put forward by Mr. Tiang Zenin and implemented in China nowadays, has once more led the Chinese people into a tide
ol thoughts liberation and keeping the same pace with times, and unveils a new chapter ol the reform and opening up, On November
TE 2001 China formally gained her accession o the WO and it marks the beginning of a new stage of the economic development
of the nation. The 16th CPC {Communist Party of China) Party Congress brought the Chinese people a brand-new goal - "to
huild a well-off society inan all-round way and create a new situation in building socialism with Chinese characteristics”, Under
the inspiration of the spirits of the 16th CPC Party Congress, the Chinese people are now engaged in the socialist modernization
construction with much seal,

At present. the Chinese enterprises are now confronted with the unprecedented development opportunities: meanwhile, they
are exposed to the severe challenges, With China's accession to the WO the door of China is open to the world and innumerous
products of international brands will enter the Chinese market in clusters and squeeze the market shares of the Chinese enterprises.
Chinese enterprises. either the state-owned or the privately-run, will not only compete fairly in the domestic market hut also
face the competition from the foreign rivals. which means really severe challenges to them. To maintain and create the nationally
or even the internationally renowned enterprises and products brand names will enable the Chinese enterprises and their products
stand up to the international competition and succeed, The products made in China have experienced more than 200 vears of market
ablution: the quality and the technology have become more and more mature. However, many products still haven't strong
competitiveness and the quality is not so good. With regard to the awareness of the trademark ., the Chinese enterprises commonly

have lower level of awareness compared with their counterparts in the western developed countries, which can be observed from

the facts: the Chinese enterprises only produce the products and don't register trademarks: they don't how 1o produce and implement
trademark strategy: they only register in the domestic market and they don't apply for the international registration. This has led
to the vccurrence of other's preempted registration of China's renowned rademarks in foreign countries (for example, "Tong
Ren Tang" was registered in Japan and "Ashima" was registered in the Philippines, preempted by other parties, ¢te ., All of these
have imposed on negative impacts on China's economy development,

As the flag of the product, trademark s the "passport” of a certain enterprise when it wants to enter the marketplace, In order
tor publicize the trademark and the products of the enterprise. erect the good image of the enterprise and provide the real help

cness of enterprises, protect the trademark

for the establishment of the enterprise: also in order to strengthen the trademark aws
rights of the enterprises as well as the intellectual property rights: as well as in order to provide the commercial information for
the suppliers and the purchasers. guarantee the smooth operation of the commaodities flows and activate the ceonomic vitality,

we edit and compile the Grand Collection of Chinese Product Trademarks with dedication and meticulous selection; and now

we render it to the vast readers. This is the second time in China's history that a china product trademarks thesaurus goes into
publication (the first time was in 1932, when China published the National Trademarks Thesaurus, which was collected in Shangha
Library and became o prece of precious hustorie transeript.) We are striving to compile China's first modern authoritative,
consummite and precious collection to render the coveted Chinese entreprencurs, the constructors of China and the intermediary
purchasers. At the same time, we want o push the collection to the world, so that we can exhibit the splendor of the Chinese
enterprises and explain the economic development in China, attract the foreign enterprises and {riends from the abroad. which
want to play @ successful part in the Chinese market. thus boosting the Chinese enterprises to adapt to the cconomic globalization
and the new situation post China's accession to the WTOL and to participate in the international economic and technological
cooperation and competition in a broader scope, wider domain and higher level, and further widen the development space.

The Thesaurus' Guangdong Volume (1) totally collects the information of more than 800 enterprises in Shunde City, Guangdong
Province, more than 1000 trademark logos, which are arranged according o the international trademark taxonomy. The marked
designs in this book represent the images ol the enterprises. and will surely impress the readers effectively. At the same time
they also warn us of protecting the trademark right and intellectual asset.

