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® They have neglected the needs of the future, and already the future is
neglecting America.
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® Change is inevitable. Growth is not.

® Quality product can be produced only by a quality workforce that is
committed to perfection in every thought, every action, in every second of each
working day.

® Both individuals and nations can create an improved future, if they have
the wit, the will, and the courage to change.
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PREFACE

1 some people raise the question, what is the most difficult course for the
Chinese students? There would be all kinds of answers given by different
students at various stages of study, but eventually people would come to a
similar conclusion: The most difficult course in China is English.

First, this course extends for a very long period, starting from either ele-
mentary school or middle school, ending with the last English class of graduate
study.

Second, year after year, most students spend a lot of time on it. No one
knows how many charming mornings are devoted to reading English, not to
mention the total amount of time students spend studying through their school
years,

Third, some students find, even after over ten years of study, that their
listening and speaking are still behind those of a five-year-old American boy,
while their writing, lags behind that of an eight-year-old.

For this reason, it is quite reasonable to think that English is really diffi-
cult. But, what are the key problems and how are they to be solved? In addi-
tion, of the four aspects of English study, namely, reading, listening, writing
and speaking, which plays the most critical role? Lastly, when can we say a
student has mastered English? It seems that the above problems are even
tougher for students majoring in business administration which, compared with
mathematics, physics and engineering, covers an even broader scope.

Now, let’s start to explore the solutions to the above problems.

What is the scope of College English in Economics and Management?
Strictly speaking, a fixed boundary is absolutely out of the question, yet we
may say the eight foundation courses in an MBA program are the basic areas
covered. They are: microeconomics, macroeconomics, statistics for decision
making, management information system, operations management, market-
ing, managerial finance, and organizational behavior management. The first
eight parts of this textbook are targeted for these fields. Since College English
in Economics and Management closely relates to money and banking, manage-

rial strategy, international marketing, international economics as well as inter-
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national business, texts related to these areas make up the last six parts, There
is also an appendix entitled business writings in the back of this textbook. It is
necessary to supply such an appendix for those students who will frequently
use English as a basic tool in their work after graduation.

What are the biggest problems for Chinese students to learn English? My
previous experience with high school students, undergraduate students, and
graduate students tells me that none of them would exclude the obstacle of
“learning words by heart. ” The other barrier would be*“speaking. ” Poor pro-
nunciation(actually it is a matter of accent in most cases) by the students is a
source of embarrassment making them reluctant to speak. Writing in English is
a skill seldom used in school and in future, Thus, people have ignored this
toughest area.

Now that the problems are presented, how are we to solve them?

It is well known and broadly agreed that the first one or two thousand
English words are kept in a beginner’s mind through forced memorization. Yet
all the students taking the class of College English in Economics and Manage-
ment have passed this phase. Can a person keep in mind an additional fi\./e or six
thousand words with the same method? Definitely not, especially for the last
two or three thousand words in eight thousand common English words. The
common failure of most undergraduate students and some graduate students in
this stage has proved it.

The late professor Xiliang Xu, one of the best professors in his time in the
Department of Western Languages and Literature of Peking University, once
said, “It is not necessary to force words into a learner’s memory on purpose,
for many of the words kept in memory by enforcement simply wouldn’t last
long. Some disappear in just a couple of weeks. Words held in mind through
reading are most stable. ” The reason is quite simple, but few people really un-
derstand it.

Here I would like to present a straightforward example. The first day on
campus for a freshman is always exciting, yet he knows nobody. It seems to
him that all the faces are strange. Afterwards, in classrooms or cafeterias, on
athletic fields or with groups involved in arts and sports, he continues to meet
people and continues to make acquaintances. First there are faces, then there
are names. Day after day, he comes to know these people very well. No one has
asked him to learn these people by heart on purpose, so how can he keep them
in mind? It is the same with words. A word on page one may be new for people
at first glance. But on the third page, if the word is met again, people will re-
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member either the first or the last part of it. Till page eight, its pronunciation
seems already familiar. On the fifteenth or twentieth page, if the word contin-
ues to show up, people even know how to use it. One thing needs to be men-
tioned—a student should never stop using a dictionary. Just like a person meet-
ing a student on campus, without asking who she is, he will never know her
name unless he obtains information from other sources. To learn more words,
people have to read more, The more one reads, the more opportunities one has
to meet words. A person who never visits sports team or an art group probably
will never know people there. A person who does not read books in a certain
field, will never learn the specialized vocabulary.

There are approximately sii thousand English words which can be seen
anywhere, including books, newspapers, magazines, and periodicals. The re-
maining two thousand words, though also called common words based on the
theory of eight thousand common English words, might be found only once in
every thirty pages. If one takes eight to nine encounters with a word to master
it, the amount of reading required is quite clear. According to the general expe-
rience of people, it is impossible for a person to learn these words without a
great deal of reading, while rote memorization is definitely not on the road
leading to success.

