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Target of the Unit

& To get a glimpse of the impact of globalization on business, nations
and ordinary people’s lives

& To practice reading skills

& To enlarge your vocabulary

oo

g

ideas axpmsed in them.

2) DISCUSSION \

What is globalization? What advantages and disadvantages has it brought to our lives?

R

A Year Without “Made in China”

By Sara Bongiorni

Warming-up Exercises

& How do you feel about the fact that China has virtually become the
factory of the world?

& What is your overall impression of products made in China?

Directions: Now please read the following passage as fast as you can and
summarize the main idea.
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1 BATON ROUGE, LA. — Last year, two days after
Christmas, we kicked China out of the house. Not the
country obviously, but bits of plastic, metal, and wood
stamped with the words “Made in China.” We kept
what we already had, but stopped bringing any more in.

2 The banishment was no fault of China’s. It
had coated our lives with a cheerful veneer of toys,
gadgets, and $10 children’s shoes. Sometimes I worried
about jobs sent overseas, but price trumped virtue at
our house. We couldn’t resist what China was selling.

3 But on that dark Monday last year, a creeping
unease washed over me as I sat on the sofa and
surveyed the gloomy wreckage of the holiday. It wasn’t
until then that I noticed an irrefutable fact: China was
taking over the place.

4 It stared back at me from the empty screen of the
television. I spied it in the pile of tennis shoes by the
door. It glowed in the lights on the Christmas tree and
watched me in the eyes of a doll splayed on the floor. T
slipped off the couch and did a quick inventory, sorting
gifts into two stacks: China and non-China. The count
came to China, 25, the world, 14. Christmas, 1 realized,
had become a holiday made by the Chinese. Suddenly
I’d had enough. I wanted China out.

- Through tricks and persuasion I got my

husband on board, and on Jan. 1 we launched

a yearlong household embargo on Chinese
imports. The idea wasn’t to punish
China, which would never feel the
pinprick of our protest. And we didn’t
fool ourselves into thinking we’d
bring back a single job to unplugged
company towns in Ohio and Georgia.

We pushed China out of our lives
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it had pushed in. We wanted to know what it would take in time, money, and aggravation to
kick our China habit.

We hit the first rutin the road when I discovered our son’s toes pressing against the ends
of his tennis shoes. I wore myself out hunting for new ones. After two weeks I broke down and
spent $60 on sneakers from Italy. I felt sick over the money; it seemed decadent for a pair of
children’s shoes. I got used to the feeling. Weeks later I shelled out $60 for Texas-made shoes
for our toddler daughter.

We got hung up on lots of little things. I drove to half a dozen grocery stores in search of
candles for my husband’s birthday cake, eventually settling on a box of dusty leftovers I found
in the kitchen. The junk drawer has been stuck shut since January. My husband found the part to
fix it at Home Depot but left it on the shelf when he spotted the telltale “Made in China.”

Mini crises erupted when our blender and television broke down. The television sputtered
back to life without intervention, but it was a long, hot summer without smoothies. We killed
four mice with old-fashioned snapping traps because the catch-and-release ones we prefer are
made in China. Last summer at the beach my husband wore a pair of mismatched flip-flops my
mother found in her garage. He’d run out of options at the drug store.

Navigating the toy aisle has been a wilting affair. In the spring, our 4-year-old son
launched a countercampaign in support of “China things.” He’s been a good sport, but he’s
weary of Danish-made Legos, the only sure bet for birthday gifts for his friends. One morning
in October he fell apart during a trip to Target when he developed a sudden lust for an electric
purple pumpkin. “It’s too long without China,” he wailed. He kept at me all day.

The next morning I drove
him back so he could use his
birthday money to buy the
pumpkin for himself. I kept my
fingers off the bills as he passed
them to the checker.

My husband bemoans the
Christmas gifts he can’t buy
because they were made in China.
He plans to sew sleeping bags for
the children himself. He can build
wooden boats and guitars, but I
fear he will meet his match with
thread and needle. “How hard can it

UMIT ONE
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be?” he scoffed.

The funny thing about China’s
ascent is that we, as a nation, could
shut the whole thing down in a
week. Jump-start a “Just Say No
to Chinese Products Week,” and the

empire will collapse amid the chaos of overloaded cargo ships in Long Beach harbor. I doubt

we could pull it off. Americans may be famously patriotic, but look closely, and you’ll see who
makes the flag magnets on their car bumpers. These days China delivers every major holiday,
Fourth of July included.

I don’t know what we will do after Dec. 31 when our family’s embargo comes to its
official end. China-free living has been a hassle. I have discovered for myself that China
doesn’t control every aspect of our daily lives, but if you take a close look at the underside of
boxes in the toy department, I promise it will give you pause.

Our son knows where he stands on the matter. In the bathtub one evening he told me how
happy he was that “the China season” was coming soon. “When we can buy China things
again, let’s never stop,” he said.

After a year without China I can tell you this: You can still live without it, but it’s getting
trickier and costlier by the day. And a decade from now I may not be brave enough to try it
again.

(Words: 957)

i Second Readiog <

Directions: Read the text again more carefully to find enough information

for Exercises I, Il & III.

Directions: Please state whether the follow‘ing statements are true or not (T/F)

§

according to the text. ff

1. The author’s family had bought a lot of products made in China because of their

competitive prices.




The author realized one day that China had gained control of her house.
Then she decided to refuse to buy goods imported from China for ever.

