DR A A

AT R

EEEERE
SRR BB %

SRRIE Big4
B2 3% k4 AR

MBS EIatt
AN g Ok

/
4 B awn
/

ﬁ mnwEt | SEREHE
Putkshirg Mouse W Pl O 3




ISBN 978-7-80732-620-5

£ #:15.707T

T8-T-80732-620-5

0
07326205

ISBN 9
PAYE- YR

02>

|

|




b A
¥ 5T L2 MRix

EEREE

P S iE B B4
AL 3 K 2 e

A¥EHh. T4

Y &. 3 #F NgEE
B AL
i W~
& rHRF
T EMRE

hing Hol
l"l



MR . RE W%
WA FPE
WA E %
Bt KkFE

JIAOCAI WANQUAN JIEDU
GAOZHONG YINGYU

LMk

BRI ©84 RERFER
ABEM: TR KM FEE

Hic: 8 R BHRE\E: A XK
4 th Rt R AT
PP T T E R B0 WEAR: 530022
E-mail: jielipub@public.nn.gx.cn

FREN =FPFAMIELANH SEHEBILSH
FFAc: BROZEN x 1194%EK 1/16 EPsK: 9.5 F¥(. 266T

20094E2H 3R 200942 A 30 ER Il

ISBN 978-7-80732-620-5
SEHr: 15.707C

A R R A ), T EEE S AR . kR
WA, AT, WreEskm, PREERSEMR
WP 5, AT 2R T .

YRR . 0771-5849336 5849378

EH RS Lk . 027-61883306



EMEEFRGNECMANMEBRF, FREXHMHEDEOFRABER A ANKENER. B
FREENER, RNMSEXEERFREXERBEMNERRZIBNERAS R (BHELM
) AH, ZRIINBEFBFERBFORERE, LPERBRRMNRBESMEMZ5 BHFEERH
¥ BHEMES. B “ENLR. NEXR. BREFE” HRE, BEEEMT,.

ZEMBEEFRIT EARPORUMNEA:

—BRENR, dEHEHELN, EERBERLOKH

F. OB, HHEE; S—IRSTEANRGIEST, RUSE. ARMTEHH R
HTILEERS HERABHRER, KRFINRR, FEEBERZEN, BRIRFEBHER

HEETR.

W45 0AR X 64 H
TR, BEFTEAM,
ﬁ%#ﬂwh ik 1&g &
1hie iR | Aﬁﬂm\ﬁﬁ
&k, HA T BB
AR, HREATRY
%3] R,

B gy ¥

AL 2T R # iR, A
TR 4k D ik X E A3k SR R
ERYAH, HE. KE
# 3% Ak IR N 2 IR
RNE, AERERL&
R, AEBBEZTHF
-

EREREMNFET &
m.ﬁ#ﬁ#&#ﬁmm

e EL IR, EEEB
BlEBTE, AaF LN
AER, BKFIRE,
i&ﬁﬁ#*&ii%

© Ulitt  School life

mEeTaiR

£5 RANAZXTROTE
R |"attend o, 4, Spo former adj, AT # , AW )

| cam w5 8, B8 recently adv. ik i R

["on average ##
F AL | for free KB
prepare for Y-+ AR &
. 1. How about/What about. . . ? 2. Why don't you do. .. 7 3.1t's a good idea, but. . .
BERBIN 1 Sossoery/ook s, 5. You're welcome.
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In the UK,
their home. In some places there are residential ( 47 # ) schools, but many children do not choose to attend this kind of school because
they have to pay for it.

Going to &

1. recently”
2. pay attention 10" iZ & " Sk £ 535 LW

> _wRAASER

Rk 8RS A

Brief Account of Education in the UK
education is free and compulsory( 3L ## ) for children up to the age of 16. Children usually attend the achool nearest to
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British high school for one year was a very enjoyable and | AERRET—F8¢#, WL, RE—RS

exciting experience for me. 1 was very happy with the school hours in | AAPEIS ALK REHET, AMSRRE T FHH

Britain because

school starts around 9 a. m. and ends about 3:30 p. m. AW BAFRFREFRNI KR, TH3 E¥H#

This means I could get up an hour later than usual as schools in China | &, KERERFR TR ALR—ADHAK, BY

begin before 8

a.m. APRERFER LSS X HRFHLERT,
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1. Do you know of any other differences between the lives of ¢ (#m1 1) Jiu Zhaigou

Chinese and British high school students? X T M BAKE h 34 beautifl scenery, has attructed thousands of overse
SETERHRAET? e

know of

1 know of him, but T can't really say that T know him.
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1 don't know Mr Smith, but I know of him. oeio gl £
FREICTT VX WOR L SR ION

[#%]

il g
=
B



FORAUD T o d ¥ . IR S BRI Ph iR, 38
WS IRR, N ALERIE.

