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well-deserved title have their work presented here in detail
in this book.

]

1e “red dot: junior prize” for the best student work goes

The
to Raul Mandru, a student at Dortmund University of Ap

plied Sciences, and Tim Gatzky for their interactive instal-

lation, “The Surveillance Map of the World™. This award

comes with 10,000 monetary award.
\lso nominated for the “red dot: junior prize 2008 were:

“Internally Displaced”, book and sign system by Christian

;\KE’\.IUUH) Dorma 1gen (Germany)

“Fake, falsity, delusion, illusion”, packaging studies
project group led by Prof. Hans Giinter Schmitz,
I

dergische Universitit Wuppertal

“The Year of Being Nowhere”, book by Markus Abts,
Pulheim (Germany

“PARCOURS — A guide to self-employment for artists and
designers”, book and poster by Katrin Schacke,
Offenbach/Main (Germany)

“Riders Palace advertising material season 07/08",

plastic bag with event and hotel information including
B200 poster series by Remo Caminada, Sagogn
(Switzerland)

“Global Warming Solutions”, poster by Tsou Hsin-hang,

1 Countv (Taitwan, China

I in Motion”, ‘l‘t:mm ti suspended in space, by

Nina Borrusch (Jung von Matt AG), Hamburg (Germany)

['here were again several friends, partners, statf and spon

sors involved in the realisation of this year’s competition,

without whom neither the present yearbook nor the

111 b 2G|
uld have been gn\wifn\‘. \s pec ial t Kyou

ropean Bra

d Design Association

o

. | ] oyt the ] .
ynderful collaboration in the “Packaging

v. Furthermore, I would like once

express my gratitude to the jurors of the competi

their commitment
|

['he vearbook has become an established reference work

o contemporary design,

Liched b red dot aditin "
lished by red dot edition. In order to adequately present
+1 ATT Y } Y +1
the winners of the mult

media categories, we are intro
ducing an accompanving DVD containing all the award

WINNIiNg works

[ hope vou will enjoy reading this yearbook.
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The Award by
the Numbers

Number of countries represented in the red dot design

award this year:

61

- Number of designers who submitted their works to

the competition:
11,000

Number of submissions to the “red dot award:
communication design 2008

5,885

Total number of awards this year:

381

Number of red dot awards won:

34

Percentage of submissions that won a red dot:
5.8

.\JUJ-nbcr of “red dot: best of the best” awards:

38

Percentage of submissions that won a “red dot: best of

the best™

0.6

Number of nominces to the “red dot: junior prize™
Number of “red dot: grand prix” awards:

5

Number of submissions to the “red dot award:

communication design” since 1993:
Number of awards won in 1993:

Percentage of awards won:

6.1
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Number of hours spent in meetings about

the “red dot award: communication design 2008™:

Amount of calories spent on receiving and setting up

the submissions for the jury assessment:
2,405,673

Number of members in the international jury for
the “red dot award: communication design 2008™:

14

Number of kilometres the jurors travelled to assess

the submitted works:
65,581

Amount of water consumed during

the jury sessions in litres:

Amount of coffee consumed during the jury sessions

in litres:

Number of guests who attended the award ceremony
in 2007:

Number of red dot cocktails consumed at the party:

539

Number of visitors to the exhibitions in the red dot

k\)” n museum in one year:

140,000

Years since the Design Zentrum Nordrhein Westfalen

began honouring outstanding design:
(

Year the Design Zentrum Nordrhein Westfalen first

awarded works in communication design:

Just as our award winners and jury members, we

also strive to be better every year!
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When Benoit Mandelbrot put forward the theory of fractals
in the 1970s, everyone was surprised. Complex patterns in
nature and geometry could suddenly be calculated. The dis-
covery that even behind apparently chaotic patterns lie self-
similar structures and that, say, the outline of a small sec-
tion of a coast resembles the outline of the whole coastline,
inspired medical scientists, biologists and cosmologists to
ground-breaking new insights.

When looking for new design solutions, designers too pick
up on principles of nature to create intuitively comprehensible
analogies. Zuidas in the south of Amsterdam is the epitome
of a district that has developed into an internationally influ-
ential business centre with an attractive living environment.
The core of the corporate identity is constituted by the vari-
ous facets which coin the urban flair of the area. Modelled
on the complex structure of DNA, the various entities and
functions are visualised by coloured rings that contain
their own cc des and, depending on their context, can be dis-
played individually, intertwined or as a complex chain
structure. All entities are equally important, yet represent
different areas such as living, working or recreation. Thus
the immense diversity of Zuidas becomes clear and trans-
parent, resulting in its highly flexible use.




13

title .
Corporate Identity Zuidas Amsterdam

client v
Projectbureau Zuidas, Amsterdam

design
Total Identity bv, Amsterdam
Julius van der Woude
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What does a bicycle or scooter driver in Bangkok have in
common with the devotion shown to the Virgin Mary in

a Nuremberg church? And what does a cow set against an
alpine panorama have in common with a Chinese person
sleeping in a Shanghai tram, or a fridge freezer in Helsinki
with parasols on the Maldives? The answer is that they all
depict situations from everyday life in the airline destinations
of Air Berlin, illustrating the motto of their 2007 annual
report: Air Berlin goes global.

This message is visually conveyed by the image of a suitcase
going on a world trip. The case is sealed with a typical air-
port luggage strap, while the rest of the cover dispenses with
all labelling except for a sticker of the company. On the first
page a sheet of stickers with the different destinations gives
readers the possibility to complement the cover with their
personal destinations. The design idea is consistently taken
up on the inside, such as in the reported numbers printed
on a background depicting suitcase interior lining, the table
of contents in the form of a baggage conveyor belt or the
categorisation of the contents via suitcase pictograms. And
lastly a 24-page photo series with unusual perspectives and
parallels to the different destinations, which at the end are
bundled into a set of postcards ready to be sent off from

the different travel destinations.

WALL ST
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Science thrives on and flourishes through exchange. The
German Year of Science 2007 focused on the humanities; its
central motto was: “The Humanities. The ABC of Human-
kind.” The primary aim was to communicate the notion that
the humanities are not defined by their immediate social
utility, but that they contribute to many current debates by
providing background knowledge, knowledge that not only
turns culture and cultures into an experience, but also offers
a link between past, present and future.

In the installation documented here, individual, oversized
letters of the alphabet adopt the role of a “mode of trans-
port” for these key theses. Gigantic letters were attached to
highly symbolic locations, together with the humanistic
background of which they transformed into ambassadors of
the Year of Science 2007. One interesting aspect was that
viewers could only read the letter from a particular vantage
point. Thus the letters become quasi mediators between
architecture and design, bringing the abstract topic of “hu-
manities” visibly into public spaces.




