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Qvi_Unsler. Harry’s Spell?

“Harry wished he had eight more eyes,” J.K. Rowling wrote in Harry Potter
and the Sorcerer’s Stone, her first book about the boy wizard and his adventures
at the Hogwarts School of Wiichcraft and Wizardry. For Harry, Diagon Alley
offered some robes, eels’ eyes, spell books, potion bottles and magic wands.

If Harry jumped out of the book and entered any Borders or Barnes & Noble
store these days, he might be equally overwhelmed.

A stepped-up sales blirz of Potter-themed goods is under way thanks to the
perfect storm of the release July 21 of Harry Potter and the Deathly Hallows —
the seventh and final book in the series — and the fifth movie, Harry Potter and
the Order of the Phoenix, which comes out 10 days earlier.

The strategy is an about-face from 2005, when book No.6, Harry Potter and
the Half-Blood Prince, hit shelves. Booksellers then scaled back on Potter’s
personal belongings, which didn’t sell as well during the /ead-up to the fifth novel,
2003’s Harry Potter and the Order of the Phoenix.

But Ann Arbor-based Borders Group Inc. is increasing the cost this time
around by offering everything from calendars and journals to wands and lunch
boxes.

“There is much more product available this time because of the timing of the
movie and book releases,” said Diane Mangan, director of children’s goods for

Borders.

A Borders location in the Detroit suburb of Novi gives Muggles those
who aren’t wizards or witches — the chance to spend their hard-earned money on
all kinds of Potter stuff.

Sticker books and action figures populate two tables devoted solely to Potter
merchandise. Sweet-toothed Porter-philes can leave the Novi store with their own
version of the candy cart from the Hogwarts Express train. Two stands offer

Bertie Bott’s Every Flavor Beans, and Chocolate Frogs and Blood Pops can be
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found elsewhere in the store.

Not to be left behind, rival superstore chain Barnes & Noble Inc. also has
Jjumped back into the Potter merchandising game, offering T-shirts, baseball
caps, chess sets, calendars, bookmarks, journals, wands and games.

“We will be offering larger kinds of gifts or non-book products this year,”
said Kim Brown, vice president of merchandising at New York-based Barnes &
Noble. “We’ve never had a moment when the book and the movie are very close,
so I think that will help sales. But I think they’re going to be strong no matter
what.”

JP Morgan analyst Nancy Hoch said it makes sense for big book retailers to
offer Potter goodies.

“Given the convergence of the film and book releases and the overall
excitement around the seventh and final book, I would expect Harry Potter-
themed merchandise sales to be up this year,” Hoch said.

While the national chains are pushing more Potter merchandise, they are
quick to point out that their main focus still is on the book, which will wrap up
Rowling’s epic fantasy series. Worldwide sales of the first six books already top
325 million copies, and the first U.S. printing for Harry Potter and the Deathly

Hallows is 12 million.
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spell [ spel | n. 3%, 455
wizard [ 'wizad ] n. B &
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witchcraft [ 'wit [kra:ft ] n. BE %

potion [ 'poufan] n. 4%,

wand [wond ] n. #4t
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overwhelmed [ ouva 'hwelmd] adj.
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Potter-philes #5e4-#1 - sk 4% £+

Hogwarts Express (#-#| -k 4 )+  wrapup &%, ¥4
FiaBEFROFEAR L LB  epic ['epik] adj KA ; Hm
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convergence [ kon'vardzons ] n.

L5

1. You cannot imagine how I feel with my duties sometimes.
(CET-6 2003.6)
[A]overthrown [B] overwhelmed [C]overflowed [D] overturned

2. The Net is increasingly  with spiders, worms, agents and other types
of automated beasts designed to penetrate the sites and seek out and classify
information. (CET-6 2003.6)
[A] relied [B] repeated [C]populated  [D] provoked

3. ofmy past and future means the present!

[A] Convergence [ B] Convention [C ] Intention [D] Tradition

4. Thelawmakers  a months-long nuclear talk.

[A]lstayedup [B] stood up [C]handledup [D] wrapped up
5. The landing on the moon in 1969 was a/an achievement.
[ A] radiant [B] epic [C] relevant [ D] abundant

<)) toaisia

Directions: Go over the passage quickly and answer the questions.

For questions 1-3, mark

Y (for YES) if the statement agrees with the information given in the passage;

N (for NO) if the statement contradicts the information given in the passage.

For questions 4-5, complete the sentences with the information given in the

passage.

1. Entering any Borders or Barnes & Noble store recently will make Harry feel
astonished.

2. According to Diane Mangan, the timing releases didn’t have much influence
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on their other products.