Only by keeping pace with the times and innovating ceaselessly, can we make great achievements in business. We are expecting
Chinese enterprises to produce many more elaborate works. create many more name brands and ascend the range of excellent

enterprises in the world,
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THE VALUE AND PROTECTION OF TRADEMARK

1. Value of Trademark

Trademark as a Kind ol intellectual property is the production of brainwork and the fruit of the labor and wisdom of the stuff
that visualize the enterprise it represents. Thus besides the inimitable originality, tremendous advertising investment and the
rigorous enterprise management. the value of the trademark also contains the value which untouchable--the reputation of the
enterprise, the credibility of the its products and the acknowledge by the customer. With the well-known fame the enlerprise can
muke its products move off, double its revenue and enhance the importance of itself, For instance, the world-Tamous trademark
"Coca Cola” counts for 244 million dollars. An international trademark is the treasure of the nation, for the nation who holds
more international trademark than other nations is sure to be the Titan in future cconomy world.

Then, as well as the chattel and real property of the enterprise, trademark is both material treasure and immaterial capital and
part of the industrial property right. When we are evaluating and reckoning the belongings of @ company in the currently reformation
ol the state enterprise and the aliernation of the property rights. none of the immaterial value the trademark represents can be
neglected in case any state property be lost. and at the same time., the real value of the chattel and the real property should be
bring to account strictly.

2. The protection of the trademark

The intellectual property is the legal proprietary right in the scopes of science. technology. cultural, art, industry and commerce
which is taken on the hase of intellectual creativity and the badge, credibility, experience and knowledge in management and
administration, which include intellectual production right. trade mark right. information about the management right, and so

an.

The protection of the intellectual right is being paid more attention with intellectual ereativity such as invention and wor
are more important in the economy. and especially after China's joining in WTO, steps on o new stage with the trades between
China and foreign countries carry on more frequently. But at the same time the dissensions about intellectual rights emerge in
endlessly too. Countries are regulating their laws about intellectual right and take them as the jetton of trade to protect their own
enterprises in the maximum and strive for more rights and benelit. Meanwhile, faced with the intellectual right dissensions which
Is increasingly numerous and complicated. there s no time to delay for the correlative laws and protections w come on.

(1) Legal Protection

China has consecutively enacted the Patent Law. Trademark Law and Copyright Law. and related laws governing the intellectual

property rights, and has also participated in the related international treaties regarding the intellectual property rights and established
the consummate intellectual property rights protection system, When the rights of the owner of the intellectual properties are

ionalism

infringed. lawsuits can be filed to the People's Court and seek the relief from the legal protection. In view of the profes
and high technology content characteristics of the intellectual property rights judgments, the superior courls in some provinces
and municipalities directly under the Central Government (for instance. Gungdong Province, Fujian Provinee, Beijing City and
Shanghai City, ete) have in recent years set up the special intellectual property rights courts in line with the actual needs. The
Intermediate Courts in the cities such as Beijing City, Shanghai City and all special economic zones have also established the
same institutions to he in charge of and settle the civil disputes lawsuits related with the intellectual property rights. The People's
Court should order the infringing parties to carry out the civil obligations such as to stop the infringement and eliminate the
impacts, make apologics and reimburse the damages. In addition. it should also impose the criminal responsibilities on the
infringing party if the latter infringes the intellectual property rights severely and constitutes the erimes.
(2} Administrative Protection

The Patent Law, Trademark Law and Copyright Law. and related laws governing the intellectual property ri

hts in China

ts protection. Among them, the trademarks administration is carried

have regulated the admimstrative means for the property
out under the principles of "the central government administrates the registration and level-by-level administration at the local
governments”. from the central to the provincial, municipal and county Industrial and Commercial Administration Bureau., have
all establish the tademarks administration institutions: in addition, below the county level. there is Industrial and Commercial
Administration House. There are more than 7.000 heads of specialized trademarks administration staft and nearly 400,000 heads
hits

of part-time ones across China, The intellectual property rights administration institutions exercise their functions and ri

regulated by the Jaws to maintain the legal order with regard o intellectual property rights, encourage the fair competition. mediate
the disputes and prosecute the intellectual property rights infringement cases, thus guaranteeing the henefits of the mass peaple
and maintaining the soctal economic order, In the past ten years in which the Trademark Law has been put into practice. the
national industrial and commercial administration institutions in China have prosecuted about 160000 cases regarding the
trademarks infringement and counterfeit commodities and effectively protected the legal rights of the trademark registrants.
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