—iC

ia#ﬁﬂﬁxmw RMER, A 4 R LA KE L,

ﬁEiJj *F A K Ak ) M A R AT A 003 A Ao B AT 8 RS ARBIRE, 53
mal . BIARZPIE, % MM K
AWM E AR SEBR, AA, B, CATXM P ﬁ&;ﬁggmﬁ*
— WRRAM, TNRARKEMI. A, A, 54
P
v UHESRE RWRE 28 EFEHERR o
—> FHrmmwi
S - ‘ klﬂﬂ‘ﬁ <
i 28 g
—He is tall strong and brave, G Ed R { 2
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% 5 BAERAERFRGAR
advertise vi. & vt. (H--ee- YV &R & share vt. 9% ;542 %A
persuasive adj. 3 Sy, HiER A BLR A, AAAEIREG  service n. fR ST
promote ot. & 4%, JATAY AN intended adj. ( A+ ) 47 F-6h (RAEH8)
issue n. |7, B complete adj. ARG, RAW, TEY
lie vi. BLI claim n. & vt. Bk, B, TR
aware adj. %nii 89, A @, ZREH breath n. &, & ;*F&
& 5 #i7 cure ot. EHE, BT comment n. ¥4, &, M
o connect vt. B¢ % ; £ 4% creative adj. B A7 A& Moy, A 1A A 89
lead vt. it (X FAE) ;4055 F deal vi. & 52, 334t
live vt. 3£ ( XA A£TE) commit vt. 8 (45i2) , F(FF)
satisfied adj. i# & 89 recommend vt. 3 7
update vt. £ # convenient adj. £ &Y, F AL
available adj. T % % 64, 7T K1F 49 react vi. f B BB, B B
approach n. 7 i, &#&
be used to &Feeee JAE,IRT,ER be intended for #-----+ T3 (HET)
be aware of 4nif ,80 & , FiAE bad breath @ £
make /give comments on/upon sth. FREF fall for t-----+ WG, e 35, e AE A AR
play tricks on 36,325 lead to 3 ;i &
deal with 422, sH4d; 5P 4 commit suicide B &
& 5 s be satisfied with s------ % 2] i & trick sb. into doing sth. 4k EAMEF
over and over again B H 3k, — i X —i& b senior high school # ¥
soft drink 7R 478 4 #9 HAt, SRAR A up to (& F2EF)iLE
be bored with f------ B3| RA4E day and night 8%, ¥ X
in particular 4¥ 7 3 appeal to A, *F-eeee HABZ A
be connected with -+ AR be concerned with -+ F05 (K IEHR A
get sth. across ik
1. Which advertisements make you think about problems in society?
H 2. Do you believe that advertisements tell the complete truth?
# 3. What do advertisements encourage people to do?
il 4. Where are advertisements most commonly found?
& 5. Do you think public service advertisements are helpful?
JES 6. What are the differences between commercial ads and public service ads?
4 7. Why do you think it is impressive?
8. How do you reach your audience?
&% HAERE S T

(1) advertise (ot. & vi. ) 89 ik

(2)share (vt. )# Ak

(3)mean (v. )89 A&

(4)not all. .. RF“HHEL"

(5) pay attention to & “v. + 433 to” )% 4G 3 4L
(6) Iz 23 4F R 3E

(7) depend on &4 JA &
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Advertisements

Advertisements are an important part of our lives. We are so used
to them that we often do not even realize how many we see and hear in
a day. 1 did some research on advertisements, and have some very
important information to share with you.

What is an advertisement?

An advertisement provides information and uses persuasive
language and exciting images to encourage people to buy a product or
service or believe in an idea. Billboards, newspapers, magazines, the
Internet, radio and television are the most common places to find
advertisements. There are two main types of advertisements—
commercial advertisements and public service advertisements ( PSAs ).
A commercial advertisement is one which someone has paid for to
promote a product or service. PSAs are often placed for free,and are
intended to educate people about health, safety , or any other issue which
affects public welfare.

Does an advertisement tell people the complete truth?

China has strong laws to protect people from advertisements that lie
or try to make people believe untrue claims about products or services.
However, we still must be aware of the methods used in advertisements
to try and sell us things.

Even if an ad does not lie, it does not mean it tells you the
complete truth. One toothpaste ad says ° Bright-Teeth fights bad
breath!’ The advertisers want you to read the word * fights’ and think
that the toothpaste cures bad breath,but it does not say that! All it says
is that it fights it and that is not the same thing at all. One supermarket
tells customers , ‘ You are proud of your cooking,so shouldn’t you buy
the very freshest food?’ This one is very clever, because it tells
‘customers that they are good cooks. However, the ad never says that
this supermarket has the freshest food! They just hope that when you
read the ad,you will feel good about their nice comment and remember
the words * freshest food’ and connect them to the food in the
supermarket. We must not fall for this kind of trick!

