LUE BOOK OF COMMERCIAL SECTOR

FERHLZRRS

(2008 ~2009)

ALK
FEHSBZERVERS B 525070
TR 7 Rl

 &m/FME BIER HRE

'A‘?i”‘z?ﬂ#)‘(ﬁkﬂjh‘&?i

SOCIAL SCIENCES ACADEMIC PRESS (CHINA)



I R

F72
7

2008-2009

R
BLUE BOOK
OF COMMERCIAL SECTOR

g oMb & S i

(2008~2009 )

ANNUAL REPORT

ON CHINA’S COMMERCIAL SECTOR

(2008-2009)

HLARR

T EAARAF M E S T 5 2R

A F B P

£ W/ANE BIER/ HEE

VA‘ RS XL R

SOCIAL SCIENCES AC,

ADEMIC PRESS (CHINA)



s B
PEFWARIRES (2008 ~2009)

F o G/ AR
A E g Mo

oM A/

B E ARARY

O # /AR SR R

o fb /bR PR X AL =R 29 BB 3 SRR K E
BB s / 100029

%4 Hik / http: //www. ssap. com. ¢n

W35 % 3/ (010) 59367077

TAEHBI] /7 W S E Bl (010) 59367226
HL {546 / caijingbu@ ssap. cn

WHGTE /& W

ST / gk XA

TATALRT / iRk

SAEENH /& M

ARRRAE)T / BRAKNE

B2 8/ A SRRSO R AT
(010) 59367080 59367097

2 W/ B

H#M S / T (010) 59367028

R A SRS EAR A BR 2

By R/ deat e A R F

H A/ 787 x 1092 Z2K  1/16

B gk /17.25

& /295 TF

BR YK /2009 453 A 1R

El ¥R /2009 4E3 41 REDKI

4 /ISBN 978 -7 - 5097 — 0678 -7
£ M/ 49.00 T (W)

ABIARA BT, FITHR,
T S AAL T 7 R A

TA\imismres mamws



Rl ERBRER

B e

PEHAMFRURSAZEFARTKERE #HT
FHEANEEAEE BEZ #H+

FEELRKE2E K T XHE

PETHFRE FE oK HAE #HR
FTERYEFFLRN SR K TEN HR
WHHEESLRAEFOEE EFF
PEHAHFRVREAZEFARIRBAREZIERN H#HT

® %

MEFRFOPTEE KEK

£ %
FERHSBFRMRE A ZEFHRAAKBEARE F

e
MEFRFN HELE



FEREEEIT

FEkE ARA, AATERLLHFRMEKEHAZEFAERTKYGE, K
EEERFERFHFHAREER, REZFERRFLFOEHE, H2RKRE
¥: PETH¥LE LK. PEHLEFFLEAMNFERK, FENRFREARS
K. HERERUREXAARLAF K, PERUEBREXZRAQEZHE. &%
ERFZEFHFLEAMRE K, PERFHLM2EEEZR,. TEHEHEE WS
tRER, PERLRARELRZRER, AFERRFNECHE: DeFEFH
¥R, FTHRFLEZFFX, FTERLRE2BRAY —FR, AHFHRF AR
&R AEVREERARFRRLE, £F. (FERFELEREKA) . (TH
TR (EZRMENLEF). (PERRMRRE) F. £4: (ARRE
W FAGHAHBE) (AREFELES5EFE) (FERBELME) (5
BALK, RUAE) (CHFEHFCEFERFLER) ., (BRERTFHS) . (FEL
YA} (FEFETHRRMRE) 7 (PERRFLEBTHRE) (5
) FE£HBEMH



PR

ABEFPEBELLROE-MELS, BPELSPAREWES RS %
PO o T S E A R AR L AR R

AFIo R PUF S H—FRAT TR T E R T IR STl 3
B, BT R E LA 2 BRE R R R R RIE R . SR E Wz
FFRIFBE, AAst s Ef R R RS, PEEE VKN ZESEE, FEEK™
b B 22 TRV A+ R T Al B 1 R R BLHEAT TSR SR =FB R Z R Y
I, PHET REB M T E AT R ARG . R AR SR A E
SREE, T ETETLEEBRR AR IR R R RS, LR E R
b A S FAT S, S 0UF S MEBRAL ML, e T SME L& R A FRopf
W, SNERL A EE B BRI AT S A LR TE S Sy, PRk gE i
R T I T B2 Rg—FE B A A ST ST B 2



Abstract

The Institute of Finance and Trade Economics of the Chinese Academy of Social
Sciences joined forces with the Li & Fung Research Centre this year to launch the first
Bluebook of China’s Commercial Sector.