Their household embargo on Chinese imports was aimed to punish China.

vos oW

Children’s shoes made elsewhere are usually much more expensive than those made
in China.
6. All candles for birthday cakes available at the grocery stores seemed to be made in
China.
7. Her husband had to wear a pair of mismatched old flip-flops because there were no
shoes of his size available at the store.
She bought her son an electric pumpkin which was not made in China.
Now Chinese products have become indispensable to all major American holidays
including the Independence Day.
10. This yearlong experiment proved that life could get harder without stuff made in
China.

Exercise Il Word Inference 1

Directions: Oﬁen You can guess the meaning of a word/expression by reading the words
around it. Please read the given sentence to see how each word/expression in bold type
is used in the text. Then choose the answer that is closest in meaning to the bold-faced

word/expression.

1. The banishment was no fault of China’s.
A. exile B. removal C. exclusion D. punishment
2. It wasn’t until then that I noticed an irrefutable fact: China was taking over the place.
A. unlikely B. obvious C. hidden D. indisputable
3. I spied it in the pile of tennis shoes by the door.
A. saw B. kept watching secretly
C. watched closely D. guarded against
4. I felt sick over the money; it seemed decadent for a pair of children’s shoes.
A. meaningless
B. having low moral standards
C. reasonable

D. expensive

UNIT ONE
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5. Weeks later I shelled out $60 for Texas-made shoes for our toddler daughter.
A. paid out reluctantly
B. spent generously
C. used up
D. saved
6. My husband found the part to fix it at Home Depot but left it on the shelf when he
spotted the telltale “Made in China.”
A. storytelling B. interesting C. indicating D. lying
7. He’s been a good sport, but he’s weary of Danish-made Legos, the only sure bet for
birthday gifts for his friends.
A. a pleasant, cheerful and helpful person
B. a good sportsman
C. a sports fan
D. a good friend

8. My husband bemoans the Christmas gifts he can’t buy because they were made in

China.
A. shows sorrow for B. complains about
C. criticizes D. desires

9. The funny thing about China’s ascent is that we, as a nation, could shut the whole

thing down in a week.

A. development B. upward path
C. climbing up D. rise
10. China-free living has been a hassle.
A. argument B. goal
C. difficulty D. great joy

Xercis - (o]

Directions: Please discuss the following questions in pairs or groups.

1. What might be the reasons that made products made in China so ubiquitous even in the
USA?

2. Do you think the author’s worries about China’s growing economic influence are
justifiable? Why/why not?
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Text B

Stay Globally Competitive: Be Like Google

By Peter Georgescu

Warming-up Exercises

& What do you know about Google?
& What features or advantages does it require to remain globally
competitive in the 21st century?

Directions: Now please read the following passage as fast as you can and
summarize the main idea.

The war between consumers and producers is over. Consumers won. For decades the
economic world order was dominated by excess demand. Scarce resources, including capital,
were the differentiators between winners and losers.

But by the beginning of this decade consumers began to see, in almost every category, a
plethora of products and services that looked, felt, and performed alike. Goods that were once
hard to get became readily available and affordable, putting the decision-making power firmly
in the hands of the consumer.

__ A . Commoditization—
what I see as the cancer of 21st-
century commerce—has fueled
ferocious price competition,
leading to lower prices, margins,
and profits for businesses. With
price as the only real differentiator, producers are left with a challenge: They must find a way
to stand out in the crowd.

Unless you offer consumers something unique, the low-cost producers will win the battle
every time._ B . As we look at the rise of India and China, or even a reinvigorated Europe,

we must ask ourselves how America will compete in coming decades against powerful new

UMIT ONE
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forces, probably bigger than us and capable of producing goods and services at significantly
lower prices.

There’s only one way to
avoid the commodity quagmire,
and it’s not easy: It’s through

creativity.

The good news is that at
their best, American business
minds excel at putting creativity to work. In the past half-century, Americans created
everything from the Post-it note to the artificial heart to the Internet. Today Steve Jobs and
nearly everyone employed at Google let their imaginations loose as a matter of course.

Something new, it seems, is born at Google (Charts, Fortune 500) every week, making it
the creative factory of this century and a model other companies should study carefully. It is a
culture where innovation is not only nurtured but also expected and rewarded. (You probably
haven’t even heard of Google’s Gadget Ads, a new option that allows advertisers to create
interactive ads within widgets,
or Google Shared Stuff, a feature
that lets you share your favorite
bookmarks with others. Both

functions were added in recent

weeks.)

C___. Absolutely. Google need not be the exception; it should become the norm. In my
30-plus years in the advertising business, I witnessed good writers become great, art directors
turn into geniuses. I’ve seen midsized consulting companies teach top CEOs breakthrough
management techniques that are in reality courses in creativity.

When I was working as an account manager on the United Negro College Fund campaign
during the 1970s, I witnessed a young copy supervisor’s transition from a decent writer toa
brilliant adman. After digesting the research material and developing a strong understanding
of the market he was trying to reach, he came up with a slogan that continues to resonate
today: “A mind is a terrible thing to waste.”__ D .

All these examples show that creativity can be taught or developed in the right
environment.___E . Creativity is almost never a logical process. Great ideas come from
everywhere—from the lowest rungs on the corporate ladder to the chairman of the board. But

a company needs to be organized in a manner whereby it can hear, capture, and develop fresh

ideas when they are hatched.