&
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J eI AAF AETFEMEEFTFEERHLE—
ELEPEMAERNFFHT S0 %, R EKT —
WHE A —REFEZNRERARESF,
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EhonB L, LS ER—FAMNATHEEXH S
BIRSmAEEMA T L, MR A E R R K
NS -RP 58 Y M SR AL IS S A
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ATHRPERE, S TFRES EXF RIS &,
FEHET B EE, R, RANFH LS S F
Prie e X B4 AR EERRALET #,

— 0 )& PP AR RBLIR, L R ER A CRRAART
HZHWHILE, oA —NWFH S E4#H.“TEMT
FHIR T L1777 E AR AP XA, IR A
AT HFEB LR £ (2] 4 EL EFRA XA
JEERRBPK”, TEL“BE” EBIRILEZH D
A —FERT,EHHAE e E R A BCHEL
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Public service advertisements

Not all ads play tricks on us though. PSAs use some of the same
methods, like attractive and original images and creative language , but
they are made to serve the public. PSAs are meant to teach us and help
us lead better lives. Our government understands this, and has been
using PSAs to educate people for many years. China began a nationwide
public service advertising campaign in 1996, and since then numerous
PSAs have appeared around the country. You have probably seen or
heard some of them yourself, like ¢ Yes to life, no to drugs ’ and
¢ Knowledge changes life’. These ads deal with large social issues.
There are also PSAs that educate people about public service projects,
such as Project Hope. Its slogan is ‘ Project Hope—schooling every
child’ . There are even PSAs to teach us how to live healthy lives. One
of these is‘ Smoking is committing suicide slowly’. All of these ads are
meant to be helpful, and you can often learn a lot by following the
advice they give.

Finally, I wish to tell you this: think about why you should do the
things the ad suggests, or buy the product or service the ad promotes.

We all want to be smart about what we believe, so be smart about

advertisements !

3
W
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1. Advertisements are a good way to sell products or services.

R — R REURS HE R &

advertise vt. ( Age-reee YT 4 (AT AL EE ) S
(A7) v B %,B0d

advertise for A AER -+ B4

He advertised for a used car. L&) & K —4#%E %,

advertisement n. [ C] /" & ;A48 F (Ul &&3, 54

put an advertisement in newspapers BB ER %

to advertise one’s goods 4 X% ) &

[RBRT] EERSATIABAG A

advertise (AE4RTF) A, HF F) s, (s ) ) 4
publish % #.( %) jannounce TA, B4

The news was announced by Radio Beijing.

LFS B EBMT NN L,

declare £ A FEX W B L EAETHFRA T L, A

Bulgaria declared her independence in 1908.

17 AeA) T T 1908 & A kL,

2. They are also a good way to make people aware of the
needs of others and the dangers around them.

a2 ANEIRER AT S NAEENER
—MFFH %o

aware of. . . 4T % 394235 , ¥F people &) EiEANE I,

aware adj. having knowledge or understanding %1 49, Ha, &
RE| B

Are you aware that your son is having difficulties at school?

tr 4o AR LT AR F TR EARED?

Most smokers are perfectly aware of the dangers of smoking.

X 3 HBME LA fB TR F L

*”!ﬁﬂﬁﬁ%ﬁﬁ“‘ﬂﬂg?—

DN E

Wi AP AR T AR RATE TG PG, AN E S
A AE AT LS A R RAR R, I AER
BB BEf LA EWNIES AR SH B ML
MRS KA. AR EG AT RM, BB RANLEIFH
A%, REHANRI NG SO, Bm S FRk—
AN KT AL 1996 %, TEAELEEEA
FRT—HAES LEEHEH ATRRES £BE
BACZARTRTHRKMGNR &, RIERTHRER
AR EFFERL P —% W SR A, ZBEER"
Fo o R R AE, BB AT RGAERGER
M, el — kAR S RKFANKEL>KXRS
FE, AR AR, L AR IR —iE BT
MALE”, REEA— LB EHF RN Lo THE
WAE XENBSEFTAH-UAAMFTRESR
A7 AR SR ARBENE, EX L L
AR EEREFIIRS AE,

BE AR XEAGR . ZRERAMTARTA
ke, A AW E A B ERBRIRSE, K
AL, REARE L, RN E R A X T @ EAHY
R FIAE, ST A RN T TR

& [ZF1] (1) The old man for his lost
grandson in the local newspaper.
A. looked B. checked
C. cared D. advertised
(2008 LRI T H A 2B D

[MRH7] ERALEFR, RELESEFR
[&=®] D

(2)1 must for a new secretary.
~ A. approve B. advise
C. assure D. advertise
(2006 4F 1t 2 X B

(@] & EARBRS SR —LHHHE",
advertise for sth. /sb. & = 242 K X 49 / 38 ¥ 3 A ;approve
of 4., # % ;advise sb, on sth. £ X F L4 AP ;
assure sb. of sth. B EAMRIERF EEAMEEF

[E%®] D

& [Zf2] (1)It was not long before the young man

was of what was happening.