The Bluebook comprises 4 major parts. Part [ explores the impact of global
financial pressure on China’s commercial sector and gives you an overview of major
policies pertinent to China’s commercial sector. Part II consists of in-depth analyses of
different industries in China including wholesale, retail, catering and non-store retailing.
In Part I, we will study key business success factors—commercial properties,
shareholding structure, and information technology applications and corporate social
responsibility-and their latest developments in China. In Part IV, we introduce to you
key developments and trends of global retail and consumer markets, foreign investment
in China’s commercial sector, and internationalization strategies of China’s domestic
enterprises; a case study of the Li & Fung Group will also be employed to illustrate how

enterprises can compete in today’s “flat” world.
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F1-1 £LIKEFHR 2006 ~ 2009 FFi

AL %

2006 4F 2007 4F 2007 4 2008 4EFiit | 2009 i

2R AT | GDPHK | GDP By5i#k | GDP K GDP #
* [H 19.6 2.2 0.4 1.4 -0.7
KK 15 [ 17.2 2.7 0.5 1.3 0.5
H #& 6.1 2.1 0.1 0.7 0.5
o [E 5 7.4 4.0 0.3 2.2 2.0
RIKEF B 50.3 2.6 1.3 1.4 0.3
A 16.8 11.4 1.9 9.0 8.5
B 6.1 8.7 0.5 7.0 7.0
S YA & rh R 6.2 6.6 0.4 6.2 6.2
hrEEEK 7.7 4.1 0.3 2.3 2.3
hAREE 2.2 5.1 0.1 5.1 5.2
E[ 3.3 6.1 0.2 5.9 6.0
KA BR E R 3.4 5.7 0.2 4.5 3.4
HAth = xR 3.9 9.0 0.4 7.4 5.7
FXNTE SR BEPEE 49.7 8.1 4.0 6.5 6.2
B 100. 0 5.3 4.0 3.2

YERIKIE: OECD, IMF, World Bank, 2008 4.

PRI, BEE AR, B2 MM ERE LR, LR TG A T
T eI B ran, B PREE T4 44U 2009 AERH KRN 2.2% , KT
10 A B 3% Ut FRITH (LREFRE) MG winesk GDP KK
M 2008 FEf) 2. 5% FiEF] 2009 4££4 0. 9% .

SINEHRE, MSRHEEEFELCZBEY, B 1 -1 RRWEEENERE
fRlfE%, HATC S TRERIRIT 40 40 Rl s

JUHSE, WRREE T AL B CAEGE 28 I, IR s B
, RASEWEBIRENSEE™BIS O, BRBRENZFREK,

MEWRE, —EARF, —BGE, 2008 SERMER . )i AHE, FHE8
HAtmiiz, LIRSS, @iFLreasenses. Fh = RakE .

@O IMF: World Economic Outlook Report, December 2008.
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A, B A A ey A P I A A 5 B A

ME] 7 2008 457 H, HRBEUARHSWE HNEER:. HRAFHSESHER
MR KRR, MEKRZ ARG BRSSPI R, BRn it
PR BRAE 2 R B B B AT 55, SR SR K e S L s AR
BRI, PR METBOR M S S MR E M. WA, E BRI L
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IR IR Y, R “RIFEVRaE”,
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2008 4F 12 A BIFHh it TAESW, R ¥ N7 ARG M BN AL
W% HREH TAESRBGRIE, LAHEREFETFREBR K AR 2009 4F 25
TEMEEMES, EENERER ETTXR.

LK, WAILATEREHINRE P E A RA R, EREPEDREMIA, A
FW, By, BAME, RENZFENDIRLFZEZES, REREX AR
B GDP GIRRRAEAWTR . W& -2,

F1-2 1990 ~2020 & FEF M X3}t 57 Hi8 GDP ok ZE

B %
L 1990 ~ 2006 ~ . _ 1990 ~ 2006 ~
HR SR 2005 4 2020 4 RS 2005 4 2020 4
% H 19.31 16. 20 T RM 7.14 6. 00
H % 2.95 1901 sy ir A e e 2.14 1.70
Hoplb e A % (22) 18.33 13-80 Nl wepk spp 1.58 0.90
oo 28. 14 36. 60
AR JEIE 3.82 3.70
g 9.46 11.90
Sl 4 e 7.13 7.40 e 5 10 100

FORDRUR : AR HESRERAT | PR 5T A H A S HUS R A7, 2008 4

— 2008 £ EHK “=Z=BGZE”
BEARE . RIFatfae, WtEve, EREmEL I E AT B4, L
AR, KiE “=8HE” —B/%, HHSHO, £1-3 RBARERE S E
8 = RAE V5N 1% GDP BBiHk%,

F1-3 HEZKXFKR GDP KA THE

i %
£ 2000 2001 2002 2003 2004 2005 2006 2007
b N 14.5 0.1 7.6 1.0 6.0 24. 1 19.3 21.5
TR 3 63.8 50.0 43.6 35.3 38.7 38.2 38.7 39.7
YRAIE B 21.7 50. 1 48. 8 63.7 55.3 37.7 42.0 38.8

GORDRIR: BRI, b 2007 FRTRWBAZIR, HAEO M RAZ IR, TR =K
i RAFIE LS 3 vk GDP AR b2 L.
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