3. It seems that the national stores have paid much more attention to Potter
merchandise compared to the book.

4. Two tables once put sticker books and action figures are used for

5. The film Harry Potter and the Order of the Phoenix was shown on
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A Global Test Gains Ground

When people bring to mind an image of Hyannis, Mass., they think: wealthy
seaside resort town, home of the Kennedy compound, and they assume the local
public schools are filled with rich kids. But the people who reside in the fancy
houses come only in the summer. The families who live here all year long tend to
be ordinary, middle-class people, many of them in service industries. The test
scores coming out of area schools tend to be pretty ordinary, too.

But when the townspeople started looking for a way to pull those scores up,
they took their inspiration from some of the most elite private schools in the
country, and then gave it a populist twist. They opened a public charter school
offering the International Baccalaureate program to any student interested in
pursuing it, an approach that’s called IB for All.

Generally considered one of the strictest high-school curricula in the world,
IB was designed after World War II for the children of diplomats who sought an
internationally recognized diploma that would command respect around the
world.

Growth of IB schools around the world has been steady over the past 40
years, but it’s been fastest in the United States, where it is now in 758 schools.
The pace has been particularly brisk since 2000, when more U.S. schools began
using it to spur higher achievement. Because IB requires high-school students to
do college-level work, many schools continue to restrict access to their most
capable students. Others offer IB for All, but have school admissions standards
that screen out weak students. Hyannis’s Sturgis Charter is one of the only two IB
for All schools that are open to all students. It fills its classes via public lottery.
“We don’t screen out students with low grades or test scores or those who write
poorly,” says Eric Hieser, executive director of the school. “If they want to
challenge themselves, we tell them to give it a go.” Not every student at Sturgis

earns the full IB diploma, but Hieser argues that it’s still a major accomplishment



IE—=IBEE

to pass an IB class. “Everyone here develops the kind of mind and skills that will
ensure their success in college,” he says.

Senior Taylor Finkelstein, 18, is a case in point. The second youngest of five
children, she thought of herself as “just a nice, quiet girl who never raised her
hand. I never pushed myself”. When IB was introduced at the start of her
sophomore year, she felt threatened. But the combination of small classes and
challenginé work helped her gain confidence. This spring, she amazed herself by
sitting for exams in science, English, history and art. “I thought they’d be really
hard,” she says. “But when I sat down to take them, I felt really prepared. I've
become more of a student than I ever thought I could be.”

That’s the kind of passion driving IB’s popularity. Brad Richardson, the
regional director of IB in North America, says that in the last few years, IB name

recognition has fully increased. With it will come more growth, he says, “We

may now be at the tipping point.”
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bring to mind = 2842 | curricula [ka'rikjulo] n. (4 2f 65 )

resort [ri'zoit ] n. A3t L RAR

assume [a'sjuim] vt. & A2 diplomat [ 'diplomet | n. 4P X E

fancy [ 'feensi] adj. ¥ 49 . diploma [ di'ploums | n. 5k X%

elite [ei'litt ] adj. FA%8Y9 , #5HLEY brisk [brisk ] adj. #H#

populist [ 'popjulist ] n. & X # | admission [od'mifan ]| n. fHFHEAN

twist [ twist ] n. 4L vh screen out #):k

baccalaureate [ beka 'lo:riit ] n. accomplishment [ 'kamplifmont ]
(B)F %45 : n. Rk

pursue [ pa'sju: | vz. iEAE

L5

1. that the demand for power continues to rise at the current rate, it will
not be long before traditional sources become inadequate. (CET-6 2002. 12)
[A] Concerning [B] Ascertaining [C] Assuming  [D ] Regarding
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2. The parents of Lindsay, 13,an ______tennis player who spends eight hours a
day on the court, admit that a regular school is not an option for their
daughter. (CET-62002.12)
[A] exotic [B] equivalent [C] elite [D] esthetic

3. In fact, today, experts define office politics as proper behavior used to
one’s own self-interest in the workplace. (CET-4 2004.6)
[A] pursue [B] keep [C] process [D] followed

4. Wehada______ walk in the park yesterday.

[A] concise [B] brisk [C] precise [D] elaborate
5. At Ohio State University, ___ into the physical therapy program is

intensely competitive.
[A]following  [B]permission [C]admission [D] allowance

¥ =) sk

Directions: Go over the passage quickly and answer the questions.

For questions 1-3, mark

Y (for YES) if the statement agrees with the information given in the passage;

N (for NO) if the statement contradicts the information given in the passage.

For questions 4-5, complete the sentences with the information given in the

passage.

1. Families who live in Hyannis, Mass. are mainly upper-class people.

2. The International Baccalaureate appeared after the First World War for the
first time.

3. The challenging work of IB program makes Taylor Finkelstein feel good
about herself.

4. The townspeople opened a public charter school so as to

5. According to Eric Hieser, having IB class will
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4. pull their students’ scores up

5. benefit students’ success in college
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