A. heard B. capable

C. fond D. aware

(2008 4L 2 H P AR E D

(#8471 be aware of 4 B &4, L F7" #iRE]7,

[(%%] D

(2) Public of the problem will make the
government take it seriously.

A. awareness B. solution

C. existence D. evidence
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You should mgke him aware of the effects of his actions.

AR B 3% AR A B & A 6 BT AR BT P R 00 ) R o

[iBE84R K] aware ¥ #= perfectly, well 2, actually 35 ik A ,
ATCREFE Rl

[#R&] (J&)awareness n. &R ,IAIR

( B_.) unaware adj. I~Bf & &4

[VA44] be aware of /that 4ili , ¥ & , &R %]

make sb. aware of sth. 1 £ AR G X F

so/as far as 1 am aware 3% % Ff 4=

I am aware that she was angry. KL EF| AR T,

Everyone should be made aware of the importance of learning
English.

Big b AAAR Sl 5 5] RIEN T LM,

3. You may have seen pictures similar to the ones below
because they are all advertisements.

RATgER TS TENEERMUNEER, BAENHBE &

similar adj. alike ;almost the same A8 44 , 4269

similar &% %37 , 6 THF £ 5L THE £ &, 2 &% 5 same
KR ,same 3§ “ A E) , — 4", f similar 35 E M, 4047

The two houses are similar in size.

BEETRINERS,

This policy in Norway is very similar to the policies in other
European countries.

89 1 R BUR L S B B R a9 BOR 3R R AR

[BRWRT]  similar F 5 434 to 4582, # & be similar to %

}

-

), x] RS TEREE FE L < 5 4

[#RE] («)f&)SImllarly adv. ¥ similarity n. 484, £ 40 ;
(pl. ) HE0 5 £ M4

[Eéﬂ] the same as. .. ' 5------#F)

in common with. . . 5-

?"

be different from.

be familiar with 2% % ;
I have the same ldea as you. é&.ﬁ‘]’tﬂ%’fv‘f" ) —H

He has a lot in common with his twin brother.

R 5 plu by SRLRE 5 o A F B R AL

“Fast” is different from “quickly”. fast 5 quickly R .

He is familiar with computers. #&i& 8% 3+ F- L,

4. We are so used to them that we often do not even realize

how many we see and hear in a day.

RN EWHIUAE, UEFRNEZEEEEFIE

—RYFRNBEITFE TSSO &
be used to sth. (doing sth. ) ,be used to do % used to do #j X 7|
be used to sth. /doing sth. £ F“STM FEFRIM FHE ¥

) EA9, G 208 RIFXRFFH L9, E R TSN

It’s so hot here but I think I will be used to the weather
XERMRT L&#ﬂ’f“&’b‘kﬁﬁiﬁimﬁ °

he used to-do 7 ] A Jto do 2 FE R E X
Bamboo can be used to bulld houses. %—'J"'Tbl J ki 5 Eﬁ_o

diodo ATt EALENEARERZFH FMEN I HF
XATAH B FRECERY

4 )

u‘ﬁw B e T

[f&#F] awareness /% aware #9.% 3375 X, 45" &iR”,

[ER] A

(3)—Jack, what do you think of the event which not
only promoted of world hunger, but also raised a
lot of money to help those poor children?

—That’ s great!

A. awareness B. contribution

D. loneliness
(2007 4EFBH 7 ok 0L A2 )

[f@47] % & %3947, promote awareness of world
hunger & A “424E AN F R B (&) BRI F A
contribution 77 #% ; direction 7 ] ; loneliness # & , 3 R &
LA &,

[BER] A

@ [Zm3]

ways.

C. direction

(1) A catis a tiger in many

A. similar as B. the similar as

C. similar with D. similar to

(2007 @Kﬁfﬁﬁ?ﬂ%ﬁﬂ )
[fR#7] similar adj. , KT “ 5 e A&, A7
4k A be similar to. . . ,to iprep. S B MM E M L
s e I M st
[B®] D
(2) Our bodies are strengthened by taking exercise.
our minds are developed by learning.