Many students are still troubled by pronunciation in the stage of learning
College English in Economics and Management due to the deep impression on
the students by the high quality tapes. However, there are so many examples
in the world which remind people of reconsidering the standard of “Spoken
English”. Actually this is a game theory of “pronunciation vs. accent”. Why are
some Chinese students with TOEFL scores over 600 not able to understand a
Middle Eastern professor’s simple greetings when they just arrive in the Unit-
ed States? Why are some very good Chinese professors in the Department of
English not able to understand completely the black people’s dialogues in the
movie ROOTS? Why do announcers of English radio stations in different coun-
tries speak with different voices? Why do businessmen from the Middle East,
Far East, or Europe all speak different kinds of English? The answer lies in
their different accents. When people start to learn College English in
Economics and Management , they should have a brand new concept, that is—
when the words come to an end, if the speaker has been understood, then the
communication is complete. As to the voice of speaker, it will surely be blocked
or affected to a certain extent by native accent. People just need not be bashful
about it.
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However, there are two points in pronunciation which are very important:
One is to avoid making mistakes in stress;the other is not to emphasize conso-
nants, because either of the two cases would make a word sound distorted and
disrupt communication.

So far, what we have discussed are just some ordinary problems, such as
how to keep words in mind or how to get rid of shyness, Besides these, there
are also some problems at higher levels as people study College English in
Economics and Management. One of them is translation. This textbook is con-
cerned with economics, business and management. Some sentences in the texts
are very tricky in terms of the combination of reading, understanding and
translating. On the one hand, the problem is caused by different customs in
language expressions;on the other hand, it is caused by the art of language.
When we say a sentence is difficult, we mean the kind of long sentence emplo-
ying a different style of expression. As to the way leading to the solution, Mr.
Lei Fu, a famous late translator, explained long ago. Although he was well
known as the greatest master in the translations of literary works, his ideas
can still help students learning College English in Economics and Manage-
ment. Besides the concepts presented in this textbook, coping with the art of
language is equally important.

Two paragraphs of words by Mr. Lei Fu are very important:

“In terms of the effect, in translation, as well as in copying a
painting, one should catch the spirit of the words rather than the
words themselves. As to the practice, to translate is much more diffi-
cult than to copy.” (Lei Fu, “Preface for Retranslation, ”Le Pere
Goriot, 1951.)

“If people think translation should not be plain, then it is neces-
sary to assume that a good work of translation done in Chinese by the
author, would contain the spirit and expression of the original work,
and the integration and fluency of translation, then are all well taken
care of. Phrases won’t distort the original spirit of the words and the
spirit won’t bother phrases either. ”(Lei Fu, “Preface for Retransla-
tion, ”"Le Pere Goriot, 1951.)

Guided by Mr. Lei Fu’s words, if students cut off the long English sen-
tences and separate the subordinate clauses, prepositional objects, and apposi-
tives, and at the same time, use commas and semicolons to make the sentences

translated into several very short subsentences, it will make the work of trans-
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lation much easier.

Having solved the key problem in learning College English in Economics
and Management , let’ s shift to other discussions on reading, listening, speak-
ing and writing.

People learn their native language through the environment around them,
either through others’ talking or through the reflection of objects. The func-
tion of words in books ranks the last in the process of the formation of concepts
in the native language. However, a second language is a totally different story,
especially for Chinese students learning English. By and large, Chinese
students learn English through their reaction to the words in books. Hence,
the process of reaction in speaking, such as “object—Chinese—English”, and
the process of reaction in listening noted as “English—Chinese—object” widely
exist among students, From this point of view, reading and writing compose
the most important two factors in learning English. For a given sentence, if a
Chinese student cannot catch the meaning through reading, then he cannot un-
derstand it through listening either. As to the ability of expression, if a Chinese
student cannot write it, then he cannot express it through speaking either.
Speaking obviously requires an even faster speed of reaction than writing.

The final question is: when can a student’s English be considered ade-
quate?

An absolute answer to this question is that there never is an end to stud-
ying;an objective answer lies in the needs and requirements in one’s work;and
the general standard used to evaluate a Chinese student’s English states that if
the process of translation in reading, listening, writing and speaking disap-
pears from one’s mind, his(or her)English is fine. What is worth mentioning
here is that although the process of translation no longer exists in one’s brain,
the process of word selection is still there, but all in English. By that time, the
considerations of grammar are thoroughly excluded. Reading and listening are
nothing but a process of catching meaning.

The above are the contents of the textbook and a discussion of the meth-
ods of learning College English in Economics and Management. 1 hope it will
be helpful for the students who will use this book. Meanwhile, suggestions and
criticisms concerning this textbook are surely welcome. In addition, the com-
pletion of this textbook greatly relied on the assistance of others. First, 1
would like to appreciate my most respected professor Dr. Paul E. Sultan for his
contributions to the texts and for his patient work in editing part of the Key
Terms and Concepts. Appreciation also goes to John E. Weinrich, K.M, Hus-
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