A. Probably B. Likely
C. Similarly D. Generally
(2007 ZEAUM 7 S0 B R AR T )

[fR#7]  similarlly &4 LT, H LB,
[EX] C
(3) We're asked to make up dialogue
according to the example given above.
A.asame B.a similar C.the same D. alike
(B4 & &EH“BREMARIE L @TL T %
A KA FiE
[ZXR] B
@® [Z/4]
century is much easier than
A. that used to be

(1) In my opinion, life in the twenty-first

B. it is used to
D. it used to be
(2007 FELRAE %)
[fBH] usedto BEHFHIWRM AT ELFMHE
F AP it 3597 @ 69 % 79 life, it used to be £ f9& 4],
L REX P A be 537 i, 450 4R B 2| be,
[HX®] D
(2) New technology

C. it was used to

to make sure that the
cars , taxis , buses and trains we use the air.

A. is used ;not to pollute

B. has used;is not polluted

C. is being used;do not pollute

D. has been used;to pollute

(2007 45 AR T2 Wi I )
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o CHWEEEE A

I used to see my uncle when I stayed in Beijing.
% A TR, KB F ARG R

to do
[REERR] be uwd{fur doing

R

}%ﬂi CEY RN

as sth. &M 4E-----
5.1 did some research on advertisements,and have some very
important information to share with you.

BT LR, - LERBEENERRARIE,

share
(1o &vi. &M 2 F i ARARA
share. . .with. .. Fo---e g Fererr

We have shared (in) our sorrows as well as joys with each other.
Mook, o F ik,
The twins share the same tastes and interests.
i 2 LRG3 B 6 R AT A AR
They would share the joys and sorrows. &A1& F) FE,
Mother is sharing the cakes among the children.
FE EEL TN EHR,
2)n (BT HRAM,
I’ve not got my share of the cake yet.
R EA 5B FA
He had a share in the success.

R LA — B o
[REgRTR]

6. An advertisement provides information and uses persuasive

YA LAY~ S

share (vt. ) =share(vi. ) +in
language and exciting images to encourage people to buy a product
or service or believe in an idea.
FEETREAEXER EAMSHEMNEENSANENE
18, SRR A K —Fh = IR S, S RABERMRR
persuasive adj. ¥-FHEH], ikl BB A 8, A AAE IR
persuasion n. BLAR , #1 R, 355
[#iR] {persuade ot. BUIR , Y1 IR

% M T persuade sb. to do sth. x

LW ATV REABMEF

% persuade sb. into doing sth. iX
A E , 7T 4% “sh.
He persuaded her to go (into going) with him.
AR T fedof—Ae &, (BRWF—HET)
I persuaded him to give up smoking. =1 persuaded him out of

smoking. HILIR TALAIE, (HRMEARET)
I have never persuaded him to take the job. = Many times I tried

+ that M &7 i

iX —

to persuade him to take the job,but I didn’t succeed/but 1 failed to.
B R A PR £ A T, (KAWL ES T
A 424 R T)
I persuaded him that he was mistaken.
FIURT He A ARt R A6 o
He persuaded me that death does not end all.
RO T A, BB ARS SE I R b — bR o

P Y

0%

|

PB4 EEHEEM %

[fRtF] AMEzEHXEHAGTERBESGEM,
%—2iiA R W EARITH—AITH, BT ELERINE
WAk e E B A RERATH GRS ES; HFERA
BEWRATH, B — AN, B AL R C,

[BFR] C

(3)Ice used to used to the air in
a room.
A. bej;cool B. be ; cooling

C. being; cool D. being; cooling
(2006 4E WAL 53 T L P2 % D)
(fBHF] AEAREZHARAHEAGEL,
be used to do & 7 “# A K- <
[(BER] A
®[(%@E5]

of the market in this country because both the

(1) Their products enjoy 30 percent

quality and their service are fine.

A. features B. share
C. discount D. sales

(2008 47 7 FE T BRSNS )
[ &4 ] share EH DR, AERFFEAE,

[ZX®] B
(2)—We don’ t have enough dictionaries. What would
you like to suggest?

—How about four of us one?
A. share B. to share
C. sharing D. shared
(2007 4 SR AR I 2 Wil s
(fB47] HEEEHE, how about A T FE XA/
EF R4, EERLEARG L,
[EFX] C
@ [%286] (1)—Do you think Bill is coming to
attend the conference?
—Sure. I have him to.
A. supposed B. advised
C. persuaded D. suggested
(2008 4EHIALA )\ )
[fR4F] HEHIAHM, AEE P “Sure.” T

Ja B35 AR ., B T 3% A persuade sb. to do sth.
FAC(OBRAHW) PREAMETF
[&=R] C
(2)He was a heavy smoker. | him to give up
smoking but he just wouldn’t listen to me.

A. suggested B. tried to persuade
C. persuaded D. managed
T TIRE ST A S CREES SRS Y

VB AR

persuade LR R T —#

n B, By vk R
‘ ‘)"‘l\\lldfh'li
him to do it but he wouldnt, B 2 1 persuaded him to do it
TR I T AR BRI 5E0EES
EHMEFET 3t T tried to persuade him to do it but

he wouldn't

A try lo persuade #, advise FAe5i8,. FeEsL

# 1 advised him to do it but he wouldn't ; @
suggest /& @ R T4 LA F % X,; manage to do sth. & 7
R FEF

[FX] B



Ve wHELRR BUKE B4 EFREEE

7. A commercial advertisement is one which someone has paid
for to promote a product or service.

SR —FANA TR SRS MR &

promote vt. (1) 4Lk, 33k, K 43 (2) 48 7F, 33K, (3) 54, 3¢
#(# &%) promotion n. 42k ; 3RS

[#82] promote growth/prosperity /understanding 1% 33 3§ § /
3% /T f&; be /get promoted 77 %] 42 7+, 3K #f & 4 ; be promoted
from. .. 10... Mese-o-FHZB A -+ ;promote one’s product $% 44 B o

The President’s visit has greatly promoted mutual understanding
between the two countries.

BRI R KK E T AR GAAEL T #.

After this win,the team was promoted to the First Division.

T X RSG I ZIRATRA TR

How can we promote the sales of this product?

FAVho AT AR X — = S R?

[#HR] (k) promoter n. FX| 4, He4h#

promotion n. 3£ ;14K 7EH

( &) demote v. 48, IR

[BRRR] promote,raise & increase #3 X #

% AN 38 AR 9T vA s promote F 7 ‘4Lt , # i

y& {1 B :’l\ ";“i'; %ﬁ] 31'-L ;‘IL !:‘5(. {/’] - raise ,fg R

3 3 2 N 5 wF ar vl & 5 %5 3 b WT H F
A2, ARRET A ERERTARATAAFS, LTH TH
$ My . 4e - raise one’s interest ’%L TR S ARG SEART ;increase itg

FUHE S Fe " M T e

8. PSAs are often placed for free,and are intended to educate
people about health,safety ,or any other issue which affects public
welfare.

AHEBEERERANN HENERER. REUHBRE
W 22> A F 2RO B X E B HITRE

place vt. ZHE, K

The Party places great hopes on us. FRMNFTFTREAGHZ,

[#47] lay,put,place 5 set

LA A R EE 28U RF,

(1)put: 2 F il 69 J 35, 27 69 Hr oL R 90 o , 3545 3 X 4,
e XL, R— AR TR

(2)place 4“7

(3)set A A" %

(4)lay A “ 4B “ 98" AT F AT EE

[#ER] place n. Ho o & ; A, &R AL

take one’s place & #

fin place of 4%, AR AR (

Linstead of 4% B (R

in place of = instead of X4

In place of our advertised programme we will be showing a film.

HAKA—F Y RRESEF B

Jane couldn’t go so I attended the conference in her place.

W R A%, AT AR R T ILRRW,

9. China has strong laws to protect people from advertisements
that lie or try to make people believe untrue claims about products or

services.

PRRROLENS SV S o, T [
el QP,
& 1h

@ [Z@7]

group’ s new record by playing it often on the radio.

(1) The company the rock

A. promised B. promoted
C. progressed D. proceeded
(2005 4F VLRI = HEi)

[fRHF] & &AH“NE AL ERILIFHOLIER RN
##7°8 B vABE4TIR4E” . promote 4% 3t | 4E 4K ; proceed 4
44T (ATt ) ; promise 34 % ; progress RAFREY .

[®#®] B

(2) The government is trying to do something to
better understanding between the two countries.

A. raise

C. heighten D. increase

(MBF] G FA“BUTELS ARG EREAE
B ER—F TR, promote 4 AT FHL” B, FE
F# % , L 4v:new efforts to promote the cause of world peace
Pt Ao P 89 # % H o raise 32 B ; heighten Aw %, v
7% ;increase 3§ m 3K

[®¥%] B

@ [®E8]

came back I lost my

B. promote

I went to buy a newspaper and when I

in the queue.

A. chance B. place C. way D. time
(2007 AR 35 T 78 Sk DX il A 00 1K)
[f##7] lose one’s place &7 % - WAEF"

[¥=®] B
@® [#&9] (1)He
job without any help.

that he could finish the

A. claimed
C. demanded

B. required

D. announced
(2005 4F-7 & = P4 H 185 0)

(fBHF] QFARFHRREEZEMFBRTAT
M IAE” . claim & #k, & #%; require & K ; demand %% |
7% 48 3, % K ;announce 353 K K B SR e AT E A, de
HEXRF B oL ARG L HEF,

[EXR] A

(2) A wallet has been found and can be at
the manager’ s office.

A. claimed B. proclaimed

C. reclaimed D. acclaimed

[f@#7]  claim & A BB T K, IMR, 4&:
Kb e KRB, TE 225N EIAM, proclaim & A ;
reclaim L ;acclaim % =f, g F

[&F=R] A

@ [#810] (1) On April 25th,2007, thousands of
Russians went to say farewell to Boris Yeltsin, the country’s
first popularly leader.

A. electing B. elected
C. to elect D. elect

(2007 44t 5 T HFE X A 25~ )



hESIET RN ER, LMEANEZRE G
FRIBEHTARAEERNEHRIL,

claim n. & vt. B AR, B F ;R R

(#aRR]

lay claimito & #5 %~ A ALF]

make a claim for ( damages) £ KX B45 (M%)

complaint ‘and claim L5 & B

The government’ s claim that war was necessary was
clearly mistaken.

B B AR AR ok R84 XA LR AR RAIRE

The earthquake claimed thousands of lives.

WESETHTAGES,

[BRER] cam AEAHHE, L7 (AR)ER
#EH. 2XeT 6,5 & % 4% % 84K 5, Je: claim the
protection of the law &K 7% 5| 3 42 65 4% 47 ;claim the land &
£1338) £ 3, claim £ 7" FAR” B & THR LXK that
M 43, 4= She claimed to be the daughter of a famous
politician. /She claimed that she was the daughter of a famous
politician. & % #db 2 — 15 F £ HEH X)L, LT it b
EVER

It is claimed that a cure for the disease had been
discovered. ¥& 45 €. K Ii& 7 v ym e B4,

10. However, we still must be aware of the methods
used in advertisements to try and sell us things.

AT RIMNEREXM &S EANREREEFTEN
i iEB REAINR,

used in. .. A it X454 6 B &5, 1545 methods,

BEHpiAKRLESARAFT AR H X T ARG S
¥, BAt 29 A% R ERFAEREH PN, T LS
34554 X IE W R ARSI )5 . XL

I bought some painted chairs.

RET LIt mfsFTa#H T,

Everybody attended the meeting held last week.

MAEAMS T L ERBATH R

[RERT]

(1) i % %344 4 something, nothing, somebody ¥ R &
438 3,35 74579 those B, R E X HIHE 8@

(2) $A#it E9RAANE TLHE

G AEREPAMTELEALSR Z & e E L
FFE . )

workers wanted 38 ¥ T A a wanted person i £ # A

11. Even if an ad does not lie,it does not mean it tells
you the complete truth.

BE—&-EREREE, HFTERET (B &)
HiFRHER RN,

mean 434 &4 WA A %

(1) mean FH“E %47 H B @ FKEF H sthi/doing
sth. , & F N8

Revolution means liberation of the productive force.

FhEREMBET N

R BEe RERERE e

[#RH7] &5 P 49 3039 elect L A5 4% 4 & 93] leader Z 1]
RHH %R, PTAR L X5 AEEE,

[H=] B

(2) Taiwan-born film maker Ang Lee won the best director
Oscar at the 28th Academy Awards,

American movie fields.

the highest honor in
A. to consider B. considering
D. considered

(2007 4E R4 + BT T R PP )

[#R#7] it %% 994235 considered. .. f£ 6 ¥ 4F & & 546
the best director Oscar, 5 #5466 %2 2K % &, 40 % T
% 15 M 4] which is considered. . . ,

[®#®] D

@[z@E1]

your birthday

C. consider

(1) That your friend didn’ t offer you a gift on
that he will break away with you.
A. don’ t mean B. doesn’ t mean
D. hadn’ t meant
(2007 4Rt 5 e DX R R > 1)
[fRiF] AMEEHAGS, Q& AFRTLE B SGHE
MR AE A AR ALY R R AR RBTER R A
F 35 M &) iR 5339 FT R 69 0 & 7T 4, mean X — S AE R ILAEH
k.
[®#®] B
(2)—I1’ m sorry,but I didn’ t mean

C. didn’ t mean

out your secret.
—But you know, letting out one’ s secret means
one’ s feelings.
A. to let;to hurt B. letting ; hurting
C. to let;hurting D. letting; to hurt
(f@#7] AMAF mean 5 MR X X Avzh £33 69 A ik,
mean to do 37 F-f - smean doing &k Ao 5
[&F®R] C
(3)In some parts of London, missing a bus means

for another hour.

A. waiting B. to wait
C. wait D. to be waiting
(fR#F] A&F EARGEERF HL—FEMARE

Ak ERF—ADR", mean 7 HokA, TEA" HEFHIA
#-ing H X EE, RERREX,

[BFR] A

(4)—Why haven’ t you bought any butter?

—I to,but I forgot about it.
A. liked B. wished C. meant D. expected
[f@4F] X Mey AR K, B A like, wish, mean Fo

expect & AR T L4530 R & XAE K i, 12 8 T 65 & B4,

B 4L meant, mean to do # % & A& “ 47 Ffkoooo ” smean doing #

BERA Tk, BEHEBRBATH LR 2RET
[(BF®] C



(2)mean to do sth. 47 k¥ AT £ 5 4 A ;mean sb. to be
MBEEARA (3 M THFHIES).

I meant to call on you. But I was so busy.

BARITHEAZR ZAERET,

(3)sth. be meant for. .. 3T ¥ X hsF- o JATH

This film is meant for children.

XY R A A ETMAEN

(4) What do/did you mean by doing sth. ?

o EFAH L2 ER?

What do you mean by not writing to me?

RS R BEAAMTA?

[(RERR] mean 5 intend #) X 3|

mean #= intend 3R & X B AR A “ & B/4T Ok F'HEE,
19 intend 3§ S 2 A X E, FHAET B AR ; M mean RPN
BAT R W, ZAF ) B EE AR KR TR HORS

I intend to finish this work before T go to bed. # 7 J- /£ a5 Z 7
FAREXA LA, (Hs TAREA L)

I meant to get up early, but I forgot to set the alarm. £ & 41 F-F-
A AKRET M4, (RE & RSHR)

intend & IR R E XX &8, AT H/ B (HMEF)
#F. ¥ mean 377 & X, B (mean to do sth. ) A AT /B (KX
)", 4% % 4 39 8 ( mean doing sth.) ECYEZA a4 3

What do you intend to do/doing today? &4~ & 41 J-ftt 47

[#R&] means 89 %

(1) means R-ALIREHE LA, EA TR M F %,
F B gt at, 3 B L8 A way, method

Car is a means of transportation.

AER—FTRELTL,

There are no means of getting there.

EAB|ARE H G ik

(2) % means 69E A .

by all means — & , 4l ; (FRE R ) 4569, 5 R

Read the book by all means. — & ZifkikiX A F .

—Can you go with me? REEIRK —ARE"D?

—By all means. % &,

by any means % # 4o 17T

by means of Jf} ,%& §

We express our feelings by means of words.

BAVRE T RAEAN

by no means #

—Am I wrong? $44 7 5?7

—No, by no means. R, — &AL 4 .

[i2884RR] means,way 5 method # X 7]

A AT F & ,means g A A E — 4B LN T
2k R F R 84 7 ok, F B way SRR RE A 893, TS —
“ ik, Ak ymethod A 1838 6 69 K A 469 ok, A BT R SEATAT R
AN BLAK 5 M A KR R AR Rk .

If the purpose is good,may any means be employed?

B 9 3E % 30T A R FFBD?

(5) Every possible means to prevent the air
pollution, but the sky is still not clear.
A. is used

C. has been used

B. are used
D. have been used

[fB#7] &AM P, means 3k every 1545, W
X, XK T AR B.D A, A5 AR still XA
&)39 3 i kR it e F L MOR LA TR o

[HF®] C

(6) It’ s nothing unusual to experience failure, and

ought we to be so discouraged.

A. in no time

B. by all means

C. by no means

D. in any condition

(2007 FEARAL P A% )

[f@47] by no means 3R, & & &5 4 4) AH,

EROE LIPS

[HR] C
(7) The you sign your name can tell experts
a lot about you.
A. choice B. way
C. method D. means
(2007 4ERI T A W )

[#8#7] choice #4%;way 7 X ;method 7 # ;means
B Tk, BOAMERR MELNFTXTAER+
ik 3 H KR H R,

[#x] B

@ [#£F12] (1)Some students volunteered to make a

speech in the English class, and our teacher asked us to

make some on their performance.
A. comments B. opinions
C. questions D. choices

(2007 4 W04 04 B R B AT

[##47] make comments on sth. xf 3 ¥4 i if ik,

[BFR] A

(2)1 think he’ll surely give _____ your composition if
you ask him to.

A. comment on

B. comments about

C. comments on

D. comment up on

[#R4F] # & comment —id ¢y A ik, EEM T A &
T LA K, CEFHAFNRGBERER, AELTH
AR T . (LR Z, % comment foghi5EF, A
RIZALE R, B AR LB X

[BF®] C



